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Editor  &  Publisher 


The  Chicago  Daily  News  Relays  .  .  .  one 
of  the  great  U.S.  indoor  track  meets  .  .  . 
is  another  outstanding  public  service 
project  sponsored  and  promoted  by  the 
News  .  .  .  and  another  demonstratiun  of 
the  influence  and  power  of  this  great 
('hicago  newspaper. 

This  year  ...  on  March  14  .  .  .  more 
than  1(),(HM)  track  fans  in  person  .  .  .  and 
hundreds  of  thousands  more  through 
television  .  .  .  were  treatecl  to  the  world’s 
fastest  indoor  mile,  4:03.4,  run  by  the 
great  Ron  Delany  of  Ireland  and  Villanova. 

This  was  just  one  of  the  thrills  at  the 
22nd  running  of  the  Daily  News  Relays. 


\nother  world  mark  was  set  (in  the  60>yard 
high  hurdles  I  .  .  .  and  17  other  events  had 
their  share  of  excitement,  with  more  than 
2.30  athletes  competing. 

In  its  22  years,  the  Daily  News  Relays 
has  been  the  scene  of  16  new  world  records 
and  the  equaling  of  26  world  marks.  This 
year  the  meet  was  sponsored  on  television 
by  the  Daily  News  for  the  first  time. 

The  impact  «if  the  Relays  is  more 
evidence  of  the  “p«>wer  of  the  News”  .  .  . 
power  to  move  people  .  .  .  get  action  .  .  . 
and  sell  goods,  too. 


CHICAGO  DAILY  NEWS 


The  SCOTT 
“IDEAL” 
MATRIX  ROLLER 


Cross-belt  drive  permits 
variation  in  surface  speed 
without  slipping.  Assures 
uniform  matrix  rolling. 


Provides  Better  Mats . . . 
Free  From  ^^Buckfes^' 


Rolls  any  kind  of  Matrix, 
eliminates  imperfections, 
produces  sharp,  full  depth 
mats,  free  from  mechanical 
buckling.  Molding  cylinder 
automatically  adjusts  itself 
to  variations  of  each  form, 
molding  the  mat  in  natural 
manner.  Mat  retains  exact 
size  of  original  form  without 
any  stretch  or  distortion. 


Features  of  the  Scott 
"IDEAL”  Matrix  Roller 


•  Size  of  Bed . . .  34"x44",  6"  thick,  steel  buffer  plates  at  each  end. 

•  Height  of  Bed . . .  36". 

•  Overall  Sizes ...  80  %  "  long  over  bed,  width  56  ^  ",  height  59  ". 

•  Weight . . .  11,500  lbs. 

•  3  HP  Reversible  Motor,  equipped  with  automatic  brake. 

•  Anti-Friction  bearings  throughout. 

•  Forms  loaded,  and  unloaded,  from  either  end  or  side. 

•  Finger  tip  push  button  starting. 


Send  for  literature  and  specifications,  etc. 


F.O.B.  Plainfield,  N.  J.  Complete  with 
208/220V  Motor  and  Control.  If  shipped;*'^ 
assembled,  deduct  $200.  . 

fri<«  tubfcct  le  cha«g«  withovt  ito(ic«.  ^ 


WALTER  SCOTT  &  CO, 


DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  Plant:  piainfieid.  n.  j. 
EXECUTIVE  &  SALES  OFFICE:  501  FIFTH  AVENUE,  NEW  YORK  17.  NEW  YORK 


Meet  Ben  Kartman,  Editor  of  FAMILY  WEEKLY 


This  is  the  ninth  ^ 
in  a  series  of 
messages  on 
CIRCULATION, 
ADVERTISING 
AND  PROFITS 


'The  most  important  improvement  that  any 
publisher  can  create  for  his  newspaper  is  the 
enrichment  of  editorial  content. 


FAMILY  WEEKLY  offers  you  the  some 
editorial  quality,  brilliant  color  reproduc¬ 
tion  and  competitive  advantages  that 
the  older  supplements  bring  to  the  largest, 
most  successful  metropolitan  Sunday  news¬ 
papers  in  America. 

FAMILY  WEEKLY  has  a  distinctive  edi¬ 
torial  purpose.  It  entertains,  enlightens, 
and  inspires  the  readers  of  the  news¬ 
paper  of  which  it  is  a  part.  FAMILY 
WEEKLY  is  as  American  as  apple  pie,  as 
folksy  as  the  corner  drug  store,  as  pur¬ 
poseful  as  the  American  flag. 

We  supply  an  excellent  editorial  prod¬ 
uct,  beautifully  and  effectively  illustrated. 
Each  issue  is  loaded  with  reader  interest 
and  excitement,  including  important  and 
timely  articles.  Our  colorful  recipe  pages 
are  outstanding  in  the  Sunday  magazine 
field.  A  variety  of  special  features  are 
tuned  to  the  basic  interests  of  every 
member  of  the  family  .  .  .  fashions,  home 
decorating,  beauty  care,  science,  sports, 
fun  for  children.  FAMILY  WEEKLY  is  hand¬ 
somely  printed  in  rich,  vibrant  colorgra- 
vure,  unexcelled  by  any  other  Sunday 
supplement. 

Hundreds  of  requests  for  permission  to 
reprint  our  fine  articles  have  been  re¬ 
ceived  from  other  publications,  churches, 
schools  and  business  firms  in  the  cities 
where  FAMILY  WEEKLY  is  distributed. 

The  author  of  our  regular  column,  "I  Was 
Just  Thinking  .  .  .”  receives  from  her 


readers  the  warmest,  most  intimately 
friendly  letters  I  have  ever  read. 

Once  a  month,  FAMILY  WEEKLY’S  pop¬ 
ular  children’s  page,  "Junior  Treasure 
Chest,”  runs  a  simple  coloring  contest 
that  regularly  brings  in  from  40,000  to 
50,000  entries  an  issue. 

FAMILY  WEEKLY  has  proved  that  good 
recipes,  colorfully  illustrated,  are  a  basic, 
insatiable  interest  of  America’s  home¬ 
makers.  Our  staff  of  graduate  home 
economists  creates  and  edits  the  FAMILY 
WEEKLY  food  pages  in  the  test  kitchens 
of  our  own  Culinary  Arts  Institute,  directed 
by  food  editor  Melanie  DeProft. 

FAMILY  WEEKLY  invites  readers  to  send 
in  their  original  recipes  for  every  kind  of 
dish,  salads,  cakes  or  casseroles.  Last 
year  we  had  a  tremendously  successful 
recipe  contest  for  teen-age  readers  with 
the  first  prize  a  Christmas  Holiday  trip 
to  Chicago  ...  to  help  build  future, 
regular  readers  for  our  newspapers. 

FAMILY  WEEKLY  enhances  the  Impact, 
quality,  reader  interest,  bulk  and  color 
of  your  editorial  package. 

Again  we  repeat,  the  most  important 
improvement  that  any  publisher  can  create 
for  his  newspaper  is  in  the  enrichment  of 
editorial  content. 


^  S  1-wr  . .  Now  in  '70 


dedicated  to  the  best  and  most 
constructive  interests  of  the  newspapers 
it  is  privileged  to  serve. 


FAMILY  WEEKLY  MAGAZINE,  Inc., 

Leonard  S.  Oavidow,  President  and  Publisher 

153  NORTH  MICHIGAN  AVE.,  CHICAGO  1,  ILLINOIS 


THE  ONLY  FEATURE  THAT  IMPROVES  YOUR  SUNDAY  PACKAGE  AND  INCREASES  REVENUE  -  WITHOUT  INCREASING  PUBLISHING  COSTS! 
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NEW  YORK,  44  Bru4  St.  ind  WASHINGTON,  1015  14th  St,  N.W.  •  CHICAGO,  711  W.  Monroi  St 
DAllAS,  911  Yount  St  •  SAN  FRANCISCO,  1540  Morhot  St 


Birthday,  anniversary,  whatever  the  occasion.  Editor 
&  Publisher  makes  an  outstanding  gift.  Check  your 
remembrance  list  today — and  don't  forget  your 
own  subscription! 
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1475  BROADWAY  NEW  YORK  36.  N.  Y. 

$6.50  a  year,  U.  S.  and  Canada — all  other  countries,  $10.00 


EDITOR  &  PUBLISHER  CALENDAR 


April  10-11 — Conference  on  Enlightened  Public  Opinion,  Boston  University 
School  of  Public  Relations  and  Communications,  Bost^  Mass. 

April  1 1 — Northwest  Daily  Press  Association  Regional  jutting,  Mankato, 
Minnesota. 

April  ll-U — Alabama  Associated  Press  Association  Spiln^meeting,  Russel 
Erskine  Hotel,  Huntsville,  Ala.  ^  , 

April  12 — Nevada  State  Press  Association  convention  with  Dept,  of 
Journalism,  University  of  Nevada,  Reno. 

April  12-13— the  Associated  Press  Society  of  Ohio,  Fort  Hayes  Hotel, 
Columbus. 

April  13 — Oklahoma  Press  Association,  Spring  news  clinic,  Skirwin  Hotel, 
Oklahoma  City. 

April  13-14 — Missouri  Associated  Press  Wire  Editors  meeting,  Springfield, 
Mo. 

April  13-15 — Northwest  Classified  Clinic,  Davenport  Hotel,  Spokane,  Wash. 

April  14— Canadian  Press  Executive  Committee,  Spring  meeting,  55  Uni¬ 
versity  Ave.,  Toronto. 

April  14-15 — Iowa  AP  Telegraph  Editors  Association,  annual  meeting, 
Des  Moines  Press  &  Radio  Club. 

April  15 — Canadian  Press,  Spring  meeting  of  the  Board,  Royal  York  Hotel, 
Toronto. 

April  15-17 — International  Press  Institute,  annual  Assembly,  Washington, 
D.  C. 

April  16— Canadian  Press,  annual  meeting.  Royal  York  Hotel,  Toronto. 

April  17 — University  of  Michigan  annual  Advertising  Conference,  Depart¬ 
ment  of  Journalism,  Ann  Arbor,  Mich. 

April  17-19 — American  Society  of  Newspaper  Editors,  annual  meeting, 
Statler  Hotel,  Washington,  D.  C. 

April  17-19 — Nebraska  Press  Association,  annual  convention,  Fontenelle 
Hotel,  Omaha,  Nebr. 

April  17-20 — Southern  Photo  Short  Course  sponsored  by  Carolines  Press 
Photographs,  Chapel  Hill,  N.  C. 

April  21 — Associated  Press,  annual  meeting,  Waldorf-Astoria  Hotel,  New 
York  City. 

April  22 — National  Cartoonists  Society,  annual  awards  dinner.  Starlight 
Roof,  Waldorf-Astoria  Hotel,  New  York. 

April  22-24 — American  Newspaper  Publishers  Association,  annual  con¬ 
vention,  Waldorf-Astoria  Hotel,  New  York  City. 

April  24-2fr— American  Association  of  Advertising  Agencies,  annual  meet¬ 
ing,  Greenbrier,  White  Sulphur  Springs,  W.  Va. 

April  25 — Northwest  Daily  Press  Association  Regional  meeting,  Sioux 
Falls,  So.  Dakota. 

April  25— New  Jersey  Press  Association,  photography  forum,  Rutgers 
University.  New  Brunswick,  N.  J. 

April  27-May  3 — Journalism  Week,  University  of  Missouri  School  of  Jour¬ 
nalism,  Columbia,  Mo. 

April  27-May  3— International  Federation  of  Journalists,  fourth  world  con¬ 
gress,  London. 

April  28-May  9 — American  Press  Institute.  Reporters  and  Editorial  Writers 
on  Municipal  Problems,  Columbia  University,  New  York. 

April  30 — Mid-Atlantic  Circulation  Managers'  Association,  Alamance 
Hotel,  Burlington,  N,  C. 

May  1-3 — Pacific  Northwest  Newspaper  Advertising  Executives  Association, 
semi-annual  meeting.  Hotel  Georgia,  Vancouver,  B.C. 

May  2-3 — University  of  Minnesota,  Nows  Executives  Conference,  School  of 
Journalism,  Minneapolis. 

May  3-4 — Louislana-Mississippi  Associated  Press  Association,  annual  meet¬ 
ing,  St.  Charles  Hotel,  Now  Orleans. 

May  4 — Georgia  Associated  Press  annual  mooting,  Cartorsville  Country 
Club,  Cartorsville,  Ga. 

May  4-5— Ohio  Select  List,  Spring  meeting,  Fort  Haynes  Hotel,  Colum¬ 
bus,  O. 

May  4-6 — New  York  State  Advertising  Managers  Bureau,  mooting  Statler 
Hotel,  Buffalo,  N.  Y. 

May  4-7 — National  Newspaper  Promotion  Association,  an  annual  conven¬ 
tion,  Penn-Sheraton  Hotel,  Pittsburgh,  Pa. 

May  4-8 — Fifth  Caribbean  Area  Press  Seminar,  sponsored  by  International 
House  and  United  Fruit  Company,  International  House,  Now  Orleans, 
La. 

May  10 — Southern  California  United  Press  Editors  meeting,  Ojai  Valley  Inn, 
Oiai,  Calif. 

May  11-17 — National  Press  Photographers  Association  convention,  Leam¬ 
ington  Hotel,  Minneapolis,  Minn. 

May  12-14 — Pacific  Northwest  International  Circulation  Managers  Asso¬ 
ciation,  annual  convention.  Empress  Hotel,  Victoria,  B.C. 
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(Printed  by  Hughes  Printing  Co.,  East  Stroudsburg,  Pa.)  Second  class  mail 
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No.  88  in  a  series  of  friendly  talks . . . 


Academy  Show’s  High  Rating 
Should  Interest  Editors 


Nothing  has  given  such  eloquent 
proof  of  the  popularity  of  motion  pic¬ 
tures  as  the  Academy  Awards  telecast 
over  NBC  on  the  night  of  March  26. 

NBC  reported  the  next  day  that 
this  show  had  the  highest  Trendex 
rating  of  any  show  in  the  current 
television  season,  which  began  last 
Labor  Day.  The  previous  high  was 
established  on  Thanksgiving  Eve  by 
Maiy  Martin  in  “Annie  Get  Your 
Gun.”  The  Martin  show,  with  a  Tren¬ 
dex  rating  of  35.1  and  a  share  of 
57.4  percent  of  the  national  television 
audience,  played  to  60,000,000  per¬ 
sons,  according  to  the  figure  developed 
by  NBC  research. 

The  Academy  Awards  show 
March  26  achieved  a  Trendex  rating 
of  44.7  and  played  to  72.7  percent 


of  the  national  television  audience. 

Competing  against  the  Academy 
show  on  other  networks  were  the  U.  S. 
Steel  Hour  on  CBS  and  a  program  of 
fights  on  the  ABC  networks.  The  Steel 
Hour  won  a  Trendex  rating  of  8.1 
and  played  to  13.1  percent  of  the 
television  audience.  The  ABC  show 
had  a  Trendex  rating  of  4.7  and  a 
percentage  of  7.6  of  the  television 
audience. 

We  believe  editors  should  give 
serious  consideration  to  these  figures. 
When  70,000,000  people  stay  up  late 
to  see  which  movie  people  and  produc¬ 
tions  won  the  year’s  highest  honors, 
they  obviously  have  a  deep  interest  in 
movies.  Newspapers,  it  seems  to  us, 
would  be  wise  in  catering  to  this 
interest. 


The  Council  of  Motion  Picture  Organizations,  Inc. 
1501  Broadway,  New  York  36,  N.  Y. 


GET  MORE  OUT  OF  LIFE  ...  GO  OUT  TO  A  MOVIE 
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United  Press 

THE  3-POR-1  SERVICE 


•World  Coverage 

line  Features 
•  Regional  News 
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The  folks  most  apt  to 
buy  TOMORROW  are 
reading  the  NEWS 
tonight! 

Clevelan 
NEWS 

REPRESENTED  BY  KELLY  SMITH  CO 


^  EST  FOR  LIVING  makes  a  person  newsworthy — a  news-maker 
^and  not  necessarily  a  publicity -grabber — argues  Betty  Beale, 
Washington  (D.  C.)  Star  and  syndicated  columnist.  “The  people 
who  make  a  splash  in  the  papers  with  extraordinary  regularity 
are  all  persons  of  perpetually  rejuvenated  interests,”  she  writes. 
“In  short,  they  are  people  who  relish  life.”  Some  of  her  exam¬ 
ples:  Churchill,  Truman,  Dulles.  Adenauer,  Mrs.  Roosevelt,  Lady 
Astor.  .  .  .  Los  Angeles  Atty.  Isadore  Moidel,  correspondent  of 
columnists  throughout  the  country,  informs  me  I’ve  been  elected 
a  vice  president  (along  with  .30  other  newsmen)  of  the  Los 
Angeles  Smog  Corporation,  which  cans  and  ships  the  stuff  all 
over  the  world  as  souvenirs,  letting  fresh  air  rush  in  to  replace 
it!  Other  new  VPs:  Bing  Crosby,  Bob  Hope,  Jayne  Mansfield. 
Labels  on  the  empty  cans  read:  “Genuine  Los  Angeles  smog, 
used  by  famous  Hollywood  stars.  To  insure  freshness  and  purity, 
keep  container  tightly  sealed.  Beware  of  imitations.  No  pol¬ 
lutants  or  irritants  removed.”  Incidentally,  Mr.  Moidell’s  next 
celebrity  luncheon  April  25  honors  Neil  Morgan,  San  Diego  Eve¬ 
ning  Tribune  columnist,  and  a  later  one  honors  Editor  Warden 
Woolard,  Los  Angeles  Examiner. 

Inklings 

Quite  often,  I’m  inclined  to  think 
About  the  ways  of  newsprint  ink ; 

How  it  can  cause  mistakes  to  glow. 

While  smart  lines,  sometimes,  barely  show. 

—Frank  Del-Witt. 

— The  Atchison  (Kas.)  Globe  and  the  Bridgeport  (Conn.)  Post  each 
has  a  columnist  named  A1  Bennett.  The  Kansas  Bennett  (publisher- 
editor,  as  well)  writes;  “The  Bridgeport  Bennett  can  never  be  confused 
with  the  one  here.  He  writes  a  column  on  Outdoor  Life.  We  have 
suspected  there  was  one  but  have  always  preferred  Outdoor’s  two  first 
cousins.  Indoor  and  Easy,  and  even  the  blacksheep  of  the  family,  that 
old  rogue  Night.”  .  .  .  Full  name  of  Columbus  (Ohio)  Dispatch  columnist 
Jeanne  Shea  (pronounced  shay)  is  Jeanne  Crow  Shea — and  she  crochets. 
Real  Comfort  is  on  the  advertising  staff  of  WBNS-Radio,  Columbus. 
Margaret  A  Converse  is  correct  name  of  a  London,  Ohio,  newspaper¬ 
woman  but  people  are  always  “misspelling”  it  by  adding  a  period  to  niake 
the  middle  name  into  an  abbreviation.  .  .  .  Seventeen  Magazine,  published 
by  Triangle  Publications  which  publish  the  Philadelphia  Inquirer,  attached 
a  long  French  roll  to  its  clever  invitation  to  a  gala  French  luncheon  at 
the  Overseas  Press  Club.  launching  the  magazine’s  special  “You  Go  To 
France”  April  issue  with  prime  promotion  planned  by  Jean  Baer,  pub¬ 
licity  director. 


Enclosure 

The  publicity  agent 
Had  a  bout  with  police. 

Now  he’s  marked 
Hold  for  release. 

— Fred  J.  Curran 
Wisconsin  State  Journal  (Madison) 

— Speaking  of  business  cards,  “Chuck”  Treat,  national  advertising 
manager,  Phoenix  (Ariz.)  Republic  and  Gazette,  uses  a  Kodachrome  of 
an  Arizona  scene  on  the  back  of  his’n.  ...  A  youth  group  in  Qeveland 
is  manufacturing  “carbage”  bags,  suggested  by  Bill  Roberts,  Cleveland 
Press  cartoonist,  to  keep  litter  in  autos  and  off  streets.  ...  Jim  Crouch 
uses  subhead,  “It’s  the  Zyzzle”  in  his  “Lines  of  Least  Resistance”  column 
from  New  York  in  applauding  worthwhile  goings-on.  Zizzle,  last  word 
in  the  dictionary,  is  defined:  To  make  a  spluttering  or  hissing  sound;  or 
sizzle.  .  .  .  Dorothy  Brown,  backwoods  beauty  bom  in  my  home  county 
in  North  Carolina,  discovered  and  publicised  as  a  “Nature  Girl”  last 
summer  by  Tom  McKnight,  Mooresville  (N.  (1)  Tribune  editor,  is  now 
a  charming,  poised  Wingate  Junior  College  student,  on  the  honor  roll 
and  May  Queen’s  court.  The  Charlotte  Observer  helped  promote  her 
cause.  Mr.  McKnight,  her  guardian,  has  put  in  trust  for  her  the  $1,000 
she  earned  on  the  Ed  Sullivan  Show.  The  Detroit  Free  Press  sponsored 
her  visit  there  to  begin  a  United  Firnd  Campaign.  With  wisdom  beyond 
her  17  years,  she  declined  quick  fame  and  fortune  in  show  business  to 
acquire  an  education.  .  .  .  Self-Advertising  Dept.:  See  my  piece  on 
religion  in  North  Carolina  and  its  history  in  the  April  Christian  Herald. 
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GROWTH  ON  LONG  ISLAND! 


52  Supermarkets 
opened  since  Jon.  1957 


52  NEW  GIANT  SUPERMARKETS  OPEN 
IN  THE  PAST  15  MONTHS! 

POPULATION  AND  RETAIL  SALES  SOAR! 

LONG  ISLAND  PRESS  AND  STAR-JOURNAL 
CIRCULATIONS  PILE  UP  INCREASES! 

The  1957  special  U.S.  census  of  population  for  Long  Island  (Queens,  Nassau  and 
Suffolk  Counties)  shows  an  increase  of  965,412  since  1950.  .  .  .  This  38.6% 
increase  represents  291,000  additional  families  and  speaking  sales-wise  this 
populatio'^  surge  brings  the  annual  retail  sales  tariff  for  Long  Island  in  excess  of 
3.8  Billion  Dollars!  The  food  bill  alone  reaches  well  over  a  Billion  Dollars! 

The  circulations  on  Long  Island  of  all  the  New  York  City  newspapers  combined, 
show  only  a  slight  gain  during  this  continuing  era  of  expansion  and  prosperity, 
while  in  the  corresponding  period  the  Long  Island  Daily  Press  and  the 
Star-Journal  circulation  has  jumped  to  more  than  380,000.  .  .  .  This  52%  increase 
adds  advertising  impact  to  the  extent  of  an  additional  131,363  families. 

YES!  The  good  news  about  Long  Island  is  GROWTH! 

The  long  Island  Press,  when  bought  in  combination  with  the  Long  Island 
Star-Jou'na(  and  the  Staten  Island  Advance,  offers  you  one  of  the  lowest 
milline  rates  of  any  newspaper  in  the  City  of  New  York.  Let  us  tell  you  more! 

NATIONAL  ADVERTISING  OFFICE  •  NEWHOUSE  NEWSPAPERS  •  LONG  ISLAND  CITY  1,  N.  Y. 
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Automatic  Mailroom 

automatic  mailroom  promised  for  the  near  future  (E  &  P,  March 

22,  page  11)  should  be  welcome  news  for  expense-weary  newspaper 
publishers.  Manufacturers  visualize  a  “minimum  of  manual  labor”  with 
conveyors,  counters  and  bundlers  automatically  controlled  by  orders 
pre-arranged  on  punch  cards  or  perforated  tape.  With  increased  speed 
and  lower  operating  cost  it  should  provide  an  answer  for  at  least  one 
major  newspaper  problem  spot. 

But  to  be  completely  realistic  about  it,  such  dreams  do  not  automati¬ 
cally  materialize  in  a  newspaper  plant  even  when  a  manufacturer  is 
successful  in  putting  the  components  together.  There  will  be  resistance 
to  the  installation  of  such  a  labor-saving  device  which  will  create  seri¬ 
ous  headaches  though  not  insurmountable. 

Publishers  should  be  well  aware  by  now  that  the  mere  existence  of 
a  more  efficient  machine  or  method  does  not  mean  they  can  install 
them  immediately  and  realize  the  benefits.  Labor  unions  have  insisted 
on  having  a  voice  in  these  matters  and  in  many  cases  the  promised 
advantages  have  been  vitiated. 

This  has  happened  with  Teletypesetters  in  some  places  where  pub¬ 
lishers  have  sup)erimposed  high  costs  on  a  labor-saving  machine  simply 
by  giving  away  the  benefits  in  labor  negotiations.  The  same  thing 
threatens  to  take  place  in  photo-composition.  It  has  happened  in  the 
development  of  more  efficient  presses  where  high  union  manning  re¬ 
quirements  destroy  some  of  the  advantages. 

If  complete  automation  with  real  cost-saving  is  to  come  to  any  part 
of  the  newspaper  production  system  it  wdll  happen  only  when  news¬ 
paper  publishers  have  the  determination  to  install  it  and  operate  it 
in  the  face  of  opposition  from  groups  within  their  own  plants. 

Statens  ^‘Double  Standard’’ 

^1  '’he  State  Department’s  refusal,  upheld  by  Secretary  Dulles,  to  renew 
William  Worthy’s  passport  reflects  a  “double  standard”  which  is 
being  applied  to  these  cases. 

Mr.  \Vorthy,  a  correspondent  for  the  Baltimore  Afro-American, 
who  has  also  written  for  the  New  York  Post  and  broadcast  for  CBS, 
traveled  in  Communist  China  and  Hungary  more  than  a  year  ago  “in 
violation  of  the  limiting  and  restricting  endorsements  contained  in  his 
passport,”  according  to  the  State  Department.  It  now  develops  that 
Mr.  Worthy’s  sin  was  in  using  his  passport  and  taking  it  with  him  on 
these  trips. 

The  “double  standard”  appears  in  State’s  handling  of  two  other 
correspondents  recently.  Last  year  a  correspondent  for  the  New  York 
Times  and  one  for  the  Associated  Press  entered  two  European  Iron 
Curtain  countries  for  which  there  were  “restricting  endorsements”  on 
their  passports.  The  State  Department  w'ent  through  the  preliminary 
motions  of  taking  away  their  passports  because  of  these  alleged  “viola¬ 
tions’’  but  immediately  backed  down  when  it  was  discovered  neither 
correspondent  had  used  his  passport  for  that  purpose  nor  taken  it 
with  him. 

In  upholding  the  denial  of  Mr,  Worthy’s  passport.  Secretary  Dulles 
said  “unrestricted  travel  by  American  citizens  to  such  designated 
areas  would  seriously  prejudice  the  orderly  conduct  of  U.S.  foreign 
relations.” 

Considering  the  three  cases  the  test  seems  to  be  not  whether  you 
travel  to  such  restricted  areas  but  whether  you  use  your  passport  to  do 
so.  We  don’t  think  the  activities  of  a  correspondent  in  covering  the 
news  has  anything  to  do  with  our  “foreign  relations”  whether  he  uses 
his  passport  or  not. 
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He  is  not  here,  but  is  risen;  remember 
how  He  spake  unto  you  when  He  was  yet 
in  Galilee.— St.  Luke,  XXIV ;  H. 
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Lie  on  the  floor  on  your  back  with 
your  arms  resting  on  the  floor  overhead. 
—Buffalo  (N.  Y.)  Courier-Express. 

• 

The  storm  brought  minor  damage  ex¬ 
cept  for  the  partial  collapse  of  an  earth- 
filled  dame  above  Sleepy  Hollow. — San 
Rafael  (Calif.)  Independent- Journal. 

• 

Wars  com  and  go  wihou  rhym  or  rason 
css  fromet  daily  applicaions  of  creastor 
oil. — Idaho  Falls  (Idaho)  Post-Register. 

• 

Nevertheless,  Pearson  is  the  Washing¬ 
ton  centerfielder  and  a  goon  one  ...  if 
he  hits. — New  York  Herald-Tribune. 

• 

The  three  breasted  jacket  is  by  far  the 
most  popular. — Fairfield  (Calif.)  Solano 
Republican. 
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WHY  DO  THEY  LEAVE 
NEWSPAPER  WORK? 

“Being  a  newspaperman  is  a  luxury  not 
many  of  us  can  afford.” 

“Good  men  leave  the  business  because 
they  feel  they’re  worth  more  money.” 

“It’s  appalling  the  way  the  prestige  of 
newsmen  generally  has  sunk.” 

“I  still  get  a  twitching  of  the  nerves 
when  a  siren  goes  by,  but  I  have  no  de¬ 
sire  to  make  the  run.  I  can  read  about  it 
tomorrow  or  the  day  after.” 

These  quotations  are  from  men  who 
once  were  city  room  stalwarts.  Now  they 
are  in  other  lines  of  endeavor,  aU  in  well 
paid,  responsible  positions. 

As  a  graduate  student  in  journalism 
(after  a  dozen  years  of  reporting  and 
editing)  I  decided  to  find  out  why  some 
of  the  most  able  newspapermen  I  knew 
had  left  the  field.  Good  writers  that  they 
are,  they  didn’t  mince  words. 

*  «  « 

The  number  of  men  I  chose  to  survey 
was  small,  because  they  had  to  be  men 
who  obviously  had  made  occupational 
progress.  Of  the  dozen  who  replied,  one 
was  a  partner  in  a  successful  advertising 
agency;  several  were  public  relations  ex¬ 
ecutives;  several  were  on  the  staffs  of 
U.S.  senators,  and  two  had  become  jour¬ 
nalism  professors.  Why  had  they  left 
newspapering — and  did  they  miss  it? 

In  the  first  place,  most  of  the  men  had 
enjoyed  newspaper  work,  or  at  least  some 
of  it. 

“Bulk  of  newspaper  copy  is  highly  un¬ 
interesting  to  a  reporter  who  has  done  the 
same  set  of  circumstances  several  thou¬ 
sand  times  over  a  period  of  years,”  went 
one  reply.  “I’m  not  discounting  the  thrill 
of  handling  exceptional  stories,  even  to 
an  old  hand.” 

“Good  men  leave  newspapering  because 
they  get  pretty  disgusted,”  said  another. 
“When  they  lose  their  direction,  drive 
and  enthusiasm  (dedication)  it’s  time  to 
get  the  hell  out.” 

Did  these  men  leave  newspapering  be¬ 
cause  they  were  conscious  of  a  lack  of 
prestige?  That  was  the  gist  of  the  next 
question.  Apparently  this  was  a  factor  for 
some. 

“I  suppose  all  newspapermen  have  an 
overdeveloped  sense  of  ego — the  business 
develops  it  for  you,  you  know,”  said  one. 
Another  replied: 

“They  have  considerable  prestige — but 
not  nearly  as  much  as  they  think  they 
have.  Many  of  their  contacts.  I’ve  found 
after  getting  out  of  the  business,  play  up 
to  them  on  the  theory  that  ‘you  can’t  tell 

what  the  b . d’s  might  do.’  This  DOES 

NOT  apply  to  exceptional  newspapermen, 
who  enjoy  great  prestige,  but  to  the  aver¬ 
age  man.” 

*  «  « 

One  of  the  points  on  which  there  was 
a  heavy  majority  of  agreement  concerned 
job  security.  Most  of  the  respondents  to 
the  questionnaire  thought  reporters  and 
copy  editors  with  proven  ability  were 
pretty  secure  in  their  jobs. 

As  to  pay,  none  of  those  replying 
classed  reporters  and  copy  editors  as  well 
paid.  They  split  almost  evenly  on  whether 
they  were  adequately  paid  or  simply  not 
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well  paid.  Perhaps  this  man  had  a  good 
point: 

“A  really  good  newspaperman  is  under¬ 
paid;  has  knowledge  fitting  him  for  any 
field  of  endeavor.  This  observation,  how¬ 
ever,  also  applies  to  every  trade  and  pro¬ 
fession.  The  exceptional  carpenter,  lawyer 
and  government  bureaucrat  is  underpaid, 
but  the  salary  for  the  run-of-the-mill  car¬ 
penter,  etc.,  is  adequate.” 

Another  respondent  admitted  his  replies 
had  placed  quite  an  accent  on  money,  but 
continued:  “Actually,  many  changes  are 
made  because  the  fellows  think  the  chal¬ 
lenge  is  greater  elsewhere.  I  believe  that 
is  more  of  a  consideration  than  money  in 
the  majority  of  cases.” 

Newsroom  executive  jobs  are  attractive, 
but  there  are  few  openings,  said  a  ma¬ 
jority  of  those  replying.  Several  said  ex¬ 
ecutives  were  not  paid  well  enough. 

“Frankly  I  would  be  happy  to  take  such 
a  job  on  a  good  paper  but  would  consider 
that  I  was  curtailing  my  potential  earning 
power,”  said  one.  “This  is  one  place  where 
thousands  of  good  men  have  gone  to  their 
graves — or  to  ulcers  and  dyspepsia — wait¬ 
ing  for  a  break  that  never  came.  Hard 
work  and  perseverance  are  seldom  the 
key  to  a  top  executive  job  on  a  news¬ 
paper.” 

*  # 

Oddly  enough,  replies  were  evenly 
divided  from  those  who  said  they  some¬ 
times  wished  they  had  remained  in  news¬ 
papering  and  those  who  said  they  didn’t 
miss  the  work.  This  probably  was  a  re¬ 
flection  on  the  kinds  of  newspapers  they 
worked  for. 

Asked  whether  newspapermen  have  to 
work  pretty  hard;  just  put  in  a  good 
day’s  work,  or  have  a  fairly  easy  time  of 
it,  the  respondents  delivered  some  very 
mixed  answers.  One  said: 

“The  average  newspaperman  slides  by 
pretty  easily.  There  are  marked  excep¬ 
tions  according  to  job,  paper,  innate  am¬ 
bition.  etc.,  but  in  my  experience — and 
since  the  advent  of  the  Guild — I  can’t  see 
much  difference  between  reporters  who 
are  trying  to  duck  obit  or  city  news  brief 
assignments  and  union  laborers  who  are 
trying  to  featherbed  a  plant  job. 

“In  other  words,  the  old  pre-Guild  pride 
of  craftsmanship  in  a  top  reporter  has 
been  pretty  well  eroded  by  the  narrowing 
margin  between  his  earnings  and  those  of 
the  newest,  most  inept  cub  reporter.  Copy 
editors,  due  to  the  nature  of  their  work, 
normally  have  to  stick  closer  to  a  quota 
concept,  but  tend  to  ‘get  by’  after  a  little 
while  on  the  rim.” 

Here  are  some  other  comments  from 
these  successful  former  reporters,  copy 
editors  and  city  editors: 

“I’ll  always  be  grateful  to  the  news¬ 
paper  business.  It  taught  me  that  you  can 
do  the  impossible  if  you  have  to,  and  that 
understanding  has  been  a  great  asset 
since.” 

“I  was  overwhelmed  with  publicity  mail, 
handouts,  demands,  requests,  etc.  .  .  . 
Trivia  beat  me  to  death.  I  couldn’t  wade 
against  it  strongly  enough  to  find  time  to 
do  the  think  pieces,  surveys  and  other  ar¬ 
ticles  I  wanted  to  do.” 

{Continued  on  page  74) 
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Have  you  ever  stopped  to  consider  why  so 
few  publishers  maintain  a  complete  index  to 
their  newspapers? 

One  reason,  of  course,  is  the  high  cost.  It’s 
a  mighty  expensive  undertaking. 

Another  good 'reason  is  that  the  famous 
New  York  Times  Index  can  usually  fill  the 
bill.  It’s  complete,  dependable,  easy  to  use. 
And  it’s  inexpensive. 

Maybe  you’ve  never  thought  of  The  New 
York  Times  Index  as  a  means  of  locating  news 
of  national  and  world  affairs  that  appeared 
in  your  newspaper.  It’s  just  that.  It  is  also  a 
complete  historical  record  of  day-to-day 
events  in  all  areas  of  activity. 

Twice-a-month,  a  new  issue  of  The  New  York 
Times  Index  carries  over  20,000  references 
to  recent  events  in  the  news,  arranged  alpha- 
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betically  by  subjects,  persons,  organizations. 
Thousands  of  these  events  are  skillfully  sum¬ 
marized,  with  enough  details  in  many  cases 
to  fully  satisfy  your  need  for  facts. 

And  the  cost  is  low.  A  full  year’s  subscription 
for  the  twice-a-month  Index  costs  only  $45 
for  the  24  issues.  And  for  only  $25  more  ($70 
in  all)  you  get  the  Cumulative  Annual 
Volume,  covering  an  entire  year’s  events.  The 
1957  edition,  now  in  preparation,  will  be  off 
the  press  in  a  few  weeks. 

Your  writers  and  research  people  will  really 
save  time  when  you  have  The  New  York 
Times  Index  in  your  library.  Why  not  get 
your  file  started  without  further  delay? 

THE  NEW  YORK  TIMES  INDEX 

Times  Square,  New  York  36,  N.  Y. 
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Small  Gain  in  Revenue  Makes 
Profit  Margin  Tight  Squeeze 


Cost  Study  No.  1 

This  is  the  first  of  the  annual 
series  of  three  reports  by  E&P 
on  the  newspaper  business.  The 
next  report  will  be  published  in 
the  issue  of  April  12,  and  the 
third  April  19. 
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Percentage  Increase  in  Expenses 
Again  Outpaces  Newspaper  Income 


By  Robert  U.  Brown 

Newspapers  had  the  smallest 
percentage  increase  in  revenue 
during  1957  of  any  of  the  last 
11  years,  according  to  Editor 
&  Publisher’s  annual  cross- 
section  survey  of  revenue  and 
expenses  in  four  different  circu¬ 
lation  categories. 

Once  again  the  percentage  in¬ 
crease  in  expenses  was  greater 
than  that  for  revenue,  indi¬ 
cating  the  continuing  squeeze 
on  profit  margins.  In  only  one 
of  the  previous  11  years  (1955 
compared  to  1954)  was  the  per¬ 
centage  gain  in  revenue  higher 
than  that  for  expenses. 

I.argest  Suffer  Most 

In  1957  compared  to  1956 
three  out  of  four  circulation 
groups  showed  expense  increases 
considerably  higher  than  rev¬ 
enue  gains.  In  the  fourth  group 
the  percentage  gains  in  each 
were  almost  identical.  The  larg¬ 
est  newspapers,  those  in  circu¬ 
lation  groups  over  50,000,  suf¬ 
fered  most  from  the  spread  be¬ 
tween  cost  and  revenue  in¬ 
creases. 

Newspapers  with  circulations 
over  100,000  had  the  lowest 
percentage  gain  in  revenues  of 
all  groups.  Every  advertising 
classification  on  the  average 
showed  a  loss  in  revenue  for  the 
year.  Only  gains  in  circulation 
revenue  were  responsible  for 


the  slight  increase  of  .19%  in 
total  revenue. 

45%  Have  Revenue  Decline 

Forty-five  percent  of  all  news¬ 
papers  in  all  groups  showed  a 
decline  in  local  advertising 
revenue.  More  than  a  third  of 
them  were  in  the  largest  circula¬ 
tion  category.  Approximately 
the  same  percentages  were  true 
for  losses  in  classified  revenue. 

Seventy-four  percent  of  all  the 
papers  showed  a  loss  in  national 
ad  revenue.  They  were  evenly 
distributed  through  all  groups. 

The  E&P  poll  is  based  on  per¬ 
centage  figures  gathered  from 
many  newspapers  in  these  four 
groups:  10,000  to  25,000  circu¬ 
lation;  25,000  to  50,000  circula¬ 
tion;  50,000  to  100,000  circula¬ 
tion;  and  Over-100,000 
circulation.  In  addition,  E&P 
projects  the  figures  for  all 
newspapers  in  all  groups  to 
arrive  at  a  reasonable  picture 
of  a  “Composite  Daily.” 

(Because  the  figures  appear¬ 
ing  in  the  accompanying  charts 
are  averages  of  percentages 
from  many  newspapers  the 
totals  will  not  necessarily  add 
up  to  100%.  E&P  does  not  con¬ 
tend,  either,  that  there  is  any 
newspaper  which  will  have  fig¬ 
ures  exactly  the  same  as  these 
averages.  They  are  presented, 
along  with  data  on  the  wide 


fiuctuation  of  figures  from  all 
newspapers  in  each  expense  and 
income  item,  purely  for  com¬ 
parative  purposes  within  the 
industry.) 

A  Gradual  Change 

Theie  has  been  very  little 
change  during  11  years  in  per¬ 
centage  relation  of  individual 
expense  items  to  total  cost  in 
any  of  the  four  circulation 
groups.  In  the  income  items, 
however,  there  has  been  a  grad¬ 
ual  change  in  the  relation  of 
advertising  and  circulation  fig¬ 
ures  to  the  total  revenue.  Local 
advertising  revenue  is  pro¬ 
viding  a  larger  share  of  total 
revenue  in  all  circulation 
groups.  Circulation  revenue  has 
shown  a  corresponding  drop  in 
its  relation  to  total  revenue. 
For  the  “Composite  Daily”  total 
advertising  revenue  now  pro¬ 
vides  about  72%  of  total  income 
and  circulation  revenue  26% 
whereas  these  two  items  were 
67%  and  31%  respectively  11 
years  ago.  The  increase  in  total 
advertising  revenue  has  been 
due  to  gains  in  local  ad  revenue. 

10-25,000  Croup 

In  the  10,000  to  25,000  circu¬ 
lation  group  during  1957,  news¬ 
papers  had  a  1.04%  increase  in 
revenue  over  1956  compared  to 
a  2.78%  in  rise  in  expenses.  The 
highest  revenue  increase  in  the 
sample  was  9.9%  and  the  lowest 
was  a  loss  of  4%.  Figures  in  the 
total  expense  column  ranged 
from  a  high  of  11.8%  to  a  low 
of  — 2%.  Only  one  paper  in  the 


group  showed  a  higher  percent¬ 
age  revenue  gain  than  cost  rise 
but  statistically  they  were  al¬ 
most  the  same  with  revenue  up 
3.52%  and  expenses  up  to  3.2%. 
Forty-three  percentage  of  the 
sample  showed  losses  in  total 
revenue  and  28%  showed  de¬ 
clines  in  total  expenses.  All 
papers  showing  a  drop  in  ex¬ 
penses  had  a  greater  percentage 
loss  in  revenue. 

25-50,000  Croup 

In  the  25,000  to  50,000  circu¬ 
lation  group,  total  revenues 
were  up  2.7%  and  total  expenses 
ahead  2.64%  for  the  year. 
Revenue  gains  ranged  from  a 
high  of  5.89%  to  a  loss  of 
— 1.77%.  Increases  in  total  ex¬ 
penses  ranged  from  a  high  of 
5.37%  to  a  low  of  — 1.7%. 
Fifty  percent  of  the  sample 
showed  a  higher  percentage  in¬ 
crease  for  revenue  than  for  ex¬ 
penses  but  in  each  instance  the 
difference  was  slight.  Thirty- 
three  percentage  showed  losses 
in  revenue  and  15%  declines  in 
expenses. 

50-100,000  Croup 

In  the  50,000  to  100,000  cir¬ 
culation  group,  newspapers  had 
an  average  revenue  increase  of 
2.1%  and  an  average  increase 
in  costs  of  6.04%.  This  was  the 
largest  spread  between  the  two 
figures  in  all  categories.  The 
gains  in  revenue  ranged  from  a 
high  of  7.2%  to  a  low  of  — 3.1%. 
Increases  in  expenses  ranged 
{Continued  on  next  page) 


Eleven-Year  Reeoril  of  Revenue  and  ("osl  Increases 


10,000-25.000  25,000-50,000 


Revenue 

Expense 

Revenue 

Expense 

1947  ov(*r  1946 

. 23.21 

26.34 

25.03 

27.17 

1948  over  1947 

. 14.25 

16.65 

12.42 

16.06 

1949  over  1948 

.  7.03 

9.00 

6.61 

11.03 

1950  over  1949 

.  4.51 

.5.21 

3.31 

7.19 

1951  over  19.50 

.  6.09 

8.93 

11.36 

10.16 

1962  over  1951 

.  8.32 

7.81 

9.52 

10.92 

1953  over  1952 

.  5.46 

7.64 

10.07 

9.54 

1954  over  19.53 

.  2.53 

2.16 

1.08 

2.87 

1955  over  1954 

.  7.62 

5.99 

8.88 

5.05 

1956  over  19.55 

.  3.02 

5.06 

1.75 

4.51 

1957  over  1956 

.  1.04 

2.78 

2.70 

2.64 

editor  & 

PUBLISHER 

for  April 

5,  1958 

50,000- 

100,000 

Over-100,000 

Composite  Daily 

Revenue 

Expense 

Revenue 

Expense 

Revenue 

Expense 

24.64 

29.43 

23.62 

29.42 

24.12 

28.09 

17.00 

23.93 

16.60 

23.52 

15.06 

20.04 

7.74 

7.32 

9.86 

10.03 

7.87 

9.34 

6.95 

7.65 

5.59 

7.36 

5.09 

6.85 

8.91 

9.69 

8.91 

8.57 

8.82 

9.34 

9.94 

10.14 

6.56 

10.91 

8.58 

9.95 

11.63 

10.74 

6.44 

7.87 

8.40 

8.95 

2.71 

5.19 

.30 

1.83 

1.61 

3.01 

6.48 

5.88 

9.57 

7.17 

8.14 

6.02 

6.67 

7.19 

5.31 

5.88 

4.19 

5.66 

2.10 

6.04 

.19 

2.89 

1.51 

3.59 
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Cost  Study 
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from  a  high  of  9.76%  to  a  low 
of  3.2%.  Thirty-three  percent¬ 
age  of  the  sample  showed  loses 
in  total  revenue  but  not  one 
paper  showed  a  decline  in  total 
expenses.  Not  one  paper  showed 
a  greater  increase  in  revenue 
than  in  expenses. 

Over  100,000  Group 

In  the  Over-100,000  circula¬ 
tion  group,  total  revenue  showed 
a  slight  gain  of  .19%  over  1956 
while  total  expenses  showed  an 
increase  of  2.89%.  WTiatever 
gains  there  were  for  revenue 
were  small,  the  highest  being 
3.4%.  Thirty-three  percent  of 
the  papers  showed  losses  in 
revenue  the  greatest  being 
— 4.33%.  The  largest  increase  in 
total  expenses  was  6.8%. 
Thirty-three  percent  of  the 
sample  also  showed  a  drop  in 
total  expenses  the  largest  of 
which  was  — .6%.  In  only  one 
instance  did  a  newspaper  show 
a  higher  percentage  increase  in 
revenue  (.42%)  than  in  total 
expen  ses  ( — .08  % ) . 

Following  is  a  breakdown  of 
each  revenue  and  expense  item 
for  each  circulation  group 
showing:  1.  The  average  in¬ 
crease  or  decrease;  2.  The  low¬ 
est  figure  in  the  E&P  sample 
for  each  item;  3.  The  highest 
figure  in  the  sample  for  each 
item. 

10,000  to  25,000  INCOME 

Local  advertising  revenue 
gain  .26%;  low  — 6.7%;  high 
11.8%. 

National  advertising  revenue 
off  — .24%;  low  — 4.21%;  high 
2.75%. 

Classified  advertising  up 
3.64% ;  low  — 6.2% ;  high  19%. 

Total  advertising  revenue  up 
.11%;  low  — 5.9%;  high  .3% 

Circulation  revenue  up 
4.65% ;  low  — 2% ;  high  10.76%. 

10,000  to  25,000  EXPENSES 

Composing  room  up  4.68%; 
low  1%;  high  8.8%; 

Paper  and  ink  up  3.42%; 
low  — 6.1%;  high  12.5%. 

Editorial  ahead  5.59%;  low 
—4.8%;  high  22.5%. 

Advertising  department  up 
2.34%;  low — 4.2%;  high  10.1%. 

Circulation  department  up 
8.57%;  low  .5%;  high  21%. 

Administrative  and  general 
up  .82%;  low  — 5.6%;  high 
6.3%. 

Building  and  plant  mainten¬ 
ance  up  10.53%;  low  9.009%; 
high  11.1%. 

Business  office  up  .4%;  low 
— 34.5%;  high  27%. 
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Press  room  up  6.21%;  low 
.1% ;  high  15.6%. 

Stereotyping  up  2.35%;  low 
— .74%;  high  6.8%. 

Photo-engraving  off  — 4.38%; 
low  24%;  high  10.3%. 

25,000  to  50,000  INCOME 
Local  ad  revenue  up  5.85% ; 
low  — 2.2%;  high  13.9%. 

National  ad  revenue  off 
— 4.19%;  low  — 9.79%;  high 
8.72%. 

Classified  ad  revenue  up 
3.73% ;  low  —2.6% ;  high  9.98%. 

Total  advertising  revenue  up 
2.83% ;  low  — 2.5% ;  high  6.51%. 

Circulation  income  up  3.36%; 
low  1.11%;  high  5.09%. 

25,000  to  50,000  EXPENSES 
Composing  room  up  2.57%; 
low  — .03%;  high  5.1%. 

Paper  and  ink  up  2.41%;  low 
—2.9%;  high  9.62%. 

Editorial  department  up 
3.56%;  low  —5.8%;  high  7.2%. 

Advertising  department  up 
4.06% ;  low  — .8% ;  high  7.83%. 

Circulation  department  up 
2.4% ;  low  — 6.96% ;  high 
13.69%. 

Administrative  and  general 
up  2.83%;  low  — .78%;  high 
9.6%. 

Building  and  plant  up  4.9%; 
low  — 4.5% ;  high  10.86%. 

Business  office  up  5.75%;  low 
3.31 7o;  high  8.2%. 

Press  room  up  4.26% ;  low 
— 2.79%;  high  10.02%. 

Stereotyping  up  4.7%;  low 
—2.80%;  high  12.3%. 

Photo-engraving  up  15.81%; 
low  5.63%;  high  26%. 

50,000  to  100,000  INCOME 
Local  advertising  up  1.36% ; 
low  — 4.6%;  high  8.21%. 

National  advertising  down 
—2.78%;  low  —13.1%;  high 
2.71%. 

Classified  ad  revenue  up 
1.6%;  low  — 5.39%;  high 
6.78%. 

Total  advertising  up  .53%; 
low  — 4.6%;  high  4.24%. 

Circulation  income  up  4.76% ; 
low  — 2.5% ;  high  12.35%. 

50,000  to  100,000  EXPENSES 
Composing  room  up  7.78%; 
low  .16%;  high  17.6%. 

Paper  and  ink  up  .57%;  low 
—5%;  high  8.17%. 

Editorial  department  up 
4.09%;  low  —11%;  high  11.1%. 

Advertising  department  up 
4.8%;  low  —.07%;  high  11.68%. 

Circulation  department  up 
6.5%;  low  1.38%;  high  14.35%. 

Administrative  and  general  up 
5.76%;  low  —2.5%;  high 
16.67%. 

Building  and  plant  up  7.37%; 
low  — .5%;  high  21.2%. 

Business  office  up  5.44%;  low 
.05%;  high  14.2%. 

Press  room  up  9.28%;  low 
—.17%;  high  25.84%. 


Income — 1957 

%  of  Total  Revenue 

10,000- 

25.000- 

50.000- 

Over- 

Compoiite 

25,000 

50,000 

100,000 

100,000 

Daily 

Local  Adv . 

54.86% 

45.19% 

44.74% 

42.52% 

46.83% 

National  Adv . 

8.82 

11.52 

11.84 

17.43 

12.40 

Classified  Adv . 

11.24 

13.25 

14.15 

15.15 

13.45 

Total  Adv . 

75.16 

70.45 

70.95 

75.11 

72.29 

Circulation  . 

23.54 

29.41 

28.75 

24.70 

26.60 

Expenses — 1957 

%  of  Total  Cost 

Composing  Room  . , 

,  17.63 

14.51 

13.16 

9.77 

13.77 

Paper  and  Ink  . . . . 

,  14.26 

19.79 

24.89 

36.63 

23.89 

Editorial  . . 

.  14.02 

14.95 

15.04 

10.49 

13.62 

Adv.  Dept . 

.  11.54 

8.75 

8.88 

7.00 

9.04 

Circ.  Dept . . 

.  8.36 

12.21 

12.04 

12.25 

11.21 

Adm.  &  Gen . 

.  20.11 

10.09 

11.26 

8.77 

12.56 

Bldg.  &  Plant _ 

.  4.13 

3.42 

5.15 

4.15 

4.21 

Bus.  Office . 

.  3.51 

6.59 

2.76 

2.63 

3.87 

Press  Room  . 

.  3.00 

5.66 

2.79 

4.42 

3.97 

Stereotyping . 

.  3.14 

3.63 

2.66 

2.20 

2.91 

Photo-eng . 

.  1.71 

1.53 

2.13 

1.59 

1.74 

Income — 1957 

%  Increase  over 

1956 

10,000- 

25,000- 

50,000- 

Over- 

Composite 

25,000 

50,000 

100,000 

100.000 

Daily 

Local  Adv . 

.  .26% 

5.85  7o 

1.36% 

—  .05% 

1.85% 

National  Adv.  . . . 

.—  .24 

—4.19 

—2.78 

—  .81 

—2.00 

Classified  Adv.  . . . 

,  3.64 

3.73 

1.60 

—3.62 

1.34 

Total  Adv . 

.  .11 

2.83 

.53 

—1.19 

.57 

Circulation  . 

.  4.65 

3.36 

4.76 

4.10 

4.22 

Inc.  Total  Rev.  . 

.  1.04 

2.70 

2.10 

.19 

1.51 

Expenses — 1957 

%  Increase  over 

1956 

Composing  Room  . 

.  4.68 

2.57 

7.78 

3.10 

4.53 

Paper  and  Ink  . . . 

.  3.42 

2.41 

.57 

—2.18 

1.05 

Editorial  . 

.  5.59 

3.56 

4.09 

5.32 

4.64 

Adv.  Dept . 

.  2.34 

4.06 

4.80 

6.53 

4.43 

Circ.  Dept . 

.  8.57 

2.40 

6.50 

4.31 

5.44 

Adm.  &  Gen . 

.  .82 

2.83 

5.76 

5.02 

3.61 

Bldg.  &  Plant - 

.  10.53 

4.90 

7.37 

8.10 

7.72 

Bus.  Office . 

.  .40 

5.75 

5.44 

10.62 

5.55 

Press  Room  . 

.  6.21 

4.26 

9.28 

6.11 

6.46 

Stereotyping . 

.  2.35 

4.70 

10.05 

7.23 

6.08 

Photo-eng . 

.—4.38 

15.81 

14.80 

6.75 

8.24 

Inc.  Total  Exp.  . 

.  2.78 

2.64 

6.04 

2.89 

3.59 
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stereotyping  up  10.05%;  low 
—.06%;  high  21.73%. 

Photo-engraving  up  14.8%; 
low  .3%;  high  24.4%. 


Over-100,000  INCOME 

Local  ad  revenue  off  — .05%; 
low  —7.49%;  high  7.76%. 

National  ad  revenue  off 
—.81%;  low  —10.1%;  high 
5.82%. 

Classified  advertising  off 
—3.62%;  low  —11.63%;  high 
1.8%. 

Total  ad  revenue  off  — 1.19%; 
low  —5.53%;  high  2.08%. 

Circulation  income  up  4.1%; 
low  — 1.35%;  high  10.88%. 


Pe 
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Circulation  department  up 
4.31%;  low  .54%;  high  9.97%. 

Administrative  and  general  up 
5.02%;  low  — .01%;  high 
12.35%. 

Building  and  plant  up  8.1%; 
low  — 4.4%;  high  16.6%. 

Business  office  up  10.62%; 
low  .06%;  high  21.3%. 

Press  room  up  6.11%;  low 
—.7%;  high  25.4%. 

Stereotyping  up  7.23%;  low 
—.05%;  high  16.84%. 

Photo-engraving  up  6.75%; 
low  — 3.9%;  high  34.1%. 


Over-100,000  EXPENSES 
Composing  room  up  3.1%; 
low  — 2.6%;  high  16.56%. 

Paper  and  ink  off  — 2.18%; 
low  — 6.76%;  high  2.64%. 

Editorial  department  up 
5.32%;  low  .1%;  high  12.1%. 

Advertising  department  up 
6.53%;  low  .12%;  high  15.5%. 


Pl( 

Fo 

B 


Medical  Story  Prizes 

In  its  first  journalism  awards 
competition  the  American  Osteo¬ 
pathic  Association  is  giving 
equal  prizes  of  $100  to  Conwell 
Carlson,  Kansas  City  (Mo.) 
Star;  Merle  Oliver,  Detroit 
(Mich.)  News,  and  Blair  Jus¬ 
tice,  Fort  Worth  (Tex.)  Star- 
Telegram.  Their  stories  dealt 
with  osteopathic  medicine. 
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Personnel  Managers’  Task 
Given  Greater  Recognition 


Plea  Is  Made  at  10th  Convention 
For  More  Freedom  of  Operation 

By  George  W,  Parker 


Detroit 

Marking  the  10th  anniversary 
of  the  founding  of  the  organiza¬ 
tion  in  this  city,  the  Newspa¬ 
per  Personnel  Relations  Associa¬ 
tion  held  its  1958  convention 
here  March  27-29. 

Always  searching  for  ways  to 
improve  the  working  forces  of 
their  publishers  and  thus  cut 
operation  costs,  the  NPRA  found 
the  need  for  sharing  all  such 
ideas  sharpened  by  the  current 
recession. 

Labor  groups  and  featherbed¬ 
ding  practices  which  contribute 
to  high  costs  of  production  of 
newspapers  were  targets  of  a 
good  share  of  the  criticism. 

But  the  general  atmosphere  of 
the  convention  was  far  more 
positive  in  tone.  The  NPRA  dele¬ 
gates,  for  the  most  part,  seemed 
cognizant  of  the  fact  that  they 
would  be  living  with  labor  prob¬ 
lems  for  a  long  time  to  come 
and  that,  in  fact,  such  problems 
are  reasons  for  a  personnel  rela¬ 
tions  man’s  existence. 

Freedom  of  Operation 

Robert  Butz,  executive  secre¬ 
tary  of  the  Detroit  Newspaper 
Publishers  Association,  told  the 
77  delegates  and  20  wives  at¬ 
tending  the  conference  that  the 
NPRA  is  out  of  the  baby  stage 
and  has  a  man’s  job  to  perform. 

“We  need  a  new  and  modern 
approach  to  personnel  and  labor 
relations,”  Mr.  Butz  said.  “Since 
the  payroll  is  the  newspaper’s 
greatest  expenditure,  the  great¬ 
est  attention  must  given  to 
personnel. 

“Personnel  managers  must  be 
given  freedom  of  operation 
without  interference  from  de¬ 
partment  heads.  Labor  unions 
spend  their  waking  hours  schem¬ 
ing  improvements  in  working 
eonditions,  working  hand-in- 
glove  with  other  unions.  Then 
they  take  management  un¬ 
awares. 

“Personnel  managers  should, 
therefore,  be  doing  long-term 
planning  for  management.  Per¬ 
sonnel  managers  have  low-rated 
themselves  for  too  long.  Taking 
your  place  in  the  sun  should 
he  made  your  goal  for  the  next 
10  years.” 


man  he  likes  despite  the  test 
results. 

Citing  benefit  of  special  train¬ 
ing  in  St.  Petersburg  for  super¬ 
visory  help  in  the  problems  of 
human  relations  —  giving  or¬ 
ders  and  maintaining  discipline 
—  Mr.  Hall  said  tests  made  be- 

...  .  ,  .  .  fore  and  after  the  training 

rights  are  inherent  in  manage- 

ment  far  as  bargaining  is  ^  gg  pgj.gQjjg  showed  improve- 
concemed?”  .  ^ 

Prof.  Hilpert  explained  that 
management  has  inherently  a  1  ^ 

powers  not  limited  by  federal,  ^o  de¬ 
state  and  local  statutes  and  com-  supervisors’  skills  in  han- 


G.  Duncan  Bauman,  NPRA 
president  and  personnel  director 
of  the  St.  Louis  Globe-Democrat, 
greeted  the  group  in  an  off-the- 
record  talk  on  some  of  the  prob¬ 
lems  that  face  personnel  man¬ 
agers  of  newspapers. 

*  *  * 

Caution  on  Arbitration 

The  accent  of  the  final  ses¬ 
sion,  devoted  to  labor  problems, 
was  on  arbitration  and  arbitra¬ 
tion  clauses.  The  chairman  was 
Dan  Ruthenberg,  personnel  di¬ 
rector  of  the  Cleveland  Press. 
William  H.  Mills,  general  man¬ 
ager  of  the  Detroit  Times,  par¬ 
ticipated.  The  main  speaker  was 
Elmer  E.  Hilpert,  professor  of 
law,  Washing^ton  University,  St. 
Louis,  Mo. 

Prof.  Hilpert  made  the  point 
that  he  thought  arbitration 
should  have  a  very  limited  use 
in  labor  relations. 

The  newspapers  should  avoid 
“like  the  plague”  the  idea  of 
asking  an  arbitrator  —  a 
stranger  to  determine  what  goes 
into  a  contract,  he  said. 

At  another  point,  he  said : 
“There  isn’t  any  law  that  says 
you  can’t  amend  a  silly  de¬ 
cision  in  a  contract  which  is 
not  working  out  right  for  either 
side.” 

He  said  arbitration  should  not 
be  conducted  along  the  same 
lines  as  criminal  or  civil  ac¬ 
tions.  “They  should  not  breed 
more  ill  will  than  existed  be¬ 
fore,”  he  said.  “They  are  ‘fam¬ 
ily  affairs’  and  should  be  con¬ 
ducted  as  such.” 

Critical  of  Mediators 

Mr.  Mills  gave  a  spirited 
presentation  on  “Why  Can’t  You 
Mind  Your  Own  Business?” 

He  took  strong  exception  to 
state  and  federal  mediators’ 
jumping  into  the  picture  even 
before  the  new-born  issue  had 
shown  any  sign  of  life.  He 
blasted  the  “two-room  technique 
of  mediation  under  which  sys¬ 
tem  the  conciliators  express 
themselves,  “We  don’t  care  who 
bleeds  as  long  as  we  get  a 
settlement.” 

Discussion  from  the  floor 


mon  law.  Management,  he  said, 
retains  all  common-law  rights 
which  are  not  specifically  bar¬ 
gained  away. 

Mr.  Ruthenberg  took  out  after 
the  “so-called  cost-of-living  in- 


dling  people. 

“You  can’t  lump  all  levels  of 
supervisors  in  one  class  for  one 
program,”  he  said. 

He  suggested  that  some  pro- 


dex,”  branding  it  as  a  complete  grains  are  too  theoretical,  and 


fake  as  far  as  determining  price 
and  wage  formulas. 

“Prices  do  nothing  but 
S-O-A-R,”  he  said.  “That  makes 
me  S-O-R-E.” 

He  asked  how  the  labor  econ¬ 
omists  could  continue  to  harp 
on  rising  prices  when  lO-years 
figures  (1947-1956)  show  that 
while  prices  went  up  22  per 
cent,  productivity  went  up  26 
per  cent  and  wages  went  up  61 
per  cent. 

*  *  * 

‘Sold'  on  Testing  Methods 

A  panel  discussion  on  “Super¬ 
visory  Training”  was  under  the 
chairmanship  of  Stewart  Hook¬ 
er,  personnel  director  of  the 
Philadelphia  Inquirer.  Panelists 
were  Dan  Hall,  personnel  direc¬ 
tor,  St.  Petersburg  Times;  Cle 
Althaus,  personnel  director,  De¬ 
troit  Free  Press,  and  Frank 
Harris,  assistant  labor  relations 
director,  Philadelphia  Inquirer. 

Mr.  Hall  said  his  paper’s  su¬ 
pervisory  help  was  “sold”  on 
testing  methods  for  new  hirees, 
even  though  the  paper  operates 
on  the  basis  that  a  department 
head  can  go  ahead  and  hire  a 


declared  that  a  man  can’t  be 
taken  outside  his  particular  op¬ 
eration  and  trained.  On-the-job 
training  is  better  than  organ¬ 
ized  group  training,  he  said, 
because  it  is  a  more  direct  ap¬ 
proach. 

Must  Be  Voluntary 

Mr.  Harris  stressed  that  any 
training  program  for  supervi¬ 
sors  must  be  voluntary  if  it  is 
to  be  successful.  It  is  necessary 
to  have  specific  problems  in  a 
particular  department  in  order 
to  arouse  motivation,  he  said. 
He  said  that  the  case  method 
was  used  exclusively  in  the  In¬ 
quirer’s  training  prog^'am  for 
supervisors. 

“Hundreds  of  arbitration 
cases  were  studied,”  he  said, 
“and  only  select  cases  were  pre¬ 
sented.  Every  case  demonstrated 
just  only  principle.” 

The  cases,  he  said,  were 
chosen  because  they  dealt  with 
human  factors  rather  than  legal 
ones.  They  were  dramatized,  yet 
kept  simple. 

“Don’t  get  too  involved  or 
{Continued  on  page  70) 
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BEING  PERSONAL — Some  of  the  participants  in  the  workshop  conven¬ 
tion  of  the  Newspaper  Personnel  Relations  Association:  Left  to  right— 
James  B.  Stickley,  incoming  president;  Lee  Hills,  vicepresident  and 
executive  editor  of  the  Detroit  Free  Press,  speaker;  William  Forrester, 
vicepresident;  and  G.  Duncan  Bauman,  past  president. 
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Booth  Group  Buys 
Grand  Rapids  Herald 


Vandenberg  began  work  on  the  Travel  Policy 

Herald  as  a  reporter.  He  was  j  ^  .|  i  g-, _ 

22  years  of  age  and  was  earn-  In  Guild  Contract 


ing  $25  a  week  when  Senator 
William  Alden  Smith  purchased 


St.  Louis 

A  23-month  contract  between 


neraiu  the  paper.  He  used  his  savings  the  Globe  Democrat  and  the  St. 

and  borrowed  money  and  bought  Louis  Newspaper  Guild  con- 
stock  in  the  Herald  and  de-  tains  a  new  clause  which  pro- 
Grand  Rapids,  Mich.  G.  Booth,  who  on  Sept.  9,  1892,  manded  to  be  made  editor  and  vides  $50,000  insurance  coverage 
$2,000,000  transaction  took  over  the  old  Morning  Press,  general  manager.  Senator  Smith  for  personnel  on  assigned  air- 


In  a  $2,000,000  transaction  took  over  the  old  Morning  Press,  general  manager.  Senator  Smith  for  personnel  on  assigned  air- 
completed  this  week.  Booth  Four  months  later,  the  Eve-  admired  his  initiative  and  ad-  plane  travel.  The  company  also 
Newspapers,  Inc.  acquired  the  ning  Leader,  a  paper  founded  vanced  him  to  those  positions  undertaKen  to  pay  the  full 


Grand  Rapids  Herald  from 

Federated  Publications,  Inc.  were  combined  as  the  Evening  The  Herald  had  been  losing  Shield  for  about  1100  employes. 

Ralph  H.  Bastien,  president  Press  and  Leader.  The  name  money,  but  young  Vandenberg  fhe  publisher  granted  other 
of  Booth  Newspapers,  an-  Evening  Press  was  adopted  on  sold  advertising  and  wrote  edi-  changes  in  the  contract  to  bring 
nounced  “The  Herald  continues  Jan.  11,  1893,  when  it  was  a  torials  in  such  a  way  that  he  with  the  new  agree- 

in  full  operation  daily  and  Sun-  four-page  paper  selling  for  one  soon  put  it  on  its  feet.  ment  covering  Post  Dispatch 


in  1871,  and  the  Morning  Press  over  older  staff  members. 


cost  of  Blue  Cross  and  Blue 


in  full  operation  daily  and  Sun-  four-page  paper  selling  for  one  soon  put  it  on  its  feet.  ment  covering  Post  Dispatch 

day  as  at  present,  with  its  ex-  cent.  The  name  Grand  Rapids  Arthur  H.  Vandenberg  be-  employees.  There  was  a  general 

cellent  staffs.”  Press  was  adopted  Oct.  8,  1913.  came  president  of  the  Herald  4^^  ^age  increase. 

Booth  Newspapers,  Inc.,  which  In  1907,  the  new  Press  Build-  Publishing  Co.  in  1915.  He 


began  with  the  Grand  Rapids  ing  was  considered  an  outstand-  helped  form  Federal^  Publica- 


Press,  now  includes  nine  Michi-  ing  example  of  newspaper  ar-  tions,  Inc.,  and  retired  yolun-  McVay  Appointed 
gan  newspapers  —  the  Press  chitecture,  said  to  be  the  first  tarily  from  the  trusteeship  in  rp  P1sio«* 

and  the  Herald  here,  the  Flint  reinforced  concrete  building  1930.  ” 

Journal,  the  Saginaw  News,  the  ever  constructed.  • 

Kalamazoo  Gazette,  the  Muske-  The  Press  bought  the  Grand  ^ 
gon  Chronicle,  the  Bay  City  Rapids  News  in  1922.  j 

Times,  the  Jackson  Citizen-  .  t  ’  p  Dever,  who  has  been  as- 

Patriot  and  the  Ann  Arbor  »enaior  s  raper  sociated  with  the  Cholly  Knick- 

News.  The  Grand  Rapids  Herald  erbocker  society  column  on  the 


Donald  R.  McVay  will  become 
executive  secretary  of  the  Pub¬ 
lishers’  Association  of  New 
York  City  on  July  1.  He  will 


Editor  Remains 

John  F.  Wurz,  affiliated  with 
the  Herald  for  42  years  and  its 
long-time  editor,  continues  un¬ 
der  the  new  ownership  in  that 
same  capacity.  The  Booth  man¬ 
agement  has  appointed  Ralph 
E.  Schweitzer,  formerly  of  the 
Bay  City  Times,  as  the  new 
manager  of  the  Herald. 

Louis  A.  Weil  Jr.,  publisher 
of  the  Herald  from  1947  until 
the  purchase  by  Booth,  con¬ 
tinues  as  executive  vice-presi¬ 
dent  of  the  Federated  group  and 
publisher  of  the  Lafayette  Jour¬ 
nal  and  Courier.  Harold  B. 
Burtt,  general  manager  of  the 
Herald  since  1952,  will  assume 
new  responsibilities  as  assistant 
general  manager  of  the  Feder¬ 
ated  newspapers.  William  F. 
Haiineyer,  who  has  been  adver¬ 
tising  director  of  the  Herald, 
also  will  remain  with  Federated. 

Vincent  J.  Manno,  New  York 
media  broker,  handled  the 
transaction. 

The  74-year-old  Herald  has  a 
circulation  of  52,000  morning 
and  86,000  Sunday,  the  Grand 
Rapids  Press  has  115,000  eve¬ 
ning  circulation. 

Special  provision  is  made  to 
continue  all  benefits  enjoyed  by 
the  Herald  employes. 

Booth  Combination 

The  Grand  Rapids  Press  cele¬ 
brated  its  60th  birthday  in  1953 
by  completion  of  a  two-year 
remodeling  and  expansion  pro¬ 
gram.  It  was  founded  by  George 


no  editorial  or  business  connec-  society  staff  for  t 
tions.  months,  will  con 

The  late  Senator  Arthur  H.  Dover’s  assistant. 


ac<^ 


TOC- 


Kalamazoo  Gazette,  the  Muske-  Ane  rress  wugni  me  uruna  ^  Sru»i*»tv  FHitnr  executive  secretary  of  the  Pub- 

gon  Chronicle,  the  Bay  City  Rapids  News  in  1922.  J  lishers’  Association  of  New 

Times,  the  Jackson  Citizen-  I^e^er,  who  has  been  as-  York  City  on  July  1.  He  will 

Patriot  and  the  Ann  Arbor  ***"  *  sociated  with  the  Cholly  Knick-  assume  duties  performed  by 

News.  The  Grand  Rapids  Herald  erbocker  society  column  on  the  William  Mapel,  who  resigned  as 

Federated  Publications  news-  was  bought  by  Ralph  H.  Booth,  New  York  Journal- American,  president  of  the  association,  as 
papers  are  the  Lansing  State  brother  of  George  G.  Booth,  has  accepted  the  position  of  so-  of  March  31. 

Journal,  the  Battle  Creek  En-  owner  of  the  Press,  in  1905.  It  ciety  editor  of  the  New  York  Mr.  McVay  is  general  man- 
quirer  &  News  and  the  Lafay-  was  announced  at  the  time  that  World-Telegram  &  Sun.  Charles  ager  of  the  Council  of  Printing 
ette  (Ind.)  Journal  &  Courier,  the  two  newspapers  would  have  Van  Rensselaer,  member  of  the  Industries  of  Toronto.  For  10 


society  staff  for  the  past  seven  years  he  was  an  assistant  with 
months,  will  continue  as  Mr.  the  ANPA,  Special  Standing 
Dever’s  assistant.  Committee. 


Saint  dohn  14:27 

‘And  the  Angel  answered  and  said 
unto  the  women,  fear  not  ye:  for 
I  know  that  ye  seek  Jesus  which 
was  crucified/* 

‘He  is  not  here:  for  he  is  risen,  as 
he  said.  Come,  see  the  place 
where  the  Lord  lay” 

Matt  XXVIII  ^5  and  6 
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Editors  Hew  to  Firm  Policy 
On  Slump:  ‘Play  It  Straight!’ 


)me 
ub- 
lew 
will 
by 
I  as 
as 


an- 

ing 

10 

rith 

ing 


Recession  Just  Like  Any  Story; 
Aim  Is  to  Give  Public  the  Facts 


just  one.  We  do  that  with  all 
stories.” 

To  stress  his  desire  for  bal- 


inform  the  public  and  that  we 
will  continue  to  do.” 

Balancing  the  Gloom 

George  Crawford,  Waukegan 
News-Sun:  “We  have  made  a 
serious  effort  to  balance  our 
news  treatment  of  the  recession, 
but  it  has  developed  a  pattern 
of  nationwide  gloom  with  a  rosy 
overtone  for  our  own  coverage 
area.  The  Associated  Press  re- 


ance  coverage,  Mr.  Patton  cited  ^ave  produced  most  of  the 


The  Recession  is  another  news 
itory  —  nothing  more,  nothing 
less  —  and  it’s  treated  like  any 
other  news  story. 

So  say  editors  around  the 
country  in  reply  to  critics  who 
charge  the  press  is  minimizing 
the  business  slump. 

And  the  same  answer  goes 
for  the  business  men  who  would 
prefer  that  the  newspapers 
“play  down”  the  economic  situa¬ 
tion. 

E&P  polled  some  editors  in 
critical  unemployment  areas  this 
week  to  find  out  what  policies 
govern  the  newsrooms  in  han¬ 
dling  the  stories  of  the  current 
depression. 


He  said  there  has  been  some 
criticism,  but  it  only  proves 
the  paper  has  been  doing  a  fair 
job  because  the  critics  have 
been  from  both  sides  those  who 
think  the  bad  news  is  over¬ 
played  and  those  who  think  it’s 
underplayed. 

John  Manning,  Times,  said  he 
had  not  received  a  single  beef 
that  the  Times  was  “playing 
down”  the  recession. 


Detroit 

First,  take  Detroit,  where  the 
recession  has  hit  with  particular 
force: 

What  is  the  policy  on  cover¬ 
ing  the  recession?  Managing 
editors  of  the  Free  Press,  News 
and  Times  are  in  unanimous 
agreement:  there  is  no  policy 
—  other  than  the  general  policy 
of  covering  the  news  as  thor¬ 
oughly  and  fairly  as  possible. 

Says  Frank  Angelo:  “The  re¬ 
cession  is  news,  and  we  are  at¬ 
tempting  to  do  as  complete  and 
honest  a  job  of  covering  it,  and 
its  effect  on  Detroit,  as  we  can. 

I  think  the  Free  Press  has  done 
a  pretty  fair  job.” 

Glironic  Problems 

He  cited  several  stories,  in¬ 
cluding  an  interview  with  Wil¬ 
liam  Haber,  noted  University 
of  Michigan  economist,  which 
appeared  on  page  one  of  a  re¬ 
cent  Sunday  issue.  The  article 
discussed  the  current  recession, 
and  went  into  chronic  problems 
Michigan  must  face  in  the  fu¬ 
ture. 

Mr.  Angelo  said  you  can’t 
judge  a  newspaper’s  coverage  by 
any  one  day  or  one  story. 

Black  Crepe 

“Sure,  we  haven’t  had  black 
crepe  around  our  pages,”  he 
said,  “but  anyone  who  has  read 
the  Free  Press  during  the  last 
few  months  knows  there  is  a 
recession  on.” 


As  They  See  It 

“Policy?  there’s  no  policy,” 
he  said.  “We  call  the  shots  as 
we  see  them.  We’d  be  suckers 
if  we  didn’t.” 

Harvey  Patton,  News,  re¬ 
jected  any  notion  that  newspa¬ 
pers  are  “playing  down”  the 
recession  as  so  much  hogpvash. 

“The  newspapers  of  Detroit 
are  not  guilty  of  a  thing,”  he 
declared.  “Everyone  of  them  has 
covered  the  recession,  and  done 
a  good  job  of  it.  We’ve  had  big 
heads  on  page  one  about  it. 

It  Isn't  All  Black 

“On  the  other  hand,  we  try 
to  cover  the  good  things,  too. 
After  all,  the  economic  picture 
isn’t  all  black. 

“What  we  do  is  try  to  strike 
a  balance,  just  as  we  do  on 
any  other  issue  of  the  day.  You 
tell  all  sides  of  the  story,  not 


a  bad  example.  A  television  com 
pany,  he  said,  wanted  to  come 
into  Detroit  and  take  pictures 
of  a  breadline.  This  breadline, 
he  said,  was  at  the  Capuchin 
Monastery.  This  breadline,  he 
went  on,  has  been  there  day  in 
and  day  out  for  years  —  good 
times,  bad  times,  anytime. 

To  broadcast  a  picture  of  this 
breadline,  Mr.  Patton  insisted, 
would  be  gross  overplay  of  the 
situation. 

So,  have  editors  been  told  to 
play  down  the  recession,  print 
good  news? 

The  loud  answer  from  De¬ 
troit:  “No.  Subscribe  and  find 
out.” 


Chicago  Area 

Dale  E.  Belles  Jr.,  Gary 
Post-Tribune:  “Our  policy  in 
handling  news  is  to  play  it 
straight.  Gary’s  economy  like 
that  of  any  other  steel-influ¬ 
enced  city  has  not  gotten  off 
lightly  in  the  present  recession. 
We  have  neither  played  up  nor 
played  down  the  good  or  the 
bad. 

“We  have  had  difficulties  in 
obtaining  unemployment  and 
part-time  work  figures.  We  have 
and  will  continue  to  insist  on 
concrete  facts  and  figures.  Since 
Gary’s  economy  slide  started 
early  in  October,  we  have  had 
but  one  request,  from  a  realtor, 
to  soft  pedal.  Our  purpose  is  to 


gloom,  while  our  own  reports 
have  stressed  the  above-average 
business  employment  picture  in 
the  local  area.  Our  play  of  the 
news  has  been  based  upon  our 
normal  evaluation  of  the  stories 
breaking  each  day  and  we  have 
had  no  pressure  applied  by  any¬ 
one  on  our  news  treatment.” 

Edward  P.  Doyle,  Chicago 
American:  “Our  March  19  edi¬ 
torial  was  a  reply  to  a  reader 
who  ‘noted  with  dismay’  a  h^d- 
line  in  the  Chicago  American 
saying  ‘Jobless  Top  5,100,000.’ 

Duty  to  Tell 

“We  told  him  and  other  read¬ 
ers:  ‘Whatever  the  facts  on  un¬ 
employment  or  any  other  sub¬ 
ject  are,  it  is  our  duty  to  tell 
them  to  our  readers,  and  we  do. 
There  is  no  other  way  to  run 
an  honest  newspaper.’  ” 

Milburn  P.  Akers,  Chicago 
Sun-Times:  “The  Sun-times  has 
sought  to  handle  recession  news 
as  news:  Playing  it  solely  ac¬ 
cording  to  its  news  value.  Con¬ 
sequently,  we  have  had  a  num¬ 
ber  of  upfront  stories  and  some 
middle  of  the  paper  stories,  and 
quite  a  number  of  financial  page 
stories  on  this  subject.  This  has 
been  true  of  rosy  stories,  not 
so  rosy  stories,  and  genuinely 
bad  news  stories.” 

As  It  Happens 

Stewart  D.  Owen,  Chicago 
Tribune:  “The  Tribtme  has  one 
definite  policy  on  handling  re¬ 
cession  news  as  it  has  on  all 
other  news  and  that  is  to  re¬ 
port  it  as  it  happens.” 

Basil  L.  Walters,  Chicago 
Daily  News:  “Recession  news  is 
handled  exactly  as  all  other 
news.  If  it  is  regarded  as  news 
by  the  departmental  editors,  it 
is  printed  regardless  of  whether 
it  is  rosy  or  frightening.  We 
have  had  perhaps  half  a  dozen 
letters  to  the  editor  which  argue 
that  the  recession  would  go 
away  if  we  ignored  it.” 


BUSINESS  REPORTERS  at  a  Chicago  Headline  Club  forum  agreed  the 
recession  is  geffing  forthright,  hard-hitting  coverage.  Left  to  right: 
John  McWethy,  Wall  Street  Journal;  Austin  Wehrwein,  Now  York 
Times;  Sam  Saran,  NBC;  William  Clark,  Chicago  Tribune  financial 
editor,  and  Ed  Kandlik,  Chicago  Daily  News  financial  editor. 


A  Challenge  in  Dallas 

Recession  talk  is  being  chal¬ 
lenged  by  the  Dallas  Times  Her¬ 
ald.  General  Manager  James  F. 
Chambers  Jr.  said  “it  takes  just 

(Continued  on  page  74) 
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Tip  from  Underworld 
Smashes  Policy  Ring 


Police  Commissioner  Stephen 
P.  Kennedy  wrote  his  personal 
thanks  to  Dan  Brigham,  re¬ 
porter  of  the  New  York  Jour- 
nal-American.  Mr.  Brigham 
talked  for  two  hours  on  the 
telephone  to  a  crank  who  said 
a  bomb  had  been  placed  on  the 
steamship  Ancon  with  intent  to 


lAPA  to  Meet 
In  Buenos  Aires 

Directors  of  the  Inter  Ameri¬ 
can  Press  Association  have 
called  a  general  meeting  for 
Oct.  6-12  at  Buenos  Aires,  Ar- 


“Even  Hollywood’s  wildest  with  the  policy  ring  while  fur-  explode  and  kill  President  Fran-  gentina. 
movie  script  writers  wouldn’t  nishing  information  he  knew  gig  Duvilier  of  Haiti.  While  he  The  board,  meeting  at  Mon- 
believe  all  of  the  details,”  James  Mr.  Horan  was  turning  over  talked,  police  traced  the  call  and  tego  Bay,  Jamaica,  heard  a  pre- 
D.  Horan,  head  of  the  New  to  police.  Then  he  broke  with  the  booked  Matthew  O’Hara  for  vio-  liminary  report  of  the  status 
York  Journal- American' 8  spe-  syndicate,  telling  them  he  was  lation  of  the  State  Penal  Law,  of  freedom  of  the  press  in  the 


cial  events  desk,  said  this  week  “going  independent.” 
as  he  told  “the  inside  story”  Mr.  Horan  met  the  Police 
of  how  his  paper  worked  with  Commissioner  in  a  cafeteria  and 
police  to  smash  a  Harlem  policy  gave  the  information  he  had 
ring.  learned  from  “Big  Al.” 

The  story  began  just  after  Assistant  Chief  Inspector 
New  Year’s  Day.  Mr.  Horan  John  Walsh  was  put  in  charge 
was  being  interviewed  by  “Long  of  a  squad  of  seven  officers,  com- 
John”  who  runs  an  all-night  manding  50  plainclothes  men. 
radio  program  over  WOR.  After  Through  “Big  Al,”  Police 
telling  about  some  of  the  in-  Lieutenant  Alfred  Anger,  now 
vestigative  reporting  Mr.  Horan  promoted  to  captain,  was  intro- 


Section  1349: 
information. 


furnishing  false 


does  for  the  Hearst  paper,  and 
about  his  new  book,  “The  DA’s 
Man,”  “Long  John”  said,  partly 
in  joke: 


duced  to  some  of  the  policy  op¬ 
erators.  In  his  role  as  one  of 
the  mob,  Lt.  Anger  had  hired 


Joseph  Sharkey, 
Ex-AP  Chief 

Boston 

Joseph  E.  Sharkey,  81,  a 
foreign  correspondent  for  30  of 
his  40  years  with  the  Associated 
Press,  died  March  29. 

Mr.  Sharkey  covered  wars. 


Hemisphere,  with  special  refer¬ 
ence  to  Cuba  as  an  “utterly  in¬ 
tolerable”  situation. 

John  T.  O’Rourke,  editor  of 
the  Washington  (D.  C.)  Daily 
News,  a  Scripps-Howard  news¬ 
paper,  resigned  from  the  board. 
Jack  R.  Howard,  president  of 
Scripps-Howard  Newspapers, 
was  elected  to  his  place. 

James  S.  Copley  of  Copley 
Press,  Inc.  was  elected  to  the 
board  in  place  of  George  W. 
Healy  Jr.,  New  Orleans  (La.) 
Times-Picayune,  who  becomes 


., -  an  apartment  in  Harlem  he  revolutions,  a^assma-  p^egident  of  the  American  So- 

“If  any  mobsters  are  listening  called  his  home.  One  night  the  coronations  and  many  Newspaper  Editors  at 

to  this  program  and  want  to  informer  called  Mr.  Horan  at  other  top  news  o’'^6"ts  through-  April  meeting. 


‘tell  all,’  just  telephone  ‘Red’ 
Horan  at  the  Journal- Ameri¬ 
can.” 

Praise  from  Police 

Next  day  Mr.  Horan  got  a 
call.  It  came  from  the  original 
source  of  the  story  that  broke 


his  home. 

“The  gang’s  getting  suspici¬ 
ous,”  he  said,  “because  your 
Harlem  guy  ain’t  got  no  wife.” 

“So,”  Reporter  Horan  said, 
“we  invented  a  wife  for  Lt. 
Anger  —  a  beautiful  Negro 
girl.  It  was  explained  he  was 


out  Europe  and  Asia.  After 
World  War  I  he  reported  inter¬ 
national  conferences  in  Wash¬ 
ington,  Genoa,  The  Hague, 
Lausanne,  Locarno  and  Geneva. 
He  chronicled  the  rise  and  fall 
of  the  League  of  Nations  at 
Geneva. 

At  various  times,  he  headed 


The  directors  proposed  that 
the  Organization  of  American 
States  set  up  sanctions  against 
governments  that  violate  the 
Charter  of  Human  Rights. 

A  resolution  calling  for  that  step 
was  adopted.  It  was  presented 
by  Sergio  Carbo  of  Havana’s 
Prensa  Libre. 


March  26,  when  police  cracked  embarrassed  about  her  race,  bureaus  in  Paris,  Tokyo  and  t-u_  p  Poitpnipvpr  nf  the 

down  on  the  policy  operators  which  is  why  he  hadn’t  let  it  be  Geneva.  He  joined  the  AP  in  ^Con^l  clwrant  said 

Unic  known  he  was -married.  Further-  iooo  _ _ j  Hartford  (Conn.)  Couront,  said 


after  two  months  and  a  half  known  he  was  married.  Further 
of  undercover  work.  Police  Com-  more,  the  gang  was  told,  the 
missioner  Stephen  P.  Kennedy  wife  was  now  pregrnant.” 
called  the  outcome,  now  con-  Hundreds  of  feet  of  film  were 
tinuing  with  grand  jury  investi-  taken,  detailing  activities  of  the 
gations,  as  “a  superb  example  policy  racket.  The  pictures  were 


of  responsible  journalism.” 

“This  outstanding  act  of  pub¬ 
lic  service  is  most  commend¬ 
able,”  Commissioner  Kennedy 
said.  “It  demonstrates  what 


made  by  hidden  cameras  carried 
by  undercover  men  dressed  as 
janitors  and  handymen. 

Soon  after,  Lt.  Anger  then 
definitely  a  partner  with  the 


1898  while  still  a  Harvard  stu¬ 
dent.  He  already  had  had  news 
experience  on  the  Boston  Travel¬ 
er  and  Boston  Evening  Tran¬ 
script. 

• 

SNPA  Asks  Proxies 
For  AP  Election 

Chattanooga,  Tenn. 


team  work  between  the  police  ^ob,  about  to  turn  over  the 
department  and  a  newspaper  promised  money  in  payment. 


the  resolution  sought  to  “put 
teeth  in  the  Charter.” 

AP  Will  Salute 
McLean  At  Luncheon 

The  Associated  Press  will  de¬ 
part  from  custom  at  its  member¬ 
ship  meeting  April  21  at  the 
Waldorf-Astoria  hotel.  Instead 


The  Southern  Newspaper  ^  government  official 

Publishers  Association  is  tbe  luncheon,  AP  will 


can  accomplish.”  S  hTwo^d  ifke  "to  ^ho  are'nrntnnt^toTtto^^^^^  spotlight  o^  one  of  its 

The  voice  on  the  telephone  bis  wife  at  Kings  County  Hos-  planning  to  attend  members. 

was  that  of  a  “big  time”  gang-  pjtal.  What  he  did  was  to  ring  The  luncheon  will  be  a  tribute 

ster,  the  reporter  learned,  after  inspector  Walsh.  Calling  him  sociated  Press  in  New  York  Robert  McLean,  publisher  of 
meeting  the  tipster  at  a  secret  “Dearie”  and  “Darling,”  he  was  Secjetery-Manager  I'hQ  Philadelphia  {Pa.)  Bulletin, 

place.  “Red”  gave  his  pledge  as  able  to  let  him  know  that  the  members  ^bo  retired  as  president  of  AP 

a  newspaper  man  he  wouldn’t  time  to  strike  had  arrived.  ^  representative  of  during  the  past  year.  Benjamin 

reveal  the  source  of  the  infor-  Reporters  Edward  Newman  a  Southern  newspaper  nominat-  McKelway,  editor  of  the 

mation  promised.  When  he  first  and  Dorn  Frasca  of  Mr.  Horan’s  ^d  this  year  for  the  AP  Board  ygashington  (D.  C.)  Stor,  the 

told  the  Police  Commissioner  staff  and  a  J-A  photographer,  ot  Directors  is  Robert  Bunnelle,  president,  will  preside  at 

some  of  what  the  mobster  told  John  Dolan,  were  assigned  to  go  Asheville  the  event. 


him,  he  repeated  his  promise,  with  the  police. 


and  the  Commissioner  replied: 

“I  don’t  want  to  know  his 
name.”  In  all  subsequent  deal¬ 
ings  this  man  has  been  called 
“Big  Al.” 

“Big  Al,”  who  has  served 
time,  never  expected  himself  to  narcotics 
violate  the  gangster’s  code  of  said, 
silence.  But  he  fell  in  love  and 
the  girl  wanted  him  to  break 
with  the  mob  and  go  straight, 

Mr.  Horan  related. 

“Big  Al”  continued  to  work 


The  mob  syndicate  did  an 
estimated  $293,000  worth  of 
business  a  day  —  or  approxi¬ 
mately  $100,000,000  a  year, 
police  said. 

“Big  Al”  has  turned  to  the 
racket,  Mr.  Horan 


(N.  C.)  Citizen-Times.  He  is  a 
former  AP  staffer. 


Fee  Benefits  Guild 


New  ABC  Members 


St.  Louis 

The  St.  Louis  Newspaper 
Chicago  Guild  gains  the  equivalent  of  60 
One  dally  and  two  weekly  dues-paying  members  in  the 
newspapers  have  been  added  to  service  fee  clause  of  the  new 
the  membership  of  the  Audit  contract  with  the  Pulitzer  Pub- 
“But  as  I  told  you,”  the  re-  Bureau  of  Circulations.  They  lishing  Co.,  officers  reported  this 
porter-author  said,”  he’s  con-  are  Hobbs  (N.  M.)  Daily  News-  week.  The  service  fee  is  paid  on 
fessed.  I’m  hoping  that  after  he  Sun;  El  Cajon  (Calif.)  Valley-  behalf  of  longstanding  non- 
gets  married  he  actually  will  go  News  and  Toronto  (Ont.)  Guild  employees  in  the  bargain- 
straight.”  Weekly  Globe  and  Mail.  ing  unit. 
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So^  HARBINGERS  OF  SPRING  ‘FD  BETTER  FIX  IT  MYSELF’  YEAH,  BIG  JOKE 

Fletcher,  Sioux  City  Journal  Jensen,  Chicago  News  Alley,  Memphis  Commercial  Appeal 
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Army  Gives  Elvis 
Press-ly  Reception 

Hy  SP>3  Robert  K.  Ruhl 

Public  Information,  Fort  ChalTee 


Fort  Chaffee,  Ark. 

The  Army  refereed  the  three- 
day  main  event  last  week  when 
nearly  70  newsmen,  photogra¬ 
pher  and  cameramen  met  Pri¬ 
vate  Elvis  Presley  at  Fort 
Chaffee. 

The  hectic  confusion  came  to 
a  standstill  on  Wednesday, 
March  26,  with  the  announce¬ 
ment  that  the  singing  star 
would  take  basic  training  at 
Port  Hood,  Texas. 

The  tangle  of  newsmen  and 
the  Army  was  a  triumph  in  pub¬ 
lic  relations.  Both  worked  at  co¬ 
operating  with  the  other.  Brig. 
Gen.  Ralph  R.  Mace,  Chaffee 
commander,  praised  the  news¬ 
men’s  cooperation  in  a  news 
conference.  Chaffee  is  already 
receiving  letters  of  thanks  from 
press  members. 

Capt.  Arlie  Metheny,  the 
Port’s  PIO  and  a  veteran  of  the 
Little  Rock  integration  crisis, 
was  the  steadying  hand  behind 
the  .scene.  He  summed  up  the 
Army’s  position  by  telling  news¬ 
men  they  were  free  to  handle 
news  as  they  saw  fit. 

Open  Gate 

He  further  explained  that 
Chaffee  had  an  open  gate  with¬ 
out  security  restriction.  Four  in- 
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formation  section  staffers  were 
on  round-the-clock  duty  to  an¬ 
swer  phones  and  press  queries. 

The  staffers  had  walked 
through  the  entire  processing 
routine  earlier  to  familiarize 
themselves  with  the  procedure 
followed  by  inductees. 

Chaffee  started  planning  for 
the  press  deluge  two  weeks 
prior  to  Presley’s  coming.  Plans 
were  foimulated  through  a  com¬ 
mittee. 

A  press  headquarters  was  set 
up  in  the  reception  center’s 
library,  close  to  Presley’s  bar¬ 
racks  and  to  processing  sta¬ 
tions.  The  pressroom  was  decked 
out  with  12  typewriters,  six 
booth  telephones,  a  coffee  bar 
and  individual  information 
packets. 

Captain  Metheny  stressed  to 
newsmen  that  preparations  were 
for  their  convenience  not  for 
Presley. 

Pvt.  Presley  was  allowed  no 
special  privileges.  Stories  and 
pictures  were  compiled  as  he 
went  through  normal  process¬ 
ing.  The  only  news  conference 
given  by  Presley  was  on  his 
own  time. 

The  cooperation  of  the  press 
was  responsible  for  the  order¬ 
liness  in  the  face  of  fast-break- 
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ing  news  during  Presley’s  stay 
at  Chaffee. 

Climax  in  Flashbulbs 

The  plans  reached  an  exciting 
climax  Monday  night,  March 
24,  when  Presley  stepped  from 
a  bus  into  the  glare  of  flash¬ 
bulbs  while  350  chilled  greeters 
stood  watching. 

The  singing  idol  displayed  a 
courteous,  polite  manner  from 
the  start.  Newsmen  were  loud 
in  their  praise  of  Presley  who 
cooperated  with  every  demand 
though  he  later  commented,  “I 
could  hardly  see  the  ground  for 
the  flashbulbs.” 

The  bulging  press  corps  went 
into  action  when  the  singer- 
actor  arrived.  United  Press 
photographers  Roddy  Mims  and 
Pat  Patton  sent  30  negatives 
overseas  the  first  night  besides 
transmitting  to  U.S.  papers. 

The  UP  had  set  up  a  fac¬ 
simile  machine  in  the  Signal 
Coi’ps’  photo  lab.  All  photogra¬ 
phers  had  access  to  the  lab’s 
facilities.  Bob  Williams  of  the 
Memphis  (Tenn.)  Commercial 
Appeal  had  his  sending  machine 
rigged  up  in  the  pressroom. 

CBS,  Tellenews,  and  Movie¬ 
tone  cameramen  ground  out 
yards  of  film  and  rushed  them 
to  home  stations.  Two  local 
Fort  Smith  TV  stations  turned 
film  into  three-times-daily 
“spot”  shorts. 

LIFE’S  team  of  Bob  Mason 
and  Don  Cravens  took  over 
1,200  shots  during  their  stay. 

Reporters  Ed  Martin,  Asso¬ 
ciated  Press,  Little  Rock;  Lou 
Silvers,  Commercial- Appeal; 
Phil  Newman,  United  Press, 
Little  Rock;  and  Archie  Lantz 
of  the  Fort  Smith  (Ark.)  Times- 


Record  were  a  few  who  worked 
at  the  blow-by-blow  description. 

Some  of  the  reporters  worked 
better  than  36  hours  without 
sleeping. 

«  *  * 

At  Fort  Hood,  the  news  lid 
went  on.  WAC  Lt.  Col.  Marjorie 
Shulten,  chief  of  public  infor¬ 
mation,  told  reporters:  “He 
(Presley)  has  a  mission  and  we 
have  a  mission.  We  expect  to 
perfonn  them  mutually.  Here- 
:ifter,  there  will  be  no  more  in¬ 
terviews  or  picture-taking  dur¬ 
ing  his  training.” 

• 

Newsprint  Roll 
Bill  Opposed 

Washington 

New.spaper  publishers’  ap¬ 
peals  to  Congress  to  permit 
duty-free  imports  of  newsprint 
rolls  less  than  15  inches  wide 
ran  into  opposition  at  a  hearing 
before  the  House  Ways  and 
Means  Committee  last  week. 

Cranston  Williams,  general 
manager  of  the  American  News¬ 
paper  Publishers  Association, 
said  the  narrower  rolls  were 
needed  by  newspapers  that  have 
reduced  page  widths.  Quarter- 
rolls  of  i3-inch  width  are  now 
dutiable  under  the  tariff  law. 

Robert  E.  Canfield,  president 
of  the  Printing  Paper  Manufac¬ 
turers  Association,  objected  to 
any  change  because,  he  said,  it 
would  allow  Canada  to  displace 
the  United  States  as  a  producer 
of  paper  of  newsprint  quality 
used  in  sales  books,  flyers, 
counter  books,  etc. 
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Clarke  Death 
Recalls  Tales 
Of  Park  Row 

By  Stan  Reynolds 


type  story.  When  he  was  21  he  Clarke  thought  the  connection 
was  assigned  to  his  first  big  had  been  broken,  but  finally  tbe 


ANNUAL  LINAGE 

murder  story,  the  so-called  city  editor’s  voice  came:  -phe  1957  annual  linage  re 

“Lampblack  Swamp  Mystery.”  “You’re  a  wonder  boy,”  the  p^rts  of  1,922  daily  newspapers 
The  nude  body  of  the  woman  city  editor  said.  In  my  book  jj^  ^^249  cities  will  be  found  on 
victim  had  been  discovered  you’re  a  real  newspaper  re-  Pages  48-61,  this  issue  of  E&P. 
aboard  a  sort  of  houseboat  in  porter.  Bloodhounds,  eh?  Bloody  monthlv  linaue  fivurea  for 

a  marsh  outside  of  Harrison,  footprints.  Ha!  Ha!  Ha!”  piruarv  annear  on  follow  nv 


N.  J.  It  was  the  crime  story  of 
the  day. 


HoiiVoKE  Idass 

When  Donald  Henderson  The  New  York  American  re- 
Clarke,  old  time  newspaper  re-  porter.  Deacon  Terry,  scooped 
porter  and  novelist,  died  Thurs-  all  other  New  York  journals 
day,  March  27  at  the  age  of  70  with  a  story  about  bloodhounds 
at  his  winter  home  in  Delray  tracing  the  murderer’s  footprints. 


the  day.  next  morning  in  the  barroom  in 

„  ,  Harrison,  N.  J.  where  the  out- 

oo  loun  s  of-town  press  was  officially  in- 

The  New  York  American  re-  stalled.  Deacon  Terry  emerged 
porter.  Deacon  Terry,  scooped  from  the  telephone  booth. 


otpnnis.  na.  na.  na.  February  appear  on  following 

Shortly  before  two  o’clock  pages. 

xt  morning  in  the  barroom  in  {957  Unage,  563  dailies  on 

arrison,  N.  J.  where  the  out-  {|,g  ijgj  showed  gains  over  1956 
-town  press  was  officially  in-  linage  while  881  had  losses. 


all  other  New  York  journals  “Bartender,”  he  shouted.  “Set  Strikpra 

with  a  story  about  bloodhounds  up  the  drinks  for  us  distin-  " 


wintpr  hnme  in  Delrav  tracing  the  murderer’s  footprints,  guished  gentlemen  of  the  free 
Beach,  Fla  ,  the  HolyX  “Of  course  it  was  a  fake,”  Mr.  and  untrammeled  press.  We 


White  Plains,  N.  Y. 
A  move  by  all  organized  labor 


(Mass)  Transcript-Telegram  Clarke  said.  “It  rained  right  drink  to  young  Mr.  Clarke.  He  in  the  New  York  area  to  help 
heard  the  news  via  a  telephone  after  the  murder  anyway.  But  outsmarted  the  Deacon,  gentle-  union  printers  who  are  on  strike 
call  from  a  relative  of  Mr.  f  wish  I  had  thought  of  it.”  men.  The  World  has  a  big  ex-  against  the  Westchester  County 

’  Armed  with  renewed  zeal  elusive  all  over  the  front  page —  Publishers  was  announced  this 
It  was  close  to  Dress  time  but  imagination  and  a  box  of  ex-  identification  of  the  w^k.  ,r  ,  m 

the  nISte  S^ke?s  Ob  rmSe  Pensive  cigars,  Clarke  went  to  ^ew  ’i  ork  T^o- 

it  on^ageone  ^u^LftoT^^^  the  undertaker,  named  Walsh,  speak  English,  from  some  place  graphical  Union  No.  6  also  have 

Lrth  fn  h"s’  S^reer  afa  re-  who  was  in  charge  of  the  body.  there  is  such  a  plac^  pledged  financial  assistance  to 

ler^n  on  nis  career  as  a  re  +1,  «  rn  where  no  one  can  speak  Eng-  the  150  printers  who  have  been 


porter  in  the  Park  Row  days  of  “After  sampling  the  first  50  „ 

the  old  New  York  World  and  as  really  good  cigars,”  Clarke  said, 
author  of  such  bullet-ridden  and  “Walsh  agreed  most  willingly 

spice-flavored  novels  as  “Louis  to  the  suggestion  that  he  not  T)  *  J  TT I  IT  T 
Beretti,”  “Millie,”  “The  Im-  mention  to  any  of  the  other  re-  JTLCVlSGQ  1  1  LJ 
patient  Virgin,”  and  “Female.”  porters  any  exclusive  angles  on 

the  story  I  might  have.”  The  T 
Not  Picked  Up  undertaker  said  he  would  help  LjdWo 

him  in  anyway  he  could. 


Strangely,  the  AP  did  not 
pick  up  the  story  and  the 
Transcript  thought  it  odd  when 


Positive  Identification 
“Well,”  Clarke  said  to  him. 


h.”  picketing  since  last  Dec.  9. 

)  *  J  TT^T  T  fTU  would  not  violate  any 

^0VlSGCl  1  1  LJ  valid  provision  of  law.  The  lat¬ 
ter  covers  the  union’s  claim  that 
1  certain  provisions  of  the  Taft- 

jaws  Clause  Hartley  law  are  unconstitu¬ 
tional. 

Aldrich  withheld  the 
UClLfl  C  L  injunctive  process  under  a  stip¬ 

ulation  by  the  union  that  it 
Boston  would  resume  bargaining  in 
The  Executive  Council  of  the  good  faith  with  the  Gazette  pub- 


“it  seems  to  me  that  an  identi-  Boston  would  i-esume  bargaining  in 

only  other  piece  on  Mr.  Clarke  tUp  bodv  is  the  next  The  Executive  Council  of  the  good  faith  with  the  Gazette  pub- 

was  a  few  paragraphs  in  the  ^g  Xry  go  International  Typograpical  lisher. 

Boston /I craW  sent  in  by  Trans-  exclusively  for  the  World _  Union  has  offered  a  modified  In  his  opinion  Judge  Aldrich 

cript  City  Editor  Bob  Moyniban  tonight.”  version  of  its  “General  Laws”  said  the  establishment  of  a  com- 

who  strings  for  that  paper.  _  _ ^ clause  in  negotiation  with  the  peting  newspaper  last  Dec.  16 

Haverhill  (Mass.)  Gazette.  was  by  no  means  fully  respon- 


Then  William  Dwight  Jr., 
assistant  to  the  Transcript  pub- 
lisher,  placed  a  call  to  Mr.  ' 

Clarke’s  brother  which  brought 
the  news  that  Donald  Henderson  “I 


1  V  Haverhill  (Mass.)  Gazette.  was  by  no  means  fully  respon- 

^  -1  •  Federal  Judge  Bailey  Aldrich,  sible  for  the  Gazette’s  loss  of 

Wait  until  tonight,”  Clarke  however,  is  not  entirely  satisfied  business  but  he  found  that  the 

that  the  revisions  meet  the  test  strike  has  caused  irreparable 
“I’ve  got  a  positive,  exclusive  of  legality  which  is  the  basis  injury  to  the  Gazette. 


Clarke  might,  for  all  the  brother  identification  of  the  dame,”  for  his  issuance  of  an  injunction  „  .  . 

knew,  still  be  very  much  alive.  Clarke  told  the  desk.  “This  against  picketing  of  the  news-  lAimmenis  on  (.ompeiiiion 

Polish  woman  from  Roundhouse  paper.  In  respect  to  the  new  paper 

Fitting  ‘Thirty’  went  into  the  morgue  about  Judge  Aldrich  this  week  in-  published  by  William  Loeb  of 

....  ,  f  ft,  n  f  tonight,  and  looked  at  the  vited  counsel  for  the  National  Manchester,  N.  H.,  Judge  Al- 

s  1  urne  ou  ,  e  rs  corpse  and  nodded  her  head  Labor  Relations  Board  and  for  drich  said: 


report  was  right  But  to  those  affirmatively.” 


Transcript  reporters  who  knew 
him,  it  seemed  a  fitting  “thirty” 


the  union  to  submit  answers  to  “The  question  might  well  be 


to  Clarke’s  career  that  they  ^^ked. 


‘What  did  she  say?”  the  desk  some  of  the  questions  he  has  asked  if  this  second  paper  could 


raised.  NLRB’s  counsel,  Julius  have  started  or  continued  had 


should  be  wondering  if  the  death  “The  dame  is  Polish,”  Clarke  «“thority  it  not  been  for  the  strike,  and  its 

had  been,  as  Mark  Twain  said,  said.  “She  can’t  speak  more  than  Executive  Council,  cons^uences.  •  f 

’  twn  nr  fVirnn  wnrH=  in  Pn.,ii=i,  meeting  here,  to  promulgate  “No  evidence  was  introduced 


“exagrerkted.”  ’  or  three  woTds  i;  --ting  here,  to  promulgate  “No  evidence  was  introduced 

For  Mr.  Clarke  was  a  gentle-  Jer^ ^ad  ^meaS  ?e"s  tnd  Sv  ConJeiJtfo'li"  action  'is'Te^uirld;  gLe°rIll%uri^h^ink^^^^^^^ 

man  of  the  press  in  those  days  Jl  T  it  is  the  NLRB’s  contention,  cit-  mon  knowledge  that  newspapers 

before  truth,  and  the  facts,  be-  ^  testimony  by  ITU  President  today  vulnerable  to  other  types 

came  the  chief  concern  of  most  Gods  sake,  the  city  Woodruff  Randolph  in  previous  of  competition,  are  unable  to 

newspapers  and  of  most  re-  editor  said.  “We’d  better  not  cases.  withstand  much  direct  comneti- 


before  truth,  and  the  facts,  be¬ 
came  the  chief  concern  of  most 
newspapers  and  of  most  re¬ 


editor  said. 


porters.  He  started  in  1907  as  a  Pi’mt  this  in  the  first  edition. 
20-year-old  cub  reporter  on  the  The  other  papers  will  lift  it. 


Change  in  Vi'ording 


withstand  much  direct  competi¬ 
tion.  Indeed,  in  a  relatively 
small  local  area  it  is  not  unrea- 


World.  He  later  worked  for  the  send  a  flock  of  repi^ters  purpose  of  the  revision,  sonable  to  suppose  that  two  com- 

New  York  Times  and  the  Amer-  Roundhoi^  place.  You  d  j^Qg^jy  wording,  is  to  over-  peting  papers  cannot  long  both 

_ 1 _ _  1 _ • _  • _  _  evar  aitit  -r  o  . 


ican  before  leaving  journalism  better  get  out  there  fast, 


in  1929  to  write  novels,  a  thing 
which  he  did  with  as  much  gusto 
as  he  put  into  his  news  stories. 


come  the  court’s  view  that  the  survive. 


“I  find  that  while  the  possible 


How  Scoops  Were  Made  community  can  speak  English. 
Mr.  Clarke  use  to  tell  an  There  aren’t  any  telephones, 
interesting  story  of  his  early  either.  Give  me  credit!” 


No  One  Speaks  English  present  clause  requiring  a  pub-  “I  find  that  while  the  possible 
lisher  to  comply  with  the  union’s  going  out  of  business  of  one  local 
“Suit  yourself,”  Clarke  said.  General  Laws  amounts  to  main-  newspaper,  whether  its  new- 
“but  nobody  in  that  Roundhouse  tenance  of  a  closed  shop  in  vio-  bom  competitor  survives  or  does 
community  can  speak  English,  lation  of  the  Taft-Hartley  Act.  not,  is  not  a  matter  of  world- 


lation  of  the  Taft-Hartley  Act.  not,  is  not  a  matter  of  world- 
In  the  main,  the  union  would  shaking  importance,  it  is  a  mat- 
substitute  tbe  word  “journey-  ter  of  public  interest  and  con- 


introduction  into  the  Park  Row  A  long  silence  ensued  and  man”  for  “member”  and  provide  cern.” 
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Section  Edited 

By  Robert  B.  McIntyre 


are  Mr.  Mogul;  Richard  Lock- 
man,  vicepresident,  general 
manager,  and  a  partner  in  the 
firm;  Joel  L.  Martin,  vicepresi¬ 
dent  and  director  of  media  and 
research;  and  Milton  Gutten- 
plan,  vicepresident  and  account 
group  supervisor,  another  part¬ 
ner. 


golden  dozen  1958  —  IV 


‘Think  in  Future’  Tells 
Success  of  Emil  Mogul 

By  Philip  N.  Schuyler 


In  the  larger  group,  in  addi¬ 
tion  to  the  above,  are  Seth  D. 
Tobias,  creative  director  for 
print  media,  and  chairman  of 

automobile  mufflers  as  a  new  verbial  woito.  The  “wonn”  is  executivf ^cerfre^- 

product  to  add  to  its  success-  development  of  whatever  new  Alfred  Paul  Berger  ^vice- 

fully  advertised  line  of  auto  idea  can  help  clients  increase  J^^^/de^ffnd  cop^^ 

seat  covers,  convertible  tops,  sales  and  profits  ^  Wildman,  vicepresident  and 

and  other  accessories.  The  ent^e  range  of  the  supervisor;  H.  Milton 

The  step  came  as  a  result  of  chent  s  business  is  the  rich  soil.  Harry  Chapperon,  di- 

a  “think-in-the-future”  sugges-  the^nrod"  relations  and 

tion  from  the  Potential  Develop-  A/  ^  publicity;  and  Bernard  Kramer, 

ment  Committee  of  the  Emil  .  ’  nnj; sin «r  n^mo-  vicepresident  and  account  super- 

Mogul  Company,  Inc.,  New  ^ging,  merchandising,  proin^  visor.  With  the  inner  group,  this 

York.  “PDC,”  one  of  a  number  marketing,  resea ic^  up  to  a  basic  committee  of 

of  active  groups  in  the  agency  Point-of-purchase  material  and  to  ^hich  are  added  each 
working  for  all  clients,  acti-  week  the  account  supervisors 

vates  a  policy  in  force  at  EMCO  In  advance  of  its  weekly  ^y^^gg  clients  are  being  sub- 
since  it  opened  its  doors  in  jected  to  PDC  scrutiny. 

January,  1940,  according  to  memoranda  from  its  chaiman  p  l  uniaue  rela- 

Fmii  iVTr«Tiii  nvoeiHonf  Setting  objcctives  and  giving  Kayco  nas  a  unique  reia 

Emil  Mogul,  piesident.  pertinent  background  data,  tionship  with  EMCO.  It  is  one 

‘Business  Men  First’  Some  members  get  specific  as-  the  reasons  why  Mr.  Mogul 

signments,  including  field  tasks,  is  sometimes  called  the  “Mav- 
“We’re  business  men,  first;  On  these  latter  contacts,  the  erick  of  Madison  Avenue.”  The 
advertising  men,  second,”  Mr.  whole  field  of  the  client  is’  sur-  agency  is  compensated  by  Rayco 
Mogul  told  Editor  &  Publisher,  veyed,  distributors,  brokers,  re-  o"  the  basis  of  a  percentage  of 
”We  were  born  that  way.  We  tailers.  Improvement  of  present  sales  made  through  the  stores, 
bring  to  advertising  the  busi-  products  and  the  creation  of  new  ‘Ptie  more  sales,  the  more  spent 
n3ss  point  of  view,  and  that  products  are  two  categories  advertising.  The  more  sales, 

means  thinking  in  the  future —  involved.  the  more  income  for  the  agency, 

out-thinking  competition.”  PDC’s  overall  chairman  is  ^  word,  Mr.  Mogul  and  his 

That,  in  a  nutshell,  is  the  Jules  Leonard,  vicepresident  and  sgency  are  “in  business”  with 
story  of  EMCO  and  its  PDC.  It  director  of  marketing  and  mer-  Rayco. 

has  meant  “cracking”  success  chandising.  In  the  hub  group  “What  we  receive  through  our 
for  both  the  agency  and  its  _  _  -n^,.  ,  —  — 

clients,  Mr.  Mogul  said.  EMCO  I 

boasts  new-business  H I 

committee.  Yet  in  10  years,  liiS  ;  II  -  ^■^H)**** 


agreement  with  them  exceeds 
what  could  be  earned  from  a 
15%  commission  on  the  adver¬ 
tising  we  place,”  Mr.  Mogul 
said.  He  believes  it  is  an  “out¬ 
worn  concept”  for  an  agency  to 
be  paid  by  media. 

“Agencies  used  to  drum  up 
business  for  media,”  he  ex¬ 
plained.  “Then  there  was  a  rea¬ 
son  for  this  fomn  of  compensa¬ 
tion.  But  no  more.  Now  we  are 
primarily,  I  should  say  exclu¬ 
sively,  concerned  with  building 
business  and  profits  for  our 
clients.  Furthermore,  it  has  be¬ 
come  all  but  impossible  for  an 
agency  to  do  for  advertisers 
what  ought  to  be  done  with 
money  received  fi’om  the  15%. 
Why  we  should  be  paid  by 
media  when  we  do  so  little  for 
them  has  long  seemed  wrong  to 
me.  What  our  clients  should  pay 
is  a  matter  that  can  be  privately 
determined  on  the  basis  of 
what  they  want  us  to  do.” 

While  the  same  sort  of  con¬ 
tract  existing  with  Rayco  is  not 
in  force  with  other  clients,  the 
idea  persists  at  EMCO  that  the 
agency  is  and  should  be  “in 
business”  with  the  firms  whose 
advertising  they  handle. 

‘Our  Back  Yard’ 

“We  are  actively  involved  in 
everything  that  influences  our 
clients’  sales,”  Mr.  Mogul  con¬ 
tinued.  “Many  of  our  most  im¬ 
portant  business-building  con¬ 
tributions  have  been  in  areas 
normally  considered  completely 
outside  an  agency’s  province. 

“We  just  don’t  dabble  in  these 
fields  as  the  spirit  moves  us. 
They  are  not  remote.  They  are 
our  backyard,  and  you  are  likely 
to  find  us  in  it  very  often. 

“We  are  not  in  the  business 
of  selling  advertising,  but  of 
selling  mei’chandise.  We  don’t 
sell  space  and  time,  to  our 
clients,  we  sell  for  them — and 
we  sell  with  every  tool  that 
proves  effective.” 

Rayco’s  appropriation  is 
growing  as  are  those  of  all  19 
clients.  Of  the  approximate  $1,- 
800,000  Rayco  invests  annually, 
65%  is  local  advertising  placed 
in  newspapers,  radio  and  TV. 
At  present  about  43%  is  going 
into  TV;  22%  into  newspapers. 
In  April,  a  four  months’  test  of 
national  advertising  for  Rayco 
in  Life,  Look,  and  Satevepost 
gets  underway. 

Mr.  Moghul  supported  a  recent 
assertion  made  by  George  J. 
Abrams,  vicepresident  and  ad¬ 
vertising  director  of  Revlon, 
some  of  whose  brand  advertising 
EMCO  places,  namely  that  Rev¬ 
lon’s  use  of  newspapers  is  on 
the  upswing. 
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‘Pick-aroni’  in  Papers 
Expands  Macaroni  Sales 


By  Joseph  W.  Dragonetti 


Philadelphia 
Playing  “Pick-aroni”  in  full- 
page  newspaper  spreads  and 
Sunday  supplements  spots  in 
color  and  black-and-white  has 
turned  out  to  be  a  highly  profit¬ 
able  “game”  for  the  San  Giorgio 
(pronounced  George-0)  Maca¬ 
roni  Co.  of  Lebanon,  Pennsyl¬ 
vania. 

San  Giorgio  and  its  adver¬ 
tising  agency — Arndt,  Preston, 
Chapin,  Lamb  &  Keen,  Inc.  of 
Philadelphia  and  New  York — 
went  into  a  high-level  huddle 
last  summer,  shortly  after  the 
firm  rejoined  the  agency  follow¬ 
ing  a  four-year  absence. 

Problem:  With  65  different 
sizes  and  shapes  of  macaroni 
and  egg  noodle  products  being 
manufactured  by  San  Giorgio, 
how  to  expand  the  market  and 
increase  sales  on  all  65  prod¬ 
ucts. 

Guided  by  San  Giorgio  sales 
manager  Robert  C.  Guerrisi  and 
agency  vicepresident  Kennard 
G.  Keen,  Jr.,  a  series  of  meet¬ 
ings  took  place,  research  was 
undertaken  and  the  problem 
probed  from  every  angle. 

“From  the  beginning,”  Mr. 
Keen  said,  “newspapers  figured 
heavily  in  our  ultimate  strategy 
— although  we  weren’t  even  sure 
of  the  exact  direction  or  theme 
of  the  campaign.” 

Manifold  Problem 

The  problem  was  manifold; 
not  only  were  the  65  macaroni 
products  a  tremendous  number 
to  expect  a  housewife  to  learn 
to  know  and  buy,  many  had  such 
unlikely — and  in  some  cases,  un¬ 
pronounceable — names  as  Fusil- 
li  Yolanda  and  Mustacciolo 
Lisci. 

From  out  of  the  series  of 
conferences,  research  and  tests 
came  the  campaign  theme  of 
“Pick-aroni.”  Housewives  were 
invited  to  “Play  Pick-aroni” — 
to  pick  a  different  size  or  shape 
San  Giorgio  product  whenever 
she  served  a  macaroni,  spaghet¬ 
ti  or  egrg  noodle  dish. 

Since  there  are  just  14  gen¬ 
erally-accepted  “standard”  prod¬ 
ucts  in  this  field,  San  Giorgio 
w'as  striving  to  create  plus  sales 
in  the  remaining  51  varieties. 
(To  overcome  the  name  problem 
each  product  is  assigned  a  num¬ 
ber  as  well,  on  the  theory  that 
if  you  can’t  remember  names 


you  can  remember  numbers.) 

Several  media  were  selected 
to  augment  the  newspaper  drive, 
including  magazines,  outdoor 
billboards  and  radio.  A  free 
full-color  recipe  booklet,  telling 
how  to  play  Pick-aroni  and  de¬ 
tailing  56  recipes  utilizing  San 
Giorgio  products  was  offered  as 
an  inducement. 

‘Georgie’  Featured 

Appearing  in  each  advertise¬ 
ment  was  “Georgie,”  a  tow¬ 
headed,  healthy-looking  cartoon 
youngster,  and  such  typical  copy 
as:  “Georgie  says  let’s  play  San 
Giorgio  Pick-aroni,  the  game  of 
making  the  same  recipe  taste 
and  look  different,  time  after 
time,  with  Can  Giorgio’s  65 
varieties.” 

Full-page  ROP  color  spreads 
appeared  in  such  newspapers  as 
the  Baltimore  (Md.)  News-Post, 
Washington  (D.  C.)  Post  and 
Times-Herald,  Miami  (Fla.) 
Daily  News  and  the  Philadel¬ 
phia  Bulletin  Sunday  supple¬ 
ment  spots,  also  in  color,  were 
placed  on  a  continuing  basis  for 
specific  periods  in  Today,  Sun¬ 
day  supplement  of  the  Philadel¬ 
phia  Inquirer. 

One  of  the  Sunday  supple¬ 
ment  ads  was  recently  awarded 
a  silver  medal  by  the  Art  Direc¬ 
tors  Club  of  Philadelphia  as  an 
outstanding  example  of  color 
newspaper  advertising. 

“The  response  to  these  ads 
was  tremendous,”  said  Mr. 
Guerrisi,  “and  our  plant  at 
Lebanon  was  practically  inun¬ 
dated  with  post  cards  and  letters 
requesting  the  free  recipe  book¬ 
let. 

“Because  we  keyed  our  reply 
box  numbers  we  quickly  dis¬ 
covered  that  newspapers  and 
the  supplements  created  by  far 
the  largest  response.” 

Soon,  because  of  increasing 
consumer  demand  for  the  other 
San  Giorgio  products,  coupled 
with  an  intensive  food  broker 
and  salesman  merchandising 
program  tied  in  with  the  Pick- 
aroni  theme,  more  and  more 
,  markets  started  adding  the  San 
,  Giorgio  “plus”  products. 

'  Sales  Up  8% 

I  The  success  of  the  campaign 
.  was  almost  instantly  obvious. 
;  Following  the  first  five  months 
1  of  the  Pick-aroni  drive,  San 


Giorgio  sales  shot  up  by  eight 
percent  across  the  board. 

“In  the  macaroni  business  this 
is  an  extremely  substantial  in¬ 
crease  in  such  a  short  period  of 
time,”  Mr.  Guerrisi  said. 

After  the  initial  campaign 
blast-off,  Arndt,  Preston,  Chap¬ 
in,  Lamb  &  Keen  and  client  San 
Giorgio  concentrated  on  a  black- 
and-white  newspaper  saturation 
push  in  key  areas,  plus  a  heavy 
radio  schedule  with  singing  com¬ 
mercials. 

“Again,”  Mr.  Guerrisi  said, 
“the  inestimable  value  of  news¬ 
paper  advertising  was  driven 
home  by  the  gratifying  response 
we  received  to  the  I'ecipe  book¬ 
let  offer.” 

Ken  Keen  agrees:  “Food  ad¬ 
vertising  in  newspapers  is  taken 
pretty  much  for  granted  by 
many  people,  I  suppose,  but  it 
takes  a  special  campaign  like 
San  Giorgio’s  Pick-aroni  to  point 
up  just  how  important  news¬ 
papers  are  to  the  food  business.” 


Stamps-Conliaim  Adds 
‘Bonus’,  New  Service 

An  extra  “bonus”  food  and 
homemaking  edition  will  be  sent 
to  Stamps-Conhaim-Whitehead 
General  Newspaper  Advertising 
Service  subscribers  with  the 
April  issue,  according  to  Lau¬ 
rence  A.  Whitehead. 

The  special  tabloid  edition  will 
offer  editorial  photographs  and 
news  stories  on  prepared  foods, 
along  with  recipes,  that  can 
be  used  by  newspapers  from 
Easter  through  summer. 

Mr.  Whitehead  added  that  for 
the  first  time,  all  “junior”  sub¬ 
scribers,  primarily  weekly  news¬ 
papers,  will  receive  this  special 
edition. 

At  the  same  time,  Mr.  White- 
head  announced  availability  of 
a  new  savings  and  loan  news¬ 
paper  ad  service  containing  29 
ads  ranging  in  size  from  two 
columns  by  six  inches  to  four 
columns  by  10  inches.  He  said 
this  service  is  available  on  an 
exclusive  franchise  basis. 


Crandell  Appointed 

Point -of -Purchase  Advertis¬ 
ing  Institute  has  appointed 
Nancy  Crandell  as  director  of 
press  relations.  She  succeeds 
Rod  Ludwig,  who  resigned  his 
post  as  director  of  public  rela¬ 
tions.  Mrs.  Crandell  comes  to 
POPAI  from  the  Association  of 
National  Advertisers  where  she 
served  as  assistant  to  the  di¬ 
rector  of  press  relations  and  as 
editor  of  the  monthly  ANA 
news  letter  and  the  quarterly 
ANA  Roundup. 


Fairmont  Foods 
In  Comics  Sections 

Full-color  comic  sections  ads 
in  34  newspapers  (with  a  com¬ 
bined  circulation  of  nearly  4,- 
000,000)  are  being  used  by  Fair¬ 
mont  Foods  Company  this 
spring  to  introduce  an  unusual 
combination  premium-public 
service  offer.  Vertical  half-page 
ads  will  be  used  for  most  of  the 
papers  with  full-page  ads  in 
papers  with  tabloid  sections. 

The  offer  is  part  of  Fair¬ 
mont’s  fifth  consecutive  year  of 
cooperation  with  the  interna¬ 
tional  Smokey  Bear  Forest  Fire 
Prevention  Program. 

Fairmont  is  offering  youngs¬ 
ters  a  chance  to  help  build 
Smokey  Bear’s  new  home  in 
Washington,  D.  C.,  and  to  get  an 
attractive  coin  bank  modeled 
after  the  proposed  quarters  for 
the  famed  forest  fire  preventing 
bear. 

• 

Rigotti  Heads  Media 
At  FC&B  in  Chicago 

Chicago 

John  L.  Rigotti,  vicechairman 
of  the  plans  board  in  the  Chi¬ 
cago  office  of  Foote,  Cone  & 
Belding,  has  been  named  vice- 
president  in  charge  of  media 
and  research  for  the  Chicago 
office  of  FC&B.  He  will  continue 
as  vicechairman  of  the  plans 
board. 

Edward  M.  Stem,  manager  of 
the  media  department,  has  been 
promoted  to  director  of  media, 
and  Robert  E.  Ryan,  media 
supervisor,  has  been  appointed 
manager  of  the  media  depart¬ 
ment. 

The  realignment  of  the  media 
department  was  occasioned  by 
the  shifting  of  Gordon  F.  Buck, 
vicepresident  in  charge  of 
media,  to  the  general  manage¬ 
ment  staff  of  the  agency. 

• 

Dreyfus  Prospectus 
Run  as  Supplement 

A  color  prospectus  of  the 
Dreyfus  Fund  ran  in  the  New 
York  Times  on  Sunday,  March 
30,  as  a  special  advertising  sup¬ 
plement. 

The  four-color  illustrated  sup¬ 
plement  was  said  to  be  the  larg¬ 
est  single  advertisement  ever 
run  by  a  mutual  fund.  It  marked 
the  first  use  of  a  prospectus 
of  this  kind  in  such  advertising, 
and  was  designed  to  aid  the 
sales  efforts  of  dealers  through¬ 
out  the  country.  Prospectuses 
up  to  now  have  generally  been 
distributed  by  dealers  to  their 
customers,  rather  than  by  a 
mutual  fund. 


EDITOR  Be  PUBLISHER  for  April  5.  1958 


iQltfMmas'BitIftis  (w>wr  ti.  iw? 


OPINION  and  REVIEW 


Harnessing  the  H-Bomb  for  Peace 

Nutting  $ays  BriK>n<>  Have  Made  Fantattic  IMsancrv 


*  Nixon  \(mus  Signs 

Vice  TVevident’t  OMtkc  by  DMocKratj 
b  CaBetl  Leyacv  o(  Earttci  Yean 
«r  sreivaer.awor 

U  tlkum  «nr  VmMtm.* 

<m  "W'4t tan* Hm 4ur«* 

m  ttmurt.  Vt  fiv*  ktin  «mm*  tw*  vmNw 
tUn  it  wvM  ‘M  M0IL  ti  On  tanf  kritm* 

%m»  <2M»  rtmtmt'9  unm,  •»  Imm  al.tiM  vis* 

<>w . »'  wrtu  <b)t  In  ircBfhji*  town  Iwxn  »i 
If ■'  -  ^  t»«Mt  new  tiKifiif  aw  ei.  iKt 


(*  'ta  r.V. 

4»5f  4.vf>f0.vy  if/  r7'?#G 

A  f»t  4«^t  nrv  4»  <*«0*  ft- 


est  'tmitm  b  <'(4« .  »  Mf'cv- 
iwy^w-yviyp  tfi4  ’h» 

Ptopies 

TV  fVTtAw  ai  *ii»>  v»i 


AMT*  ik^MeaMi*  Uma  tbv  (M- 
<*v  4ic  fwfclfcf.tif  (iuu  ,a- 
».  'Na  ip\M  tkr  S«- 
v«*i*  oMt  iVlf  vw>V($  aM  nmj 
««}MC  HMt  fuaM  tut 
-  »**  M  .  )Vi  tv  «4rM 

*ContraU£il  Reactittn^ 
WV*  1»  «<  ft^  trmitc  nv 
'  if  til*  «<«fw*»iairR>  <st  tV 
:■  lA<V 


|SIL%K{>aH'V  or  tke  »«rU>  Mjer  n^otgee  r<«Nwtntlir«. 

The  Flood  Tide  of  Refugees 


To  present  both  sides  of  important  questions 
.  .  .  to  print  news  fairly,  accurately,  and  let 
the  reader  think  and  judge  for  himself  ...  to 
exhibit  at  all  times  the  good  manners  of  a 
welcome  guest  in  the  home. 

These  are  some  of  the  things  that  help  to 
explain  why  The  Evening  and  Sunday  Bulletin 
lives  so  intimately  with  the  families  of  Greater 
Philadelphia— year  after  year. 

To  those  with  good  products  and  services  to 
sell.  The  Bulletin  offers  an  unusual  advertising 


opportunity.  .  .  to  have  your  sales  messages 
carefully  considered— a/  home— in  the  news¬ 
paper  Philadelphians  read,  respect  and 
respond  to. 


The  Bulletin  goes  home  .  . .  delivers  more 
copies  to  Greater  Philadelphia  families 
every  seven  days  than  any  other  newspaper. 


Advertising  Offices:  Philadelphia  •  New  York  •  Chicago 
Representatives;  Sawyer  Ferguson  Walker  Company, 
Detroit  •  Atlanta  •  Los  Angeles  •  San  Francisco  •  Seattle 
Florida  Resorts:  The  Leonard  Company,  Miami  Beach. 


The  Bulletin  publishes  the  largest  amount  of  R.  O.  P. 
color  advertising  in  Philadelphia — Evening  and  Sunday! 
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ADVERTISER  •  NEWSPAPER 


‘Prostitute’  Cut 


118  New  Contracts 


Company  Presidents 
Making  Ad  Decisions 


From  Movie  Title 


Presidents  and  other  key  ex¬ 
ecutives  are  moving  in  for  a 
close  look  at  their  advertising 
programs,  according  to  a  survey 
report  published  this  week. 

Furthermore,  company  presi¬ 
dents  are  personally  making 
many  of  the  decisions  in  adver¬ 
tising,  including  the  selection 
of  media  and  even  writing  copy. 

The  sur\'ey  findings  appear  in 
the  April  issue  of  Management 
Methods  magazine. 

Virtually  all  of  the  executives 
surveyed  by  the  magazine  were 
company  presidents.  The  firms 
they  head  cover  a  cross-section 
of  U.  S.  business,  from  indus¬ 
trial,  retail,  wholesale,  service 
and  transportation,  to  banking 
and  insurance.  They  range  in 
size  from  100  to  3,000  employes. 


45%  Plan  Themes 


Of  all  the  presidents  sur¬ 
veyed,  the  magazine  said  45% 


plan  advertising  program 
themes;  43%  select  media,  and 
40  7o  insist  on  approving  in¬ 
dividual  ads.  Seven  per  cent 
are  writing  or  editing  copy. 
Helping  to  determine  budget  re¬ 
quirements  is  a  job  shared  by 
78%. 

Despite  all  these  advertising 
responsibilities,  the  survey 
showed  the  average  president 
gives  advertising  only  a  mini¬ 
mum  amount  of  his  time.  Half 
of  the  survey  respondents  said 
advertising  takes  no  more  than 
3%  of  their  working  day.  Only 
2%  of  the  presidents  said  they 
spend  as  much  as  a  fifth  of  their 
time  at  it. 

Management’s  growing  role 
in  advertising,  however,  ap¬ 
peared  to  be  no  reflection  on 
the  advertising  professionals. 
Most  of  the  presidents  —  83% 
—  voiced  complete  confidence  in 
the  job  being  done  by  their  own 
advertising  staffs  and  their 
agencies. 


San  Franctsco 

Advertising  executives  of  four 
San  Francisco  dailies  came  up 
with  a  draw  decision  when  faced 
with  the  need  of  ruling  on  copy 
containing  the  word  “prosti¬ 
tute.” 

The  Examiner  and  the  News 
cut  the  word  describing  the  title 
of  a  film  version  of  “The  Re¬ 
spectful  Prostitute.”  The  Chron¬ 
icle  and  the  Call-Bulletin  did 
not. 

The  Chronicle  confessed  that 
it  “tries  to  censor  where  it  can,” 
and  referred  to  a  “lulu.”  This 
was  a  line  in  the  copy  of  an¬ 
other  piece  of  film  copy  describ¬ 
ing  a  movie  character  as  “a 
stud  horse  of  a  man.” 

The  News  did  use  “that  word” 
in  copy  appearing  in  its  first 
edition.  This  happened  because 
it  appeared  in  mat  form  and 
went  unnoticed  until  the  run 
was  off. 


Signed  in  40  Days 

In  40  selling  days,  two  11- 
man  teams  of  local  display  and 
general  advertising  salesmen  on 
the  Phoenix  (Ariz.)  Republic 
and  Gazette  signed  118  new  con¬ 
tracts.  Of  this  number,  99  were 
52-time  frequency  display  con¬ 
tracts,  11  were  local-general  fre¬ 
quency  contracts  and  eight  were 
for  the  Republic’s  Arizona  Days 
and  Ways  roto  magazine. 

The  effort  was  organized  and 
directed  by  Jack  Dean,  local  dis¬ 
play  ad  manager,  in  cooperation 
with  Richard  Coffee  and  Ole 
Henson,  team  captains. 

As  has  been  the  custom  for 
the  past  several  years,  Charley 
Hoover,  advertising  director, 
timed  a  new  contract  drive  to 
follow  a  rate  increase. 

The  drive  brought  the  total 
number  of  local  display  52-time 
frequency  contracts  to  868.  Bulk 
contracts  in  force  total  129  and 
52-time  magazine  contracts  total 
78. 


‘American  Weekly’ 
Names  Sheehan 


Don’t  Cut  Budgets 

Contrary  to  current  trends, 
management  does  not  believe  in 
cutting  advertising  budgets  in 
response  to  a  decline  in  sales 
and/or  profits. 

Asked  what  they  would  do  if 
their  own  sales  dropped  10% 
last  year,  80%  of  the  executives 
queried  said  they  would  leave 
the  budget  alone.  Only  5%  said 
they  would  cut,  and  15%  said 
they  would  increase  expendi¬ 
tures. 

The  reaction,  the  survey  in¬ 
dicated,  further  testified  to  man¬ 
agement’s  general  faith  in  ad¬ 
vertising.  To  halt  advertising 
now,  said  nearly  half  of  the 


The  American  Weekly  has 
named  Joseph  R.  Sheehan  mana¬ 
ger  of  its  Boston  office  and  ad¬ 
vertising  representative  for  all 
New  England.  He  succeeds  the 
late  Leon  Stetson. 

Formerly  with  Hearst  Adver¬ 
tising  Seiwice,  Mr.  Sheehan  was 
an  advertising  representative 
for  11  years,  more  recently  a 
supervisor  of  general  grocery 
products  advertising.  Before 
joining  the  Hearst  organization, 
Mr.  Sheehan  had  been  associ¬ 
ated  with  Lever  Brothers  in  a 
sales  promotion  and  advertising 
capacity. 


4  for  Ad  Staff 


PR  Scholarship  Set 


Cincinnati 
The  Enquirer  has  hired  four 
new  advertising  salesmen.  They 
are;  Joseph  T.  Holtvogt  and 
George  M.  Me  Ilveen  Jr.,  gen¬ 
eral  advertising;  Arthur  M. 
Volpert,  retail  display,  and 
Morry  Goldberg,  classified.  Mr. 
Holtvogt,  who  will  handle  food 
advertising,  has  had  10  years 
in  the  wholesale  food  field.  He 
sales  representative  for 
Campbell  Soup  Co.  here.  Mr. 
Me  Ilveen  is  a  ’56  University 
of  Cincinnati  graduate;  Mr. 
Volpert,  Ohio  State  University, 
’56,  studied  journalism,  later 
worked  for  J.  C.  Penney  Co.; 
Mr.  Goldberg,  U.  C.,  ’55,  studied 
political  science,  came  from  ex¬ 
ecutive  training  program  at 
Shillito’s  department  store. 


A  $500  scholarship  has  been 
established  at  New  York  Uni¬ 
versity  by  the  New  York  Chap¬ 
ter  of  the  American  Public  Re-  • 

•j  4.  ij  j  lations  Association.  First  schol-  ^  ^ 

presidents,  would  mean  a  mod-  ^..hip  will  be  awarded  for  the  More  Cities  Signed 
erate  drop  in  sales  for  the  rest  iggg.gg  ^eademic  year  to  an 

upperclassman  in  the  journalism 
department  of  the  School  of 
Commerce,  Accounts,  and  Fi¬ 
nance  who  has  majored  in  pub¬ 
lic  relations  and  plans  to  enter 
the  field  upon  graduation.  The 
scholarship  is  believed  to  be  the 
first  of  its  kind  offered  in  the 
New  York  area. 


of  the  year.  A  six-month  sus¬ 
pension  of  advertising  now,  said 
25%  of  the  presidents,  would 
produce  a  serious  decline  in  sales 
next  year. 


Sales  Is  Key 


THE 

ARMSTRONG  DAILY.  INC. 

Herbert  Wasserman,  Publisher 


Although  most  of  those  ques¬ 
tioned  said  the  primary  goal 
of  their  advertising  program  is 
to  build  the  company  name,  with 
direct  appeal  to  customers  as  a 
secondary  consideration,  almost 
half  of  them  also  said  they 
measure  the  effectiveness  of  ad¬ 
vertising  in  terms  of  over-all 
sales.  Eighteen  per  cent  said 
they  made  no  effort  to  measure 
advertising  effectiveness. 


Ad  Club  Joins  AFA 


The  Advertising  Club  of 
York,  Pa.,  headed  by  Joseph 
Barley  of  the  York  Gazette  & 
Daily,  has  affiliated  with  the 
Advertising  Federation  of 
America. 


In  ‘Auto  Buy’  Drive 

Cities  throughout  the  U.  S. 
are  climbing  aboard  the  “Auto 
Buy”  week  bandwagon.  The  pro¬ 
motion  among  local  dealers  was 
started  by  Detroit  automobile 
manufacturers  following  a  high¬ 
ly  successful  effort  to  sell  cars 
in  Cleveland. 

Among  the  latest  cities  to 
join  are  Butler,  Pa.;  Couer  d’ 
Alene,  Idaho;  Kokomo,  Ind., 
Savannah,  Ga.,  and  Grand 
Rapids,  Mich. 

The  Bureau  of  Advertising 
reported  many  newspapers  are 
making  use  of  the  “Action  Kit" 
to  help  advertise  local  cam¬ 
paigns  through  April. 
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PLAY-BY-PLAY  WIRES 


SPORTS  WIRE 


STATISTICAL  BUREAU 


BOXSCORE  WIRE 


WRITERS  AND  PHOTOGRAPHERS 


TTS  SPORTS  WIRE 


You’ll  be  batting  1.000  in  the  first  year  of  coast-to-coast 
major  league  baseball  with  this  all-around  AP  lineup: 


Only  AP  has  these  special  wires 
for  every  game  in  all  15  major 
league  cities,  giving  you  inning  de¬ 
scriptive  direct  from  the  ballparks. 


Only  AP  has  a  statistical  bureau 
of  its  own,  compiling  baseball  facts 
and  figures  for  you  every  day  and 
as  a  weekly  feature. 


Only  AP  has  a  Teletype  network 
of  more  than  25,000  miles,  giving 
you  the  fastest  coverage  of  all 
sports. 


Only  AP  gives  you  leads  and 
boxscores  on  all  major  league 
games  in  Teletypesetter  form. 


Only  AP  has  an  all-star  team  of 
baseball  writers,  headed  by  Joe 
Reichler,  Jack  Hand,  Ed  Wilks  and 
Whitney  Martin,  and  a  nationwide 
staff,  PLUS  40  of  the  country's  best 
sports  photographers. 


Only  AP  has  a  national  Teletype 
setter  wire  with  all  sports,  PLUS 
baseball  statistics  in  tape. 


THE  ASSOCIATED  PRESS 


editor  8C  publisher  for  AprU  3,  1938 
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Merchandising  Contest 
Winners  Announced 


1400  Papers 


Agency  Offers 
Way  To  Cover 
‘Interurbia’ 

Three  possible  ways  for  news¬ 
papers  to  provide  “more  effec¬ 
tive  coverage  of  ‘Interurbia’  for 
national  advertisers”  were  sug¬ 
gested  this  week  by  Maurice  F. 
Hanson,  vicepresident,  J.  Wal¬ 
ter  Thompson  Company,  the 
agency  which  a  year  ago  an¬ 
nounced  this  study  of  shifting 
populations.  They  are: 

1)  Metropolitan  dailies  can 
add  more  zoned  editions,  simi¬ 
lar  to  what  many  are  now 
doing;  2)  Metropolitan  dailies 
can  form  networks  with  subur¬ 
ban  papers  to  provide  expanded 
coverage  at  a  combined  rate; 
and  3)  Suburban  papers  can 
form  their  own  groups  for  com¬ 
bined-rate  advertising. 

Satellite  .4reas 

In  pointing  up  these  three 
possible  considerations  that  may 
evolve  from  the  population 
shifts,  Mr.  Hanson  declared  that 
the  “satellite  areas”  were  grow¬ 
ing  in  importance. 

“The  question  arises  as  to  how 
far  can  the  metropolitan  dailies 
carry  their  zoned  editions,”  he 
said.  “Can  some  combined-rate 
plan  be  developed  to  use  both 
metropolitan  and  suburban 
dailies,  so  that  more  advertisers 
will  use  newspapers  in  depth? 
What  will  be  the  best  way  for 
advertisers  to  get  adequate  cov¬ 
erage  at  reasonable  rates  of 
these  Interurbia  strips?” 

Mr.  Hanson  recently  made  a 
study  of  eight  different  cate¬ 
gories  of  national  accounts 
placing  space  in  the  New  York 
metropolitan  area.  Only  one 
used  one  or  more  of  the  seven 


New  York  metropolitan  dailies, 
plus  a  representative  group  of 
suburban  papers.  Two  other 
categories  had  a  “fairly  broad” 
coverage  of  this  area.  The  other 
five  were  “spotty.” 

.4dvantages  of  Combinations 

“There  would  seem  to  be  a 
number  of  advantages  which 
would  accrue  to  both  large  and 
small  dailies  through  combining 
their  selling  efforts”,  Mr.  Han¬ 
son  said.  “The  metropolitan 
newspaper  would  benefit  by 
being  able  to  offer  greatly  ex¬ 
panded  coverage  to  the  national 
advertiser  at  a  unit  cost  which 
is  practical  for  the  newspaper 
and  attractive  for  the  adver¬ 
tiser.  On  the  other  hand,  the 
small  daily  would  benefit  by  par¬ 
ticipating  in  a  much  larger  vol¬ 
ume  of  advertising  than  would 
be  possible  through  the  small 
daily  alone.  The  result  would  be 
greater  motivation  for  the  na¬ 
tional  advertiser  to  secure 
greater  depth  of  newspaper  cov¬ 
erage  in  line  with  population 
shifts.” 

• 

TV  Audience  Study 

Richmond,  Va. 

Some  newly-gathered  data  on 
the  television  audience  in  the 
Richmond  market  shows:  16% 
of  all  viewing  households  could 
not  name  the  program;  72% 
could  not  name  the  sponsor  or 
product.  The  study  has  been 
compiled  by  the  research  de¬ 
partment  of  the  Richmond 
Times-Dispatch  and  News 
Leader. 

• 

PR  Firm  Expands 

Chicago 

Julius  Klein  Public  Relations 
has  affiliated  with  the  Far-East 
public  relations  firm  of  Art 
Domingo  &  Associates  to  serv¬ 
ice  the  Philippines,  Hong  Kong 
and  Tokyo  areas. 


Newton,  Iowa 
Winners  in  Maytag’s  newspa¬ 
per  merchandising  contest 
among  national  advertising  or 
promotion  managers  of  major 
newspapers  across  the  country 
have  been  announced  by  Ralph 
Nunn,  advertising  manager  of 
the  Maytag  Company. 

Winners  in  the  three  classes, 
based  on  circulation,  are  J.  M. 
Duncan,  merchandising  man¬ 
ager,  Mobile  (Ala.)  Press-Reg¬ 
ister;  Daniel  G.  Herridge,  na¬ 
tional  ad  department,  St.  Paul 
(Minn.)  Pioneer-Press;  and 
Robert  R.  Beck,  national  ad 
manager,  Philadelphia  (Pa.) 
Inquirer. 

The  prize  was  a  Maytag  auto¬ 
matic  washer  or  dryer.  At  Mr. 
Beck’s  request,  an  equivalent 
cash  award  was  donated  to  the 
Heart  Association  of  Southeast¬ 
ern  Pennsylvania,  in  his  name. 

The  awards  were  based  on 
the  best  all-around  jobs  of  mer¬ 
chandising  Maytag’s  fall  na¬ 
tional  newspaper  program,  in¬ 
cluding  dealer  tie-ins  and  list¬ 
ings.  Approximately  100  news¬ 
papers  were  involved  in  the  con¬ 
test. 

• 

Lowe  Takes  PR  Job 

Washington 
Herman  A.  Lowe,  for  the  past 
16  years  a  Washington  corre¬ 
spondent  for  daily  newspapers, 
has  closed  his  Penn-Federal 
News  Bureau  to  become  Direc¬ 
tor  of  Development  and  Public 
Relations  for  the  Albert  Ein¬ 
stein  Medical  Center  in  Phila¬ 
delphia.  His  News  Bureau  rep¬ 
resented  the  Philadelphia  Daily 
News,  William  Loeb  newspa¬ 
pers  in  New  England,  Variety 
and  other  papers. 

• 

Mill  Boost  Asked 

Montreal 
An  hourly  wage  increase  of 
15  cents  and  other  contract  ad- 


Request  HIC 
Supplement 

More  than  1400  daily  and 
weekly  newspapers  thi’oughout 
the  U.S.  have  requested  the 
Home  Improvement  Council’s 
supplement  issued  in  conjunc¬ 
tion  with  its  $125,000  “How’s 
Your  Home?”  contest  (E&P, 
Jan.  25,  page  22),  according  to 
Don  Moore,  HIC  executive  di¬ 
rector. 

Many  of  the  papers  ran  their 
special  sections  last  month  tied 
in  with  the  contest  which  is  de¬ 
signed  to  move  40  million  home- 
owners  to  repair  and  remodel 
their  homes. 

A  sizeable  number  of  papers 
will  run  their  special  sections 
this  month  and  follow  up  with 
the  contest  promotion.  Others, 
while  planning  special  sections, 
will  not  use  the  contest. 

John  L.  Tilson,  retail  adver¬ 
tising  manager  of  the  Elizabeth 
(N.  J.)  Jotimal,  reported  that 
the  HIC  contest  can  be  pro¬ 
moted  into  “a  very  effective  cir¬ 
culation  booster”  by  working 
the  contest  highlights  into  dis¬ 
trict  circulation  salesmen’s  sales 
spiels,  truck  signs,  news  stories, 
etc. 

• 

NL&B  Names  Harper 
To  New  Position 

Chicago 

Appointment  of  Paul  C.  Har¬ 
per  Jr.,  as  executive  vicepresi¬ 
dent  and  Blair  Vedder  as  head 
of  the  media  department,  have 
been  announced  by  Needham, 
Louis  &  Brorby,  Inc. 

The  position  which  Mr.  Harp¬ 
er  now  fills  is  a  new  one.  He  is 
37  years  old,  joined  the  agency 
in  1946,  and  has  been  chairman 
of  its  operating  committee  and 
a  director. 


Everything  in  Baltimore 
^revolves  around 


THE 


SUN 


Morning 


•  gvonina  *  Sunday^ 


I. IPPFiR  IConquercd  Given 


vantages  will  be  sought  by 
workers  in  Quebec’s  pulp  and 
newsprint  industry.  'This  was 
decided  this  week  at  a  confer¬ 
ence  of  union  leaders.  Contract 
talks  will  open  April  2  with  the 
Canadian  International  Paper 
Company. 

• 

‘Pressure’  Forum 

Minneapolis 
Minnesota  Chapter,  Public 
Relations  Society  of  America, 
is  sponsoring  a  forum  May  22 
at  Hotel  Leamington  on  free¬ 
dom  of  the  press  under  new  eco¬ 
nomic  threats  and  pressures. 
Dean  Cole  of  Medill  School  of 
Journalism,  Northwestern  Uni¬ 
versity,  will  be  moderator. 


Mr.  Vedder,  who  came  to  the 
agency  in  1948,  has  been  an 
assistant  media  director. 

Downtown  Office 

Boston 

The  Boston  Globe  opens  its 
downtown  office  at  319  Wash¬ 
ington  Street  on  May  12,  a  few 
hours  after  the  presses  of  the 
new  plant  in  Dorchester  finish 
their  first  assignment,  the  morn¬ 
ing  Globe  dated  May  12.  The 
downtown  office  will  accept  ad¬ 
vertising  copy,  payment  for 
bills,  orders  for  subscription  and 
keep  back  copies  for  three 
months  previous.  Bob  Ahem 
promotion  manager,  said. 
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BIG  EARNINGS 

by 

BIG  SPENDERS 

.  x; 

■IBilllll  '  TOTAL-  RETAIL  SALES  S 

|Bp403jWO,000  a 

• 

in  a 

BIG  MARKET 

■'  POPULATION 

1  516,300 

offer  you  a 

blanketed  by  ONE  NEWSPAPER  .  . . 

St.  Paul  Dispatch-Pioneer  Press 


Here  is  a  giant  market,  rich  in  spend¬ 
ing  power  which  you  will  miss  unless 
your  advertising  message  appears  in 
the  only  newspapers  offering  SATUR¬ 
ATION  COVERAGE -the  St.  Paul 
Dispatch-Pioneer  Press. 


^Ramsey,  Dakota  Gr  Washington  Counties.  May  10,  1957  Sales  f.'anage- 
inent  bufvev  ot  Buying  Power, 


IT.  PAUL 


m  DISPATCH 

-  *  1  ■  D  D  I  »  NEWSPAPER 

PIONEER  PRESS 


- 


FAMILY  COVERAGE 

Ramsey,  Dakota  and  Washington  Counties 


73.7% 


84.7% 


44.9% 


MORNING  EVENING  SUNDAY 

Other  Twin  Cities  ncwsp.)pers  —  Morning 
evening  6. 5°().  "Sunday  I0.7‘'o-  Sources  ABCd-31-57. 
S.M.  Survey  ot  Buyin.;  Power  J- 10-57. 


REPRESENTATIVES 

RIDDER-JOHNS,  INC. 

NEW  YORK  -  CHICAGO  .  DETROIT 
SAN  FRANCISCO  -  LOS  ANGELES 
ST.  PAUL  -  MINNEAPOLIS 
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Carpet  Ad 
Packet  Ready 
As  Linage  Aid 

The  1958  edition  of  the  Amer¬ 
ican  Carpet  Institute’s  news¬ 
paper  supplement  is  expected 
to  spark  a  large  number  of 
local  carpet  promotions  and 
boost  linage. 

The  four-page,  eight-column 
newspaper  section  filled  with  31 
articles  and  19  photogp-aphs  on 
the  1958  carpet  styles  has  been 
sent  to  newspaper  ad  managers 
and  women’s  page  editors  of 
every  U.S.  daily  and  1,000 
weeklies. 

Last  year  newspapers  in  all 
sections  of  the  country  pub¬ 
lished  the  supplement  as  a  com¬ 
plete  section  on  carpets,  heavily 
supported  by  retail  advertising. 

Broadloom  carpet  advertising 
has  already  expanded  six  times 
in  the  past  10  years  and  current 
trends  indicate  that  it  may  soon 
lead  the  field  in  advertising  vol¬ 
ume  for  the  home  furnishings 
category,  according  to  a  survey 
of  nine  major  market  areas  by 
the  George  Neustadt  Statistical 
Organization  of  New  York. 

5  Million  Lines 

Tabulation  of  linage  in  the 
nine  cities  showed  that  carpet 
retailers  placed  5,464,000  lines 
of  advertising  in  1957,  a  13.5% 
increase  over  the  4,822,000  lines 
run  in  1956.  The  extent  of  this 
10-year  growth  is  pointed  up  by 
the  fact  that  in  1947  carpet  ad¬ 
vertising  in  the  nine  survey 
cities  totalled  just  829,000  lines. 

In  January  of  this  year  retail 
carpet  linage  ran  14%  ahead  of 
that  in  January,  1957. 

As  a  result,  carpet  linage  is 
second  only  to  television  set  ad¬ 
vertising  in  the  home  furnish¬ 
ings  category,  the  Neustadt 
study  discloses.  Last  year  TV 


set  advertising  ran  6,538,900 
lines  in  the  nine  survey  cities. 

Last  fall  the  Syracuse  (N.  Y.) 
Herald-American  created  a  24- 
page,  tabloid  section,  combining 
the  Institute’s  supplement  ma¬ 
terial  with  49  display  ads  placed 
by  Syracuse  dealers.  The  retail 
effort  was  fostered  and  or¬ 
ganized  by  a  local  floor  cover¬ 
ing  group,  the  Greater  New 
York  Floor  Covering  Associa¬ 
tion,  which  described  the  event 
as  “an  outstanding  success.” 

The  19  photos  in  the  1958 
supplement  are  offered  to  news 
papers  either  in  8  x  10  glossy 
prints  or  mats.  The  three  front¬ 
page  photos  are  also  available 
in  color  transparencies  for  ROP 
reproduction.  Last  year  more 
than  20  papers  made  use  of  the 
color  slides,  including  the  New¬ 
ark  (N.  J.)  Star-Ledger  which 
has  used  ROP  color  in  the  two 
carpet  sections  it  has  published 
since  the  supplements  were  in¬ 
troduced. 

Shoe  Section 

The  American  Family  Shoe 
Wardrobe  Promotion  began 
breaking  in  scores  of  news¬ 
papers  this  week,  with  March 
16-April  6  as  “American  Shoe 
Time.” 

The  initial  entry  in  the  giant 
shoe  wardrobe  contest  was  re¬ 
ceived  from  Los  Angeles  where 
300  retailers  had  requested 
blanks  from  the  Los  Angeles 
Examiner  that  is  sponsoring  the 
promotion. 

• 

George  Niehols,  81 

George  A.  Nichols,  81,  re¬ 
tired  editor  of  Printers'  Ink, 
died  March  24.  Before  his  re¬ 
tirement  in  1950,  he  also  was 
Washington  corespondent  for 
the  magazine.  He  began  his  ca¬ 
reer  with  the  Capper  newspa¬ 
pers  in  Topeka,  Kas.,  covering 
Carrie  Nation’s  hatchet  crusade 
against  saloons. 


production  •  quality  •  flexibility  •  dependability 


‘Amusement’ 
Copy  Lightens 
Call  to  Church 

Albuquerque,  N.  M. 

When  the  Rev.  J.  C.  Goldman, 
pastor  of  the  Temple  Baptist 
Church,  decided  to  try  “some¬ 
thing  new  in  church  adver¬ 
tising,”  he  expected  public  re¬ 
action — and  he  got  it. 

The  minister  wanted  to  use 
comic  characters  in  advertising 
a  week-long  revival,  and  he 
worked  out  his  ideas  with  the 
help  of  William  Strader,  retail 
advertising  salesman  for  Albu¬ 
querque  Publishing  Co. 

The  series  of  three  ads  ap¬ 
peared  on  the  entertainment 
pages  of  the  Albuquerque  Jour¬ 
nal  and  the  Albuquerque  Trib¬ 
une,  alongside  movie  and  tele¬ 
vision  advertising. 

The  first  ad,  using  a  drawing 
of  a  ferocious  bull,  read:  “This 
is  not  a  Bum  Steer!  Attend  the 
revival  at  7:15  every  night  this 
week  .  .  .  Howard  Ingram  is  the 
evangelist.”  The  3-column  ad 
was  three  inches  deep. 

‘Buzz  Backslider’ 

The  second  ad  contained  a 
sketch  of  an  ugly  buzzard.  Copy 
read:  “No,  Sir!  I  haven’t  at¬ 
tended  the  big  REVIVAL  going 
on  every  night  this  week  at  7 :15. 
I’ve  been  smelling  this  way  for 
so  long,  I  sort  of  like  it.  If  I  go 
down  to  that  Temple  Baptist 
Church  .  .  .  they’ll  try  to  get  me 
all  cleaned  up.  NO,  SIR,  NOT 
ME!  Buzz  Backslider.  P.  S.  If 
YOU’RE  like  me,  you  won’t 
either!  P.S.S.  HOWARD  IN¬ 
GRAM,  ex-OKIE  from  Roswell, 
is  the  Evangelist.”  The  ad  ran 
three  columns  by  three  and  one- 
half  inches. 

A  seedy-looking  man  was  the 
attention-getter  in  the  final  ad. 
Copy  read:  “DON’T  BE  LIKE 
ME!  I  didn’t  attend  the  RE¬ 
VIVAL  at  TEMPLE  BAPTIST 
and  look  what  a  mess  I  am!  So 
YOU  had  better  attend  TO¬ 
NIGHT  at  7:15  and  hear  Evan¬ 
gelist  Howard  Ingram  preach 
the  BIBLE  •  .  .”  It  was  two 
columns  by  three  inches. 

The  Rev.  Mr.  Goldman  said 
some  critics  tenned  the  ads 
“impious”. 

The  pastor  said,  “My  primary 
purpose  was  to  attract  the  at¬ 
tention  of  a  lot  of  people  who 
never  attend  church  at  all,  to 
arouse  their  curiosity,  and  to 
cause  them  to  remember  the 
purpose  of  the  ad. 

“Most  church  advertising  is 
conventional,  and  the  people  who 


read  it  are  the  people  who  are 
going  to  come  to  church  anyhow. 

“I  feel  that  people  will  react 
to  anything  different  and  there 
is  a  need  to  launch  out  with 
something  new  in  Christian 
work  just  as  in  any  other  field.” 

The  meetings  were  well-at¬ 
tended. 

Placed  by  Newspaper 

He  said  he  had  nothing  to  do 
with  the  placement  of  the  ads. 

“When  I  saw  the  first  one 
among  the  theater  ads,  I  was 
surprised  but  than  rather  glad 
as  I  thought  perhaps  it  would 
better  reach  those  I  was  appeal¬ 
ing  to,”  he  said. 

Malcolm  Bolles,  retail  adver¬ 
tising  manager  for  the  Albu¬ 
querque  Publishing  Company, 
said  the  series  was  discuss^ 
“pro  and  con”  among  the  ad¬ 
vertising  staff  as  to  whether  it 
should  be  accepted. 

The  consensus  was  that  the 
ads  were  “respectable  and  ethi¬ 
cal — there  was  nothing  objec¬ 
tionable,  and  the  copy  tied  in 
with  the  illustrations.” 

Mr.  Bolles  said  the  placement 
was  made  with  the  entertain¬ 
ment  advertising  because  the 
“approach  was  novel  and  dif¬ 
ferent.  The  theaters  use  the 
slogan  that  ‘movies  are  better 
than  ever’,  and  we  decided  you 
could  also  say  that  ‘churches  are 
better  than  ever.’  ” 

Mr.  Bolles  said  the  publishing 
company  had  received  no  com¬ 
plaints  from  anyone  directly 
connected  with  either  churches 
or  theaters. 

• 

Greenspun  Held 
In  Blackmail  Case 

Austin,  Nev. 

Herman  Greenspun,  publisher 
of  the  Los  Vegas  (Nev.)  Sun, 
and  Wilbur  McNinch,  his  former 
employee,  have  been  ordered  to 
stand  trial  on  charges  of  black¬ 
mail. 

Justice  of  the  Peace  Don 
Gondolfo  continued  bonds  of 
$10,000  on  both  defendants  after 
a  day-long  hearing  here. 

Special  Prosecutor  Ernest 
Brown  told  the  court  Greenspun 
and  McNinch  threatened  Dis- 
tric  Judge  John  Sexton  to  in¬ 
fluence  the  jurist’s  ruling  in  a 
1956  Las  Vegas  libel  trial. 

Judge  Sexton  awarded  an  at¬ 
torney,  George  Franklin  Jr.,  a 
$190,000  judgment  against 
Greenspun  and  his  newspaper. 

Defense  Attorney  Bruce 
Thompson  contended  Greenspun 
and  McNinch  used  only  legal 
methods  in  attempting  to  have 
Judge  Sexton  disqualify  him¬ 
self  from  ruling  on  a  motion  for 
a  new  libel  trial. 
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Agency  Chose 
Papers  to  Talk 
About  Morale 


‘Sweet’  Power  i 

Of  the  Press  BuSmCSS  Plck-Up 

To  dramatize  the  “excep-  An  influx  of  new  orders  justi- 
tionally  high”  sales  response  fies  some  optimism  for  the 
to  a  single  —  and  exclusive  future,  R.  Hoe  &  Co,  stock- 
—  candy  ad,  the  New  York  holders  were  told  this  week  by 
Post  is  distributing  to  adver-  Joseph  L,  Auer,  president.  He 
tisers  a  “Sweet  Taste  of  Sue-  advised  that  the  directors  had 
cess”  promotion  package.  The  decided  to  defer  declaration  of 
package  consists  of  a  pound  the  usual  quarterly  dividend  on 
box  of  the  fast-selling  candy.  Class  A  stock  to  keep  cash  avail- 
plus  a  folder  describing  the  able  for  an  expanded  level  of 
outstanding  success  of  the  ad.  operations  in  the  last  half  of 
K rum’s  (“Kitchen  Fresh  the  year. 

Kandies”),  a  New  York  candy  The  company,  Mr.  Auer  said, 
firm,  ran  an  exclusive  small  has  built  up  a  backlog  of  un- 
ad  in  the  Post  on  Jan.  6,  at  filled  orders  amounting  to  $11,- 
a  cost  of  $197.40.  As  a  re-  000,000  with  recent  sales  of 
suit,  Krum’s  sold  over  4,500  magazine  presses  on  the  domes- 
pounds  of  candy  averaging  tic  market  and  “a  sweep”  of  the 
$1.18  a  pound  —  a  total  of  South  American  market. 

$5,310  in  gross  sales.  Employees  are  being  recalled. 


When  McCann-Erickson,  Inc. 
felt  the  urge  to  “communicate 
ideas  about  today’s  challenges 
to  the  American  people — and 
their  resources  to  meet  them” 
—the  agency  bought  newspaper 
space  for  “impact.” 

Five  full-page  advertisements 
developing  the  theme,  “The  vig¬ 
orous  practice  of  freedom  is  the 
ultimate  weapon,”  were  placed 
in  the  New  York  Times  and 
Chicago  Daily  News  last  week. 

“It  was  decided  that  our  mes¬ 
sage  could  be  said  with  particu¬ 
lar  impact  in  newspaper  space,” 
an  agency  spokesman  said.  McC- 
E  in  1957  invested  for  clients 
$35,000,000  in  U.  S.  newspaper 
advertising  in  this  country. 

The  agency  spokesman  said 
top  management  had  decided  on 
taking  the  steps  resulting  in  the 
ad-series  last  October  after  the 
Russians  got  sputnik  into  orbit, 
and  the  “country  seemed  to  sink 
into  unwarranted  pessimism.” 

It  was  first  planned  to  issue  a 
booklet  or  some  document  on  the 
subject.  In  December,  a  re¬ 
searcher  was  sent  to  Washing¬ 
ton  to  gather  facts.  Names  of 
the  copywriters  who  authored 
the  final  copy  will  not  be  made 
known,  according  to  the  spokes¬ 
man,  who  said  “we  want  the 
editorials  to  speak  for  them¬ 
selves”. 

Immediate  response  came  in 
the  form  of  telephone,  telegraph 
and  mail  requests  for  copies. 

The  advertisements  are  not 
copyrighted. 


Shulton  Names  Lantz 

Walter  P.  Lantz,  formerly  of 
Bristol-Myers,  has  been  named 
advertising  director  for  Shul¬ 
ton,  Inc. 


High-Speed  Tape 
Transmission  for  Copy 

A  communication  system  that 
delivers  a  three-hour  budget  of 
wire  service  stories  into  a  news¬ 
paper  office  within  a  matter  of 
minutes  was  demonstrated  this 
week  by  Avco  Manufacturing 
Corporation’s  Research  and  Ad¬ 
vanced  Development  Division. 

The  demonstration,  which 
60-word-a-minute 


•X-SAN  DIEGO:  BILLION-DOLLAR  MARKET 

San  Diego  is  a  rich  and  responsive  market . . .  able  and  eager  to  buy. 

Retail  sales  in  the  San  Diego  Metropolitan  County  Market  now  exceed  $1  billion 
annually.  And  economic  forecasts  call  for  continued  growth  and  prosperity. 
This  great  and  growing  market  is  served  —  and  sold  —  by  two 
great  and  growing  newspapers:  The  San  Diego  Union  and  Evening  Tribune, 
84.4%  readership  —  unduplicated. 


Evening  Tribune 


utilized  two 

teleprinters  supplied  by  Inter¬ 
national  News  Service,  was 
staged  at  the  Institute  of  Radio 
Engineers  (Convention  at  the 
New  York  Coliseum. 

Budget,  feature  and  advance 
material  was  squeezed  into  a 
rnagmetic  tape  which  then  trans¬ 
mitted  the  copy  at  a  speed  of 
3,000  words  per  minute  to  the 
receiver  at  newspaper  offices. 
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Truth 


15  ''Hometown”  Newspapers  covering  San  Diego,  California  —  Northern  Illinois 
—  Springfield,  Illinois  —  and  Greater  Los  Angeles  .  .  .  Served  by  the  COPLEY 
Washington  Bureau  and  the  COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  THE  WEST-HOLLIDAY  CO.,  INC. 


I 


ADVERTISER  •  NEWSPAPER 


South’s  Pulp, 
Paperindustry 
Breaks  Ads 

Atlanta,  Ga. 

More  than  1500  daily  and 
weekly  newspapers  in  12  South¬ 
ern  states  will  be  used  to  tell 
the  story  of  the  South’s  pulp  and 
paper  industry  and  its  economic 
contribution  to  the  legion,  it 
was  announced  here  by  Henry 
J.  Malsberger,  general  manager 
of  the  Southern  Pulpwood  Con¬ 
servation  Association. 

Mr.  Malsbeiger  explained  that 
420-line  advertising  copy  (via 
Liller,  Neal  &  Battle)  has  been 
scheduled  for  new’spapers 
throughout  the  region  in  connec¬ 
tion  with  Southwide  observation 
of  Pulp  and  Paper  Dav  on  April 
15. 

*  *  * 

Kellogg  Promotion 

Operation  Saturation  is  now 
being  carried  on  by  the  Kellogg 
Company  of  Battle  Creek,  Mich. 
The  campaign  includes  news¬ 
paper  and  magazine  advertising, 
a  breakfast  swee])stake,  a  chil¬ 
dren’s  contest,  display  material 
and  television  support. 

Campaign  Briefs  .  .  . 

•  Melrose  division  of  Schen- 
ley  Distillers  Co.  using  large- 
space  insertions  (via  Peck  Ad¬ 
vertising  Agency)  in  leading 
dailies  in  19  states  and  in  four 
national  magazines  to  identify 
product  as  “champagne  of  whis¬ 
kies.’’ 

•  National  Association  of  In¬ 
surance  Agents  this  week 
launched  the  first  ad  campaign 
(via  Doremus  &  Co.)  in  its  62- 
year  history  in  Sunday  supple¬ 
ments,  TV  and  national  maga¬ 


zines. 

•  H.  J.  Heinz  Co.,  during 
May  and  June,  will  use  600-line 
ads  (via  Ketchum,  MacLeod  & 
Grove,  Inc.)  in  67  metropolitan 
newspapers  in  19  major  markets 
to  plug  “Krink-L-Chips,”  its 
newest  pickle  variety. 

•  Dow  Chemical  Co.  will  use 
two-color  ads  in  This  ireeA", 
Parade,  and  American  Weekly 
for  supper  promotion  of  Saran 
Wrap. 

•  Sheaffer  Pen  Co.’s  new'  line 
of  Lady  Sheaffer  writing  instru¬ 
ments  will  be  promoted  in  fash¬ 
ion  magazines,  and  Sunday  sup¬ 
plements  in  a  kickoff  drive  start¬ 
ing  April  24. 

•  Boyle-Midway  Co.’s  using 
comics  exclusively  in  one- year 
contracts  to  promote  Aeroshave 
(via  J.  Walter  Thompson  Co.). 

•  Seagram’s  7  Crown  vaca¬ 
tion  ads  will  appeal  in  more  than 
560  newspapers  covering  465 
markets  (via  Warwick  &  Legler, 
Inc.).  Ads  range  in  size  from 
560  to  1500  lines. 

•  Ads  up  to  900  lines  are  be¬ 
ing  used  in  daily  newspapers 
(via  BBDO)  by  Schenley  Dis¬ 
tillers  Co.,  to  establish  brand 
identification  for  Champion 
bourbon  by  Schenley.  A  satura¬ 
tion  schedule  of  multi-ad  inser¬ 
tions  (via  Norman,  Craig  & 
Kummel)  in  dailies  will  be  used 
by  Schenley  for  Samovar  Vodka. 

•  Leo  Burnett  Co.,  Inc.,  Chi¬ 
cago,  has  been  named  to  handle 
the  Swift  &  Co.’s  Allsweet  mar¬ 
garine,  Vigoro  and  End-O-Prod- 
ucts,  effective  June  1.  These 
accounts  were  among  those  re¬ 
cently  resigned  by  J.  Walter 
Thompson  Co. 

•  Keys,  Madden  &  Jones, 
Chicago,  has  been  appointed  to 
handle  advertising  for  Dr. 
West’s  Push-Button  tooth  paste. 
An  introductory  newspaper  cam¬ 
paign  in  major  markets  starts 
immediately. 


We  put  it  on  the  porch  to  see 
if  they  would  lop  it  up  ...  . 


NEW  ORLEANS  ITEM 

louiiiona's  Largest  Evening  Newspaper 


PROPER  TIMING  IS 
BEFORE  THE  EVENT! 

Before  you’re  accused  of 

LIBEL 


by  CpmtrioM,  ptetvre,  error  in  fott  or  i 
f  Identity;  or  of '  violoting  Prirocy  or  s 
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EMPLOYERS  REINSURANCE 
CORPORATION 

21  W  Tenth,  Kansas  City  Mo 
New  York.  Chicago.  San  Francisco, 
107  William  175  W  100  Bush 
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Denny  Young 


New  Executive 
Alignment 
For  2  Papers 

Providence,  R.  I. 

William  R.  Denny,  general 
manager  for  advertising  and 
sales  of  the  Providence  Joitrnal- 
Bnlletin,  retired  April  1  after 
more  than  38  years  with  the 
Providence  Journal  Company. 

With  his  retirement,  the  fol¬ 
lowing  appointments  were  an¬ 
nounced  by  John  C.  A.  Watkins, 
publisher: 

General  Manager,  Edwin  P. 
Young. 

Advertising  Manager,  Archie 
R.  MacDonald. 

Director  of  Sales  Develop¬ 
ment,  Charles  J.  Davis. 

Assistant  Retail  Advertising 
Manager,  George  J.  Bellano. 

James  B.  Stickley  continues 
as  assistant  publisher,  a  posi¬ 
tion  to  which  he  was  appointed 
early  in  1957  after  a  number  of 
years  as  general  manager  for 
Administration. 

War  Service 

Mr.  Denny  joined  the  Journal 
in  1919.  Before  the  United 
States  entered  World  War  I, 
Mr.  Denny  had  gone  to  Canada 
and  enlisted  in  the  Princess 
Pat  Regiment.  He  went  through 
some  of  the  heaviest  fighting  of 
the  war  and  was  one  of  the  rel¬ 
atively  few  survivors  of  the 
regiment  that  originally  had 
gone  overseas. 

He  started  at  the  Journal  as 
an  advertising  salesman  and 
then  specialized  in  gravure  ad¬ 
vertising.  From  there  he  went 
into  retail  and  became,  suc¬ 
cessively,  assistant  retail  ad¬ 
vertising  manager,  and  retail 
advertising  manager.  In  1942 
he  was  made  general  manager 
for  advertising  and  sales. 

Mr.  Young  came  to  the  Provi¬ 
dence  Journal  as  an  administra¬ 
tive  assistant  in  1954  from  the 
Snnpapers  of  Baltimore  where 
he  had  worked  19  years  in  edi¬ 
torial  positions.  Earlier  he  had 
been  a  reporter,  columnist  and 
critic  on  the  staff  of  the 
Williamsport  (Pa.)  Sun. 

Mr.  MacDonald  joined  the 


MacDonald  Davis 


newspapers  in  1921  and  soon 
became  a  classified  salesman.  He 
switched  to  display  and  for  a 
time  specialized  in  the  automo¬ 
tive  field.  In  1942  he  was  ap¬ 
pointed  retail  advertising  mana¬ 
ger. 

Mr.  Davis  joined  the  Journal- 
Bulletin  in  1926  as  a  clerk  in 
the  advertising  department.  He  y 
spent  some  time  as  a  reiwvter 
and  returned  to  advertising. 

Mr.  Bellano  came  to  the  Jour¬ 
nal-Bulletin  in  1927  as  a  clerk 
in  the  advertising  department. 
After  having  worked  in  other 
branches,  he  became  a  salesman, 
specializing  for  a  time  in  auto¬ 
motive  advertising  and  then 
branching  out  into  other  fields. 

Mr.  Bellano  also  has  had  experi¬ 
ence  in  the  advertising  division 
of  a  large  department  store. 

• 

Officials  Free 
From  Libel  Suits  ^ 

Philadelphia 

A  State  Supreme  Court  unan¬ 
imous  ruling  has  given  city 
officials  unqualified  immunity 
from  suits  of  libel  or  slander 
stemming  from  statements  they 
make  in  the  conduct  of  their 
offices,  City  Solicitor  David 
Berger  reported  this  week. 

“For  the  first  time,”  he  said, 

“it  has  been  established  that 
city  officers  may  freely  make 
statements  in  order  to  keep  the 
public  fully  informed  regarding 
city  activities  without  fear  of 
facing  constant  court  action  for 
alleged  libel.” 

Statements  to  Reporters 

The  test  case  stemmed  from  • 
statements  which  officials  made 
to  reporters  concerning  defects 
in  work  performed  by  a  com¬ 
pany  building  police  stations. 

“The  public  has  a  legitimate 
concern  with  the  reasons  if 
any,  for  apparently  unreason¬ 
able  delays  in  the  performance 
of  city  contracts,”  the  Supreme 
Court  said. 

“For  these  reasons  we  hold 
that  the  individual  defendants 
are  absolutely  privileged  in 
making  defamatory  communica¬ 
tions  to  the  press  which  are 
within  the  scope  of  their  duties 
and  authority.” 
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NEA'S  HARRY  GRAYSON 
WINS  NATIONAL  HEADLINERS  CLUB  AWARD 

His  exclusive  sports  features  and  daily  column  THE  SCORE- 
BOARD  have  won  NEA  Sports  Editor  Harry  Grayson  one  of 
journalism's  highest  awards.  Grayson  is  a  sportsman's  sports 
writer ...  his  colorful  personality  and  vigorous  reporting  have 
won  him  the  respect  and  friendship  of  sports  great  in  every 
field.  His  byline  appears  prominently  and  often  on  sports 
pages  of  America's  leading  newspapers. 

J  SERVICE,  INC.  1200  west  third  street,  Cleveland  13,  ohio 

Harry  Grayson  and  the  daily  NEA  Sports  Green  Page  are 
valuable  readership  assets  in  the  NEA  Full  Service. 
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ADVERTISER  •  NEWSPAPER 

‘St.  Joseph  Story’ 
Sells  People  on  Bank 


An  unusual  public  service  ad¬ 
vertising  campaign  to  commem¬ 
orate  a  bank’s  25th  anniversary 
was  conducted  in  the  local  daily 
newspaper  by  the  Peoples  State 
Bank  of  St.  Joseph,  Mich.,  dur¬ 
ing  1957. 

Scheduling  an  ad  a  week  in 
the  St.  Joseph  (Mich.)  Herald- 
Press,  the  bank  devoted  most  of 
its  advertising  to  telling  the  suc¬ 
cess  story  of  individual  business 
firms  in  the  community,  or  to 
specific  commxmity  projects. 

Out  of  the  entire  series,  which 
carried  the  identifying  heading: 
“Another  Chapter  in  the  St.  Jo¬ 
seph  Story,”  the  Peoples  State 
Bank  ran  only  three  ads  about 
itself.  Thirty-nine  of  the  ads 
covered  business  organizations 
and  firms,  and  10  ads  featured 
community  projects  or  groups. 

Page  ‘Sequel  Ad’ 

A  sequel  to  the  year-long  pro¬ 
gram  was  a  full-page  ad  in¬ 
serted  in  the  Herald-Press  by 
the  firms  and  groups  featured  in 
the  series,  and  also  by  a  num¬ 
ber  of  bank  customers  not  in¬ 
cluded  in  the  campaign.  This 
ad  carried  the  hewing:  “Our 
Bank,”  and  was  a  full-page  vol¬ 
untary  testimonial  to  the  public 
service  performed  by  the  bank. 

“It’s  been  a  warm,  inspiring 
series,”  said  the  sequel  ad.  “It’s 
given  us  all  a  chance  to  pause 
for  a  moment  and  take  stock — 
to  thankfully  appraise  this  com¬ 
munity  and  our  role  in  it.” 

“The  copy  went  on  to  appraise 
the  bank  in  human  terms,  ex¬ 
plaining  the  bank  had  more  than 
a  financial  success  story  to  tell. 
“The  cornerstone  of  Our  Bank’s 
greatness  is  and  always  has 


been  its  faith  in  this  community 
and  in  us  who  people  it,”  the  ad 
emphasized. 

At  the  outset,  the  People’s 
State  Bank  reproduced  its  first 
ad  of  25  years  ago,  announcing 
its  opening  and  pledging  to 
serve  St.  Joseph  citizens.  Along¬ 
side  the  initial  ad  were  charts 
showing  the  growth  in  ac¬ 
counts,  deposits  and  total  capi¬ 
tal  over  the  25-year  period. 

John  S.  Stubblefield,  president 
of  the  bank,  introduced  the  “St. 
Joseph  Story”  with  the  state¬ 
ment:  “A  fine  bank  is  also  a 
contributing  member  of  the 
community  which  it  serves.” 

‘Living’  Story 

Ad  copy  explained  that  “the 
warm  and  significant  story  of 
the  Peoples  Bank  is  one  that  is 
so  closely  interwoven  with  the 
community  that  no  amount  of 
charts  or  statistics  could  ever 
portray  it  effectively.  ...  It  is 
not  the  lifeless  chronicle  history  ’ 
of  one  bank.  ...  It  is  the  living 
stories  of  many  people  who 
made  history  for  their  bank.  .  .  . 

“The  stories  of  some  of  these 
people  who  have  helped  to  write 
The  St.  Joseph  Story  will  be 
unfolded  at  regular  intervals 
during  the  ensuing  year.” 

'The  newspaper  ads,  which 
varied  from  full  pages  to  six 
columns  by  16  inches  each,  told 
the  story  of  39  private  business 
firms  and  groups,  plus  10  com¬ 
munity  organizations,  including 
the  legal  and  dental  professions. 

Business  groups  included  the 
American  Society  of  Agricul¬ 
tural  Engineers,  the  insurance 
business,  farmers,  super  mar¬ 


kets,  men’s  stores,  shoe  stores 
and  auto  dealers. 


Groups  Saluted 

Community  projects  saluted 
in  the  series  included  the  board 
of  education,  churches.  Memori¬ 
al  Hospital,  St.  Joseph  Improve¬ 
ment  Association,  Boy  Scouts, 
Twin  City  Symphonic  Society, 
Twin  Cities  Safety  Council,  and 
the  City  of  St.  Joseph. 

Public  response  to  the  adver¬ 
tising  was  immediate.  Many 
firms  asked  to  be  included.  The 
newspaper  ads  were  supple¬ 
mented  by  a  series  of  one-min¬ 
ute  spots  and  five-minute  pro¬ 
grams  on  the  local  radio  sta¬ 
tion,  WSJM,  with  the  bank  pres¬ 
ident  interviewing  many  of  the 
individuals  featured  in  the  ads. 

Tangible  results  after  the 
year’s  advertising  program  were 
reflected  in  an  increase  in  bank 
depositors  from  7,854  to  8,418. 
Increased  deposits  totaled  more 
than  $275,000. 

Mr.  Stubblefield,  however, 
summed  up  the  over-all  value 
of  the  public  service  series  as 
follows: 

“We  did  not  embark  on  our 
community  advertising  pro¬ 
gram  as  a  commercial  venture, 
seeking  tangible  results.  We  un¬ 
dertook  it  as  a  community  serv¬ 
ice.  The  fact  that  our  deposits 
and  depositors  increased  during 
the  year  is  a  pleasant  by  prod¬ 
uct,  we  did  not  deliberately  seek 
it. 

“Early  in  1956  we  felt  that 
the  St.  Joseph  community  had 
shown  remarkable  progress 
since  we  joined  it  in  1932.  We 
felt  that  in  some  way  this  prog¬ 
ress  should  be  conveyed  to  all 
the  members  of  our  community. 
Our  25th  anniversary  offered 
the  perfect  vehicle. 

Engaged  PR  Firm 

“Because  we  believed  that  or¬ 
dinary  commercial  advertising 
would  be  ostentatious,  and  \ui- 


becoming  a  small  town  bank,  we 
did  not  seek  a  commercial  ad¬ 
vertising  agency.  We  engaged 
public  relations  counsel.  The  re¬ 
sults  of  ‘The  St.  Joseph  Story,’ 
in  terms  of  community  interest 
and  reaction  and  good  will  for  ♦ 
our  bank  were  far  greater  than 
we  anticipated.  We  think  these 
benefits  will  continue  for  a 
long  time.” 

The  Peoples  State  Bank  en¬ 
gaged  Harry  Coleman  &  Com¬ 
pany,  Chicago  public  relations 
firm,  to  prepare  the  ads  and  to 
supervise  the  entire  program. 

• 

ISetcspaper  Read 
Mostly  on  Noon  Hour 

Madison,  Wis.  ^ 

A  farmer’s  family  reads  news-  ^ 
papers  a  great  deal,  mostly  at 
noon  time,  during  the  week.  On 
Sunday  they’re  usually  too  busy 
with  chores,  church  attendance 
and  visiting  to  devote  much  time 
to  any  of  the  mass  media. 

A  survey  made  by  the  De¬ 
partment  of  Agricultural  Jour¬ 
nalism  at  the  University  of  Wis¬ 
consin  brought  out  these  facts 
about  Wisconsin  farmers.  Gen¬ 
erally,  more  of  the  reading  was 
with  newspapers  than  with 
magazines.  Television  viewing 
was  largely  in  the  evening  and 
radio  was  given  an  ear  during 
barn  chores  and  eating. 

• 

7  Atlanta  Mailers  ti 

Win  in  Arbitration 

Under  a  stipulation,  seven 
mailers  who  were  discharged  by 
Atlanta  Newspapers,  Inc.  at  the 
time  of  a  strike  last  November 
are  to  be  reinstated  with  back 
pay  to  Nov.  14,  1957. 

Arbitration  Chairman  Whit¬ 
ley  P.  McCoy  held  that  the 
newspapers  had  no  legal  or  con¬ 
tractual  right  to  refuse  em¬ 
ployment  to  the  seven  while  re¬ 
turning  60  others  to  their  jobs. 

The  arbiter  said  the  company’s 
position  that  it  could  hire  whom 
it  pleased  was  not  sustainable. 

All  of  the  men  should  have  been 
treated  alike,  he  said,  since  all 
were  guilty  of  the  same  offense.  ^ 

• 

ANA  Publishes  Book 
On  Ad  Budgets,  Costs 

The  first  book  on  one  of  the 
most  timely  and  complex  prob¬ 
lems  in  advertising  has  been 
published  by  the  Association  of 
National  Advertisers. 

It  is  Volume  IV  “Advertising 
Budget  and  Cost  Control”  of  the 
seven- volume  ANA  Advertising 
Management  Guidebook  Series. 

Twenty-three  member  com-  i 
panics  made  their  advertising 
budget  and  control  procedures 
in  the  form  of  case  examples 
available. 


TELESCOPING 
TRUCK  LOADERS 

•  Lightweight,  Rugged 
Construction 

•  Fixed,  Powered  or  on 
Trackage 

Wiroveyor  Telescoping  Truck  Ixraders  provide  faster,  more  efficient 
loading,  dependable.  Tow  cost  operation.  Available  with  gravity  or 
powered  rollers,  manual  or  powered  self-locking  extensions,  manual  or 
automatic  bundle  deflectors. 

We  will  design  length,  width  and  load  bearing 
capacity  to  your  individual  application. 

Coll,  Wrlt0  or  Wire  for  full  Mormatlon 


WIRETYER  CORP. 

230  WARBURTON  AVE.  HAWTHORNE, N.J.  HAwthorne  7-2457 


EDITOR  &  PUBLISHER  for  April  5,  1958 


28 


new 


SUPER 

GRAPHIC 


One  look  at  the  Super  Graphic  45 
will  tell  you  that  this  brand  new 
camera  means  business!  Though 
smaller  than  its  predecessor,  the 
Pacemaker  Graphic,  it  has  even 
greater  versatility.  Size  and  shape 
have  been  designed  for  utmost 
convenience.  All  locks  and  re¬ 
leases  are  convenient  to  adjust, 
large  enough  and  properly  shaped 
for  easy  operation.  Swings,  tilts 
and  shifts  have  “click  stop”  neu¬ 
tral  positions.  An  electric  shutter 
and  flash  tripping  button  are  lo¬ 
cated  convenient  to  the  left  hand. 
Focusing  scale  is  on  top  of  the 
camera.  All  flash  and  shutter  con¬ 
nections  are  internally  wired.  Re¬ 
volving  back  lets  you  take  hori¬ 
zontally  or  vertically  composed 
pictures  with  equal  ease.  See  this 
advanced  new  camera  at  your 
Graflex  dealer’s  or  write  Graflex, 
Inc.,  Rochester  3,  N.  Y.  for  further 
information.  Price,  with  135mm. 
Graflex  Optar  f/4.7  lens  in  fully 
synchronized  shutter,  $375.00. 


MORE  FEATURES 


•  Automatic  flash  setting  calculator 

•  Front  standard  swings  horizontally,  tilts  forward  or  backward, 
rises  and  shifts. 


•  New  focusing  hood  for  quiet,  one-handed  operation. 

*  Large,  easy-to-handle  coupled  rangefinder  cam  and  simplified 
mechanism  for  easy  changing  of  cams. 

*  Integral  rangefinder  works  even  with  wide  angle  lenses. 

#  Drop  bed  permits  use  of  extreme  wide  angle  lenses. 

•  Revolving  Graflok  Back  for  all  4x5  Graphic  film  accessories. 

•  Polarized  3-pin  cord  outlet  in  camera  body  connects  to  Graf- 
lite  and  Stroboflash  and  eliminates  cords  dangling  from  shutter. 


All  prices  include  federal  tax  where  appli¬ 
cable  and  are  subject  to  change  without  notice. 


*Trademark 
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Circulators 
Facing  Up  to 
Slump  Task 

{l^ictnre  oti  page  38) 

H  AiUUSBl'RG,  Pa. 

Circulation  maiia>feis  aren’t 
kiddinsr  themselves  about  the 
recession.  Instead,  they  aie 
strippinK  for  action  in  a  battle 
against  dropping  sales  figures, 
it  was  indicated  at  the  spring 
meeting  of  the  Interstate  Cir¬ 
culation  Managers’  Association 
here  Maich  23-25. 

The  discussions  of  the  ISCM.4 
group  held  little  prospect  of  an 
early  upturn  in  business. 

George  \V.  Hicks,  Pittnhuri/li 
Poxt-Gazvtte,  told  his  colleagues 
the  question  facing  newspapers, 
especially  those  still  in  the  5- 
cent  categoiy,  is  “not  should  we 
raise  the  (per  copy)  i»rices,  but 
how  much?” 

In  an  informal  poll  only  two 
of  the  100  circulation  people  at 
the  conference  said  the  economy 
would  get  better  in  the  near 
future.  Eight  more  predicted  an 
upturn  by  Summer.  Another 
eight  saw  better  conditions  bv 
Fall. 

Even  recessions,  however, 
have  their  selling  points  for 
circulation,  said  Ray  Gilliland, 
Lancaster  (Pa.)  Newspapers. 
He  declared  that  the  housewife 
doing  her  weekly  shopping  via 
supermarket  ads  will  save  an 
average  of  $1.57  each  week  on 
the  family  grocery  bill. 

More  Promotion 

Seventy  of  the  CMs  said  their 
publishers  are  spending  moi-e 
money  this  year  than  in  1957 
for  general  promotion  activities. 

“The  recession  is  due  only  to 
undersales  and  under-consump¬ 
tion.  I  am  glad  to  see  that  the 
newspaper  business  refuses  to 
be  pessimistic,”  Mr.  Gilliland 


declared,  citing  the  800,000  new 
homes  in  the  United  States  last 
year  as  the  basis  for  600,000 
newspaper  subscriptions. 

Fifty  of  the  100  newspapers 
represented  i-epoi  ted  a  per  copy 
price  boost  since  February,  1957, 
and  fewer  than  10  of  those  who 
raised  prices  reported  a  drop  in 
circulation. 

Mr.  Hicks,  president  of  the 
International  Circulation  Man¬ 
agers’  Association,  said  that  for 
.some  20  years,  newspaper  cir¬ 
culation  had  been  increasing  50 
per  cent  faster  than  the  popula¬ 
tion,  “but  in  the  past  few  years 
there  has  been  some  doubt”  that 
this  ratio  is  holding  fast.  CM’s 
must  “sell  reading”  to  overcome 
any  intrusion  on  newspapers 
from  other  media,  especially 
among  youth  who  are  not  read¬ 
ing  on  subjects  that  do  not 
touch  their  lives  currently,  he 
said. 

Desjiite  the  competition  from 
television,  newspapers  are 
“caught  in  the  same  trap”  of 
popular  demand  for  TV  pro¬ 
grams,  James  R.  Doran,  editor 
of  the  Harrisburg  (Pa.)  News¬ 
papers,  said. 

In  answer  to  the  universal 
question  of  “Why  give  it  away?” 
Mr.  Doran  said  television  pro¬ 
grams  are  among  the  services 
newspaper  readers  want. 

In  a  report  on  a  readership 
survey,  Arthur  Diaz,  Eanton 
(Pa.)  L’.rpre.s.s-,  said  inteiwiews 
made  in  the  neighborhoods  of 
the  inteiviewers  were  “more 
accurate  and  frank  .  .  .  because 
both  parties  involved  were  more 
at  ease.” 

Newspaperboy  Day  Awards 
were  given  to  Robert  Shumway, 
Venango  (Pa.)  Newspapers; 
Robert  Kelly,  Greenville  (Pa.) 
Tribune-Review;  and  Louis  A. 
Cupiccia,  Morgantown  (W.  Va.) 
PoKt. 

Merritt  A.  lerley,  Passaic 
(N.  J.)  HeraldSeivs,  presided 
at  most  of  the  sessions.  Robert 
O.  Crawford,  Harrisburg  (Pa.) 
Patriot-News  circulation  depart¬ 
ment,  was  convention  secretary. 
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editorial  W  ORKSHOP  WHiiiiwiiiiBBiiwiiiiiiiwii 
By  Roy  II.  ('opperiitl 

Journalistic  Jinxes 


Reaching  into  my  ragbag  of  journalistic  jinxes,  I  have 
come  up  with  a  handful  of  oddities  having  to  do  with 
the  use  of  plurals. 

Idiom,  that  perverse  old  dictator,  requires  that  the 
singular,  rather  than  the  plural,  which  would  be  logical, 
be  u.sed  in  expressions  like  n  ten- gear-old  boy,  a  nix-mile 
race,  a  three-month  investigation  (not  ten-years-old,  six- 
miles,  three-months). 

Likewise,  it  was  a  ten-foot  iwle  Ed  Wynn  used  for  not 
touching  things.  But  idiom  calls  for  the  plural  when 
the  modifying  phrase  follows,  rather  than  precedes,  the 
noun.  None  but  the  rustic  speak,  or  write,  of  a  man  six 
foot  tall,  or  a  ditch  nine  foot  wide. 


Names  of  jreople  that  end  with  s  (Jones,  Dither.s, 
Adams)  call  for  the  addition  of  es  to  form  their  plurals. 
Thus  the  Jones  family  are  the  Joneses;  not,  as  we  too 
often  see,  the  Jones,  the  Jones’,  or  even  (aagh)  the 
Jone's.  In  Blondie  one  day  Chic  Young  had  Dagw'oo<l 
.saying,  “The  Ditherses  have  invited  us  over  to  play 
bridge.”  This  forthright  use  of  the  correct  foi-m  may 
have  been  a  milestone  in  comic-strip  diction. 


Conservative  usage  still  calls  for  the  apostrophe  in 
plurals  of  letters,  figures,  signs  (the  It's,  the  191,0’s) 
and  the  like,  although  there  is  a  strong  trend  away  from 
it  in  newspapers.  I  can  see  nothing  wrong  with  lOiOs 
or  GIs.  An  inflexible  style  rule  calling  for  omission  of 
the  apostrophe  will  lead  to  trouble  now  and  then,  how¬ 
ever,  as  in  As,  which  comes  out  more  intelligibly  A’s. 
This  is  an  argument  not  against  the  apostrophe-less 
fonns,  but  against  inflexible  style  rules,  which  are  likely 
to  lead  to  trouble  anyway.  Even  when  the  apostrophe  is 
dropj)ed  in  plurals  like  GIs,  it  is  needed  to  indicate 
possession  (the  GI’s  uniform)  and  seems  desirable  in 
verb-forms  like  OK’s  and  OK’d. 


Some  compounds  develop  mixups  in  their  plurals. 
Court-martial  (actually,  a  martial,  or  military,  court) 
becomes  courts-martial,  not  court-martials.  The  tendency 
to  make  it  one  word,  courtmartial,  does  not  help  matters. 
Likewise,  right-of-way  becomes  rights-of-way,  passer-by 
becomes  passers-by,  and  son-in-law  becomes  sons-in-latv. 
Such  is  the  inconsistency  of  English,  however,  that  the 
possess! ves  of  such  expressions  are  formed  on  the  last 
element:  court-martial’s  finding,  mother-in-law’s  temper. 


.-Vnother  curiosity  has  to  do  with  using  plurals  in  in¬ 
stances  when  there  seems  no  reason  for  it,  and  when, 
in  fact,  the  singular  would  be  more  exact. 

I  am  thinking  about  the  likes  of 

Church  services  were  held  at  11; 

Charges  of  vagrancy  were  lodged  against  the  transient; 
and 

The  dedication  ceremonies  were  canceled, 
when  the  refei'ence  is  to  a  single  service,  a  single  charge, 
and  a  single  ceremony.  The  plural  usage  seems  fairly 
prevalent,  and  probably  does  no  harm  for  the  most  part, 
except  perhaps  when  the  mistaken  impression  may  be 
given  that  more  than  one  charge  is  filed. 

How,  I  wonder,  did  this  quirk  get  started?  The  tempta¬ 
tion  to  inflate  things  larger  than  life-size  may  be  re¬ 
sponsible. 
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HERE’S  YOUR  1958  HANDBOOK 


OF  FACTS  ABOUT  TRAFFIC  ACCIDENTS 


A  copy  of  our  1958  book  of  street  and  highway  accident  data, 
'’The  Road  Toll”  is  on  its  way  to  your  newspaper.  It’s  the  authori¬ 
tative  and  complete  story  of  38,700  deaths  and  2,525,000  injuries  in 
traffic  last  year. 

If  you  don’t  receive  your  copy  promptly,  or  if  you  need  extra 
copies,  let  us  know. 


Hartford  15,  Connecticut 


The  Travelers  Insurance  Companies 


PROMOTION 


Sales  of  Rice  Multiplied 
In  Attack  on  Surplus 


CALGARY  STAMPEDE — ^This  shot  by  Jerry  Ormond  for  the  Calgery 
Herald  copped  a  first  prize  in  the  Canadian  National  Journalism 
Awards.  For  Mr.  Ormond  a  $400  check. 


Casting  speed,  quality  ^  with 


KEMP  STEREO 
AND  REMELT  POTS! 


Install  Kemp  pots  in  your  casting  department  and 
watch  capacity  go  up,  costs  go  down.  Kemp’s  immer¬ 
sion  heating  system  applies  heat  to  the  metal  from 
inside  the  pot  .  .  .  keeps  temperature  distributed 
evenly.  Hot  spots  are  eliminated,  dross  formation 
drastically  reduced,  to  give  you  finer  plates  with  fewer 
rejects. 

Temperature  control  is  exact,  with  fast  recovery 
rates.  Size  for  size,  you  can  turn  out  more  plates  at 
lower  cost  with  Kemp  pots.  And  Kemp  has  the  right 
size  pot  to  meet  your  needs. 

To  improve  your  operation  and  cut  costs,  ask  your 
Kemp  Representative  about  Kemp  gas  or  electric  fired 
pots  and  the  Kemp  Automatic  Metal  Loader.  Or 
write  direct  for  Bulletins  IE-9  and  IE- 10.  The  C.  M. 
Kemp  Mfg.  Co.,  405  E.  Oliver  St.,  Baltimore  2,  Md. 


Obreund  RaiiiaH  Pa* 

Catling  Polt  wHIi  loadar 
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As  heavy  as  fifteen  big  elephants 

and  machined  as  close  as  a  whisker 


This  huge  steel  shaft  is  one  of  eight 
which  we  forged  and  machined  at  our 
Bethlehem,  Pa.,  plant  for  use  in  gen¬ 
erating  equipment  at  The  Dalles  Dam 
on  the  Columbia  River.  There  its  job 
is  to  help  send  electric  power  humming 
to  the  homes  and  industries  of  the 
growing  Northwest. 

The  shaft  begins  as  a  solid  mass  or 
ingot  of  red-hot  steel  which  is  squeezed 
and  worked  into  rough  shape  in  a  pow¬ 


erful  hydraulic  press.  After  subsequent 
steps  of  reheating  and  additional  forg¬ 
ing,  it  is  carefully  machined  to  the 
gleaming  finish  you  see  above. 

Its  finished  weight  is  1S)0,000  pounds, 
or  95  tons.  Stated  another  way,  it’s 
about  the  same  weight  as  1 5  big  African 
elephants,  at  about  6  tons  each ! 

Forgings  of  this  spectacular  size  call 
for  months  of  painstaking  planning 
and  infinite  care  at  every  stage.  They 


also  require  massive  equipment,  plus 
the  skill  and  judgment  that  come  only 
with  long  experience. 

But  the  big  "show  pieces”  are  only  a 
fraction  of  our  output.  We’re  equipped 
to  forge,  heat-treat,  and  machine  any 
kind  of  forging— from  giant  cylinders 
and  columns  weighing  more  than  100 
tons  to  drop  forgings  that  are  small 
enough  to  tuck  into  your  pocket. 


BETHLEHEM  STEEL 
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New  Concept 
Women ’sPage 
Is  Discussed 


Most  editors  agree  that  news-  t 
papers  need  to  break  out  of  c 
traditional  molds  but  some  feel  s 
that  di-astic  alterations  in  s 
women’s  pages  are  not  bene-  t 
ficial.  1 

The  New  Trends  Committee 
of  the  Associated  Press  Man-  1 
aging  Editors  Association,  ^ 
headed  by  Mason  Walsh,  Dallas 
(Texas)  Times  Herald,  debated  ^ 
the  issue  in  a  newsletter.  i 

“Most  of  the  new-styled  ' 
women’s  pages  seem  as  lifeless  I 
as  wallpaper — filled  with  advice  ^ 
and  how-to  articles,  and  devoid  ' 
of  personality,”  complained  Sam 
Ragan,  Raleigh  (N.  C.)  News 
and  Observer.  “I  still  think  the 
most  interesting  thing  to  people 
is  people.  When  you  take  per¬ 
sonals,  parties,  brides’  pictures 
and  stories  of  interesting  per¬ 
sonalities  out  of  a  section  you 
are  lowering  interest  for 
readers.” 

Stone  Is  Skeptical 

In  like  vein,  Ed  Stone,  Seattle 
(Wash.)  Post-Intelligencer,  com¬ 
mented:  “While  I  am  all  for 
livening  them  up,  making  them 
interesting  and  typographically 
attractive,  I  am  skeptical  about 
the  value  of  devoting  them  ex¬ 
clusively  to  second-rate  maga¬ 
zine  pieces  which  we  hope  and 
fondly  imagine  will  enthrall  the 
feminine  part  of  our  reader- 
ship.” 

Mr.  Stone  warned  of  the  dis¬ 
advantages  of  offending  pro¬ 
spective  brides  and  their  friends  | 
by  refusing  to  carry  pictures  | 
about  the  most  impoi'tant  event 
in  their  lives.  i 

“Repeated  day  after  day, 
small  local  items  of  women’s 
interest,  while  each  in  itself 
may  have  small  readership,  in  ' 
total  readership  are  multiplied  i 
into  impressive  proportions —  ! 
and  our  readers  get  the  feeling 
that  their  newspaper  is  inti-  I 
mately  identified  with  them  and 
their  immediate  interests,”  Mr. 
Stone  wrote. 

The  Other  Side 

! 

The  other  side  of  the  argu-  1 
ment  was  taken  by  Nick 
Williams,  Los  Angeles  (Calif.) 
Times. 

“In  our  Family  (formerly 
Women’s)  Section,  we  are  em¬ 
phasizing  events  and  situations 
we  think  will  interest  the  citi¬ 
zens  of  Pasadena  and  Long 
Beach  and  San  Bemadino  just 
as  much  as  they  will  interest 


the  citizens  of  Los  Angeles,” 
Mr.  Williams  wrote.  “We  are 
writing  about  the  problems  of 
divorce  and  marital  love,  of 
cooking  and  what  to  do  on  a 
Southern  Califoniia  Sunday,  of 
what  the  younger  set  wears  to 
road  races  and  what  the  older 
set  weal's  to  the  opera,  of  how 
to  keep  slim  and  where  to  study 
ceramics.  We  are  using  per¬ 
sonalized  stories  of  names  that 
should  mean  something  in  our 
entire  metropolitan  area  to  il¬ 
lustrate  these  stories.” 

William  Stewart,  editor  of 
the  Family  Section  of  the  Los 
Angeles  Times,  added: 

“The  aim  of  our  new  approach 
was  to  interest  a  million  sub¬ 
scribers  instead  of  the  mem¬ 
bers  of  a  small  club  or  social 
group;  to  obtain  readers  among 
the  younger  married  set  as  well 
as  clubwomen  over  40,  and  to 


lure  men  into  reading  the  sec¬ 
tion  for  greater  editorial  and 
advertising  mileage.  More  space 
and  pictures  were  given  to  BIG 
society  and  club  news,  and  the 
trivial  was  eliminated.  This 
concept  has  been  accepted.  Only 
one  unfavorable  letter  has  been 
received  in  the  last  month.” 


‘Cold  Type’  Legal  Ad 

Kiamath  Falls,  Ore. 

The  Herald  &  News  has  sold 
the  local  school  board  on  the 
idea  of  reproducing  the  budget 
notice  from  the  original  type¬ 
written  copy  instead  of  having 
it  set  into  type  as  a  legal  ad. 
The  “cold-type”  job  eliminates 
proof-reading;  if  there  are  any 
errors  they  were  made  by  the 
school  board’s  clerk.  The  ad  runs 
in  three  full  columns. 


Police  Make  Public 
Pistol  Permit  List 

The  public’s  right  to  know 
won  a  victory  when  the  New 
York  City  Police  Department, 
for  the  first  time,  made  public 
the  names  of  persons  granted 
pistol  permits. 

A  state  law  in  that  respect 
had  been  disregarded  for  25 
years.  Newspapers  increased 
their  demands  for  the  informa¬ 
tion  when  it  developed  that  some 
hoodlums  who  attended  the  re¬ 
cent  Apalachin  crime  conference 
had  been  granted  pistol  per¬ 
mits.  The  New  York  Joiirnal- 
American  submitted  to  Police 
(Commissioner  Stephen  Kennedy 
a  number  of  recommendations 
to  tighten  pistol  permit  pro¬ 
cedures  and  most  of  them  have 
been  put  into  effect. 


Interested  In  Increasing  Lineage- 
And  Serving  Your  Community,  Too? 

Southern  Baptist  Convention  Offers  Unique  Advertising 
Service  To  Local  Churches  And  Newspapers. 


America  needs  to  rebuild  spiritual  bulwarks  against  the  uncertainties  of  a 
troubled  world.  To  this  end  and  to  reaffirm  Baptist  ideas,  we  make  avail¬ 
able  to  individual  Southern  Baptist  churches,  or  groups  of  churches,  two 
series  of  mats  designed  for  newspaper  use. 

We  encourage  these  churches  to  run  these  series  in  the  advertising 
columns  of  their  own  local  newspapers.  We  likewise,  welcome  the  efforts 
of  local  newspapers  to  help  us  familiarize  Southern  Baptist  churches  with 
the  value  of  these  messages. 

We  feel  that  this  plan  enables  newspapers  to  perform  a  vitally  needed 
service  in  their  communities,  and  at  the  same  time  affords  them 
an  excellent  opportunity  to  increase  lineage  as  well.  If  you  agree,  you 
can  obtain  full  information  by  filling  in  the  coupon  below. 


D  [I  B  B  m 


j  Executive  Committee,  Southern  leptisi  Convention,  Dept-  303.  127  9th  Avc.,  N..  Neihville  3.  Tern. 
I  Plensn  send  full  information  on  your  localized  advertising  series  to 
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deeded: 


''C^eneral 

Pfactitioners'’ 

in. 

Hansportation 


Today,  you  are  deprived  of  the  l)est  and  most  economi¬ 
cal  transportation  because  public  policies  place  arti¬ 
ficial  and  severe  restrictions  upon  the  opportunitv  of 
any  one  form  of  transportation,  such  as  railroads,  to 
serve  you  by  the  use  of  other  means  of  transportation, 
such  as  that  by  highway,  waterway  or  airwav. 

Yet,  in  other  industries,  diversification  of  products 
has  become  common,  and  has  proved  beneficial  both 
to  those  industries  and  to  the  public. 

Why,  then,  shouldnt  the  public  he  allowed  to  bene¬ 
fit  by  diversification  in  transportation? 

Clearly,  diversification  would  be  to  the  advantage 


of  the  nation’s  shippers.  They  could  then  arrange  for 
their  transportation  through  a  single  transport  company 
which  could  utilize  any  or  all  means  of  carriage  needed 
to  do  the  particular  job  at  hand  most  efficiently.  That’s 
why  the  railroads  ask  for  removal  of  present  artificial 
limitations. 

They  seek  only  the  same  opportunity  as  anyone  else 
to  enter  into  other  fields  of  transportation.  Then  they 
could  become  “general  practitioners”  in  transportation 
—  using  a  wide  varietv  of  facilities  to  serve  yoii  and 
the  nation  more  efficiently. 

Isn’t  this  common  sense? 


ASSOCIATION  OF  AMERICAN  RAILROADS 

WASHINGTON,  D.  C. 
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Rogers  Finds 
‘Privilege’  in 
1789  Statute 


Washington 

Attorney  General  William  P. 
Rogers  has  switched  his  posi¬ 
tion  on  the  “housekeeping  stat¬ 
ute”  which  he  had  described  to 
a  Senate  Committee  as  “mean¬ 
ingless”  and  not  the  source  of 
White  House  right  to  bar  the 
flow  of  Federal  information. 
(E  &  P,  March  8,  page  9). 

Mr.  Rogers  has  written  to 
Senator  Thomas  E.  Hennings, 
chairman  of  the  Constitutional 
Rights  Committee,  declaring  that 
the  law  passed  during  George 
Washington’s  Administration  is 
a  legislative  expression  and 
recognition  of  the  executive 
privilege.  He  went  on  to  say: 
“Reliance  on  this  statute  by  an 
executive  department  is  in  ef¬ 
fect  reliance  on  the  constitu¬ 
tional  executive  privilege  as 
recognized  by  Congress  since 
1789.” 


as  Fifth 

—  the 

A  use  there 

are  no  or 

CIRCULATION  MEN  at  Inter  State  meeting  in  Harrisburg:  Left  to  secrecy, 

right — Robert  A.  Lewis,  Hagerstown  (Md.)  Herald-Mail;  Virgil  Fassio,  Adherence  to  such  a  con- 
Tarentum  (Pa.)  Valley  Daily  News;  Merritt  A.  lerley,  Passaic  (N.J.)  cept  would  have  crippled,  and 
Herald-News;  and  Robert  O.  Crawford,  Harrisburg  Patriot-News.  possibly  prevented,  public  dis¬ 
closure  of  the  Teapot  Dome 
fraud,  the  mink  coat  tax  scan- 
talked  for  approximately  ship  rights  to  agencies,  Mr.  dais  and  many  other  frauds  in 

hour  on  constitutional  con-  Rogere  said  he  saw  no  objec-  the  history  of  the  nation.  If 

:tion,  emphasizing  that  the  tion  to  passage  of  the  amend-  the  doctrine  of  executive  privi- 

ration  of  powers  doctrine  ment.  He  thought,  he  said,  it  lege  as  it  was  originally  advo- 

s  the  Chief  Executive  dis-  might  be  wise  to  add  language  ^ated  before  the  House  Legis- 
on  over  the  flow  of  infor-  emphasizing  that  no  invasion  of  Oversight  Committee  had 

on  from  the  White  House  the  separate  powei-s  of  the  i  j  •*  .  u 

other  executive  agencies.  President  is  intended.  .  a  i  ^ 

ried  about  the  pending  Senator  Hennings  described  rented  the  curient  disc  osure 
tion,  which  is  an  amend-  the  switch  as  completely  baf-  pf  much  of  the  iiTegularities 
t  declaring  the  old  law  fling.  The  position  Mr.  Rogera  involving  the  Federal  Com- 
s  custody  but  not  censor-  now  takes.  Sen.  Hennings  said,  munications  Commission.” 


pretty  porous.  The  operator  cleaned 
the  vent  slots,  put  molds  and  disc 
back,  then  cast  a  couple  of  slugs. 
They  were  sound  as  a  newly  minted 
dollar. 

“You  hit  it  right  on  the  no.se,” 
says  Bill.  “By  the  way,  who  do  you 
like  in  the  third  at  Upside  Downs?” 

In  the  race  for  high  production  at 
lower  costs  you're  always  in  the 
money  with  Blatchford  Service. 

Blatchford  Metal  salesmen  knoto 
printing  and  printer’s  metal  prob¬ 
lems.  Often  their  on-the-spot  sug¬ 
gestions,  and  the  metal  analysis  ser¬ 
vice  they  offer,  make  the  difference 
between  running  smoothly  at  a  profit 
and  stumbling  along  at  a  loss. 

If  you  suspect  that  your  metal  is 
not  behaving  up  to  par  —  hot  or  cold 
—  call  in  your  Blatchford  man. 

E.W.  Blatchford  Drpl.,  National  Lead  Company  — 
Atlanta,  Baltimore,  Chicago,  Cincinnati,  Cleveland, 
Dallas,  Philadelphia,  Pittsburgh,  St.  Louis;  New 
York:  E.  W.  Blatchford  Co.;  New  England:  Na¬ 
tional  Lead  Co.  of  Mass..  Boston;  Pacific  Coast: 
Morris  P.  Kirk  &  Son,  Inc.,  Los  Angeles,  Emery¬ 
ville  (CalifO,  Portland,  Seattle,  Phoenix, 

Salt  Lake  City;  Canada:  Canada  Metal  ^ 

Co., Ltd., Toronto, Montreal,  Winnipeg,  ™ 
Vancouver.  Lr-F  ak\ 


Blatchford  Metal  salesman 

hailed  as  tipster 


gives  racing  form  printer 
hot  tip  on  casting  solid  slugs 


“This  one  sure  has  me  left  at  the 
post”,  says  Bill  as  he  shows  me  a 
handful  of  agate  slugs. 

“Been  having  trouble  getting  more 
than  half  a  dozen  mats  off  these  “past 
performance”  slugs.  Break  down  un¬ 
der  pressure.  Sure,  they’re  thin  but 
until  lately  they’ve  stood  up  pretty 
good”. 

“Well,”  says  I,  “Your  metal’s  okay 
—  our  last  analysis  showed  that.  And 
I’m  sure  your  machine  temperatures 
are  within  limits.  Let’s  ask  this  op¬ 
erator  to  take  a  look  at  his  mouth¬ 
piece  ...  on  a  hunch”. 

As  I  suspected,  the  vents  were 
fouled  up  —  air  was  being  trapped  in 
the  hot  metal  —  the  slugs  came  out 


OtACIMG/ 

fomai 


tenaculum 


*This  alone  needs  a  cap  ”T.”  It’s  the  trademark  of  Teletype 

Corporation.  If  you  use  it  correctly,  you  write  "Teletype  printer,” 

"Teletype  equipment,”  etc.  We  ask  your  co-operation  because,  for 

us,  that  big  "T”  is  our  "Bread  and  Butter.”  , , 

Many  "T”hanks. 

TELETYPE' 

CORPORATION 

SUBSIDIARY  OF  E/cctHC  Coitipuny  inc. 
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Headliner 
Award  Given 
Defense  Dept. 

Atlantic  City,  N.  J. 

The  U.  S.  Government  was 
one  of  22  winners  of  National 
Headliner  Club  awards  for 
joui  nalistic  achievement  in  1957. 

A  panel  of  newsmen  judges 
cited  the  Defense  Department 
for  “the  excellent  job  it  did  in 
providing  films  of  its  missile 
projects.” 

Public  Ser\ice 

In  the  newspaper  categories, 
the  Public  Service  award  went 
to  the  Philadelphia  Inquirer,  for 
its  series  “Today’s  World  — 
Page  Three,”  a  full  page  deal¬ 
ing  with  current  events. 

Others  honored  are: 

Burris  Jenkins  Jr.,  Neiv  York 
Journal- American,  editorial  car¬ 
toons. 

Kenneth  J.  Barnard,  Narra- 
gansett  (R.  I.)  Times,  theatre 
and  TV  columns. 

Dorothy  R.  Powers,  Spokane 
(Wash.)  Spokesman-Review, 
feature  writing. 

William  Bien,  Fort  Lauder¬ 
dale  (Fla.)  News,  special  fea¬ 
ture  columns  on  business  and 
financial  matters. 

The  Southern  Illinoisan,  of 
Carbondale,  Ill.,  for  its  story 
on  the  Illinois  tornado. 

The  staff  of  the  Jackson 
(Mich.)  Citizen  Patriot,  for  its 
featuro,  “Christmas  Day  Page 
One.” 

Robert  Hewett,  Minneapolis 
(Minn.)  Star-Tribune,  reports 
on  life  in  Communist  Europe. 

Prize  Pictures 

Picture  awards  went  to  Bill 
Beall,  Washington  (D.  C.)  Daily 
News,  human  interest;  Pat  Can- 
dido,  New  York  Daily  News, 
spot  news  picture;  and  Arthur 


lOTH  ANNIVERSARY — Victor  A.  Bennett  (second  from  left),  of  the 
agency  bearing  his  name,  receives  congratulations  from  Charles  T. 
Lipscomb  Jr.,  president  of  the  Bureau  of  Advertising.  Looking  on  are 
Robert  Moore  (left),  of  the  Bureau,  and  Joseph  V.  Ambrose,  New 
York  representative  of  the  St.  Louis  (Mo.)  Post-Dispatch. 


Rickerby,  United  Press,  sports. 

Harry  Grayson,  of  NEA,  won 
an  award  for  consistently  out¬ 
standing  sports  writing  and  col¬ 
umn  ing. 

Donald  Gonzales,  United 
Press,  w'as  cited  for  his  re¬ 
ports  of  “an  unhealthy  situa¬ 
tion”  in  the  State  Department’s 
Protocol  section. 


Classified  Sales  Aid 
Launched  by  Bureau 

A  new  quarterly  service  for 
classified  advertising  managers 
of  its  member  new'spapers, 
“Cues  for  Classified,”  has  been 
inaugurated  by  the  Bureau  of 
Advertising,  ANPA. 

Developed  with  A^iC.4M 

Edward  A.  Falasca,  creative 
vicepresident  of  the  Bureau, 
said  the  new  seiwice  has  been 
developed  in  consultation  with 
executives  of  the  Association  of 
Newspaper  Classified  Advertis¬ 
ing  Managers. 

He  also  emphasizes  that  the 
ideas  in  “Cues  for  Classified” 
are  not  intended  to  compete  with 
or  replace  any  other  services 
now  being  provided  for  classi¬ 
fied  promotion. 


FAST 


day  and  night  from  Hoe 

Coll  CYpr*»«  2-2400,  N«w  York  City 

010  E«nl  SlTMl  •  Now  York  54,  N.Y. 


Vigil 

For  ^Moon  ’  Pic 

El  Paso,  Tex. 

Perseverance  paid  plenty  for 
Jim  Nelson,  El  Paso  Times  Pho¬ 
tographer. 

Climaxing  a  week’s  vigil  of 
early  rising  and  staying  up  late, 
he  nailed  the  fii-st  confirmed  shot 
March  25  of  the  Navy’s  Van¬ 
guard,  launched  Mareh  17. 

The  photo  actually  shows  the 
track  of  the  final  stage  of  the 
rocket  w'hich  put  the  satellite 
into  orbit.  The  satellite  is  so 
small  no  camera  is  expected  to 
record  it. 

Assisted  by  two  local  moon- 
watchers,  Mr.  Nelson  focused 
his  camera  into  the  South  at  a 
45  degree  angle  at  4:50  a.m. 
(MST)  and  left  his  lens  open 
for  23  minutes.  He  was  using 
a  Crown  Graphic  press  camera 
with  an  f  5.5  lens,  extra  sensi¬ 
tive  Royal  pan  film  and  a  17- 
inch  focal  lens. 

The  $200,000  camera  at  the 
Organ  Pass,  N.M.,  tracking  sta¬ 
tion,  some  55  miles  away,  has 
yet  to  release  a  picture. 

The  Nelson  photograph  was 
tenned  an  “invaluable  contribu¬ 
tion  to  the  inteiTiational  geo¬ 
physical  year.” 

Before  coming  to  work  on  the 
Times,  last  July  Mr.  Nelson 
worked  on  the  Wichita  (Kas.) 
Eagle.  He  started  out  as  “an 
assistant  printer’s  devil”  in 
Burns,  Kas.,  at  the  age  of  12. 


9  Reasons 
Cited  for  Drop 
In  Mill  Profits 

The  newsprint  manufacturers 
had  a  poor  year  in  1957,  com¬ 
pared  with  the  high-earnings 
record  of  1956. 

Stockholders  in  the  firm? 
whose  business  is  largely,  bi» 
not  entirely  newsprint,  hav*. 
been  given  several  reasons  for 
the  decline  of  profits. 

Cutbacks,  Strikes 

Here  are  some  of  the  factors 
cited:  1.  The  4%  (average)  dis¬ 
count  on  the  American  dollar. 
2.  A  6%  decrease  in  production 
due  to  cutbacks  on  orders.  3. 
Higher  production  costs.  4. 
Higher  freight  rates.  5.  Logging 
taxes.  6.  Startup  expenses  for 
new  machines.  7.  Prolonged 
newspaper  shutdowns.  8.  Short¬ 
age  of  water.  9.  Strikes  at  Brit¬ 
ish  Columbia  mills. 

Some  newspaper  publishers 
have  come  to  realize  the  fluctua¬ 
ting  fortunes  of  the  mills,  ac¬ 
cording  to  Charles  F.  Honey¬ 
well,  secretary  of  the  Newsprint 
Service  Bureau.  He  noted  the 
“stern  competition”  in  the  in¬ 
dustry  and  told  a  convention  of 
paper  salesmen,  March  26,  that 
publishers  who  rushed  into  the 
business  of  manufacturing 
newsprint  shortly  after  World 
War  II  have  learned  a  lesson. 

Out  of  the  Business 

In  the  postwar  period,  he  said, 
13  mills  were  purchased  out¬ 
right  or  in  part  by  publishers, 
and  only  two  are  still  making 
newsprint  full  time  and  three 
are  on  newsprint  part-time. 
Eight  are  out  of  the  business. 

“So,”  he  said,  “at  least  some 
publishers — those  who  were  in 
the  newsprint  business,  and 
have  switched  over  to  other  and 
more  profitable  papers,  from  the 
same  raw  materials,  or,  sold 
their  mills  as  unprofitable  ven¬ 
tures  —  are  agreed  that  the 
newsprint  business  presents  no 
guarantees  of  year-in  and  year- 
out  profits.” 

Some  company  reports  of  net 
revenue  follow: 


1957 

Per  Share 

1956 

Per  share 

Crown-Zellerbach 

$  5,940,558 

.78 

$  9,924,219 

$1.32 

Howard  Smith 

6,689,870 

3.66 

7,089,130 

3.88 

Donnaconna 

1,629,619 

4.29 

2,108,988 

5.55 

Minnesota-On  tar  io 

6,094,031 

2.37 

7,744,917 

3.01 

Southland 

3,611,983 

8.04 

3,717,799 

8.28 

St.  Croix 

898,455 

1.59 

1,541,198 

2.72 

Consolidated 

12,686,892 

2.47 

15,280,969 

2.98 

Abitibi 

12,502,283 

2.86 

15,423,827 

3.56 

Powell  River 

7,762,377 

1.85 

10,906,108 

2.60 
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TO  THE  EDITOR:  The  insurance  agent  we're  talking  about  in  this  ad  typifies  the  "American  agency 
system."  He  lives,  works,  pays  taxes,  and  spends  his  money  in  your  town.  He's  an  independent  business 
man,  who  represents  stock  insurance  companies  that  provide  quality  protection  with  full-time  service. 


f  your  home  is  destroyed, 
will  you  have  to... 


a  cave  dweller? 


up  housekeeping 
in  the  park? 


4.  Move  in  with  HER  folks  (or  his) 


\  f  your  home  is  destroyed  by  fire  or  some  other 
peril,  you  need  do  none  of  these — if  your  insurance 
policy  covers  additional  living  expense  for  such  an 
emergency. 

This  is  but  one  of  the  many  types  of  protection 
your  independent  local  agent  or  broker  can  make 
available  to  you.  He  can  help  you  determine  what 
kinds  of  insurance  you  should  carry,  as  well  as  the 
amounts. 

When  you  need  insurance —  to  protect  your 
home,  its  contents,  your  business  or  other  property — 
insist  on  Stock  Company  Insurance.  It  provides 
quality  protection,  with  full-time  service.  And  remem* 
ber:  if  you're  not  fully  insured— it’s  not  enough! 


NATIONAL  BOARD  OF  FIRE  UNDERWRITERS  An  organization  lerving  the  Public  and  the  Capital  Stock  Insurance  Companiettinet  1866 
85  John  Street,  New  York  38,  N.  Y.,  222  Weet  Adama  Street,  Chicafo  6,  Ill.,  465  California  Street,  San  Franciaco  4,  Cal. 
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FAIRCHILD 

news 


DAILY  NEWS  RECORD, 
HOME  FURNISHINGS  DAILY 
and  WOMEN'S  WEAR  DAILY 
are  putting  out  special  advance 
sections  Apr.  21  on  the  U.  S. 
^^orld  Trade  Fair  which  runs 
May  7-17  at  New  York  Coliseum. 
More  than  3.000  foreign  firms  will 
exhibit  at  this  Fair  and  Fairchild 
editors  and  foreign  correspondents 
are  developing  a  preview  of  what 
will  be  shown  in  consumer  goods 
industries  covered  hy  F’airchild 
papers. 

Clara  Hancox,  who  has  been 
college  and  boys’  wear  editor  of 
DAILY  NEWS  RECORD,  will 
now  devote  her  time  exclusively  to 
College  Shop  Section  of  the  paper. 
Dan  Dorfman.  who  has  heen  Mrs. 
Hancox’s  assistant  for  the  past 
3'-j  years,  takes  over  the  duties  of 
boys'  wear  editor. 


Dorothy  (d.  1.  w.»  Wallis, 
WOMEN’S  WEAR  DAlLY’s  fea¬ 
tured  columnist.  was  lead-off 
speaker  at  the  fashion  show  and 
tribute  tendered  by  the  Coat  & 
Suit  Buyers  .Assn,  to  the  Fashion 
Institute  of  Technology  held  last 
week  at  Waldorf-Astoria  Hotel. 
Mrs.  Wallis  addressed  the  over¬ 
flow  audience  on  the  changing 
trends  in  fashion  business. 


On  May  15.  Fairchild’s  Busi¬ 
ness  Book  Division  will  publish  a 
new  hook  called  “Is  the  Fashion 
Business  Your  Business?’’  Author 
Eleanor  Fried,  who  is  placement 
director  of  the  Fashion  Institute 
of  Technology,  spells  out  for 
readers  how  they  can  make  a  place 
for  themselves  in  apparel,  textile 
or  retail  store  fields.  Pre-publica¬ 
tion  price  (until  May  1)  $4.75; 
regular  price  $5.,50. 


On  Mar.  27.  HOME  FURNISH¬ 
INGS  D.AILY'  inaugurated  a  fur¬ 
niture  production  news  service  for 
manufacturers  of  case  gocnls,  up¬ 
holstered  furniture  and  metal  di¬ 
nettes.  This  production  news, 
which  will  appear  every  Thursday, 
provides  manufacturers  with  cov¬ 
erage  on  cost  and  developments  in 
supplies,  equipment  and  labor. 


Early  last  week  Ivor  W^  Bog- 
giss,  head  of  Montreal  bureau, 
was  in  Toronto  to  cover  for  D.AILY 
NEWS  RECORD  the  annual  meet¬ 
ing  and  scientific  session  of  the 
Institute  of  Textile  Science.  He 
then  traveled  to  Ottawa  to  report 
the  cotton  tariff  hearings  there  the 
latter  part  of  the  week. 

FAIRCHILD 
Publications,  Inc. 

7  East  lath  St.,  Naw  Yark,  N.  Y. 
fMIthtet  mf 

Doily  Nows  Rocord,  Supormorkot  News, 
Woman's  Wear  Doily,  Electronic  News, 
Home  Furnishings  Doily,  Directories, 
'en's  Weor,  Footwear  News.  Books. 


A  Timely  Talk 
*  With  Soviet  Boss 

Five  days  before  Nikita  S. 
Khrushchev  assumed  full  con- 
:  trol  of  the  Soviet  government, 

!  he  gave  a  90-minute  free-and- 
easy  interview  to  Eric  Ridder, 

I  publisher,  and  H.  E.  Luedicke, 

;  editor,  of  the  Journal  of  Com¬ 
merce. 

■  Their  report  of  the  Kremlin 
;  session  and  full  text  of  the  inter¬ 
view  appeared  in  the  Journal 
of  Commerce  March  27,  the  day 
that  Mr.  K  ousted  Premier  Bul- 

I  ganin.  They  had  gone  to  Moscow 
!  to  put  specific  questions  on  for- 
!  eign  trade  and  shipping  before 
I  the  Communist  Boss,  submitting 
j  a  number  of  the  questions  in  ad- 
I  vance.  They  waited  around  Mos- 
i  cow  for  10  days  before  being 
;  summoned  to  Mr.  K’s  office, 
i  The  Journal  team  surprised 
their  readers  by  spelling  Mr. 

,  K’s  name  with  an  0 — Khrush¬ 
chov — instead  of  with  an  E — 
Khrushchev.  The  final  syllable 
is  pronounced  in  Russian  as 
“choff,’’  they  said,  so  that’s  the 
way  they’re  going  to  spell  it. 

*  ♦  ♦ 

Ridoelv  Hunt  —  from  the 
copy  desk  of  the  New  Haven 
(Conn.)  Register  to  the  copy 

■  desk  of  the  Chicago  (Ill.)  Daily 
Ne  us. 

*  if 

Don  Benson,  former  news 
editor  of  the  Hays  (Kas.)  News 
and  journalism  instructor  at 
Fort  Hays  Kansas  State  College 

—  to  the  promotion  department 
i  of  the  Des  Moines  (Iowa)  Reg- 
'  ister  and  Tribune. 

ie  ]|e  4c 

Om.\r  Garrison,  religion  edi- 
j  tor  of  the  Los  .Angeles  (Calif.) 
i  Mirror  News,  and  Artist  Sam 
'  Patrick  —  $1000  Spiritual 

i  Values  Award  from  the  Free¬ 
doms  Foundation  for  their  1957 
Lenten  series,  “Jesus  Loved 
Them.” 

*  ♦  * 

Stewart  Ramsey,  former  fi¬ 
nancial  writer  for  the  Chicago 
(Ill.)  Sun-Times  over  two  years 

—  to  chief  of  the  Midwest  News 
Bureau  of  McGraw-Hill  Pub¬ 
lishing  Co.,  Chicago. 

*  *  * 

Frank  D.  Eidge  Jr.,  member 
of  the  United  Press  staff  at  Mi¬ 
ami,  Fla.,  for  12  years  —  to 
bureau  manager. 

*  *  e 

Arthur  Ribbel,  political 
writer  for  the  San  Diego 
(Calif.)  Evening  Tribune— on 
leave  from  the  newspaper  while 
serving  as  press  aide  to  Sen. 
William  Knowland.  Leo 
Bowler,  picture  editor  of  the 
Tribune — handling  the  political 
beat. 


P 

Nebraska  Women 
Cited  in  Journalism 

Lincoln,  Neb. 

Two  Nebraska  newspaper 
women  were  recognized  as  out¬ 
standing  journalists  in  the  state. 

Evelyn  Simpson,  women’s 
news  editor  of  the  Omaha 
(Neb.)  World-H  e  r  a  I  d,  was 
awarded  the  plaque  in  the  daily 
division  of  the  contest  sponsored 
by  the  University  of  Nebraska 
chapter  of  Theta  Sigma  Phi, 
women’s  professional  joumal- 
ism  fraternity. 

Ruth  Jane  Davis  of  the  Sid¬ 
ney  (Neb.)  Telegraph  won  the 
top  award  in  the  weekly  divi¬ 
sion. 

A  special  award  for  the  best 
single  entry  in  the  contest  went 
to  Bess  Jenkins  of  the  Lincoln 
(Neb.)  Journal.  Betty  Person 
of  the  Lincoln  (Neb.)  Star  took 
first  place  in  the  spot  news  sec¬ 
tion. 

«  *  « 

Robert  MacFarlane — to  the 
Des  Moines  (Iowa)  Tribune 
staff. 

4c  4c  4c 

M.xrtin  T.  Ranta,  Cleve¬ 
land  (Ohio)  Plain  Dealer  re¬ 
write  desk — transferred  to  the 
suburban  desk,  replacing  Al 
Andrews — shifted  to  education. 
Richard  A.  Reinhart  —  from 
copy  desk  to  rewrite.  Don 
Sabath — from  obituaries  to  re¬ 
write. 

*  «  * 

Sidney  Goldish,  director  of 
research,  Minneapolis  (Minn.) 
Star  and  Tribune — named  chair¬ 
man  of  the  Newspaper  Advisory 
Committee  to  the  Bureau  of  the 
Census,  succeeding  Barry  Ur- 
DANG,  promotion  manager  of  the 
Philadelphia  (Pa.)  Bulletin. 

4c  4c  4c 

Taylor  M.  Moore  Jr.,  mem¬ 
ber  of  the  advertising  staff  of 
the  Charlotte  (N.  C.)  News — 
to  publisher  and  general  mana¬ 
ger  of  the  Iredell  (N.  C.) 
Morning  News  at  Statesville. 

*  *  * 

Joe  Raff,  member  of  the 
Burlington  (N.  C.)  Times-News 
staff  for  the  past  year — to  the 
Raleigh  (N.  C.)  Times.  Miss 
Meredith  Buff  aloe,  member  of 
the  woman’s  staff  of  the  Raleigh 
News  and  Observer  —  to  the 
Times,  succeeding  Mrs.  Pat 
Graham  Harris — resigned. 

*  «  « 

Main  Rich — editor  of  the 
Palatka  (Fla.)  Daily  News, 
after  two  years  as  columnist  and 
feature  writer  for  the  Hayward 
(Calif.)  Review. 

EDITOR  ft  1 
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Open  New  Bureau 

Denver,  Colo. 

A  fulltime  bureau  at  Colorado 
Springs  has  been  established  by 
the  Rocky  Mountain  Netvs.  W. 
T.  (Doc)  Little,  veteran  Colo¬ 
rado  newspaperman,  is  man¬ 
ager.  Also  on  the  staff  is  Mrs. 
Roberta  Landmark  McIntyre. 
Both  worked  for  the  Colorado 
Springs  Free  Press. 

*  *  « 

Bob  Franklin,  fonnerly  on 
the  San  Angelo  (Tex.)  Stand¬ 
ard  Times  and  the  Abilene 
(Tex.)  Reporter-News — to  the 
editorial  staff  of  the  Artesia 
(N,  M.)  Daily  Press. 

e  «  e 

Bob  August,  executive  sports 
editor  of  the  Cleveland  (Ohio) 
Press — to  sports  editor,  succeed¬ 
ing  Franklin  A.  (Whitey) 
Lewis,  who  died  March  13. 
Frank  Gibbons,  who  has  been 
covering  the  Indians’  games  will 
write  the  spoils  column  former¬ 
ly  done  by  Mr.  Lewis.  Ben 
Fleiger,  who  has  been  covering 
high  school  sports — assigned  to 
the  Indians.  Phil  Hartman— 
high  school  sports. 

*  e  e 

Roland  W.  Dopson — to  Flor¬ 
ida  State  News  manager  of 
United  Press.  He  is  succeeded 
as  Miami  bureau  manager  by 
Frank  D.  Eidge  Jr.  Paul  S. 
Corcoran — to  UP  Los  Angeles 
night  manager. 

*  e  * 

Al  Desantis,  sports  editor  of 
the  Schenectady  (N.  Y.)  Union- 
Star — winner  of  feature-story 
prize  of  the  Eastern  League 
Baseball  Writers’  Association. 

«  *  e 

Wanda  Bush — to  the  Mont¬ 
gomery  (Ala.)  Advertiser  li¬ 
brary  staff,  replacing  Susan 
Fritz — resigned. 

e  «  * 

Marie  Daerr,  who  writes  a 
column  on  golden-agers  for  the 
Cleveland  (Ohio)  Press  —  to 
write  a  weekly  syndicated  col¬ 
umn  on  retirement  for  the 
Newspaper  Enterprise  Associa¬ 
tion. 

e  «  « 

Phil  Bex;ker,  labor  editor  of 
the  Miami  (Fla.)  Daily  News — 
to  Flynn-Fox  Public  Relations, 
Coral  Gables,  Fla. 

«  «  * 

James  Schoettlqi — transfer¬ 
red  from  Philadelphia  to 
Harrisburg,  Pa.,  bureau,  United 
Press. 

e  e  * 

Fred  Lovingier,  city  editor  of 
the  Gilroy  (Calif.)  Evening  Dis¬ 
patch — ^to  managing  editor. 
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AP-ril  PREVIEW — Billed  as  "an  intimate  moment  in  the  meeting  of  two 
great  media — newspapers  and  TV,"  Wide  Wide  World  (NBC,  Sunday 
April  13)  will  star  Benjamin  M.  McKelway,  editor  of  the  Washington 
Star  and  president  of  the  Associated  Press.  At  the  table  with  him  in 
the  Star's  editorial  shop  as  assistant  cameraman  holds  the  slate  board 
are  John  H.  Cline,  chief  editorial  writer;  Herbert  Corn,  managing 
editor;  and  (back  to  camera)  Newbold  Noyes  Jr.,  executive  editor.  The 
TV  show  will  raise  the  curtain  on  ASNE-ANPA  annual  doings. 


Betsy  Wade — first  woman  on 
the  city  copy  desk  of  the  New 
York  Times. 

*  ♦  * 

Jay  Walz — from  Washington 
Bureau  of  the  New  York  Times 
)  to  Turkey,  his  first  foreign  as¬ 
signment.  Joseph  Haff — re¬ 
turning  for  local  staff  duty. 
William  H.  Lawrence — back 
from  Algiers  to  Washington 
!  Staff. 

*  «  e 

S.  Charles  Norris,  adver¬ 
tising  and  piomotion  manager 
for  Mergenthaler  Linotype  Com¬ 
pany  the  past  five  years — to  ad¬ 
vertising  manager  of  West  Vir- 
I  ginia  Pulp  and  Paper  Company. 

Edmund  Arnold  assuming 
'  duties  at  Linotype. 

*  *  * 

j  Don  Daniels,  former  sports 
writer,  Philadelphia  (Pa.)  In- 
I  quirer,  Sy  Roseman,  former 
sports  writer,  Philadelphia 
(Pa.)  Daily  News,  and  Jack 
Motley,  former  assistant  man¬ 
aging  editor,  Rutland  (Vt.) 
Herald — to  the  public  relations 
staff  of  Robinson,  Adleman  & 
Montgomery,  Philadelphia  ad¬ 
vertising  agency. 

♦  ♦  ♦ 

J.  W.  Garth,  foi-merly  with 
the  circulation  department  of 
the  Washington  (D.  C.)  Post 
®wd  Times  Herald — to  city  cir¬ 
culation  manager  of  the  Char¬ 
lottesville  (Va.)  Progress. 

*  *  * 

Bill  Still — from  state  edi¬ 
tor  of  the  Son  Antonio  (Tex.) 
Express  to  similar  position  with 
the  Houston  (Tex.)  Chronicle. 


Gayle  Hayes,  fonner  San 
Antonio  (Tex.)  Express  sports 
writer — started  a  new  San  An¬ 
tonio  weekly  devoted  to  bowling. 
Sports  Mirror. 

*  «  * 

Marvin  L.  Crowley,  editor  of 
the  Excelsior  Springs  (Mo.) 
Daily  Standard — to  editor  of  the 
Liberty  (Mo.)  Tribune  and  Ad¬ 
vance. 

*  *  * 

Del  Bodey,  Columbus  (Ohio) 
News — named  Publisher  of  the 
Year  by  the  Accredited  Home 
Newspapers  of  America. 

*  *  « 

William  J.  Degrace,  former¬ 
ly  with  the  Detroit  (Mich.) 

Free  Press  and  Pontiac  (Mich.) 
Daily  Press — in  charge  of  public 
relations  for  Coy  &  Associates, 
Detroit. 

«  *  * 

Harry  Montgomery,  assist¬ 
ant  to  the  publisher  of  the 

Phoenix  (Ariz.)  Republic  and 

Gazette  since  1951 — to  assistant 
publisher.  Walter  C.  Suft  Jr. 
— to  assistant  director  of  public 
relations. 

*  *  « 

Richard  McGurk — new  gen¬ 
eral  assignments  reporter  for 
the  Water  bury  (Conn.)  Repub¬ 
lican,  succeeding  William 
Gates — resigned. 

*  *  « 

Donald  A.  MacDonald,  with 
the  Wail  Street  Journal  five 
years — to  assistant  advertising 
manager  of  the  Eastern  edition, 
a  new  position. 


Architecture  Prizes 

Lilian  Jackson  Braun,  Living 
Section  editor  of  the  Detroit 
(Mich.)  Free  Press,  has  been 
awarded  a  $500  prize  in  the 
American  Institute  of  Archi¬ 
tects’  annual  journalism  com¬ 
petition.  Other  newspaper  win¬ 
ners  are:  Chester  Davis,  Win¬ 
ston-Salem  (N.  C.)  Journal  and 
Sentinel,  $250;  Ann  Holmes, 
Houston  (Tex.)  Chronicle,  and 
Dan  McMasters,  Los  Angeles 
Examiner,  honorable  mentions. 

*  «  * 

Peter  S.  Willett,  United 
Press  business  representative 
for  North  Carolina  and  Vir¬ 
ginia  —  to  Southern  Division 
business  manager.  He  joined  UP 
in  1953  in  Atlanta,  Ga. 

m  *  * 

H.  L.  Stevenson,  Richmond, 
Va.,  bureau  manager  for  United 
Press — to  business  representa¬ 
tive  for  North  Carolina.  He  has 
been  with  UP  since  1953.  He  is 
succeeded  by  Lon  Savage,  who 
joined  UP  in  1955. 

*  *  « 

Fred  W.  Lindeckb — to  mana¬ 
ger  of  the  Milwaukee,  Wis.,  bu¬ 
reau  of  United  Press.  He  was 
formerly  with  the  Cape  Girard¬ 
eau  (Mo.)  Southeast  Missourian 
and  the  St.  Louis  (Mo.)  Post- 
Dispatch. 

«  *  * 

Rhea  Howard,  editor  and 
publisher  of  the  Wichita  Falls 
(Tex.)  Times  and  Record  News 
—  first  honorary  member  of 

Alpha  Phi  Omega,  Iota  Sigma 

Chapter,  at  Midwestern  Univer¬ 
sity. 

«  «  « 

George  F.  Wright  Jr. — se- 
signed  as  sports  news  editor  of 
the  Richmond  (Va.)  Times-Dis- 
patch  to  be  director  of  travel 
promotion  and  public  relations 
for  Virginia  State  Chamber  of 
Commerce. 


Calvin  Thomas  Named 
As  Poynler’s  Assistant 

St.  Petersburg,  Fla. 

Appointment  of  Calvin  C. 
Thomas  as  assistant  to  the  pres¬ 
ident  of  the  Times  Publishing 
Co.  was  announced  this  week  by 
Nelson  Poynter,  president  and 
editor. 

Mr.  Thomas  will  concentrate 
on  administration  and  special 
projects  including  installation 
of  new  fcolor  equipment  and  a 
typographical  study.  He  is  a 
graduate  of  Syracuse  Univer¬ 
sity  who  came  to  the  Times  in 
1951.  He  has  served  as  reporter, 
news  production  editor,  news 
production  foreman,  manager  of 
cold  type,  art  and  engraving, 
director  of  development  and 
color  and  promotion  director. 


SDX  Awards  Dimier 

Mikhail  A.  Menshikov,  Rus¬ 
sian  ambassador  to  the  United 
States,  will  be  the  pi-incipal 
speaker  at  the  annual  awards 
dinner  of  Sigma  Delta  Chi,  at 
the  Hotel  Plaza,  New  York, 
Thursday  evening.  May  15.  Bob 
Considine,  INS  columnist  and 
reporter,  will  be  the  master  of 
ceremonies. 


Courtenay  with  ‘Grit’ 

William  A.  Courtenay  III, 
formerly  with  Farm  Journal, 
Inc.,  has  joined  the  advertising 
department  of  the  Williamsport 
(Pa.)  Grit.  He  will  supervise 
the  paper’s  representatives  on 

national  sales. 

*  *  * 

Ed  Kiester  Jr.,  travel  writer 
for  Parade  —  president  of  the 
Northeastern  Chapter,  Society 
of  American  Travel  Writers. 

*  «  * 

Ron  Arnold,  reporter  and 

sports  editor  of  the  Muscatine 

(Iowa)  Journal  for  the  past  10 
years — to  news  manager  of  the 
Decorah  (Iowa)  Newspapers. 


editor  Si  PUBLISHER  for  April  5,  1958 


43 


TORONTO  STAR  SALE 
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$19,555,021  Cash 
Goes  to  Foundation 


Toronto 

The  Atkinson  Charitable 
Foundation  receives  $19,555,021 
in  cash  under  the  terms  of  the 
sale  of  the  Toronto  Star  busi¬ 
ness.  (E&P.  March  29,  page  38). 

Hawthorn  Publishing  Com¬ 
pany,  created  by  the  five 
trustees  of  the  Foundation,  also 
assumes  $6,000,000  of  Star  Com¬ 
pany  obligations. 

The  Daily  and  Weekly  Star 
were  valued  at  $15,450,465  and 
the  Star  Realty  Company  hold¬ 
ings,  which  include  the  23- 
story  Star  building  erected  in 
1929,  were  priced  at  $4,104,556. 

Not  For  Quick  Profit 

The  purchasers  gave  assur¬ 
ances  that  they  were  not  buying 
the  Star  properties  to  realize  a 
quick  profit.  Justice  J.  L.  Mc¬ 
Lennan  approved  the  sale  on 
the  condition  that  if  the  news¬ 
paper  or  any  of  its  assets  are 
resold  within  the  next  five  years 
any  profit  from  such  sale  will 
revert  to  the  Foundation. 

The  condition  was  proposed 
by  R.  L.  Kellock,  counsel  for 
Hawthorn  Publishing. 

He  said  the  Hawthorn  direc¬ 
tors  believed  sale  of  the  Star  to 
their  new  company  was  the  best 
possible  way  of  carrying  out  the 
wishes,  expressed  in  the  will  of 
Joseph  E.  Atkinson. 

Mr.  Atkinson,  who  died  in 
1948,  decreed  in  his  will  that 
controlling  interest  of  the  Star 
be  held  by  the  Foundation  which 
he  had  set  up  prior  to  his  death. 

In  1949  the  Charitable  Gifts 
Act  was  enacted  by  the  Ontario 
Legislature,  imposing  a  seven- 
year  limit  on  the  interest  in  a 
business  which  might  be  held 
for  charitable  purposes.  This 
limit  expired  in  April,  1956  but 
the  provincial  government  took 
no  action  to  enforce  it. 

Highest  of  3  Appraisals 

Mr.  Kellock  described  to  the 
court  three  appraisals  of  the 
Star  property  made  by  different 
firms.  He  said  the  Hawthorn 
offer  was  based  on  the  highest 
of  these. 

Mr.  Kellock  said  the  trustees 
had  considered  a  higher  offer 
from  B.  A.  Griffis,  editorial 
budget  director  of  the  Daily 
Star.  He  said  the  offer  was  re¬ 
jected  “because  Mr.  Griffis  was 
not  within  the  class  the  testator 
(Mr.  Atkinson)  mentioned  in 
his  will.” 

It  was  reported  that  Mr. 


Griffis  had  offered  $26,799,638 
for  the  newspaper  property. 

Mr.  Kellock  referred  to  a  sec¬ 
tion  of  Mr.  Atkinson’s  will 
which  said  “it  is  my  hope  that 
the  newspapers  and  the  Founda¬ 
tion  will  be  operated  ...  by  the 
trustees  whom  I  have  chosen 
and  by  their  successors,  all 
of  whom  will  be  closely  re¬ 
lated  to  the  newspaper  busi¬ 
ness  and  familiar  with  the  doc¬ 
trines  and  beliefs  which  I  have 
promoted  in  the  past.” 

Mr.  Kellock  said  he  doubted 
that  Mr.  Griffis  had  the  oppor¬ 
tunity  to  become  familiar  with 
Mr.  Atkinson’s  doctrines  during 
17  years  with  the  Star. 

Hawthorn  Publishing  was  set 
up  by  five  trustees  of  the  Foun¬ 
dation  —  Joseph  S.  Atkinson, 
William  J.  Campbell,  Ruth  At¬ 
kinson  Hindmarsh,  Burnett  M. 
Thall  and  Beland  H.  Onderich — 
and  Harry  A.  Hindmarsh,  a 
grandson  of  Joseph  E.  Atkinson. 

Swiss  Interested 

In  a  published  statement, 
Joseph  S.  Atkinson  said  he  was 
advised  last  January  that  a 
Swiss  investment  agency  was 
willing  to  make  an  offer  for  the 
newspaper. 

At  least  six  previous  offers  to 
buy  the  Star  are  known  to  have 
been  made  to  the  trustees,  in¬ 
cluding  one  by  Toronto  Indus¬ 
trialist  E.  P.  Taylor.  Published 
reports  put  the  highest  of  these 
offers  at  $25,000,000. 

Daily  circulation  of  the  Star 
was  reported  by  the  Audit  Bu¬ 
reau  Of  Circulations  as  386,784 
in  the  12  months  enedd  last 
Sept.  30.  Circulation  of  the 
Star  Weekly  averaged  842,346 
in  the  six  months  ended  Sept.  30. 
*  *  • 

Additional  transactions  in 
the  newspaper  field: 

New  England,  N.  D. 

H.  Marvin  Ness,  a  former 

news  editor  of  the  Lake  City 

(Minn.)  Graphic,  and  Duane 
Clark,  a  public  relations  man 
at  Bismarck,  recently  purchased 
the  Rundle  Printing  and  Pub¬ 
lishing  Co.,  publisher  of  the 
Slope  Messenger  and  the  Het¬ 
tinger  County  Herald,  from 
Earl  C.  Rundle.  Purchase  price 
was  $30,000. 

*  *  * 

Coweta,  Okla. 

The  Wagoner  County  Pub¬ 
lishing  Company,  Inc.,  has  pur¬ 
chased  the  Coweta  Times-Star 


ON  A  HOLIDAY  in  Hawaii.  Mr. 
and  Mrs.  Charles  T.  Kline  get  the 
traditional  welcome  aboard  the 
SS  Matsonia.  "Chucli"  Kline  is 
president  of  Metropolitan  Sunday 
Newspapers,  Inc. 


from  Mrs.  J.  J.  Woolman  and 
her  son,  D.  Wayne.  The  Wool- 
man  family  has  published  the 
T-S  since  1932. 

Mr.  and  Mrs.  L.  C.  Gentry 
will  edit  the  paper.  Mr.  Gentry 
was  formerly  executive  editor 
of  the  Okmulgee  Daily  Times 
and  managing  editor  and  state 
editor  of  the  Muskogee  Morning 
Neivs. 


Obituary 

J.  V.  Mcaree,  81,  columnist 
for  the  Toronto  (Ont.)  Globe 
and  Mail;  March  22. 

*  *  * 

Edwin  A.  Day,  91,  former 
publisher  of  the  Wadsworth 
(Ohio)  Banner  and  Press; 
March  15. 

*  «  * 

William  K.  Hollander,  74, 
retired  Balaban  &  Katz  adver¬ 
tising  director  and  first  Chicago 
(Ill.)  Daily  News  movie  critic; 
March  18.  Before  joining  the 
News  he  worked  for  the  old  New 
York  Morning  Telegraph. 

*  «  * 

Frank  M.  Burnham,  82, 
formerly  in  the  advertising  and 
circulation  departments  of  the 
Glens  Falls,  N.  Y.,  Post  Co.  for 
many  years;  March  19. 

♦  *  * 

Louis  T.  Devlin,  59,  amuse¬ 
ment  advertising  manager  of 
the  Atlantic  City  (N.  J.)  Press; 
March  27. 

*  *  * 

Louis  E.  Shattuck,  85, 
former  member  of  the  city  staff 
of  the  Springfield  (Mass.) 
Union. 

*  *  * 

Arthur  Mathers,  90,  editor 
emeritus  of  the  Ballston  (N.Y.) 
■Journal;  March  19. 


Mr.  and  Mrs.  O.  B.  Lee  of 
Brookings,  S.  D.,  have  leased 

the  Elkton  (S.  D.)  Record  from 

Mr.  and  Mrs.  Robert  Renshaw. 
The  paper  has  a  weekly  circu¬ 
lation  of  700. 

•  *  * 

James  J.  McGillen,  owner  of 
a  partnership  in  the  Fairfield 
(Iowa)  Daily  Ledger,  has 
bought  a  “substantial”  interest 
in  the  Ellensburg  (Wash.)  Daily 
Record.  He  became  co-publisher 
and  general  manager  March  1. 
*  *  * 

Henry  Evans,  publisher  of 
the  Florissant  Valley  (Mo.)  Re¬ 
porter  since  1950,  has  sold  the 
weekly  newspaper  to  A1  F. 
Erdelen,  former  advertising 
manager. 

*  *  * 

Glenn  L.  Eyler,  former  edi¬ 
tor  of  the  Perkins  (Okla.)  Jour- 
ruil,  and  his  wife  have  purchased 
the  Okmulgee  County  (Okla.) 
News  from  Dale  L.  Gaston. 

*  *  « 

Charles  L.  Ryder  sold  the 
Albany  County  Post  to  the  Alta- 
mont  Enterprise  and  purchased 
the  Worcester  Times  in  Ossego 
County  from  Grove  C.  Shafer. 
Both  newspapers  circulate  in 
Albany  suburban  areas. 

Purchase  price  of  the  Times 
was  about  $10,500.  Price  of  the 
Post  was  not  disclosed.  Mr. 
Shafer  had  published  the  Times 
for  42  years. 


Harrison  P.  Hagemeyer  Jr., 
31,  reporter  for  the  Washington 
(D.  C.)  Post  and  Times  Herald, 
of  a  brain  hemmorhage  after  an 
emergency  operation;  March  22. 
*  «  * 

Lee  Anton  Shassere,  51, 
former  reporter  for  the  Mem¬ 
phis  (Tenn.)  Commercial  Ap¬ 
peal,  after  a  year’s  illness  with 
cancer;  March  23. 

*  *  * 

Nathaniel  S.  Olds,  retired 

New  York  newsman  and  adver¬ 
tising  man  who  for  20  years 
wrote  a  column  called  “The 
Stroller”,  in  the  weekly  Green¬ 
wich  Village  Villager;  March 
26.  He  formerly  worked  on  the 
Rochester  (N.  Y.)  Post-Ex- 

press. 

if  m  * 

H.  Fred  Barnard,  65,  in  the 

advertising  department  of  the 
Boston  (Mass.)  Record-Ameri- 
can  and  Sunday  Advertiser; 
March  25.  He  was  in  charge  of 
food  advertising. 

• 

Ward  Greene’s 
Widow  KiUed 

Mrs.  Edith  P.  Greene,  widow 
of  Ward  Greene,  King  Features 
Syndicate  general  manager  un¬ 
til  his  death  two  years  ago,  w'as 
killed  March  22  in  a  two-car 
collision  in  New  Jersey.  Mrs. 
Greene,  45,  was  returning  from 
a  wake. 
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kkpA  Ha  1jk  lum 


BONDS 

TODAY! 


JLhe  old-time  "billboard”  has  as  much  resemblance 
to  a  modern  poster  panel  as  an  1890  issue  of  your  paper 
has  to  your  current  edition. 

The  outdoor  advertising  medium  has  been  dressing  in  modern 
clothes,  and  improving  its  structures  and  appearance,  like  every 
alert,  progressive  industry  in  America. 

Several  years  ago  the  famous  industrial  designer,  Raymond 
Loewy,  designed  a  poster  panel  that  the  Outdoor  Advertising 
Association  of  America,  Inc.,  recommends  for  all  new  con¬ 
struction. 

The  extent  of  the  outdoor  medium’s  modernization  program 
was  made  evident  recently,  when  the  OAAA  conducted  a  Plant 
Improvement  Survey*. 


Advertising 

Series 

AmencB 


Here  are  some  facts  that  the  survey  revealed: 

1.  Loewy  panels  were  used  in  51%  of  all  new  construction 
in  1956.  In  1957,  the  average  increased  to  59%.  This  year 
it  may  be  higher. 

2.  More  than  80%  of  the  poster  panels  in  member  plants 
received  painting  or  other  appropriate  maintenance  during  the 
year. 

3.  Nearly  90%  of  the  new  painted  bulletin  construction  in 
1956  conformed  to  the  Association’s  recommended  standards. 

Cantilever  uprights,  Loewy  trim  materials,  fluorescent  light¬ 
ing  in  illuminated  panels,  and  landscaped  locations  are  among 
the  improvements  that  plant  operators  are  adopting. 

Like  good  neighbors,  the  members  of  OAAA  aim  to  match 
or  better  other  types  of  business  installations  from  the  stand¬ 
point  of  eye-appeal  and  maintenance  standards. 

We  think  we  are  good  neighbors  now;  we  always  strive  to 
improve  ourselves. 


Copies  of  the  survey  results  may  be  obtained  from  the  OAAA  headquarters  in  Chicago. 
Standardized  Outdoor  Advertising  is  a  business.  It  creates  business.  It  belongs  with  business. 

OUTDOOR  ADVERTISING  ASSOCIATION  OF  AMERICA.  INC. 


24  West  Erie  Street 

editor  6c  publisher  for  April  3.  19SB 


Chicago  10,  Illinois 


CIRCULATION 

Points  to  Consider 
In  Readership  Survey 


Before  you  embark  on  a 
readership  study  of  your  news¬ 
paper,  consider  the  experience 
reported  by  Arthur  Diaz,  circu¬ 
lation  manager  of  the  Easton 
(Pa.)  Express.  (And  note  that 
the  cost  of  his  survey  was  less 
than  $125.) 

The  results  of  this  survey  will 
be  used  as  a  tool  in  evaluating 
the  feature  structure  of  the  Ex¬ 
press.  Since  information  was 
needed  on  readership  of  67  fea¬ 
tures  and  not  news  or  advertis¬ 
ing,  it  was  felt  that  a  one  per¬ 
cent  sample  of  the  city  zone 
readers  was  enough  to  give  an 
economical  feature  readership 
pulse  of  this  newspaper’s 
readers. 

Twelve  interviewers  were  used 
to  make  300  interviews  among 
Express  readers.  This  was  50 
more  interviews  than  the  one 
percent  sample  of  the  city  cir¬ 
culation.  The  interviewers  were 
recruited  th",*ough  the  state  em¬ 
ployment  office  who  sent  12  per¬ 


sons  who  met  the  standards. 

A  one  hour  meeting  was  held 
the  night  before  the  survey  was 
to  take  place.  The  12  inter¬ 
viewers  attended  the  meeting  to 
become  familiarized  with  the 
survey,  the  sample,  the  ap¬ 
proach,  technique  in  asking 
questions,  pitfalls,  marking  of 
answers  and  assigned  terri¬ 
tories.  The  survey  took  place  on 
a  Saturday  following  day  of 
publication  of  the  issue  to  be 
studied.  Each  interviewer  came 
to  the  office  to  pick  up  a  bundle 
of  30  copies  of  the  previous 
day’s  issue  and  were  to  bring 
back  25  completed  male  and  fe¬ 
male  interviews. 

Each  Feature  Marked 

In  each  of  the  25  interviews 
the  worker  placed  before  the 
reader  a  fresh  unmarked  copy 
of  the  previous  day’s  newspa¬ 
per.  He  requested  the  reader  to 
go  through  the  complete  news¬ 


paper  page  by  page  and  point 
out  the  features  which  he  read 
in  that  particular  issue.  The 
worker  then  marked  with  copy 
pencil  all  the  67  features,  mark¬ 
ing  those  features  read  with  a 
Y  and  those  features  not  read 
with  an  N.  The  workers  were 
instructed  to  mark  each  indi¬ 
vidual  feature.  Usually  read 
features  were  not  marked  with 
a  Y  unless  the  reader  saw  or 
read  the  feature  in  this  par¬ 
ticular  issue  of  the  Express. 

The  field  workers  were  in¬ 
structed  to  use  only  the  ques¬ 
tion  “Did  you  see  or  read  this 
feature  in  yesterday’s  newspa¬ 
per?”  After  the  interviewer 
asked  this  question  67  times  and 
had  covered  all  the  features,  he 
asked  the  reader  if  he  had  any 
comments  to  make  on  the  con¬ 
tents  of  the  newspaper.  These 
comments  were  recorded  on  the 
marked  copy.  'The  interviewer 
then  wrote  the  name  of  the 
reader,  sex,  address  and  phone 
number  on  the  marked  copy  of 
the  Express. 

This  information  was  to  be 
used  for  checkbacks  and  depth 
interviewing  and  was  also  a  way 
of  informing  the  interviewer 
that  he  couldn’t  return  a  phony 
interview  report.  Each  worker 
had  30  copies  of  the  Express  of 
which  five  were  extras.  He  was 
to  retum  to  the  Express  25 
male  and  female  interview  re¬ 
ports  for  a  fixed  payment.  The 
Express  was  buying  the  com¬ 
pleted  interviews. 

It  had  been  anticipated  that 
50  interviews  could  not  be  used 
in  tabulation  because  of  inter¬ 
viewer  bias,  incomplete  returns, 
etc.  The  complete  interviews 
were  edited  and  about  250  used 
for  tabulation.  The  interviews 
were  tabulated  and  intei*preted 
and  a  leport  W'as  made  for  the 
editor.  The  report  also  included 
the  comments  which  many  of 
the  readers  gave  to  the  inter¬ 
viewers. 

Good  Job  for  Boys 

Some  notes: 

1.  The  interviewers  received  a 
more  accurate  and  better  re¬ 
sponse  from  readers  of  the  op¬ 
posite  sex. 

2.  Interviewers  who  made  in¬ 
terviews  in  their  own  neighbor¬ 
hood  brought  back  more  accu¬ 
rate  and  frank  inteiwiews  be¬ 
cause  both  parties  involved  were 
more  at  ease  and  gave  out  more 
unrestrained  comments. 

3.  A  sui*vey  can  be  conducted 
by  older  newspaperboys.  The 
boys  working  in  their  own  ter¬ 
ritory  would  get  better  recep¬ 
tion  than  strange  interviewers. 

4.  A  readership  study  is  only 
one  tool  of  the  editor  and  a 
general  conclusion  cannot  be 
drawn  from  one  single  study. 


Court  Enjoins 
Dealer  Boycott 

Newark,  N.  J. 

A  federal  court  has  perman-  ' 
ently  enjoined  a  newspaper  de¬ 
livery  organization  from 
striking  or  boycotting  or  threat¬ 
ening  to  strike  or  boycott  home 
deliveries  of  the  Newark  Eve¬ 
ning  Netvs  and  Newark  Sunday 
News. 

In  an  opinion  upholding  an 
interim  injunction  granted  last 
June,  Federal  Judge  Reynier  J. 
Wortendyke  Jr.  held  that  re¬ 
fusal  of  Allied  Newspaper  Car¬ 
riers  of  New  Jersey  and  its  130 
home  delivery  dealers  to  make 
home  deliveries  in  the  past 
“obviously  restrains  interstate 
commerce.” 

The  Evening  News  Publishing 
Co.  had  charged  Allied  News¬ 
paper  Carriers  of  New  Jersey 
with  unlawfully  restraining 
tiade  under  provisions  of  the 
Sherman  Antitrust  Act.  The 
complaint  also  charged  that  the 
defendants  were  trying  to  force 
the  publisher  to  do  away  with 
boy  carriers  and  give  the  dealers 
exclusive  zone  delivery  routes. 

Judge  Wortendyke  .said  he 
found  no  proof  that  in  selling 
its  papers  to  boys,  the  [)laintiff 
was  attempting  to  force  the 
dealers  to  adhere  to  prices  j 
charged  by  the  boys.  I 

• 

Court  Decree  Protects  j 
Metro  Copyright 

A  federal  court  order  perma¬ 
nently  enjoining  the  unauthor¬ 
ized  use  of  material  from  copy¬ 
righted  issues  of  Metro  News¬ 
paper  Service,  was  signed  by 
Judge  William  F.  Smith  of  the 
U.  S.  District  Court  of  New 
Jer.sey,  sitting  in  Newark,  N.  J. 

The  court  order  came  out  of 
an  action  brought  by  Metro  As¬ 
sociated  Services,  Inc.,  produc¬ 
ers  and  distributors  of  the  Metro 
Newspaper  Service,  charging 
Communities,  Inc.,  of  Long 
Branch,  N.  J.,  which  puts  out 
“Community  Digest,”  w’ith  10 
copyright  infringements. 

Lithographers,  Inc.,  a  firm  as¬ 
sociated  with  Communities,  Inc. 
in  printing  the  “Community  Di¬ 
gest,”  also  was  a  defendant  in 
the  suit  which  charged  “unfair 
competition”  as  well  as  infringe¬ 
ment  of  copyright,  and,  as  is 
customary  in  such  actions,  asked 
for  damages. 

Actually,  the  suit  was  settled 
between  the  contending  parties 
before  it  could  go  to  trial.  The 
defendants  agreed  to  halt  copy¬ 
right  infringements  and  Metro 
waived  its  claim  for  damages. 
The  court’s  order  then  took  the 
form  of  a  consent  decree. 


BUILD  WHITLOCKS 
'CIRCULATION  /  PLAN  WORKS 


WITHOUT 

SPENDING 


FINE  FOR  US 
AND  IT  ALLOWS 


MONEY?  WHATi)  US  A  NICE 
rTHE  6A6,EDt/PR^T,T00l 


Phone,  Write  or  Wire  TODAY! 

WHITLOCK  AND  COMPANY,  iNc. 

7425  LAKE  STREET 
RIVER  FOREST,  ILLINOIS 

Years  Of  Successful  Circulation  Promotion 
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The  Ida  Cason  Callaway  Gardens  in  western  Georgia  is 
a  non-profit  2,500-acre  paradise  of  tall  trees,  cool  lakes, 
wildflowers  and  sunshine.  25,000  people,  motoring  an 
average  distance  of  one  hundred  miles,  find  beauty  here 
on  a  sunny  weekend.  They  boat  and  they  swim.  They 
bask  on  clean  white  sand— 19,000  tons  of  it,  hauled  in  to 
carpet  a  crescent  lake  shore.  They  play  golf,  they  picnic 
and  they  stroll  along  miles  of  flower-studded  paths. 

One  project  now  under  construction  is  the  open-air 
dining  pavillion,  shown  in  the  drawing.  The  pavillion 
will  be  beautiful  and  amazing,  because  the  giant,  con¬ 
crete-covered  umbrellas  seem  to  be  engineering  impossi¬ 
bilities.  They  are  designed  not  only  to  be  uniquely 
beautiful,  but  to  serve  pleasure  seekers  for  generations  to 
come.  And  to  be  sure  that  they  do,  they  will  be  built  of 
USS  steel  and  Universal  Atlas  cement  for  exceptional 
strength  and  durability. 


1957  UNAGE  FIGURES  FOR  1,922  NEWSPAPERS  IN  1,249  CITIES 

Showing  Media  Records  (380  newspapers)  and  Figures  Gathered  from 
1,542  Newspapers  by  Editor  and  Publisher 


In  this  onnuol  tino9«  rsport  EDITOR  &  PUBLISHER  presents  linofe  records  of  almost  oil  U*S»  end Cenodion 
daily  end  Sunday  newspapers  tor  the  year  1957*  Linage  os  measured  by  Medio  Records  is  shown  on  this  otd  sue* 
ceeding  pages  to  Page  Linoge  of  other  newspapers  os  reported  by  their  publishers  to  E  &  P  begins  on 

Page 


MEDIA  tICORDS  SUMMARY  FOR  1957 

In  111  cities,  380  newspapers  published  5,141,724,84$  agate  linot  of  nowspapor  odytrtlling  as  aMatarad 
by  Medio  Records,  ItK*,  for  the  year  1957,  in  the  following  classifications: 


Retail  . . . . . 

Automotive  ••••••• c************* 

Pifionciol . 

Total  Display . 

Classified  ••••••«••••••••••••••• 

tegel . 

Total  Advertising  •  •  •  •  • 


2,816,190,314 

683,655,217 

341,455,406 

96,618,582 

3,937,919,519 

1,181,449,843 

27,355,483 

5,146,724,845 


Aut^ 

Total 

Retail 

Gonerel 

— — 

Finonciol 

Advor- 

Display 

Oiipl.jr 

Display 

Disploy 

a.itiii.! 

tising 

AKRON.  OHIO 

Beacon  Journal . 

...(•) 

14,2HM3 

2,311,775 

1,619,192 

345,202 

9,125,113 

21,029,141 

pBeecen  Journal . . 

6,857,495 

1,263,713 

211,122 

74,707 

3,095,512 

11,575,012 

ALBANY,  N.  Y. 

Knickerbocker-Hews  . . . 

...M 

9,47»,»4t 

1.550,018 

950,131 

434,115 

2,117,411 

15,177,221 

TimeS'Union  ......... 

...(») 

5,975,238 

1,515,399 

862,939 

358,744 

3,400.714 

12,543,114 

*Times*Union  ........ 

4,381,764 

1,306,915 

249,152 

219,372 

1,052,721 

7,211,145 

ALBUQUERQUE.  N.  ML 

Jeumal . . . . 

9,943,312 

1,553,257 

1,119,373 

201,141 

2,111,595 

15,115,454 

pJeurnei . 

2,613,771 

901,011 

209,927 

86,908 

1,056,078 

4,940,011 

Tribune . . 

9,917,327 

1,403.317 

1,111,421 

211,352 

2,153,223 

15,401,517 

ANDERSON,  1 

INO. 

Bulletin  ............ 

1,795,497 

711,121 

737,919 

301,352 

2.301,05 

11,041,107 

Herald . . . 

4,545,201 

668,088 

628,929 

101,910 

1,717,333 

7,867,427 

4 Herald  . . . 

1,502,910 

551,117 

111,122 

212,532 

537,701 

2,921,154 

ATLANTA,  GA. 

Constitution  . . . . 

7.698.902 

2,152,457 

1,511,593 

713,122 

5,049,041 

17,971,705 

Joumel  . . . 

15,200,151 

2,897,883 

1,774;217 

741,282 

4,171,500 

25,507,140 

Jounrol  &  Constitution 

6,130,111 

1,434,232 

273,774 

211,477 

2,537,144 

11,097,742 

ATLANTIC  CITY,  M.  J. 

Press . 

. . . .  (m) 

5,192,411 

1,017,177 

7^9,863 

190.941 

1,724,513 

9,064,059 

Pr...  . 

1,210,030 

71,321 

(4.110 

11,040 

452,090 

1,111,191 

BALTIIdORE.  MO. 

*Americen  . . 

5,319,997 

1,574,309 

490,143 

57,129 

101,434 

1,052,141 

News*Post . 

11,112,317 

1,921,112 

1,510,553 

340,478 

1,952,124 

17,141,341 

. . 

. . . .  (m) 

4,079,748 

3,001,110 

1,340,119 

515,739 

1,119,593 

15,10,377 

. 

....(.) 

13,131,105 

3,133,012 

2,314,505 

311,511 

1,732,015 

21,435,213 

§s . 

10,445,117 

2,410,745 

474,779 

155,429 

3,434,041 

11,923,211 

BAYONNE,  1 

N.  J. 

Ti»M . 

. (.) 

3,099,101 

498,840 

401,314 

101,244 

939,311 

5,105,151 

BINGHAMTON 

1,  N.  Y. 

Press  . 

. (.) 

10,014,041 

1,114,914 

1,135,715 

86,896 

2,194,590 

15,115.502 

pPress . 

. (S) 

2,281.358 

934,838 

242,115 

132,931 

533,094 

4.125,911 

Sun . . 

. {«) 

2,523,115 

479,154 

245,219 

122,111 

1,517,459 

5,034,300 

BIRMINGHAM,  ALA. 

Post  Herald  . . 

. (-) 

1,552,572 

2,407,3n 

1,449,440 

319,599 

4,340,353 

15,241,471 

News . 

. (.) 

14,414,757 

2,403,094 

1,540,021 

342,105 

4,354,750 

23,133.945 

§  Hews  ............ 

. (S) 

6,063,467 

1,551.375 

312,244 

117,130 

1,111,431 

9,739,261 

BOSTON,  MASS. 

American . 

. (.) 

5,530,190 

1,345,311 

537,719 

91,754 

751,576 

1,291,971 

Record  . 

5,790,968 

1,353,254 

562,831 

99.696 

1,152,305 

9,173,435 

*  Advertiser . 

. (S) 

2,242,315 

1.087.656 

201,127 

11.411 

617.888 

4,167,794 

Globe . 

. (.) 

9,114,139 

2.583,163 

1,031,395 

211,111 

3,101,911 

17,331,500 

6,093,847 

6,918,478 

7.577.318 

2,530,992 

1,SS7,a9 

3,011,111 

1,022,581 

277,595 

1,103,373 

214,025 

35,480 

431,820 

4,134,455 

4,121,521 

3,511.142 

14,711,277 

12,911,519 

15,717,905 

Globe . 

. (S) 

Harold  ............. 

. (») 

7,849,938 

12.132,499 

2,101,303 

3,086,990 

284,565 

1,176,517 

59,717 

437,519 

2,999,511 

2,500.411 

13,297,007 

19,356,992 

Troveler . 

. (.) 

BUFFALO,  N.  Y. 

Courier-EKpress  .... 

1,977,110 

1,553,515 

1,744,247 

259,513 

2,111,437 

13,297,935 

*Courier*Express  ... 

. ($) 

7,879,013 

2,ia,471 

943,151 

53,431 

1,154,491 

12,179,121 

News . 

. (.) 

11,473,213 

2,796,298 

2,574,443 

254,729 

5,524.09 

27,720,112 

CAJADEN,  N.  J. 

Covrier«Pest . 

. (.) 

6,594,221 

1,121,011 

1,199,277 

202,610 

3,210,010 

13,154,170 

CHARLESTON 

,  W.  VA. 

Gotette  . . . . . . 

1,292,151 

2,145.725 

1,274,451 

143,930 

2,131,527 

12,722,194 

Gosette . . . 

. (S) 

2,523,521 

694,995 

229,953 

131,241 

102,101 

4,193,061 

Moil . 

. (.) 

5,854,610 

1,117,120 

1,011,241 

127,769 

2,209,219 

10,139,113 

pMail . 

. (S) 

2,080,351 

1,053,725 

183,874 

134,117 

493,110 

3,9a.  2$0 

CHARLOTTE,  N.  C 

7  777  "A 

1  ^1  ma 

onn  aM 

aro  aea 

n  AM  OAt 

1  816  145 

1  139 

168  607 

§  Ob..Ty., . 

. (S) 

3',435;750 

r,34li6S3 

'2341075 

132!oS9 

1,374,991 

1,521,211 

Auto* 

Tetsl 

Retail 

Gonerel 

motive 

Finonciol 

Adver. 

Nowspeper 

Disploy 

Dl.pl.y 

Disploy 

Disploy 

Oossifiod 

tising 

CHICAGO, 

ILL. 

Tribune . 

11,273,154 

5,ia.302 

1,319,711 

139,314 

7,173,707 

33,542,777 

Tribune . 

...(5) 

9,297,899 

3,237,250 

330,204 

359,847 

5,221,075 

11,444,984 

§0.ily  N.wt . 

...(•) 

13,311,131 

4,359,779 

1,310,597 

737,051 

2,952.110 

22,714,902 

Amoricon . 

...W 

6,694,229 

1,513,392 

793,931 

254,754 

1,171,491 

10,541,417 

^American . 

...(S) 

2,352,717 

1,019,241 

212,370 

11,505 

411,503 

4,121,371 

Son-Timos . 

. . .  (m) 

1,943,115 

2,052,111 

1,034,093 

275,115 

2,171,231 

15.19$,MS 

pSumTlmes . 

...(S) 

4,201,120 

1,147,552 

111,110 

..  12,751 

911,612 

1.490,424 

CINONNATI 

,  OHIO 

Enguiror . 

10,429,119 

2,904,724 

1,111.412 

404,115 

1,119,152 

24.111,925 

a  Enquirer . 

9,305,991 

2,613,298 

434,403 

70,541 

3,941,530 

11,311.513 

p.tt . 

7.9a,926 

2,452,307 

1,551,171 

215,419 

4,690,250 

11,193,910 

Timos^Stor . 

....w 

7,121,134 

2,321,291 

1,271,109 

241,259 

3,541,412 

15,355,910 

CLEVELAND.  OHIO 


PlolmDootor . 

M 

10,113^150 

2,413,719 

1,377,291 

753,790 

10,540,000 

25,174,295 

aPloin-Doolot . . 

IS) 

12,374,394 

3,091,459 

100,411 

117,791 

5,192;  117 

21,513,321 

Nows . 

(.) 

7,470,124 

1,110,343 

155,442 

519,359 

1.087.834 

11,201,311 

Press  . 

(.) 

11,537,447 

3,139,940 

1,739,103 

551,575 

1,751,572 

31,412,137 

COLUMBUS,  OHIO 

Dispatch . . 

.(.) 

10,091,709 

3,590,117 

1,111,711 

315,711 

1,502,215 

22,412,259 

DUyatch . . 

.(5) 

7,525,343 

1,411,900 

250,111 

140,149 

3,171,011 

13,071,991 

Citicon . 

.(•) 

4,929,776 

1,009,137 

711,994 

115,523 

1,702,175 

8.599.404 

pCltison . 

.15) 

2,332,013 

195,111 

142,889 

11.319 

658.109 

4.095.630 

Ohio  State  Joomol . 

.(<■) 

3,765,968 

152,551 

143,110 

491,919 

2,112,725 

8.355.567 

5««f . 

.(•) 

488,815 

102,504 

74,191 

20,019 

1,141 

117,314 

DALLAS,  TEXAS 

N«w>..... . 

12,101,311 

2,119,391 

1,121,070 

241,444 

1,003,399 

23,171,147 

§Nows . 

.15) 

3,791,506 

1,531,429 

3a,479 

113.105 

2,341,129 

1,137,505 

Timoo-Horold . 

15,430,572 

2,993, 1'a 

1,715,129 

201,7n 

4,945,719 

25,551.052 

*Times*Horold . 

.15) 

4,171,713 

1,301,214 

257,470 

99,721 

1,919,905 

8.536.054 

DAYTON,  OHIO 

JovmaUHorold  «•**•••••• 

9,109,235 

2,510,371 

1,155,102 

371,2U 

7,492,142 

20,303,335 

Hows  •*•••••••••••••••• 

.(.) 

12,212,141 

2,491,319 

1,191,402 

374,711 

6,440,114 

23,311,351 

Hows . . 

.(S) 

5,229,757 

914,199 

193,976 

47,533 

1,175,111 

1,314,194 

DENVER,  COLO. 

Rocky  Mountain  Nows  #*, 

..(<•) 

9,751,032 

923,213 

1,019.772 

395,279 

5,515,149 

17,724,331 

■Rocky  Mountoin  Nows  .. 

,.(S) 

2,345,113 

1,431.215 

171,971 

16,147 

1,004,110 

5,030,772 

p..t . 

.(•) 

12,451,322 

2,112,013 

1,177,415 

131,434 

1,573,311 

24,176,492 

§Post . 

..(5) 

4,011,101 

1,719,701 

424,751 

117,375 

3,731,112 

10,151,111 

DES  MOINES,  IOWA 

Register . . 

..(m) 

3,074,277 

1,395,141 

937,119 

110.211 

2.713,707 

1,354,310 

Tiibwi* . . 

5,502,439 

1,427,143 

1,221,104 

113,710 

2,701,953 

11,050,175 

§Rogistor . 

..(5) 

2,311,144 

2,117,514 

217,531 

35,911 

1,577,042 

1.317,470 

DETROIT,  MICH. 

Free  Press . 

9,151,411 

2,519,051 

1,521.910 

345,105 

2,910,175 

11.115,473 

pFieo  Press  . . 

..(5) 

2,175,712 

1,301,511 

200,7a 

91,530 

I,001;SS7 

5,213,011 

Nows . 

..1.) 

15,111,159 

3,371,213 

1,514.591 

2S1.a7 

1,549,115 

21.929.112 

§Nows . 

..(5) 

1,751,955 

2,068,774 

409,101 

127,721 

4,734.813 

14,011,157 

Times  . . . 

7,5a,843 

2,242,911 

1,319,591 

171,415 

3,101.933 

13,459,109 

*Timts . 

..(5) 

2,911,911 

1,149,543 

199,911 

44,215 

141,173 

5,229,954 

DULUTH.  MINN. 

Harold . 

..(•1 

5,121,350 

1,392,331 

771,915 

121,421 

t093,431 

10,344,791 

Nows*Trikuno . 

3,019,913 

1,400,150 

710.257 

101,490 

2,131.342 

7,554,573 

Hows«Tribuno  . . 

..(5) 

4,321,219 

411,259 

134,419 

21,391 

703,01 

5,171.593 

ELMIRA.  H.  Y. 

Advertiser . 

1,340,511 

750,001 

711,201 

135,322 

1,552,  m 

4,110.111 

Stor«Gototto . 

7,345,051 

712,921 

779,022 

134,235 

1,553.549 

10.124.313 

+T*l«r** . 

..(5) 

2,047,011 

544,408 

141,102 

11,114 

329,349 

3.133,729 

EL  PASO,  TEXAS 

Timet  .A.............. 

..(•>) 

1,219,510 

1,112,790 

1,075,170 

110,197 

3,491,119 

14.613,m 

pTi«». . 

..(5) 

3,371,114 

1,044,117 

253,351 

39.743 

793,134 

5,507,317 

Horold*Post . . 

9,221,491 

1,924,111 

1,217,211 

200,190 

3,493,314 

11,019,1107 

ERIE,  PA. 

FPNows . 

1,173,105 

1,470,539 

139,070 

251,112 

3.30,151 

12,903,141 

Times . 

...U) 

1,211,132 

1,501,020 

907,173 

210,479 

3,493,540 

14.110,140 

pTimes*Nows . 

...(5) 

2,991,902 

1,015,221 

I79,9B3 

72,017 

1,240,079 

5.499,«7 

FOND  DU  LAC,  WI5. 

Cemmonwsolth  Roportor , 

...(•) 

5,127,314 

711,572 

701,231 

211,339 

M1,113 

1,414,111 

FORT  WAYHE.  INO. 

JoumoUGoiotto , 

...(m) 

5,902.572 

1,151,313 

111,172 

311,474 

4,991,979 

13.905,319 

pJournoi-Gosotto . . 

...IS) 

3,ni,101 

1,021,420 

225,121 

31,221 

1,222,511 

1,245,(M 

Nows*Sontinol . . 

...U) 

12,041,105 

1,113,057 

1,121,222 

333,335 

5,139,419 

20,174,531 

*  Includes  American  Weakly  Linoga. 

§lnclados  This  Week  Linage, 
p  Includes  Parade 

fincludos  American  Weekly  end  This  Week  Linoga. 

X  Includes  American  Weekly  end  Parade  Linoga. 

4- Includes  Family  Weekly  Linoge. 

(FP)Erto  Nows  Morning  first  Issue  January  7,  1957. 

NOTE:  Boston  Evening  Globe  sold  only  In  combination  with  either  Morning  Globe  or  Sunday  Glebe.  Evening 

Troveler  sold  only  In  combination  with  either  Adorning  Herald  or  Sunday  Herald.  AAomlng  Record  sold 
only  in  combination  with  the  Evening  American  or  the  Sunday  Advertiser. 
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FORT  WORTH,  TEXAS 
Awt^ 

R«foil  G«n«r«l 

N*w>pop*i  Ditploy  Diiploy  Dilplay 

wTiltaroia . (la)  2.(37,410  2,410,794  963,799 

WTalaaiaai . (a)  12,576,095  2,440,064  1,790,530 

Ttlaaiam . (5)  4,334,210  1,325,906  340,415 

. (a)  3,544,447  566,041  506,999 

. . (5)  1,279,263  90,045  01,040 

FRE$NO.  CALIF. 

. . (a)  7,675,059  2,401,967  1,502,375 

h,  . (5)  3,320,500  072,459  436,221 


Fiaaaclal 

Ditplay 

214,052 

221,(70 

60,164 

96,552 

15,970 


aaiiiftaO 


3,355,676 

3,352,023 

1,659,3(1 

(19,451 

349,700 


Tatal 

Advaf* 

titfiif 

9,(20,314 

20,443,9n 

7,734,230 

5,573,225 

1,(19,903 


CARY,  IHD. 


Paif'Tribuna . (a) 


11,530,(42 

2,500,002 


(10,569 

154,717 


9(7,134 

64,416 


GLENS  FALLS,  H.  Y. 


P•t^Ster  (Saa  Nata) . 


5,497,071  612,670  524,309 


GRAND  RAPIDS,  MICH. 


.(•) 


13,7M,7S6  2,341,453  1,064,026 

HAPiMOND,  IND. 


10,534,729 

3,(06,466 


641,420 

1(2,965 


937,(73 

153,706 


HARRISBURG,  PA. 


Pfiriat  (Saa  Nafa) 
pPiPriat-Nawt  .... 


.(S) 


9,252,441  2,036,634  1,220,620 
2,476,(03  1,103,337  1(1,040 


HARTFORD,  CONN. 


.(«) 

.(5) 

.(•) 


5,474,712  1,601,120  1  0(0,173 

4,964,551  1,n7,636  774,196 

13,229,356  2,999,751  2,000,9(4 


HOUSTON,  TEXAS 


(Fast  . 
Plata  . 


.(a) 

.(S) 

.(■a) 

.(S) 

.(a) 


16,294,030  2,996,591 

0,249,292  1,629,297 


13,141,040  2,350,942 

5,743,300  1,422,(61 


6,011,340 


1,573,406 

370,336 

1,531,245 

215,710 

(63,(12 


972,014 
INDIANAPOLIS,  IND. 


pTiMi. 


.(a) 

.(■) 

.(S) 

.(a) 

.(S) 


10,674,001  2,754,590 

9,260,179  2,760,540 


6,609,525 

7,170,047 

1,7(9,646 


1,(10,217 

1,2(9,645 

(00,700 


1,701,050 

1,426,692 

361,251 

967,731 

105,444 


JACKSON,  MISS. 


Qariaa  LaJfaf . 

pClarlaa>La49ar  0  PUwt 


.(-) 

.(S) 

.(a) 

.(a) 

.(») 


4,574,001  1,246,003 

1,(50,625  1,020,146 


3,250,547 

3,001,730 

1,435,631 


1,251,440 

767,9(9 

242,510 


902,219 

134,(96 

(94,214 

590,730 

1(2,069 


JACKSONVILLE,  FLA. 


Tiaaa-Uaiaa  .. 
STiaaa-Uaiaa  , 


.(«) 

.(S) 


11,595,263  2,052,500  2,253,907 
4,432,219  1,320,613  312,277 


201,107 

62,045 

3,764,117 

1,544,701 

15,067,321 

6,243,134 

166,332 

99,959 

3,470,703 

777,120 

17,094,360 

3,596,262 

197,293 

1,535,054 

0,453,325 

313,354 

6,697,922 

24,900,371 

166,225 

94,011 

2,745,137 

030,576 

15,124,003 

5,150,693 

195,057 

56,597 

3,655,000 

536,609 

16,490,252 

4,356,346 

329,135 

164,247 

451,654 

3,249,020 

1,470,556 

5,406,320 

11,960,972 

9,123,410 

24,404,549 

202,100 

01,999 

260,469 

59,590 

120,221 

0,372,321 

2.725,061 

5,444,349 

1,400,050 

1,700,110 

29,620,375 

13,0(1,091 

22,029,413 

0,065,570 

9,764,940 

274,046 

200,213 

103,770 

212,461 

95,903 

6,034,104 

6,037.(25 

3,230,052 

2,609,967 

1,352,142 

22,305,761 

20,625,451 

12,115,422 

12,323,0M 

4,232,347 

ia.5IO 

122,660 

140,142 

126,102 

112,620 

1,799,003 

421,693 

1,755,097 

1,500,146 

395,109 

0,(73,496 

3,552,101 

7,C0,113 

6,290,750 

2,369,323 

405,002 

72,269 

3,023,590 

1,537,705 

21,100,504 

7,677,712 

piJactay  Jaaraal  . 


JERSEY  OTY,  H.  J. 
6,103,901  1,449,(53  070,247 

KANSAS  CITY,  MO. 


271,361  3,270,069  12,244,350 


10,227,565  2,290,163  1,593,794 

5,013,052  1,374,111  463,016 

12,144,056  2,254,277  1,347,474 


1(9,951 

306,129 

1(7,103 


4,512,334  10,052,337 

2,529,672  10,492,440 

4,479,270  20,430,013 


KNOXVILLE.  TENN. 


Nawa-Saatiaal 
pNawfSaatiaal  . 


.(■) 

.(S) 

.(a) 

.IS) 


3,562,759 

1,009,023 


707,473 

670,156 


7,362,414  1,320,043 

3,225,411  1,063,202 


510,2(4 

101,211 

960,765 

213,403 


114,669 

31,030 

110,511 

54,454 


1,427,203  6,451,(29 

424,711  3,127,426 

1,(23,633  11,617,633 

H>S,2S9  5,264,026 


LAWRENCE.  MASS. 


Tiibaaa  (Saa  Hala) . 


7,252,146  914,332  669,964  261,205  1,990,562  11,151,645 


LITTLE  ROCK,  ARK. 


Maaaat  Gaiatta  .. 
pAfItaaaaa  Gaaalta  . 


.(<•) 

.(S) 


7,233,409  1,327,007  1,091,979 
2,672,676  1,006,670  200,503 


141,456 

117,643 


11,779,203 

4,(70,096 


LONG  BEACH,  CALIF. 


Pla6apaii4aiit  Pfaaa* 
Talapaa. 


.(■)  11,750,205  2,320,345  1,579,960  360,502  5,625,100  21,990,9(2 


.($) 


^iaaa.f  alapaaia . . (a) 


4,(01,236  1,000,540 

12,624,403  2,320,201 


237,629 

1,639,262 


70,539 

362,460 


2,049,(60 

5,590,632 


0,240,373 

22,5(7,436 


LONG  ISLAND,  N.  Y. 


NawaJay— .SaHalk 
Nawt4ay— Naaaaa 


11,093,695  1,(35,446  1,137,059 
14,543,000  1,(30.976  1,147,539 


219,392 

311,660 


7,759,066 

7,740,5(6 


22,0(3,255 
25,094,  SOB 


LOS  ANGELES,  CALIF. 


5Tl«aa . 

NaialJ  Eapraaa  , 
Mlrrar.Nawt 


.(-) 

.($) 

.(■) 

.(S) 

.(a) 

.(a) 


0,907,213  3,443,949  1,340,241 
7,130,563  1,734,043  6n,n3 


655,520 

49,521 


17,606,461  4,121,713  1,600,299  1,161,656 
17,197,435  2,(55,154  7M,105 


9,391,320  2,936,9(0  1,395,402 
9,642,932  2,201,563  1,460,155 


427,264 

409,490 


7,413,397 

2,034,299 

14,325,446 

6,490,140 

1,235,709 

3,SX,0S2 


21,700,754 

12,370,770 

30,907,003 

20,134,290 

15,392.020 

17,250,605 


LOUISVILLE,  KT. 


Caarlar. Jaaraal  , 


(ai)  7,392,170  2,417,510  1,670,950 


^at.Jaaraal . (S)  7,666,260  1,396,117  299,710 


.(a) 


9,675,319  2,425,651  1,902,562 

LOWELL,  MASS. 


590,039 

156,573 

563,675 


3,(70,600 

1,107,699 

3,010,739 


16^047,314 

10,620,930 

10,422,400 


. . 


.(S) 


5,014,094 

1,246,(21 


707,772 

592,225 


567,907 

136,(12 


146,992 

105,510 


1,405,721 

569,401 


t125,002 

2,666,250 
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LYNN,  MASS. 


Aut.. 

T«|*I 

Ratoil 

Gaaaral 

Fiaaacial 

Advar. 

Nawspapar 

Ditploy 

Ditplay 

Diipl.y 

Ditplay 

Qattifiad 

titiaf 

Itaai . . . 

.(•) 

5,130,330 

734,962 

497,590 

320,670 

1,275,326 

0,020,005 

Talafraai  Nawt . 

.(.) 

3.659.233 

232,23$ 

180.217 

151,174 

1,379,155 

5,700,010 

Talafraai  Nawt . 

.(S) 

1,051,010 

129,501 

61,360 

75,006 

629,054 

1,949,030 

MEMPHIS,  TENN. 

CaMraarcial  Aypaal  . 

14,441,020 

2,420,056 

1,529,5(2 

302,400 

3,054,560 

22,564,654 

§CaaMaarcial  Afpaal  .*•. 

..(S) 

6,025,249 

1,367,244 

266,071 

04,969 

1,954,160 

9,700,200 

Pratt-Sciaiitar . 

..(.) 

5,743,964 

2,201,700 

1,541,059 

240,975 

3,(20,011 

13,639,151 

MERIDEN,  CONN. 

Record  (Saa  Nata) . 

5,719,931 

007,250 

1,036,(79 

344,104 

1,132,065 

9,193,725 

MIAMI,  FLA. 

Harald . . . 

..(m) 

21,013,402 

3,099,221 

2,207,403  / 

920.766 

10,720,030 

39,016,153 

*Harold . 

..(S) 

7,542,952 

1,938,958 

574.433 

553,201 

5,026,904 

16,446,577 

Nawt ................. 

..(•) 

9,920,506 

2,152,223 

1,479,005 

494.397 

3,049.016 

17.203.060 

§  Nawt  . . . 

..(S) 

4,093,667 

1,317,169 

167,000 

195,709 

1,1(1,730 

6,960,664 

MILWAUKEE, 

wis. 

Santinal 

7,206,164 

1,462,232 

1,065,007 

479,911 

4,025,249 

15,122,011 

*Saii*ii»al  ............. 

..(S) 

1,955,110 

1,093,000 

155.266 

70,741 

852.707 

4,137,317 

..(.) 

22,367,022 

3,055,661 

2,266,326 

563,120 

8.670.263 

36.925.718 

IJaaraal . 

..(S) 

0,413,794 

2,313,460 

401,676 

194,200 

7,003,010 

10,409,437 

MINNEAPOLIS 

MINN. 

4,069,510 

2,522,237 

1,202,534 

5(3,647 

7,021,504 

17,002,327 

Star  .................. 

..(.) 

13,059,796 

2,527,150 

1,215,601 

S76;906 

7.824.503 

26,006,910 

STribana . 

..(S) 

5,941,600 

2,111,073 

366,225 

179,533 

4,233,010 

12,031,591 

MODESTO,  CALIF 

fBaa  . . 

..(•) 

5,469,670 

1,323,664 

059,044 

204,070 

2,150,042 

10,205,315 

MONTREAL.  CANADA 

mStor  A  Harold . 

..(•) 

13,453,220 

5,224,059 

1,414,304 

359,331 

7,932,423 

20,717,071 

Casatta . . . 

7,435,000 

3,617,047 

1,200,760 

510,640 

3,961,041 

16,932,201 

La  Pratta . 

..(.) 

16,065,427 

4,605,072 

1,610,570 

232,015 

6,400,714 

29,271,003 

L.  PMri. . 

773,(07 

531.904 

112,394 

36.240 

23,715 

1,549,063 

La  Patria . 

,..(S) 

953,733 

1,400,144 

101,567 

24.204 

44.436 

2.697,927 

MUNCIE.  IND. 

Pratt . 

...(.) 

6,076,907 

914,774 

961,624 

217,193 

1,009,001 

10,122,073 

Star . . 

...(») 

5,756,135 

914,131 

923,077 

193,095 

1.930.746 

9.805.084 

♦  Star . . 

...(S) 

1,661,317 

688.600 

157,432 

120,794 

661,233 

3,297,376 

NASHVILLE,  TENN. 

Bonntf 

...(.) 

0,904,901 

2,100,707 

1,230,920 

273,577 

2,930,401 

15,650,495 

Tanriattaan  . . 

...(m) 

0,907,(79 

2,106,279 

1,231,649 

271,304 

2,934,365 

15,646,266 

Tanaattaan  . 

...(S) 

5,562,002 

909,456 

1(0,797 

55,400 

1,100,240 

7,010,101 

NEW  HAVEN, 

CONN. 

JaamoUCaariar . 

. . .  (<a) 

2,701,404 

501,662 

670,662 

319,095 

460,607 

4,060,990 

Rofittar . 

...(.) 

10,799,302 

2,547,910 

1,565,075 

400.456 

2.530.020 

17,962.620 

-t-Rafittar . 

...(S) 

4,249,706 

1,025,447 

440,225 

371,027 

1,211,204 

7.310.128 

NEW  LONDON 

,  CONN, 

Day . . . 

...(*) 

6,n9,076 

1,002,n4 

1,292,956 

249,936 

1,400,402 

10,017,456 

NEW  ORLEANS,  LA. 

Tiaiat-Pieayoria . 

...(«) 

19,467,435 

2,605,467 

1,501,730 

444,709 

6,137,799 

30,353,241 

§  Tiawt>Picayvaa  A  Statat  (S) 

6,426,405 

1,642,933 

281.937 

104,731 

3,124,504 

11,506,759 

l«a« . 

...(.) 

7,063,797 

1,370,470 

1,330,703 

307,621 

1,525,407 

11,703,(07 

*l*aia . . . 

...(S) 

2,466,337 

704,177 

212,259 

57,705 

781.944 

4,310,906 

Statat . 

...(.) 

3,470,969 

2,551,330 

907,531 

366,114 

6.478.489 

13,950,672 

NEW  YORK, 

N.  Y. 

Tiaiat . 

...(«) 

8,464,974 

5,334,147 

1,273,217 

1,490,304 

7,345.294 

23.967.051 

TilM. . 

...(S) 

13,7(7,672 

7.544.045 

277,646 

387.692 

6,360,916 

20,367,462 

Hml4.Trik.li. . 

..Am) 

4,030,501 

3.435.290 

1,022,464 

936,804 

2.140.404 

11.609.894 

§Harold*Tribvna . 

...(S) 

5,274,230 

2,060,097 

116,205 

117,546 

1,170,419 

9,539,977 

Nawt . 

...(-) 

13,939,029 

2,921,030 

950. 4U 

542.898 

464,365 

10,054,359 

Nawt . . 

...(S) 

16,291,151 

2.019.400 

294.079 

105,114 

129.840 

10,039,920 

Mirror . 

,...(«) 

5,179,423 

1.082.598 

1,411,000 

327.680 

751.723 

9.587.524 

Mirror  . 

...(S) 

3,523,790 

754,371 

72.680 

1,250 

125,536 

4,470,076 

JaawraLAaoaricaa . 

....(.) 

5,916,141 

2,300,792 

916,002 

425,617 

2,273,530 

12,001,594 

*JaafiiaUAaiarican  .... 

....(S) 

2,607,679 

1,443,729 

176,730 

15,756 

075.570 

5,199,504 

p.t< . 

....(.) 

0,451,549 

2,159,764 

577.928 

220,505 

1,523,279 

12,970,039 

p..f . 

....  (S) 

660,460 

26,033 

11,629 

205 

520.005 

1.226.386 

World  Talafraai  A  Son  . 

....(.) 

7,931,477 

2,972.004 

1,063,171 

711,033 

1.758.596 

14,510,532 

Loaf  Itlaad  Pratt  .... 

....(.) 

9,679,696 

1.338.923 

1.410,130 

490,214 

5,300,303 

10,375,656 

pLawf  Itlaad  Pratt  ... 

....(S) 

3,003,4(6 

960,034 

145,449 

91,540 

1,509,017 

6,510,094 

NEWPORT  NEWS,  VA. 

Pratt . . 

....(l.) 

5,000,476 

1,646,679 

1.219.518 

264.826 

2,529,922 

11,556,130 

fPratt . . 

....(S) 

2,587,329 

024,927 

168.089 

50.530 

374.413 

4.014.019 

Tiaiat-Havold . . . 

....(.) 

6,560,000 

1,660,234 

1,112,927 

256,659 

2,314,370 

11,961,217 

NIAGARA  FALLS,  N.  V. 

....(.) 

10,279,(37 

072,301 

933,214 

199.849 

2,533,916 

15,160,364 

♦  Casatta . 

....(S) 

505,065 

137.829 

20,404 

17.539 

109.647 

079,462 

PR7l^«rM^«3nwl  Linaf*  incUA* 


■  Liwfta  *  lNcl«»4«t  W««kly  LiMf»a 

|1ikI«4*»  Tkit  WmIi  LliM98a  F««lly  WMkiy  L1m9«. 

■  IncI»4#«  'H—k-tnd  Pict«w  MafstliMa 

NOTE:  —  Fr««M  6*«  F|p**  Par«4«  PnWlcatlwi  H«v«mWr  5,  1T57. 

NOTE:  Fall*  PaataSiar  (Maminf)  Tiiaaa  (Evaalaf)  aald  ia  caoakiaatlaa  aalya  Liaafa  af 

aaa  a^iHaa  (Pa«f>S«ar  Marafag)  aaly  it  fivaa  la  Par*  Data  Eatli  a^itiaat  ara  fivaa  ia  Par* 
Twa«A4var*it#rtp  via:  PS  M  A  T  E. 

NOTE:  ^HarritSarf  Evaaiaf  Na«Pt  carria*  Hia  taaoa  aaiaaa*  al  arfvartitia^  a*  tiia  Maraiaf  Palriat. 

Liaafa  af  batii  a^itlaat  it  fiiraa  la  Par*  Twa«Arfvar*itart.  Vit:  P  M  A  N  E. 

NOTE: Lawraaca  TriSaaa  Evaaiaf  aa^  Eafla  Maraiaf  tal4  la  caaoSiaa*iaa  aalya  Liaafa  a(  aaa 
a4i*iaa  (TriSaaa  Evaaiaf)  aaly  it  fivaa  la  Par*  Data  Ba*li  a^ifiaat  ara  fivaa  ia  Par*  Twa 
—A^vaf*itartp  vli:  J  E  A  E  M. 

NOTE:  «Mafi4aa  Raca^  Maraiaf  aa4  Jaaraal  Evaalaa  talJ  ia  ca«kiaa*laa.  Liaafa  al  aaa  a4i*iaa 
(RacarJ  Maraiaf  aaly  It  fivaa  ia  Par*  6aa.  Ba*k  a4i*iaa*  thawa  ia  Par*  Twa« 
A^var*itartp  vli:  R  M  A  J  E. 

NOTE:  ^Ma4a**a  h—  PirtI  Parana  PaMlca*laa  NavaaiSar  S*  1957. 

NOTE:  ^Maatiaal  HaraU  Evaaiaf  caata^  faMi€a*iaa  Oct.  II  aaJ  nrfaJ  witli  tka  Star  Oct.  21* 

1957. 

Maatiatl  La  Patrla  caataJ  fakllcatiaa  NavaaiW*  IS,  19S7. 

NOTE:  M-Nlafara  Falls  Gasatft  Saalay  Art*  faUlcatlaa  lata,  Octaba*  A,  1957. 
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INDIFFERENCE 


It.  ^  “/t 


1  ou^re  just  adding  the  finishing  touches 

to  an  editorial  .  .  .  one  you*re  pretty  proud  of  ..  . 

dealing  with  the  problem  of  democracy 

vs.  public  indifference  .  .  . 

when  it  suddenly  occurs  to  yiui  .  .  , 


IS  A  NEWSPAPER’S  WORST  ENEMY,  TOO 


Indifference  among  your  readers,  of  course.  That  goes  without  saying.  No  news¬ 
paper  would  last  long  without  interested  readers.  But,  there’s  another  kind  of 
indifference  that’s  just  as  critical  and  much  more  common  . . .  that  of  your  fellow 
newspapermen  across  the  country  and  of  national  advertisers  and  agencies. 
None  of  these  people  are  intentionally  indifferent.  Nor  does  it  reflect  on  the 
quality  of  your  newspaper.  It’s  just  that  they’ve  never  had  a  chance  to  really 
get  acquainted  with  you. 

They  can’t  know,  for  instance,  about  the  loyalty  of  your  readers,  or  the  many 
things  alx)ut  your  paper  that  make  them  loyal.  Nor  about  your  community 
relations  and  your  record  of  public  service.  There’s  .so  much  they  don’t  know 
about  you — so  much  only  you  can  tell  them. 

What  difference  does  it  make?  That’s  pretty  obvious,  isn’t  it?  It’s  just  such 
intangible  factors  as  these  that  make  a  newspaper’s  reputation  in  the  nation¬ 
al  community  .  .  .  that  influence  metlia  decisions  involving  hundreds  of  thou¬ 
sands  of  dollars  in  national  linage.  No  advertiser  likes  to  buy  a  pig  in  a  ix)ke 
— and  you,  yourself,  know  how  little  cold  circulation  figures  really  say  about 
a  newspaper’s  impact. 

If  you  want  to  gain  national  recognition — and  the  national  linage  that  goes 
with  it — you  have  to  speak  up  for  your. self.  Wheie?  In  the  advertising  pages 
of  Editor*  Publisher.  Newspapermen,  just  like  yourself,  around  the  country 
meet  in  these  pages  every  week.  So  do  the  very  advertisers  and  agencies  you 
want  to  talk  to — the  ones  who  are  concerned  with  newspaiJer  advertising — 
and  si)end  the  most  money,  consistently.  And  they’re  interested  in  hearing  your 
story — after  all,  it’s  their  business,  too. 

E<litor  &  Publisher  •  1175  Broadway  •  I\ew  York  36,  N.  Y. 
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SAN  ANTONIO,  TEXAS 

Awf^ 


y. '' 


L*d9tr<Ditpatch  I 
Virginion-Pilot  .. 
§Vitgiii<on.Pil«t( 


Disploy 

Ditpipy 

Disploy 

Disploy 

.(•) 

.(m) 

.(S) 

10,687,264 

12,704,557 

8,597,501 

2.894.876 

2.631.100 

1.249.403 

2,182,281 

1,703,427 

362,587 

654,307 

554,088 

198,006 

OAKLAND  CALIF. 

.(*) 

.(S) 

10,534,220 

5,430,527 

3.010.870 

1.222.930 

1,402,407 

447,590 

365,080 

39,722 

OKLAHOMA  QTY,  OKLA. 

.(S) 

.(•) 

5,709,517 

3,168,056 

7,175,718 

1,770,536 

963,142 

1,775,283 

1,096,325 

221,611 

1,172,097 

139,768 

79,056 

190,222 

OMAHA.  NEBo 

::(S) 

8,350,747 

5,034,495 

1,928,548 

1,113,135 

1,313,327 

255,723 

183,395 

67,203 

PASADENA, 

CALIF. 

..(•) 

..(S) 

,.(m) 

7,335,805 

2,727,629 

6,558,219 

1,169,903 

771,666 

1,167,227 

996,703 

243,792 

973,192 

390,635 

124,325 

381,440 

5.(4<.7M  22,266, 3S4 

4,613,793  22,351,063 


5,434,307  21,044,581 

2,008,010  9,166,846 


3,186,360  11,906,959 

1,526,793  5,959,597 

3,151,497  13,466,112 


Jeunol  (Sm  M.I.) 


PAWTUCKET,  R.  I. 
7,195,720  965,134  1,249,420 

PEORIA,  ILL. 

7,643,093  1,978,294  1,064,042 


pJournol  Star . 

. (S) 

3;696'195 

1)1 41, 536 

'204,850 

42,179 

'933,060 

6,01 8;  774 

FHILADELPHIA,  PA. 

Bvllptift . 0  0.00 

. (o) 

14,067,998 

3,551,319 

1,374,477 

463,708 

4,172,079 

23,771,787 

H  Bwllptin  . . 

. (S) 

4.438.804 

1.997.322 

228,522 

18,519 

1,127,242 

7,810,574 

Inquirar . 

. (m) 

9.111.462 

3.710.200 

1,188,588 

6(0,077 

5,694,060 

20,491,844 

Inqwirpr . 

. (5) 

9.887.567 

2,325,101 

261,885 

25,575 

4,107,652 

16,608,515 

Npw« . 

. (•) 

4.454.649 

984,691 

362,955 

188,148 

826,349 

7,229,281 

Npw« . 

. (S) 

321,735 

24,169 

17,647 

427 

42,921 

407,968 

PHOENIX.  ARIZ* 

Rppukllc . .  0 

. («) 

14,337,569 

2,191,207 

1,791,744 

476,010 

6,085,781 

24,929,936 

§Rppublie . 

. (5) 

4.379.986 

1.701.824 

450,854 

123,372 

1,771,533 

8,431,034 

Goaattp . 

. (•) 

14,328,292 

2,189,088 

1,788,530 

475,663 

6,096,146 

24,898,377 

PITTSBURGH 

,  PA. 

PestwGatpttp  ..00... 

7,414,490 

2,319,485 

1,029,876 

329,290 

2,506,254 

13,884,678 

Prp*» . 

. (*) 

11,206,858 

3,258,326 

1.015.263 

187,088 

5,024,420 

20,910,927 

§  Pratt . 

. (S) 

6.586.947 

1.981,039 

348,019 

83,666 

3,050,886 

12,050,732 

^tNinTalaprpph . 

. (•) 

6,009,324 

1,477,273 

720,459 

140.374 

1.522.749 

10,125,561 

*SttnnTala9roph . 

. (5) 

3,560,215 

1,053,993 

103,691 

26,852 

1,168,508 

5,913,790 

PORTLAND, 

ORE. 

Oragonion  . . . .  * , 

9,622,801 

2,725,090 

1,127,458 

193,331 

5,628,151 

19,321,416 

jtOragonion . 

. (S) 

5,065.497 

1,764,630 

316,587 

24,165 

2,550.380 

9,744,436 

Dragon  Jovrnol  . . . . , 

. (•) 

8,286,405 

1.791,052 

978,741 

139,069 

3,000.785 

14,215,477 

§  Oragon  Journol  . . . , 

. (S) 

2,228,526 

1,181,907 

182,767 

26,208 

1,224,270 

4,848,470 

POUGHKEEPSIE,  N.  Y. 

Naw  Yorkar . 

. (•) 

6,803,649 

972,871 

872,519 

200,072 

1,572,095 

10,553,349 

4- Haw  Ynrkar . . 

. (S) 

1.947.022 

636.547 

137,947 

163,436 

615,005 

3,502,062 

PROVIDENCE,  R.  1. 

Bullatin  *  0 , 0  . . 

. (•) 

12,521,420 

2,559,166 

1,613,295 

437,821 

3,742,149 

20,906,891 

Journol  . . 

. (m) 

3.190.208 

2,417.40S 

2,111,652 

419,117 

3,863,920 

12,370,799 

§  Journol . * 

. (S) 

4.677.737 

1,920,574 

986,120 

326,945 

952,811 

8,865,515 

QUINCY,  MASS. 

Potriot  Lodgor . . .  * . 

. (•) 

5,815,048 

440,504 

861,623 

262,687 

1,828,661 

9,313,390 

EagI*  (S««  Not*) 

EogI*  . (5) 


Nows.Loodor . (*) 

TimofOitpoteh  . (m) 

$Tio>*i.Di>potch . (5) 


Timoi . (m) 

pTimos . (5) 

W«I44«mo  . (*) 


Domocrat  &  Chrenicl*  ....(m) 
^  Domocrat  &  Chrofilcl*  . . ,  (S) 
Tiorao.Union  . (o) 


8,420,104  1,S96,n2  1,122,582 
2,123,717  244,985  89,335 


10,551,100  2,797,676  1,531,326 
6,950,953  2,570,834  1,274,478 
6,215,202  1,518,682  386,623 


6,805,486  1,641,534  898,137 

2,292,954  1,019,562  156,474 

6,864,771  1,634,137  898,573 

ROCHESTER,  N.  Y, 

9,077,638  2,071,624  2,138,865 

5,845,377  1,613,316  695,483 

14,588,970  2,320,460  2,342,826 

SACRAMENTO,  CALIF. 


PBaa . . . . . 

....(*) 

11,991,079 

3,232,801 

1,488,891 

246,712 

Union . 

- (m) 

2,929.860 

562,718 

589,938 

193,007 

4  Union . 

....(S) 

2,505,637 

549,102 

239,714 

42,303 

ST.  LOUIS,  MO. 

Oloba*Domocrot  . 

. (m) 

8,850,270 

2,032,275 

1,507,110 

534.587 

•  Olobo'Damecrot  .... 

....(S) 

4,008,289 

2;052,621 

244,029 

49.529 

Pott'Diipotch . 

....(.) 

13,114,725 

3,350,047 

1,802,529 

323,397 

pPott>Ditpotch . 

. (S) 

7,002,600 

1,964,836 

372,626 

76,105 

ST.  PAUL, 

MINN. 

Pionaor  Pratt . 

. (m) 

5,447,875 

2,444,352 

1,119,724 

403,023 

’Pionoof  Pratt . 

. (S) 

6,170,044 

1,568,317 

252,342 

171,886 

Ditpotch  . 

. (•) 

9,776,027 

2,447,322 

1,170,728 

415,832 

ST 

.  PETERSBURG.  FLA. 

Indopondont , 

. (.) 

6,004,516 

994,558 

521,359 

587,882 

Indapandont . . 

. (S) 

335.865 

24,902 

5,369 

11,536 

Timat . 

. (m) 

14,795,973 

1,760,092 

1,355,888 

821,762 

pTlmat . . 

. (S) 

5,762,222 

1,273,325 

310,940 

206,111 

Rofoil 

Conorol 

motivo 

Finoneiol 

Ditploy 

Ditpl.y 

Ditpl.y 

Ditploy 

Ei^rott . 

8,421,383 

1,672,593 

949,402 

372,704 

lExprott  Nawt . 

4,804,413 

1,227,775 

178,834 

47,220 

Nowt . 

..(*) 

9,941,686 

2,010,832 

1,162,564 

141,234 

Light . 

..(*) 

10,602,170 

2,179,850 

1,210,203 

244,509 

*Llght . 

..(S 

4,929,793 

1,113,283 

267,297 

84,468 

SAN  DIEGO, 

CALIF. 

Union  . 

7,221,084 

2.683.110 

1,486,096 

340,561 

pUnion . * . . 

...(S) 

6,425,309 

1,228,397 

557,145 

99.960 

Tribuna . . 

••■w 

13,364,374 

2,793,293 

1,867,079 

416,118 

SAN  FRANCISCO,  CALIF. 

Ckronicto . . . 

. . .  (m) 

5,828,240 

2,299,603 

926,543 

387,490 

§Oironic]a . 

4,016,325 

1,659,317 

390.324 

28,157 

ExMnlnor . 

9,504,023 

3,226.406 

1,009,324 

410,948 

*Exominar . . 

...(S) 

6,386,820 

1,765,215 

463,160 

21,527 

Coll'Bullatin  . . * 

...(*) 

5.810,862 

1,529,987 

1,077,538 

215,443 

Nowt . 

...(•) 

5,526,221 

1,097,315 

979,262 

218.469 

SAN  JOSE, 

CALIF. 

Mof  eury . 

9,846,849 

1,970,741 

1,359,171 

418,430 

Nawt . 

...(*) 

10,448,917 

1,968,770 

1,363,520 

417,522 

Marcury*Nowt . 

...(S) 

4,941,012 

467,257 

247,320 

90,533 

SCHENECTADY,  N.  Y. 

Cotatta . 

...(«) 

7,428,994 

1,431,337 

1,074.366 

289,887 

Union-Stor . 

...(•) 

6,787,537 

1,058,159 

810,804 

233,108 

SCRANTON,  PA. 

Timot . 

...(•) 

8,153,722 

1,976,666 

940,357 

177,595 

SEATTLE, 

WASH. 

Pott*lntalligancar . 

...(m) 

5,968,245 

1,974,786 

851,828 

259,116 

*Pott*lnfalli9ancar .  *  * . 

3,418,622 

1,359,565 

324,039 

27,127 

Timat  . 

...(*) 

10,756,229 

2,944,507 

1,121,761 

231,132 

Timot . 

...(S) 

4,613,932 

1,078,964 

178,977 

48,034 

SHREVEPORT,  LA. 

Journol . 

....(*) 

6,315,935 

1,803,112 

1,167,374 

268,242 

Timot . . 

. . . .  (m) 

8.338,401 

1,869,579 

1.176,984 

241,167 

Timot  . . . 

3,282,834 

395,965 

200, 1U 

85,289 

SOUTH  BEND,  IND. 

Tribuno . 

....(*) 

9.854,014 

1,260,191 

1,817,369 

293,175 

Tribuno . 

....($1 

4,977,441 

547,456 

453,672 

102,650 

SPOKANE, 

WASH. 

Spokatmon*Roviaw  ... 

....(m) 

5,584,208 

1,480,318 

895,556 

62,602 

i  Spokotmon*  Roviow . . 

3,163,588 

1,402,785 

312,772 

110,616 

Chronicio . 

....(•) 

6,913,771 

1,639,536 

1,028,895 

136,919 

STOCKTON, 

CALIF. 

Roeord . 

9,771,602 

1,685,191 

1,413,171 

262,724 

5,950,117  19,634,400 

5,923,269  20,423,265 

1,720,919  7,470,854 


3,670,590  14,021,212 

2,046,914  11,073,923 


983,589  12,333,035 


4,902,886  13,980,463 

1,158,196  6,287,960 

6,011,931  21,088,416 

1,825,563  7,745.543 


SYRACUSE.  H.  Y. 


Hor«ld*Journol . . 

11,108,112 

2,508,313 

1,341,314 

251,936 

4,014,959 

xHoraldnAmorieon  .... 

....($) 

4,052,981 

1,808,894 

226,028 

97,416 

1,414,775 

PottnSlondord  ....... 

4,470,644 

2,500,512 

1,012,793 

213,727 

2,390,405 

§  Pott'Stondord . 

1,995,014 

1,409,695 

137,841 

145,666 

573,642 

TACOMA,  wash. 

Nowt'Tribuno . 

9,429,632 

2,169,583 

1,093,608 

188,990 

3,676,632 

Nowt'Tribuno . 

....(S) 

3,303,250 

430,762 

286,206 

53.287 

1,455,891 

TAMPA.  FLA. 

Tribuno . 

11,981,652 

2,697,057 

1,774,286 

379,986 

5,786,770 

^Tribuno . 

....(S) 

5,057,391 

1,211,135 

311,010 

57,547 

2,068,761 

oTimot . . . 

....(•) 

3,737,548 

1,417,452 

1,029,700 

258,439 

1,352,317 

TOLEDO,  OHIO 

Timot . 

....(m) 

2,406,427 

2,441,575 

1,641,996 

334,737 

5,042,162 

Bloda . 

....(*) 

12,613,477 

2,273,514 

1,820,536 

359,454 

5,115,802 

Bloda  . . . 

7,242,551 

1,425,505 

151,127 

118,241 

2,094,452 

TORONTO,  CANADA 

Gl.b.  &  M.II . 

....(«) 

5,483,742 

3,097,463 

1,612,657 

543,541 

5,436,686 

MTalagrom . 

....(•) 

12,345,906 

3,992,827 

1,723,774 

287,111 

7.409.554 

FALP  Talagrom . 

....(S) 

331,498 

660,375 

127,086 

3.821 

361,956 

Stor . 

....(•) 

12,976,350 

3,645,205 

1,865,537 

286,974 

9,955.186 

Star  . . 

....(w) 

46,454 

874,041 

42,828 

1,750 

TRENTON, 

N.  J. 

fdTimat . 

. (.) 

7,748,263 

1,638,274 

912,337 

237,315 

2,547,551 

4  Timot  Advortitor  . . , 

. (S) 

2,913,411 

601,156 

132,369 

126,3n 

715,623 

Trontonion  . . 

. (m) 

4,766,262 

392,090 

524,767 

214,718 

2,639,762 

?tnclo4*o  Porad*  Llnog*. 

Inclvdoo  Tlilo  Wook  Llnog*. 

FDPublUlwd  only  Rv*  day*  ooch  wook, 

Mlnclodoi  Wook-ond  Pictoi*  Mogotin*. 

*  Includoo  Amorieon  Wookly  Linogo. 
ilnelodo*  Amorieon  Wookly  &  Porad*  Linogo. 

.tlnclodo*  Fomlly  Wookly  Llnog*. 

•  Includoo  Amorieon  Wookly  ond  Thit  Wook  Lino^. 

NOTE:  —  Omoho  World.H*rald  Morning  ond  Evoning  told  In  comblnotion  only.  Linogo  of  on*  odition 
(Evo.)  only  is  givon  In  Port  On*.  Linogo  of  both  Morning  ond  Evoning  Editions  is  givon 
in  Port  Two— Advortisors,  vis:  WH  E  &  M. 

NOTE:  —  Poorlo  Journol  Star  Evoning  ond  Journol  Star  Morning  sold  in  comblnotion.  Linogo  of  on* 
odition  (Journol  Star  Evo.)  only  is  shown  in  Port  (5n*.  Both  oditlons  ora  shown  in  Port 
Two— Advortisors,  vis:  J  E  &  S  M. 

NOTE:  —  Portlond  Oragonion  Sundoy  Porado  Rrst  publlcotlon  Juno  16,  1957. 

NOTE:  —  Phllodolphio  Soturdoy  Hows  coosod  publicotlon  Oct.  12  &  rasumod  Doc.  21,  1957. 

Philodolphio  Sundoy  Nows  startod  publlcotlon  Oct.  13  8  coosod  Doc.  15,  1957. 

NOTE:  —  Rooding  EogI*  Evoning  ond  Timos  Morning  sold  in  comblnotion.  Linogo  of  on*  odition 
(EogI*  Evo.)  only  Is  givon  In  Port  On*.  Both  odition*  shown  In  Port  Two— Advortisors, 
vis:  E  E  8  T  M. 

NOTE:  —  Toronto  Clobo  8  Moll  first  pobllootion  Moy  4,  1957, 

F8LP  Tologram  Sundoy  first  publlcotls*  Morch  17,  1957.  Lott  publicotit*  July  26,  1957. 
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3 

7 


•S 

»s 

13 

»5 


00 

6S 

54 


112 

»23 


)3S 


163 

960 

416 

543 


Aiit» 

T.I.I 

Retail 

Generol 

MKbtiv* 

Financial 

Advar* 

Display 

Di.plor 

Display 

Display 

Qdtsifled 

tising 

Ibcwd  (Sm  Not*) 

7,913,155 

1,507,876 

887,385 

204,152 

2,179,965 

12,821,«7 

TULSA,  OKLA. 

(.) 

11,970,378 

1,734,754 

1,240,367 

310,045 

4,244,902 

19,504,236 

World . 

11,875,090 

1,732,350 

1,227,450 

309,730 

4,259,788 

19,418,562 

•«i<i . 

(S) 

3,943,633 

733,596 

195,673 

98,273 

1,374,726 

6,346^445 

UNION  CITY, 

N.  J. 

Hedfoo  OispotcH  . 

(■) 

4,954,596 

771,520 

571,919 

265,444 

2,664,269 

9,512,057 

UTICA,  N. 

,  Y. 

0bsarver>Dispotcb . 

(.) 

6,881,473 

1,089,042 

938,206 

310,136 

2,416,581 

11,685,078 

.0bsorvar«Dispetch . . 

(S) 

2,887,391 

745,239 

210,058 

45,565 

444,490 

4,333,057 

Press  . . 

.(") 

9,749,742 

363,249 

639,304 

344,627 

2,452,281 

13,683,875 

WASHINGTON,  D.  C. 

.(.> 

7,992,421 

941,398 

755,543 

237,640 

2,718,407 

12,709,878 

Post  A  Times-Harold  . . . . . 

15,351,251 

3,683,600 

2,038,935 

536,620 

6,199,062 

27,870.489 

iPest  A  Times'Herald  ... 

.(S) 

5,862,264 

2,268,381 

333,214 

165,126 

1,773,058 

10,405,395 

Ster . 

.(.) 

19,507,481 

2,397,887 

1,713,197 

538,282 

6,475,103 

31,099,248 

§Star . 

.(S) 

6,797,205 

1,829,578 

383,158 

160,102 

2,871,366 

12,047,219 

WATERBURY, 

CONN. 

Anerican . 

.(*) 

8,569,899 

1,899,593 

813,738 

462,060 

2,295,640 

14,098,347 

lUpiibllc.n . 

.(S) 

2,610,436 

290.816 

95,586 

288,358 

615,247 

3,915,295 

WESTCHESTER  COUNTY, 

bUCY  GROUP,  N.  Y. 

Msomroneck  Times . 

.(.) 

3,665,188 

1,524,477 

715,990 

253,949 

1,109,613 

7,302,146 

Mt,  Vernon  Argus . 

4,995,748 

1,554,173 

828.698 

276,505 

1,604,651 

9,338,026 

Hew  Rochelle  Standord*Star(a) 

5,743,132 

1,585,527 

973,011 

302,961 

1,437,253 

10,128,881 

Ossining  Citiiea*Register 

(.) 

3.518.074 

1,501,909 

737,055 

170,450 

1,194,943 

7,158,293 

Peekskiil  Star . 

.(.) 

2,543,727 

1,339,235 

746,027 

200,164 

715,346 

5,590,294 

Pert  Chester  Item . . . 

.(•) 

5,021,647 

1,648,317 

847,237 

306,215 

1,396,610 

9,290,686 

Terrytown  Nows  . . . 

.(.) 

3,562,256 

1,529,432 

732,803 

191,010 

1,130,513 

7.195,791 

Yonkers  Herald  Stotesman 

(•) 

5,442,629 

1,609,093 

831,568 

284,571 

1,980,225 

10,257,111 

Vkite  Ploins  Reporter 

Dispatch . 

.(.) 

6,494,042 

1,603,201 

1,096,475 

314,511 

2,114,992 

11,733,474 

1 


WICHITA,  KAN. 

Aute* 

Total 

Retail 

G*ii*pal 

Muiriw* 

Financial 

Adver. 

Newspaper 

Display 

Di.,4., 

Diipl.y 

Diipl.y 

Oessifiod 

tising 

..(*) 

6,540,802 

1,384,059 

814,369 

136,727 

2,394,754 

11,575,069 

*Beocon . 

..(5) 

2,092,780 

1,042,357 

258,246 

59,160 

1,020,492 

4.488,989 

9,271,157 

1,582,888 

1,035,840 

151,608 

7,402,337 

19,447,600 

..(*) 

5,025,144 

1,492,327 

730,386 

126,504 

7,530,961 

15,017,132 

S  Eagle . 

..(S) 

2,473,786 

1,131,680 

259,111 

43,556 

2,463,465 

6,377,944 

WINSTON-SALEM,  N.  C 

Jovmal  (See  Nate) 

7,119,243 

1,312,754 

1,005,586 

179,766 

2,139,006 

11,902,536 

Jevmal  A  Sentinel  ••••< 

...w 

2,882,894 

360,917 

164,771 

190,335 

578,361 

4,188,661 

WORCESTER, 

MASS. 

Talegram . . 

...{$) 

4,438,377 

722,712 

444,322 

125,182 

1,102,627 

6,834;037 

Telegram . 

...(«) 

5,157,709 

1,512,999 

1,027,379 

283,493 

2,573,457 

10,715,720 

Gexette . . . . 

7,837,414 

1,641,234 

1,218,068 

345,596 

2,827,365 

13,902,108 

YOUNGSTOWN 

,  OHIO 

Vindicoter  Telagrem  •  • . 

11,021,508 

2,145,417 

1,386,252 

163,921 

3,139,368 

17,929,581 

pVindicetor  Talagrem.. 

...(5) 

6,757,064 

1,244,657 

362,825 

107,848 

1,687,375 

10,160,190 

^Inclw^t  AiMrieon  W»«kly  LirM9«» 

§lnclw4«t  This  Wavk  Li««a9*. 
plncltf^t  Par«4«  Linog*. 

nr  Includ**  Amtricon  W««kly  ond  This  Wt«k  Linoy** 
slncludvt  Amtrleon  W«*kly  and  Poroda  Linaga. 
•flneUdat  Family  Weakly  l.ino9a 


NOTE:  •^Sacromanto  Boa  First  Parada  PublicoHaa  Navomkar  5,  1957. 

NOTE:  «St.  Patarsbarg  (ndapandant  Sunday  first  isswa  Dacombar  1.  1957. 

NOTE:  «Tray  Racard  Morning  and  Timas-Roeord  Evoning  said  In  combinotian.  Linaga  af  on#  odt* 
tion  (Racard  Morning)  only  is  givon  in  Part  Ono.  Both  Editions  ara  shown  in  Part  Two— 
Advartisors,  vis:  R  M  A  TR  E. 

NOTE:  M-Winston  Salom  Journal  Morning  and  Sontinol  Evoning  oro  sold  only  In  combination.  Linogo 
of  ono  odition  (Journal  Morning)  only  is  givon  in  Port  Ono.  Both  oditlons  oro  shown  In 
Port  Two^Advortisors.  vii:  J  M  A  S  E. 


1957  ADVERTISING  UNAGE  REPORTED  BY  1,514  U.S.  AND  CANADIAN  NEWSPAPERS 

Total,  National,  Local,  Classified  and  Legal  Volume  in 
1,131  Cities  as  Reported  to  Editor  &  Publisher 


,427 


i,131 


1,185 

5,329 

5,441 

5.148 


7.334 

11,769 

'4,858 


ARKANSAS  (Continuod) 


City 


Payot 


Anniston . . . Star  , 

Otcotvr . Doily . , 

Dsthon . Eaglo. 

Pisronco  . . . Tinos  . 


. (oS) 

. (a) 

.(a) 

.(•) 


^undoy  edition . . . .  (S) 

Totol . (oS) 

Csdtdon . Timas . (a) 

Huntsvi Mo •••.••••  .Timas  ...........  (a) 

Sunday  odition ....  (S) 

Total  . (oS) 

Nostfomory  Advorti  sor . .  (m) 


Totol 

Linofo 

8,266,202 

5,933.536 

7,468,879 

6,661,160 

1,847,272 

8,510,432 

7,091,882 

7,854,952 

2,478.350 

10,333,302 

11.970,756 


782,152 

657,566 

674.853 

847,010 

28,602 

857,612 

926,366 

779,422 

144.298 

923,720 

1,690.836 


6,600,748 

4.425.946 

5,387,528 

4,771,368 

1,639,736 

6,411,104 

4,933,474 

5,820^248 

1.865,920 

7,686,168 

8,089,438 


762,202 

758,380 

1,366,011 

1,010,226 

178,794 

1,189,020 

1,167,530 

1,149,582 

467,670 

1,617,252 

1,967,910 


Legal 

City 

Paper 

lished 

Linage 

National 

Local 

fied 

Legal 

53,284 

Rogers . 

...News  ••.... 

. (.1 

2,111,960 

259,901 

1,574,295 

261,483 

16,281 

91,644 

Springdale . 

...News . 

. (.1 

2,188,357 

213,643 

1,751,827 

199,115 

23,772 

40,487 

Suttgart . 

...Leader . 

. (.) 

2,032,758 

477,840 

1,307,600 

267,484 

29,834 

52,556 

Texerkene *..*•* 

. ..  Gesette  .. . . 

7,946,442 

996,268 

5,130,860 

1,591,366 

28,756 

140 

News ...... 

. (.) 

7,741,188 

1,001,490 

4,962,328 

1,563,352 

24.164 

52,696 

(Sesette . . . . 

. IS) 

2,726,360 

145,446 

2,209,466 

309,848 

4,984 

64,512 

Total  . 

. . .  .(meS) 

18,413,990 

2,143,204 

12,302,654 

3,464,566 

57,904 

105,700 

West  Memphis. •• 

...  Times . 

. (.)• 

215,614 

38,122 

156,604 

20,888 

462 

•Ti«..  (.) 

Started  publicatian  June  17, 

1957. 

106,162 

30,072 


Advertiser  .... 

..(S) 

4,138,876 

332,234 

3,116,890 

643,146 

3,290 

Alomede . 

. .  ..TimeS'Stor . 

1.) 

3,295,404 

499,982 

2,062,116 

611,982 

121,324 

T  etal ......... 

(<..S) 

28,171,360 

3,712,198 

19,306,784 

4,590,124 

133,840 

Alhambra . 

*  * . .  Past*Advocate .  • . 

(*) 

7,169,820 

507,346 

4,362,568 

2,227,554 

72,352 

1,391 

Opetiko . 

....  News . 

..  (.) 

2.417,296 

360,920 

1,816,766 

182,322 

57,330 

....Bulletin . 

(*) 

7,729,134 

609,938 

5,193,076 

1,683,n4 

242,396 

',507 

Solon . 

....Tim.t  J.urii.l  . 

.(•S) 

5,093,872 

651,882 

3,876,138 

527,758 

38,094 

Antioch  ....... 

.. ..  Ledger . 

I.) 

2,953,615 

157,605 

2,243,976 

492,534 

59,500 

^436 

frsy. . 

. . . .  Messenger  . . . . 

2,367,249 

291,648 

2,008,832 

38,178 

28.591 

. . . .  Californian . 

1.) 

17,366,076 

2,102,296 

12,289,802 

2,776,228 

197,750 

Tsscolease.... 

....News  . 

.(.SI 

9,037,602 

915,894 

6,911,898 

3,150,674 

72,380 

....Goaette . 

(.) 

7,859,925 

794,669 

4,597,346 

2,416,874 

51,036 

Brewley ....... 

....News . 

(*) 

2,788,688 

323,638 

1,881,824 

470,148 

113,078 

ALASKA 

. . ..  Enterprise*Record 

I.) 

7,484.015 

912,744 

4,831,372 

1,569,785 

170,107 

1,991 

C.1.1. . 

. . . .  Sun  Herald  ...... 

(*) 

1,523,710 

293,404 

923,392 

175,650 

131,264 

1,443 

Psirbenks . 

....  News'Miner.  *  * . 

-.(.) 

4,674,535 

566,922 

3,465,294 

618,819 

23,500 

Corning . 

....  Observer ........ 

(*) 

1,201,046 

218,876 

784,588 

104,447 

93,135 

1.492 

.. . .  Star  News  A 

ARIZONA 

Vonouerd  ...... 

.(•) 

5,952,296 

408,324 

4,123,014 

1,311,786 

io9,in 

.... Imperial  Volley 

Bisbee . 

....  Review . 

...(») 

2,349.360 

326,325 

1,590,785 

219,079 

213,171 

Press  A  Post(meS)* 

5,622,302 

636,524 

3,878,364 

982,996 

124,418 

Flsgstsff . . 


. Dispatch . (aS) 


. . . .  Sun. . . . 


. (a) 


2,481.024 

3,105,606* 


269,976 

577,878 


^ta . Tribune . (a) 

Pttscstt . Caurior*  Journal. ...  (e) 

Twesen . Star . (m) 

Citiien . (e) 

Star . (S) 

Total . .  .(meS) 

Tsma . Sun . (a) 


8stt$«ilU . Guard . (e) 

Olytheville . Couriat*Naws . (e) 

8l  Doroda . .  News  . . .(m) 

Timas . (e) 

News . (S) 

Total . (meS) 

Foyattovilla . Northwest  Arkansas 

Times . (a) 

. Star . (a) 

Ust  Springs . Sontinol'RoCOrd  ...(m) 

New  Era . .....(e) 

Sentinel ‘Recard  .  .  .(S) 

Total . (meS) 

Jonesboro .........  Sun  . . (e) 

Little  Reck . Arkansas  Democrot  (e) 

Sunday  edition  . . . .  (S) 

Total  . . ..(eS) 

^lotrn . Record .  (e) 

. Star .  (e) 

Foregould . Press-Seliphene  . .  (e) 

P'oe  Bluff . Commercial .  (a) 

Sunday  edition  . .  •  (S) 
Total . (eSI 


*(Totol  includes  48.076  I 


4,352,154 

4,866,554 

15,155,528 

17,272.962 

3.371,914 

35,800,404 

6,441,610 


1,577,207 

5,002,446 

4,688.922 

5.066.950 

1,418,711 

11,174,583 

4,661,531 

1.858,066 

6,487,684 

5,814,088 

1,518,986 

13,820,758 

5,714,548 

10,246,474 

3,067,204 

13,313,678 

1,715,840 

1.884.876 

2,332,484 

6.179,796 

1.560,0a 

7.739.844 


449,570 

3,462,732 

1,707,790 

1,914,962 

279,300 

3,902,052 

512,486 


229,647 

545,857 

598.493 

597,723 

54,817 

1,251,033 

537,495 

309,862 

809.004 

816,872 

33,082 

1,658.958 

515,933 

1,922,144 

366,226 

2,288,370 


1,906,716 
1,748,810 
es  Regional) 
3,011,624 
952,476 
9,885,596 
11,750,844 
2,265,200 
23,901.640 
4,439,932 


1,120,791 

4,456,589 

3,119,746 

3,502.996 

1,085,063 

7,707,805 

3.403.673 

1,435,168 

4,020,296 

3,365,908 

1,188,978 

8,575,182 

4.983.363 

6,583,584 

2.146.592 

8,730,176 


215,418  88,914 


*(lmperial  Valley  Press  (e)  end  Post  (m)  sold  in  combination) 


(Ho  breakdown) . 

419.524  1,740,200 

881,230  4.238.024 

83.916  1.274.434 

965,146  5,512.458 


500,542 

2X,300 

. .  Times-Advocate. . 

(w) 

1,275,995 

78,764 

1,017,366 

173,033 

6.U2 

(4) 

4,731,741 

430,178 

3,252,928 

957,929 

90,706 

766,150 

124,810 

Total . . 

(4.) 

6,007,736 

508,942 

4,270,294 

1,130,962 

97,538 

260,946 

190,400 

Eureka . 

. .  Timos-Standord  (moS) 

10,407,813 

978.656 

7,089,275 

2,001,250 

338,632 

3,449,586 

112,556 

Fontono ... ...... 

. .  Herald-News . 

(.1 

3,501,918 

266,896 

2,239,986 

890.260 

104,776 

3,449,586 

157,570 

Fullerton . . . . 

. .  News-T ribune. . .  • 

(.1 

8,123,052 

596,526 

5,911,906 

1,456,070 

158.550 

814,506 

12,908 

Gilroy . 

..Dispatch........ 

(*) 

1,856.058 

304.136 

1,251,992 

7,713,678 

283,034 

Glendale . * . . 

. .  News-Press . 

(*) 

14,837,872 

1,673,938 

7,827,302 

5.078,024 

258,608 

1,215,508 

273,684 

Grass  Volley- 

. .  Union 

(.1 

2,061,010 

329,154 

1,285,550 

334,348 

111,958 

Hanford  . . . 

. .  Sentinel . 

I.) 

4,140,682 

523,054 

2.838,696 

645,596 

132,524 

Hayward  ........ 

. .  Review . 

-(.) 

8,977,262 

670,992 

6,536,838 

1,554,168 

215,264 

196,887 

29,882 

Hollister . 

..  Free  Lance . 

.(•) 

2,244,676 

307.104 

1,509,942 

318,444 

109,186 

Hellyweod . 

. .  Citiaen-News . . . . 

-I.) 

10,933,721 

1,034.968 

6,434,390 

3,301,326 

163,037 

919,611 

51,072 

Huntington  Pork.. 

. .  Sionol . 

.(.) 

9,860,648 

632,786 

5,529,664 

3,547,026 

151,172 

966,210 

21 

Inglewood . 

. .  News . . . 

.(.) 

7,181,146 

479,850 

3,465,686 

2,979,662 

255.9a 

251,622 

27,209 

Lancaster . 

. .  Antelooe  Valley 

2,137,443 

78,302 

Ledger-Gaaette 

(.1 

3,896,113 

393,190 

2,665,558 

707,935 

129,4X 

L.4i . 

. .  News-Sentinel .  . . 

6,103,163 

525,781 

4,138,572 

1,285,662 

153,149 

692,146 

28,217 

Los  (^tos . 

..Times-Observer.. 

-(.) 

2,572,108 

454,538 

1,250.312 

758.940 

108,318 

50,582 

62,454 

Madera . 

..News-Tribune  ... 

.(*) 

2,402.960 

386,330 

1,409,520 

400,120 

206,990 

1,618,876 

39,508 

Mortinea.  ..*...*• 

. .  Contra  Costa 

1,618,750 

12,558 

(Maette . * . 

-I.) 

3,361,750 

377,636 

1,964,256 

728.000 

293,236 

296,702 

224 

Monrovia . 

. .  News-Post . 

.(.) 

4,714,094 

429,380 

3,091,886 

1,028,538 

164,290 

3,534,328 

52,290 

Monterey . 

. .  Peninsula  Herald. 

.(.) 

11,118,660 

98^828 

6,861,960 

3,038,364 

235,508 

.  217,700 

Mountain  View  ... 

..Register  Leader. . 

.(.) 

3,412,808 

283,234 

1,930,040 

1,128,484 

71.050 

1,627,010 

113,736 

North  Hollywoed.. 

..Voll.y  Timi.... 

.(*) 

14,627,074* 

1,561.938 

4,879,280 

6,565,636 

361,242 

553,406 

980 

*(lncludes  1,258.978  classified  lines  Pictorial  Sun.  Supplement) 

2,180,416 

114.716 

Ontario-Upland . .  • 

. .  Report . 

-I.) 

12,657,470 

714,504 

9,108,918 

2,60S.n2 

228,326 

134,568 

« 

Orange . 

. .  News . 

-I.) 

2,668,792 

362,124 

1,608,152 

595,322 

103,194 

53,496 

149,814 

22,946 

. .  Press-Courier. . .  * 

.(*) 

7,200,816 

640,276 

4,327,666 

2.147.474 

85,400 

974,792 

85,750 

Palm  Springs . 

. .  Desert  Sun . 

.(.) 

4,692,044 

291,592 

2,444,302 

860,054 

96,096 

201,166 

532 

Pole  Alta . 

Tia*« . 

.(*) 

12,903,688 

954,296 

8,531,110 

3,272,710 

ia,573 

1,175,958 

86,282 

Paso  RoMes . 

. .  Press* . 

.(.) 

1,724,997 

351,257 

1,120,121 

210,877 

42,742 

Editor  at  publisher  for  April  5,  i958 
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CALrORNIA  (CvntiniM^ 

Pub-  Total  Ditploy  Cla»fti< 


Ci«» 

Popar  ii' 

shad 

Linage 

Notional 

Local 

lied 

Ln>l 

Petaluma . . 

, . .  Argus'Cauriar. . . . 

.(.) 

3,774,906 

437.122 

2,260.910 

953,050 

117,024 

Pittsburg . . . . 

, . .  Past*Dispatch  . . . 

.  (*) 

3,916,584 

350,004 

2,679,950 

800,016 

06,534 

...Progress  Bulletin 

(•) 

15,522,626 

892,948 

11,065,656 

3,290,910 

273,112 

Rad  Bluff . 

...News . 

.  (*) 

3,024,602 

351,232 

2,012,556 

530,320 

122,406 

Redding . 

, . .  Racard'Saarchligkt  (a) 

6,744,024 

869,988 

3,069,936 

1,707,930 

296,170 

Radloi»ds . 

, . .  Facts . 

.  (.) 

3,677,604 

348,572 

2,572,472 

621,692 

134,060 

Redondo  Beach. . . 

...  Braaia . 

.  (t) 

9,826,126 

455,952 

5,707,258 

3,328,262 

134,554 

.... 

.  (.) 

9,095,982 

000,156 

5,950,630 

2,017,904 

327,292 

Panin.  Liu . 

.  (.) 

645,106* 

33,908* 

611,198* 

Total . 

.  (.) 

9,741,088* 

834,064 

6,561,828 

2,017,904 

327.292 

*Panin»wio  Living*Sat.  Tabloid  Sactian  dalivar«^  with  tha 
^  ragulor  popar:  Polo  Alto  Tifnat,  Radwood  City  Tribuna  & 


Burlingoma  Advanca>Graan  Shaat. 


Richmond . 

.  Independent  . . . 

10,756,872 

1,085,434 

6,960.562 

2,539,908 

170,968 

Rasavilia . 

.  PrasvTribuna  . 

2,492,763 

404,866 

1,736,217 

256,683 

94,997 

Salines . 

.  Californian. . . . 

9,372,300 

974,624 

6.169,212 

1,955,310 

273,154 

.  Sun  Tribune.. . . 

.(mS) 

23,332,792 

2,251,886 

14,905.030 

5,110,244 

65,532 

Telegram . 

.  (.5) 

23,115,526 

2,214,058 

13,583,150 

6,110,244 

676,956 

Total . 

46,448,318 

4,465,944 

28,488,180 

12,220,488 

742,588 

San  Gabriel  Volley. 

Triki.n*  ... 

.  (.5) 

13,665.541 

803,882 

9,678,200 

3,028,619 

154,840 

Son  Leandro . 

•  News . 

.  .(m) 

4,487,476 

467,138 

3,090,612 

721,728 

207,872 

San  Lais  Obispo  . . 

.  Talagrom«Tribuna  (a) 

5,435,402 

753,312 

3,555,692 

919,660 

206,738 

.  Timas  6  Hews 

Leader . 

12,210,870 

1,069,166 

8,416,716 

2,461,032 

263,956 

.News-Pilot.... 

5,183,512 

545,902 

3,649,688 

1,015,336 

82,586 

Son  Rofoal . 

.  Indapandant-Jouf 

noK.) 

11,126,766 

998,592 

7,046,452 

2,647,456 

434,266 

.  News-Press  . . . 

..(•) 

11,175,409 

1,296,183 

6,098,743 

3,284,218 

372,554 

Sunday  edition . 

..  (.1 

3,631,747* 

145,964 

2.539,775 

761,915 

45,633 

Total . 

.(.5) 

14,807,156* 

1,442,147 

8.638,518* 

4,046,133 

418,187 

*(470,043  linat  Fomily  Weakly  not  included) 


. . . .  Sentinel . . 

..(•1 

6,568,968 

602,876 

4,028,584 

1,641,318 

281,190 

Sunday  edition . . 

..(>) 

1.647,590 

70,384 

1,060.038 

421,708 

1 10,460 

Total . 

.(.5) 

8,216,558 

673,260 

5.088,622 

2,063,026 

391,650 

..(•1 

3,930,864 

525,112 

2.632.812 

«W,23« 

76,902 

. . . .  Outlook . 

10,893,820 

1,137,360 

6,375,180 

3.250.394 

130,900 

..(•) 

2,056,342 

283,290 

1,471,534 

261,674 

39,844 

. . . .  Prats  Democrat . 

10,429,958 

1,002,400 

5,624,276 

3,635,646 

167,636 

Sunday  edition . . 

..(5) 

2,997,526 

122,150 

1,982,106 

844,186 

49.084 

.(•5) 

13,427,484 

1,124,550 

7,606,382 

4,479,832 

216,720 

. . . .  Standard . 

4.185,197 

364,505 

2,615,326 

1,134,693 

70,673 

Toft . 

. . . .  Midway  Driller . , 

..(•1 

3,807,555 

881,245 

2,256,390 

614,950 

54.970 

. . . .  Journal  . . 

..  (.1 

4,273.346 

418,124 

2,909,998 

849,926 

95.298 

....Timas-Haratd... 

(mS> 

9,910,515 

1,004,122 

5,807,353 

2,840,544 

258,496 

News-Chronicle  ■ 

..(•) 

5,048,035 

1.004,122 

4,043.913 

(moS) 

14,958,550 

2,008,244 

9,851,266 

2,840,544 

258,496 

. . . .  Star-Free  Press . 

..  (.1 

10,497.998 

1,057,434 

7,379,526 

1,881,600 

179,438 

Visalia . 

. . . .  Times-Dalte  . . . . 

...(.1 

5.803.140 

678,384 

3,758,510 

1,200,486 

154,322 

....  Ragittar-Paioronion(a) 

4,798,122 

530,432 

3,407,432 

756,070 

104,188 

_ News . . 

...  (.) 

9,207,366 

578,158 

5,932,052 

2,413,250 

283,906 

Willows . 

....  Journal . . 

...Ul 

1,813,392 

321,790 

1,077,552 

296,142 

117,908 

....  Democrat . . 

...U) 

4,494,252 

534,268 

2,888,368 

905,338 

166,278 

Yt.Vo . 

....  Siskiyou  News  . . 

...(•) 

1,877,792 

385,840 

1,064,952 

296,380 

130,620 

COLORADO 


Alamosa  . 

.  Son  Luts  Valley 

C Aiiri Ar  . . . 

.{.) 

1,895,488 

257,404 

1,136,149 

312,662 

54,859 

Boulder . . . . 

.  Camara  ....  .... 

.  (.) 

9,302,160 

568,246 

7,842,422 

737,149 

154,343 

Canon  City ...... 

.  Record . . . . 

.  (.) 

2,821,770 

227,962 

2,223,256 

324,268 

46,284 

Celorado  Springs  . 

.  Gazette  Telegraph 

(.) 

15,905,484 

1,422,946 

10,342,234 

4,022,718* 

81,004 

*(Reoders  lines  36,582) 

Duron  go.. . . 

.  Herald-Nows . 

.(•> 

2,203,206 

414,696 

1,386,448 

334,992 

67,270 

Sunday  edition  . . . 

.(St 

846,940 

54,442 

667,058 

121,324 

4,116 

Total . 

(.S) 

3,050,346 

469,138 

2,053,506 

456,316 

71,386 

Fort  Collins . 

.  Colorodoon . 

.(.) 

4,184,614 

431,515 

3,121,566 

525.098 

108,514 

Sunday  edition  . . . 

.(S) 

1,319,227 

40,404 

1,045,436 

222.782 

8,526 

Total . . 

(.S) 

5,503,841 

471,919 

4,167,002 

748,880 

117,040 

Fort  Morgan  ..... 

.  Tiitiw« . 

.(.) 

2,196,559 

274,597 

1,595,314 

287,672 

38,976 

Grand  Junction  . . 

... 

(.S) 

6,251,602 

868,686 

4,124,722 

1.166.466 

91,728 

CrMley . 

.  Tribune . 

.(.) 

7,445,116 

688,058 

5,309,388 

1,353,156 

94,514 

La  Junta . . . 

.  Tribune-Denocrot 

(.1 

2,355,962 

275,926 

1,708,700 

308,224 

63,112 

1  Minnr  ...  .... 

.  News . 

.(.) 

2,128,746 

302,670 

1,622,390 

148,540 

55,146 

Longmont . . 

.  Times-Call . 

.(.) 

3,047,322 

332,892 

2,164,034 

492,842 

57,554 

Montrose . . . 

.  Press . 

.(.1 

2,376,304 

295,106 

1,876,560 

143,038 

61,600 

Pueblo . 

.  Chieftain  ...... 

8,671,189 

1,330,411 

5,326,301 

1,852,587* 

161,890 

Star  Journal  .... 

.(•) 

8,568,430 

1,330,411 

5,326,301 

1,847,962* 

63,756 

Sunday  edition  . . 

.(S) 

2,882,941 

211,954 

2,089,016 

578,821* 

3,150 

Total . . . . 

...S) 

20,122,560 

2,872,776 

12,741,618 

4,279,370* 

228,796 

*(lncluda»  68,779  (m),  63,723  (a);  13,402  (S)  Raoden  &  Briafs) 
Solido . Mountain  Moil . (a)  1,520,519  240,597  1,065,127  148,393  « 


Starling . WneL  Advocota  (a)  3,933,496  559,496  2,697,030  635,446  41,524 

Trinidad . Chronicla.Haw» . . .  (a)  2,185,134  407,785  1,537,403  121,898*  118,048 


*(lncli^es  12,159  Readers  1 

net) 

Wolsenfaurg . 

.  World-Independent  (e) 

922,096 

224,210 

599,872 

48.076 

49,938 

CONNECTICUT 

Antonia. . . . . 

..Sentinel  ...... 

4,982,418 

613,837 

3,560,472 

675,710 

132,398 

Bridgeport . 

. .  Herald ........ 

..(S) 

3,439,282 

297,423 

3,000,627 

141,232 

a 

Pest'Telegram . 

19,598,564 

2,697,429 

12,688,244 

4,027,061 

185,830 

Sunday  edition  , 

..(S) 

3,982,012 

198,489 

2,595,026 

1,185,149 

3.348 

Total ......... 

(meS) 

23,580,576 

2,895,918 

15,283,270 

5,212,210 

189,178 

Bristol . 

..  Press  . 

7,113,974 

645,652 

5,296,004 

1,111,656 

60,662 

Danbury  . . 

. .  News-Times . . . 

..(-) 

8,969,506 

836,262 

2,192,414 

5.940,830 

a  a 

..(•) 

5,926,116 

681,576 

4,296,236 

832,902 

115,402 

Manchester . 

. .  Herald ........ 

7,311,286 

492,600 

5,958,204 

789,992 

70,490 

Middletown ...... 

..Press . 

..(•) 

7,490,091 

770,490 

5,508.447 

1,114,981 

96,173 

New  Britain  . . . . . 

. .  Herald . 

11,141,744 

1,387,467 

8,734,474 

957,898 

61,905 

Norwalk  . . . . 

M  A... 

..(•) 

9,346,792 

995,638 

6,524,630 

1,676,360 

150,164 

Stamford  . . . 

. .  Advocate . 

12,219,004 

1,430,814 

8,301,790 

2,356,214 

130,186 

Torrington . 

. .  Register . 

..(•) 

7,260,680 

690,004 

5,760,888 

745,612 

64,176 

Willimantic . 

. .  Chronicle . 

...(•) 

3,741,464 

392,860 

3,142,020 

206,584 

« 

Winsted ......... 

..Citizen . 

3,323,166 

257,334 

2,869,398 

196,434 

DELAWARE 

Dover  . . 

. .  State  News  . .  • . 

3,253,912 

500,674 

2,557,650 

356,542 

89,180 

Wilmington . 

. .  News-Journal . . 

18,594,234 

2,812,850 

11,710,198 

3,740,692 

330,494 

*(Sold  in  combination) 

FLORIDA 

Bradenton ...... 

. .  Herald. . . 

..(•5) 

6.982.338 

451,374 

6,020,224 

357,244 

153,496 

Clearwater  ..... 

. .  Sun . 

..(•S) 

13,512,506 

597,282 

10,599,694 

2,156,910 

158.620 

Daytona  Beach  . 

I4ki4«nai  .  . . 

8,406,650 

1,033,018 

5,218,906 

2,152,780 

1,946 

News . 

...(•) 

8,606,556 

1,033,802 

5,237,862 

2,129,596 

205,296 

...(S) 

2,339,064 

141,344 

1,635,620 

561,596 

504 

19,352,270 

2,208,164 

12,092,388 

4,843,972 

207,746 

DeLand . 

. .  Sun4fews  .  • .  • . 

...(•) 

2,806,916 

267,722 

1,645,504 

796,236 

97,454 

Sunday  edition 

...(S) 

1,150,324 

68,614 

797,916 

282,632 

1,162 

Total . 

..  (.5) 

3,957,240 

336,336 

2,443,420 

1,078,868 

98,616 

Ft.  Lauderdale  • 

..  Newt . 

...(.) 

22,441,425 

1,422,483 

14.009,508 

6.622.021 

387,413 

Sunday  edition 

...(S) 

5,916,510 

250,525 

4.329,839 

1,336,146 

Total . . . . 

■  ■(•S) 

28.385,941 

14673,008 

18,367,349 

7,958,170 

387,413 

Fort  Myert  ..... 

. . .  Newt  Press  .  • 

2,155,594 

85,848 

r,719,046 

350,434 

266 

Sunday  edition 

...(5) 

7,210,370 

761,488 

4,512,424 

1.797.5n 

138,886 

Total. ....... 

..(■5) 

9,365,964 

847,336 

6,231,470 

2,148,006 

139,152 

FLORIDA  (CatrtUaad) 


City 

Paper 

Pub¬ 

lished 

Tatal 

Linage 

Dit,l., 

Notienal  Lecet 

Classi¬ 

fied 

L.,.1 

Fwt  . . 

...  News-Tribune  . 

..(•) 

4,022,537 

558,236 

2,508,195 

802,920 

153,186 

Sunday  edition . 

..(S) 

1,668,506 

53,489 

1,412,027 

202,619 

371 

Total . 

.(.5) 

5,691,043 

611,725 

3,920,222 

1,005,539 

153,557 

G«in...lll.  .... 

...5<in . 

.(.s> 

7,868,195 

581,461 

4,942,120 

2,204,277 

140,337 

Jacksonville  . . . 

...  Journal 

12,147,100 

984,928 

8,572,326 

2,492,238 

97,608 

Key  West . 

. . . .  Citizen  ....... 

4,095,739 

365,369 

3,153,122 

523,614 

44,359 

Lakeland . 

. .. .  Ledger . . 

6,388,620 

593,334 

4,533,816 

1,173,102 

88.368 

Sunday  edition . 

..(S) 

2,844,324 

172,620 

2,201,108 

462,126 

Total . 

.(.S) 

9,232,944 

765,954 

6,734,924 

1,635,228 

96,838 

Leesburg . . . 

» . . .  Commerciol  . . . 

..(•) 

2,179,632 

267,050 

1,622,754 

241,248 

48,S80 

Marianna . . . 

...  Jackson  County 
Floridian  . . . 

..(i.) 

1,028,678 

210,784 

685,944 

68,180 

63,770 

Malbourive ...... 

...  Times . 

.(.5) 

3,155,964 

329,644 

2.020,886 

683.354 

122,080 

Miami  Beach  . .. 

...  Sun  . 

3,440,590 

438,634 

2,513,054 

395,612 

95,270 

Sunday  edition. 

..(S) 

1,947,834 

81,746 

1,782,312 

83,776 

Total . . . 

.(•S) 

5,388,424 

520,380 

4,295,366 

479,388 

n,m 

Ocala  . . 

. . .  Star-Banner  . . . 

.(.S) 

5,918,822 

558,460 

4,048,870 

1,199,716 

111,776 

Orlando . i . 

. . . .  Sentinel  ...... 

18.448,948 

2,109,7n 

11,755,072 

4,584,104 

Star  . . . 

18,069,772 

2.109,7n 

10,984,820 

4,584,104 

391,076 

Sentinel  ...... 

..(5) 

8,718,262 

490.028 

6,741,826 

1,486,408 

Total . . 

(—5) 

45,234,982‘ 

4,709,572 

29,481,718 

10,654,616*' 

“  391,076 

a,/VT,9/^  ^T,a9l,/IO  •U,094,0I0  i 

*lncludat  6,741,826  linat  part«run  odvartiting  display. 
**lncl»dat  958,244  linat  part«run  advartiting. 

Family  Waakly  not  incladad. 


Ponemo  City  ...... 

Nows . 

.  .(m) 

5,200,302 

612,626 

3,042,424 

1,644,930 

322 

Herald . . 

5,184,382 

639,436 

3,245,018 

1,181,152 

118,776 

News-Herald  ... 

..(5) 

1,847,622 

108,080 

1,292,774 

446,082 

686 

Total . 

12,232,306 

1,360,142 

7,580,216 

3,272,164 

119,784 

Pensacola ......... 

,  Journal . 

..(m) 

11,816,826 

1,299,928 

7,478,632 

3,004,666 

33,600 

News . 

8,304,170 

1,411,340 

3,684,674 

2,999,486 

208,670 

Journal  ........ 

..(5) 

3,886,988 

163,702 

3,238,480 

483,154 

1,652 

Total . 

(meS) 

24,007,984 

2.874,970 

14,401,786 

6,487,306 

243,922 

St.  Augustine  ...... 

,  Record  ........ 

..(•) 

2,624,244 

260,064 

1,722,070 

471.926 

170,184 

Sunday  edition  . 

..(S) 

1,320,144 

35,826 

1,177,358 

106,862 

98 

Total . . . 

.(.S) 

3,944,388 

295,890 

2.899,428 

578,788 

170,282 

Sorosoto . . 

Herald-Tribune  . 

..(M) 

8,676,612 

769,706 

6,134,548 

1,593,690 

178,668 

Journal . 

7,931,112 

766,822 

5,812,954 

1,351,336 

Herald-Tribune  . 

..(5) 

3,289,538 

115,724 

2,511,712 

662,102 

Total . 

(—5) 

19,897,262 

1,652,252 

14.459,214 

3,607,128 

178,668 

T  ellehossee . . 

.  Democrat. ...... 

6,930,777 

717,028 

4,616.636 

1,450,575 

146,538 

Sundoy  edition . . 

..(5) 

2,047,020 

53,202 

1,707,522 

276,300 

9,996 

Total . . . . 

.(.5) 

8,9n,797 

770,230 

6,324,158 

1,726,875 

156,534 

West  Polm  Beech  . .  i 

.  Post . 

..(m) 

15,189,454 

1,442,112 

10,776,822 

2,728,502 

242,018 

Times  ......... 

14,863,310 

1,438,332 

10,691,114 

2,700,222 

33,642 

Post-Times  . . . , 

..(5) 

4,567,010 

232,652 

3,414,026 

905,086 

15,246 

Total .......... 

(meS) 

34,619,774 

3,113,096 

24,881,962 

6,333,810 

290.906 

Winter  Haven . . 

.N....Ct<i.(  ..., 

.(.S) 

5,043,052 

GEORGIA 

344.659 

4,007,864 

656,145 

34,384 

Albany  . 

Herald . 

6,560,526 

925,960 

4,428,438 

1,122,786 

83,342 

Sunday  edition . . 

2,050,734 

137,368 

1,687,728 

225,050 

588 

Total . . 

.(.S) 

8,611,260 

1,063,328 

6,116,166 

1,347,836 

83,930 

Americus  . . 

.  Times  Recorder, 

2,488,714 

247,888 

2,136,246 

74,270 

30,310 

Augusta . 

.  Chronicle-Herald(meb) 

21,035,812 

2,991,170 

14,334,292 

3,235,526 

474,824 

Rpijfi«wirb . 

,  News . 

...(•) 

4,323,412 

552,352 

3,076,844 

490,070 

204,946 

Columbus  . . . 

.  Fngiiipwr . 

...(m) 

8,824,144 

1,403,542 

6,029,352 

1.391,250 

Ledger  , 

9,059,274 

1,403,150 

6,035,876 

1,405,936 

214,312 

Ledger-Enquirer 

..(5) 

2,536,422 

216,314 

1,854.874 

465,234 

T otal . . . 

.(meS) 

20,419,840 

3,023,006 

13,920,102 

3,262,420 

214,312 

Cordele  ..........c 

.  Dispatch ...... , 

2,500,316 

257.628 

2,064,384 

155,946 

22,350 

Gainesville . . 

.  Times  ........I 

...(•) 

3,141,740 

320,194 

2,390,962 

317,590 

112,004 

Sundoy  edition . . 

...(5) 

1,178,842 

44,296 

944,818 

189,560 

168 

Total .......... 

..(•5) 

4,320,582 

364,490 

3,335,780 

507,150 

113,162 

Macon . . 

.  1  olograph . 

. . .  (m) 

9,260,090 

1,527,204 

6,413,442 

1,319,444 

News . 

Telegraph  and 

9,342,228 

1,527,204 

6,367,396 

1,319,444 

120,184 

News . 

2,399,138 

178,486 

1,871,800 

348,586 

266 

Total . . . 

21,001,456 

3,232,894 

14,652.638 

2,987,474 

128,450 

Marietta . . 

.  Journal  ....... 

...(•) 

4,474,374 

292,632 

3,555,026 

422;078 

204,638 

Sundoy  edition . 

...(5) 

884,222 

34,562 

630,020 

219.640 

Total ......... 

..(.S) 

5,358,596 

327, 194 

4,185,046 

641,718 

204,638 

Rnm*  . . 

.  News-Tribune  . 

5,887,172 

509,519 

4.470,732 

820,999 

85,922 

Sunday  edition . 

1,833,926 

52,556 

1,406,079 

375,291 

85,922 

Total . . 

..(•5) 

7,721,098 

562,075 

5,876,811 

1,196,290 

Savannah  . 

.  News . 

..(mS) 

16,702,560 

1,852,718 

12,410,020 

2,439,822 

«  ff 

Press  . 

...(•) 

9,883.748 

1,728,846 

6,842,794 

1,312,108 

«  « 

Total . . 

26,586,308 

3,581,564 

19,252,814 

3,751,930 

a  a 

Tifton  . . 

.  GfivAtta  . . 

3.060,659 

342,902 

2,523,430 

194,327 

Valdosta. ........ 

.  Times  ........ 

...(•) 

6,176,555 

742,210 

4,572,372 

746,452 

115,507 

Weycress . 

.  Journal-Herald . 

...(•) 

5,951,129 

644,232 

4,930,615 

286,282 

90,000 

West  Paint . 

.  Volley  Times-N 

2,932,020 

HAWAII 

240,534 

2,515,450 

172,648 

4.388 

Hil . 

.  Tribune-Herald . 

...(•) 

4.115,491 

579,892 

3.235,911 

129,970 

169,718 

Honolulu . 

.  Advertiser . . . . . 

. .  .(m) 

6,252.133 

1,425,822 

3,239,005 

1,323,305 

264,001 

Sunday  edition  , 

3,299,612 

545,310 

2,117,726 

628,231 

8,345 

Total . 

..(mS) 

9,551,745 

1.971.132 

5,356,731 

1.951.536 

272,346 

Star  Bulletin  ., 

...(•) 

14,745,077*  1,912,085  9,542,660  2,157,009 

*(Total  includes  205,664  Govt.;  633,302  Auto; 
226,n7  Financial). 

IDAHO 

67,630 

. . 

. .  Statesman . . . .  • 

6,084.890* 

750,372 

4,279,240 

957,082 

98,196 

Sundoy  edition . 

1,296,610 

173,824 

863.786 

256.228 

2.772 

Total 

7,381,500 
*(A1I  morninj 
measured). 

924,196 

advertising  j 

5,143,026  1,213,310 

in  evening.  Only  morning  i 

100,968 

Caldwell . 

. .  News-Tribune. . 

4,659,186 

494.788 

2,520,728 

1,440,852 

Idaho  Falls . . 

•  .Pest-Register  . 

7,841,344 

828,121 

5,634,951 

1,298,017 

80,255 

Lewiston . . 

• .  Tribune ....... 

5,915,299 

770.061 

4,563,020 

486,122 

96,096 

Sundoy  edition . 

...(S) 

1,223,285 

62.657 

1,056,216 

97,202 

7,210 

T  otal . 

7,138,584 

832,718 

5,619,236 

583,324 

103,306 

Moscow . . 

. . Idehonien . 

...(•) 

3,645,445 

527,446 

2,456,387 

568,342 

84,188 

Nampa . . 

. .  Idaho  Free  Prasi-  *  (•) 

5,173,896 

514,430 

3.043,376 

1,440,852 

101,136 

Pocatello  ....... 

. .  State  Journal  . . 

...(•> 

5,652,570 

1,020,236 

3,554,586 

976,612 

Sundoy  edition, 

....(5) 

1,669,528 

98,952 

1,309,406 

258,398 

2,772 

Total ......... 

7,322,098 

1,119,188 

4,863,992 

1,235,010 

103,908 

Twin  Falls . 

..Times-News.., 

...(45) 

7,938,574 

1,040,746 

5.669,160 

1,134,420 

94,248 

Wollece . 

..North  Idaho  Press  (e) 

1,629,992  232,358 

ILLINOIS 

1,266,244 

70,042 

45,403 

Alton . 

. .  Telegraph  . . . . . 

...(•) 

10,758,868 

616,420 

7.725,018 

2,384,494 

133,756 

Belleville . 

...(•) 

5,422,942 

358,876 

4,070.878 

921,004 

72,114 

Belvedere  . 

• .  Republicon .. . . 

...(•) 

2,710,218 

234,304 

2,110,108 

310,674 

55,132 

Benton . 

..News . 

...(.) 

2,420,950 

289,044 

1,841,084 

225,386 

65,436 

Bloomington  .  • . . . 

. .  Pontagraph. . . 

...(•) 

8,704,990 

971,782 

5,557,594 

2,175,614 

72,576 

Sundoy  edition 

...(5) 

2,057,650 

94,416 

1,566,516 

396,718 

630 

Total . . . 

..(•5) 

10,762,640 

1,066,198 

7,124,110 

2,572,332 

73,206 

Cairo . 

..CililM . 

...(.) 

2,975,294 

370,412 

2,286,242 

256,186 

62,454 

Carbendole-Herrin. 

..Ledger . 

...(•) 

4,204,886 

425,684 

3,189,480 

506.506 

83,214 

Murphysboro  . . . 

..  bouthern  Illinoisan  (e) 

4,970.182 

669.648 

3,544,562 

686,616 

69,356 

Sunday  edition 

....(5) 

633,892 

62,678 

422,632 

147.672 

9K) 

T.,.1 . 

...(•5) 

5,604,074 

732,326 

3,967,194 

834,288 

70.264 
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lOVA 


City 

. . . 

C—r . 

Contrail* . . 

•"••• 

tliif  .If-UtW* 


P.k. 

Pi^«t  li»h»^ 

,  •TlHMt***********  (*) 

,  .Htyrttr . (•) 

I  .  SMtiMi . (•) 

,  .M«wt  •• .  ••  •  ••  •  ••  (•S) 

. .  . (•) 

. » . « ^S) 

T«»«l . (•&) 

. (•) 

..CvIvilMt . (m) 


7,«oo,m 
712,25A 
4.m,5» 
12.842.794 
7.750.442 
2.421 .3n 
10.371.830 
4.414.858* 


Dl»yl«y 

229.045 

122.948 

556.920 

919.996 

832.118 

123.474 

955,794 

210.989 


fffin9hom . 

. . 

. 

C«U»b«r9 . 

Harriftb«K9 . 

. . 

R«wfln««  . 

LvSolU . 

Lif»c*ln . 

bUcomb . 

Mmim . 

IAcHo«n . 

llWifi*>E«tt  M«li 


Mt.  V«rfi«n  •  •  > 
Ottwo.. . 

Farit . 

f  . . . 

Pakia.* . . 

Paatiac . 

Qaiacy . 


.(a) 

1,828,694 

(a) 

*,668.128 

Sow^y  odition  a  a  a 

.(S) 

2,849,420 

Tofol . 

(aS) 

11.517.548 

a  a  HoroldnRoviOW  a  a  a 

(ma) 

12,236,742 

.(5) 

4,621.582 

Tatal . 

moS) 

16,858,324 

.(a) 

5,902,554 

.(a) 

5,411,527 

a  a  Coll . 

.(a) 

2,543,9*2 

.(a) 

6,039,392 

.(S) 

2,751,83* 

(aS) 

8,791,230 

.(a) 

3,750,075 

.(a) 

1,852,724 

.(a) 

7,268,254 

a  a  RoQittOf'Moil  a  a  a 

a.(0) 

9.579,430 

3.607.745 

a  a  CKrowiclo-Horold 

..(a) 

2,212,952 

(Ia<la4aa  20.980  Ilaa4af« 

1.555.912  . 

(Oatb  Caaatal  a«i4  Lacal) 
1.828.494  244,458 


I,213,l»0  75, Ml  »3,»3 

517,5*0  71,70*  » 

3,604,426  552,»*6  23,2*0 

*.52S,456  2,300,662  113,6*0 

5,191,424  1,650,306  76,5*4 

2,131,0*0  365,344  1,2** 

7,322,504  2,015,650  77,M2 

4,1«,*64  1»6,»2«  3*,1»7 

aa«) 

1.070.374*  485.534  • 


. . .  Nawt'Tribwaa  ....(a) 

. . .  Caariar . (•) 

. .  •  Jaaraal  . .  • .  . . (a) 

, , .  Rapablicaa . . .  (a) 

. . .  Jaaraal  CasaMa  ...  (a) 

Oiapatch . (a) 

...Raaiaw  Aflat . (a) 

. . « Ra9itfar«Nawa ....  (a) 
. ..  Rapablicaa«Tiaiat  (a) 

. . .  Baacaa>Nawt . (a) 

. . .  RacarJ . (a) 

. , .  Tiaiat . .  (a) 

...  Laa4ar . (a) 

...Harald-Wbi9 . (a) 

Saaday  adifiaa ....  (5) 
Tatal . (aS) 


Sfarlia9«Ra<k  F 

Sfraafar . . 

Taylarvilla  .  ••  < 

laftaka . 


■«ik..ai . 

W.tt  Frwikf.rt 
lOtMt.. . 


. . . .  Star . (■") 

R.gift.r*R.pwblic  (.) 

5«k . (5) 

Total . (>..5) 

. ...  At...  . (.) 

. . . .  Tiiii...Joutnfll  . . . .  (.) 

. ...  111.  Slot.  Journal . .  (n4 
111.  St«to  Rogittor  (.) 
J.yrna|.R.gi.t.r  . .  (5) 

T.I.I . (moS) 

ill.  Coa.tt. . (•) 

. . . .  Timot.Pr... . (.) 

....  BrMt.  Couri.r  ...  (.) 
.  ...IrioMoi.  County 

Timo. . (.) 

....  Now. -Sun . (o) 

. Amoricon . (o) 

, . . . .  Journol . (*) 


12.441.8**  1,7**,37* 

3,471,3*8  282,030 

5,5*0.064  4,624,43* 

7,438,368  4*7,126 


13,662,054  1,821,288 

1*,*62.7I2  2,258,466 

6,434.568  51*,134 

40,a5*,334  4,5*8,888 

11,*1*,510  1,7*7,320 

837,312  278,654 

12,672,660  1,554,686 

10,767,008  1,553,622 


1,2*7,53* 
6,46*.246 
2,428,174 
8,8*7,420 
7,863.a2 
3,6*5,832 
11,55*,814 
4,368,462 
4,1*7,452 
2,0**,552 
3,715,7*2 
1,6**.030 
5,404,812 
2,*54.000 
1,468,674 
5,170,123 
6,96«,630 
2,71*,122 
1.71*,774 
4.21*.082 
5,787,656 
2,754,  »*4 
4,208,722 
2,407,160 
4,200,232 
8,716,4*4 
2,n5,*l* 
537,7*2 
5,560,576 
2.604.742 
1,751,500 
4,628,7*0 
1,854,04* 
4,124,260 
1,7*0,044 
5,*04,304 
2,4*4,720 
8,447,418 
13,161,470 
4,*08,260 
26,417,14* 
8,0*5,252 
558.65* 
8,273,720 
6,500,746 
2,453,*48 


253,63* 
1,223,2*2 
255,1*2 
1,478,4*4 
2,*53.048 
7*5,42* 
3,738,476 
1,078,812 
545.766 
in.43S 
1,465,436 
96*.752 
2,435,18* 
264,000 
110,184 
1,24*,772 
1.568.938 
449,854 
274,708  . 
645,372 
*22.934 
229,226 
267,246 
410,088 
745,024 
1,822,030 
230,7*0 
329,224 
1,310,806 
226,05* 
230,000 
*23,228 
1*7,974 
1,3*1,026 
515,in 
1.»04.ia 
335.930 
3,258,73* 
4,251,352 
*90,4*6 
8,500,576 
1,611,400 
22,73* 
2,664,858 
2,664,354 
750,0*2 


City 

Cwr.ll . 

CWw  Falls  .... 
C.4w  Rapid.  ... 


Cantwruill.  .. . 
Chwla.  City . . 

Clintw . 

CaWKil  BluH. 

Cra.twi . 

Dauwipwt  .... 


E. tliwvill.  . . . 

F. ir(i.ld . 

Fwt  Dodg.  ... 

law.  City . 

lawn  City  .... 
KMkuk . 

Mw.lMlItown  , 
Mason  City  . . 
Mt.  PImswiI  . 

Mu.cWin.  . . . 

N. wtwi . 

O. lw.i . 

OskolMso. . . 
Ottumwa  . . . . 

Pwry . 

ShonwidMk . . 
SiMx  City . . . 


Wo.liington  . . 
WWwIm  . . . . 
Wabstar  City . 


Pub. 

Papw  lisbad 

.  Tima.-Hw.ld . (a) 

.  Rw.td . (a) 

.  Coiatta . (a) 

Sunday  aditian . . . .  (S) 

Total . (aS) 

, .  lawagiaii.Citisan . .  (a) 

,.  Prats . (a) 

, .  Hwold . . (a) 

, .  Hanpwail . 1.5) 

.  .Naws.Advartisar  ..  (a) 

, .  Damacrat . (m) 

Tima. . (a) 

Damacrat.Timas  ..  (S) 

Total . (maS) 

.  .Talagr^b  Hwald  (a) 
Sunday  aditian ....  (S) 

Tatal . (aS) 

..Nows . (a) 

. .  Lodgar . (a) 

.  .Matsangar  & 

Cbranicla . (a) 

.  .lawon . (m) 

..PrasS'Citisan  ....(a) 

. .  Cota  City . (a) 

. .  Timas-Rapublicon  (a) 

. .  Glaba.Gasatta  ....  (a) 

..Haw . (a) 

. .  Journal . (a) 

..Nwr. . (a) 

. . .  Ragistw . (a) 

> . .  Hwald . (a) 

, . .  Cauriw . (a) 

...Cbial . (a) 

, . .  Santinal . (a) 

. . .  Jaurnal-Tiibuna . .  (ma) 

Journal . (5) 

Total . (".5) 

. . .  Journal . (a) 

. .  .Cowiw . (aS) 

. . .  Fraaman-Jaurnol  . .  la) 


Display 

HntiannI  Lacnl 

250,023  2,244,944 

183,35*  1,554,112 

1,244,124  8,705,004 

174,2*6  2,906,232 

1,418,410  11,611,236 

247,622  1,8*5,642 

2*8,***  1,8*8,37* 

*27,614  6,267,815 

868,000  5,210,156 

259,756  2,187,22* 

1,841,224  6,030,738 

2,103,150  8,573,222 

324,534  2,98*,  172 

4,268,90*  17,590,132 

1,0*2,840  5,367,684 

73,752  2,123,604 

1,166,5*2  7,4*1,288 

206,2*0  1,583,1*0 

221,^76  2,310,028 


Abilana . 

Arkansas  City  . 

Atchison . . 

Augusta . 

Chwwta . 

Clay  Cantor  . . 
CaHayuilla  . . . 
Council  Crava 
Dadga  City  . . . 
El  Dorado  . . . . 

Fart  Scott  .... 
Gordon  City  . . 

Hiawatha . 

Hutchinson  . . . 


8icknall . 

8laamingtan  . . . 

BIsHtan . 

Calsmbio  City  . 

Gawlardsvilla  . 
Dacolur . 

Elkhwi . 

Elwaad . 

Franklin . 

Gashan  . 

Grsanfiald . 

Craansburg  . . . . 
Hsrtlwd  City. . . 
H|ntingtan  ... 


.  Haws . (a) 

.  Hwald-Tolaphana  (a) 

.  Naws-Bannar . (a) 

•  Cammarciol  Mail  8. 

Past . (a) 

.  Rapublican . (a) 

.  Joumal-Rauiaw  ...  (a) 

.  Damacrat . (a) 

.  Truth . (a) 

,.Call-L.adar . (a) 

. .  Siw . (a) 


469.630 

412.454 

295.526 

5,560,030 

4,128,41* 

3,041,920 

1,143,212 

644,224 

363,160 

92,064 

90,552 

48,120 

Indwpwndwwc*  .  a 

287.158 

954.996 

341.058 

174.944 

1,689,422 

9,374,484 

2.452,338 

1,404,018 

292,586 

2,667,196 

250,222 

410,270 

22,888 

243.964 

42.473 

58.198 

loU . 

ittwctiww  City  a 
Kofitws  City  a  a 

389.046 

91.248 

644.826 

235.120 

4.513,740 

572,096 

5,735,12* 

2,736,785 

634.074 

6.680 

1.231.874 

185.843 

67,298 

3.502 

60.186 

66.094 

L«wt»ncw  a  a  a  a 
Lwwywwortbaa 
Libwrol . 

McPhwrtWW  ana 
MonbwttOW  a  a  a  a 
Nwwfon  a  a  a  a  a  a 

Lalayalta  .... 
La  Porta . 

Laganspart  . . . 


. .  Ranartw . (a) 

..Haws . (a) 

. .  Haws.Timas . (a) 

. .  Harald.Praas  ....  (aS) 

. .  Hows.Sun . (a) 

..Tribuna . (a) 

. .  Jaumal'Cauriar  ...  (a) 

..Hwald- Argus . (a) 

.  .Citisan . (a) 

..Pros.  . (nr) 

Pharos  Tribuna  ...  (a) 
Sunday  aditian ....  (S)' 

Total . (-aS) 

, . .  Laador-T ribuna  . . .  (m) 

Chranicia . (a) 

Chranicla-Tribuna  (S) 

Total . (maS) 

. . .  Rapartw . (a) 

. . .  Damacrar . (a) 


.  Cauriar-Timas  ....  (a) 

.Ladgar . (a) 

.Pilat-H.ws . (a) 

. .  Clwian-DamacrW. .  (a) 
Sunday  aditian . . . .  (S) 

Total . (aS) 

, .  Polladium-ltam  . .  (aS) 

, .  Haws-Santinol  ....  (a) 

..Tribuna . (a) 

..Haws . (a) 

..Stw . (m) 

Tribuna . (a) 

Sunday  aditian . . . .  (S) 
Total . (maS) 

. .  Vidatta  Massangw.  (a) 
. .  Sun-Cammarc  iol . . .  la) 

. .  Hwald . (a) 

.  .Timas . (a) 


2,500,904 

6,803,048 

4,90*,*18 

2,947,10* 

9,078,4*6 

2,786,770 

3,305,834 

3,948,154 

2,720,200 

3,540,382 

2,535,064 

4,7*3,684 

2,370,522 

8,902,656 

15,11V400 

5,476,800 

1,624,000 

4,200,350 

5,7*0,054 

1,152,746 

11,133,150 

8,407,136 

8,427,986 

2,432,913 

19,268,035 

3,0*1,088 

1.879.733 
*(Ganwol  and 

6,172,7*6 

3,613,031 

3,504,554 

27,274,436 

256,760 

27,531,1*6 

7.552.734 
2,258,58* 
5,258,2*8 
5,073,201 
*,*0*,312 
9,559,186 
6,005,748 

24,612,644* 
*(lncludat  78, 
4,645,956 
6,427,042 
2,464,8*2 
2:815,1*4 


196.224  1,779,120  415,072  1 

483.2*0  5,528,306  705,978 

432,838  3,754,732  443,174 

212,013  2,423,5*2  253,974 

7*0,678  6,562,340  1,432,134 

246,008  2,113,244  387,324 

207,004  2,719,45*  323,410 

314,400  3,075,434  447,144 

468,024  1,958.544  2*3,432 

140,142  2,824.144  529,000 

147,58*  2,042,9*2  313,012 

373,948  3,359,3*8  *7*,**3 

2*3,472  1,473,264  374,334 

748,202  *,760.3*0  1,2*5,564 

1  037,372  11,274,811  2,687,7*3 

533,708  4,284,548  539,014 

218,07*  1,178,9*8  1*9,700 

578,172  2,809,6**  750,064 

5*4,204  4,251,002  8*7,538 

22.834  *76,724  153,188 

1  1*7.210  8,037,414  1,770,7*0 

77*.***  5.88*,*23  1,6*3,711 

780,010  5,8*7,581  1,447.2*4 

101.024  1,958,121  373,7*8 

1  661.030  13,742,624  3,6*4.744 

17*,374  2,317,854  487,942 

.  1,623,254*  176,170 

Local  cambinad) 

387,54*  4.9*4,598  704,230 

256,041  2,923.184  305,4*4 

2*3,138  2,411,8**  571,12* 

1*2,000  18,234,434  3,989,454  4 

5,600  218,400  32,760 

1*7,600  18,453,036  4,022,214  4 

757.834  4,681,012  2,043,062 

208,362  1,540,51*  456,500 

3*6,29*  4,029,102  770,7*8 

318,433  4,259,115  379,932 

1,333,416  5,362,0*4  2,112,7*6 

1,301,4*6  6,042.1*2  2,1'4,^ 

134,5*2  4,*4*,174  1,221,9*0 

2,8*1,252  14,071.0*2  5,449,752 

1,134  Ratagrauura;  61,264  Comic) 

437.412  3,4*5,700  ***.388 

606,6*6  4,6*7,924  1,045,75* 

2*2,954  1.825.7*6  303,05* 

231  *52  1,44«,**2  3*0,170 


Norf«n  a  a  a  a  a  a 

Otf«W« . 

Psrtont . 

Pitttbl*r9  a  .  a  a 


a  R«{Uct*r*Chronicl*(«) 

a  Tr«««Ur . (•) 

.Globa . (aS) 

.  Gasatta . (a) 

,  .Tribuna . (a) 

..Dispatch . (o) 

. .  Journal . (aS) 

..Rapuhlica . (a) 

I .  Globa . (a) 

, .  Timas . (a) 

. .  Gasatta . (a) 

. .  Tribuna-Manitor ...  (a) 

.  .Talagrnm . (a) 

..Wwld . (a) 

..Haws . (d) 

Sunday  aditian ....  (S) 

Total .  (dS) 

. .  Rapartar . (a) 

Su^ay  aditian . . . .  (S) 

Tatal . (aS) 

. .  Ragistw . (a) 

..Union . (a) 

.  .Kansan . (a) 

Sun^y  aditian ....  (S) 

Tatal . (aS) 

, . .  Jaumal-Warld . (a) 

...Timas . (aS) 

. . .  Sauthwast  Timas . .  (a) 

, . .  Rapublicon . (a) 

. . .  Mwcury . |aS) 

.  ..Kanswi . (a) 

.  ..Talagrom . (a) 

. . .  Hwald . (a) 

...Sun . (a) 

c-, . (m) 

"Haadlight . (a) 

Total . (rna) 

. . .  Tribuna . (a) 

...Haws . (a) 

. . .  Journal . (a) 

Srtnday  aditian ....  (S) 

Tatal . (aS) 

. .  .Capitol . (m) 

Stata  Journal . (a) 

Capital . (5) 

.  Twal . (mai) 

....Hwrs . (a) 

. . . .  Cauriw . (a) 


2,664,066 

4,7*2,172 

4,5*2,36* 

1,519,772 

3,5*0,172 

1,8*8,345 

5,1*3,262 

1,483,180 

4,049,052 

3,473,652 

4,047,652 

3,071,425 

3,222,618 

2,008,652 

7,000,042 

2,868,320 

9,868,362 

2,641,030 

726,950 

3,367,980 

2,416,400 

4,*6*,*3* 

4,254,124 

1,8*2,317 

6,146,441 

6,307,448 

5,365,768 

2,955,*** 

2,9*2,630 

4,740,974 

4,041,184 

2,086,434 

3,8*7,93* 

4,071,102 

5,024,684 

5,028,212 

10,052,8*6 

2,740,238 

2,158,428 

6,450,710 

2,058,714 

8,509,424 

*,*33,5*5 

9,070,635 

3,685,808 

23,690,038 

3,440,407 

3,759,252 


218,5*0 

326,746 

435,0*0 

1*1,856 

268,730 

184,274 

356,314 

173,430 

3*7,110 

227,8*7 

371,7*1 

252,07* 

362,726 

2*1,533 

857,164 

162,3*6 

1,019,550 

431,5*3 

11,074 

442,666 

215,712 

509,040 

5*1,745 

107,975 

4*9,720 

430,822 

527,271 

340,833 

2*0,052 

423,332 

277,313 

247,478 

273,112 

368,480 

442,736 

443,226 

8*5,962 

368,554 

322,406 

653,016 

75,7*8 

728,884 

1,163,6*0 

1,139,355 

2*8,260 

2,5*1,295 

358,575 

276,864 


2,157,884 

4,064,662 

3,377,2*0 

1,229,816 

2,871,876 

1,457,982 

3,9*9,720 

1,114,915 

2,750,342 

2,964,010 

3,332,735 

2,308,644 

2,475,830 

1,467,556 

4,651,948 

2,242,548 

6,8*4,496 

2,048,258 

6*1,726 

2,739,984 

1,763,986 

3,919,382 

2,813,832 

1,200,458 

4,014,2*0 

4,796,246 

4,3*5,582 

2,279,648 

2,465,218 

3,648,918 

3,358,872 

1,579,823 

3,204,574 

3,129,532 

4,015,046 

4,019,554 

8,034,600 

1,9*0,846 

1,6*7,322 

4,608,5*0 

1,680,434 

6,289,024 

6,363,203 

5,1*0,318 

2,574,0*1 

14,129,612 

2,66*,*1* 

2,929,640 


208,938 

321,972 

698,1*7 

79,046 

349,174 

201,677 

771,302 

139,870 

*70,116 

158,152 

2*6,12* 

454,233 

327>)54 

1*6,114 

1,320,270 

462,980 

1,7*3,250 

106,757 

21,875 

128,632 

334,684 

377,228 

749,070 

567,623 

1,316,6*3 

9*1,746 

329,406 

301,280 

179,544 

578,57* 

2*5,526 

203,077 

355,3*0 

510,67* 

526,288 

526,190 

1,052,478 

346,255 

103,088 

1,063,146 

W2,512 

1,365,658 

2,276,316 

2,634,331 

*07,583 

5,718,230 

320,103 

459.942 


Ashland . 

Bawling  Groan  . 


Hapkinsvilla . 
Laningran  . . . 


Madisanvilla . 
Mayliald  . . . . 
Middlasbwa  . 
Owansbwa  .. 


...Tribuna . (a) 

. . .  Haws-Talagroph  . .  (a) 
...Haws  Rapublican  (a) 
. . .  Hawk-Eyo  Gnsarta  (a) 


3.969,144  374,921  •2,839,413  659,  Ml  M.jlW 

2  979,240  297,728  2,420,922  ’“.“J  H-SS 

3,216,815  320,425  2,407,048  428,113 

8,146,1*0  974,664  5,743,710  1.345,904  *1.900 


aaaaa  (aS) 

aP«Hl  City  N«««a..  (•) 

&Wfl4«y  •4iti«f«  a  a  a  a  (S) 

T«t«l . (•S) 

a  IC»«h»Cky  Pott  Sana  (o) 
a  A^ocoto* 

Motoo«9or . (o) 

Soo^oy  oditiofi  a  a  a  a  (S) 

Tofol . (oS) 

,  a  StOtO  Joomol  a  a  a  a  (oS) 

,  a  Entof^ioo . (o) 

Sowdoy  O^itiOlf  a  a  a  a  (S) 

tofol . (oS) 

.  a  Gloooot  &  JoMfool  (n) 

SonJoy  o4itiofl  a  a  a  .  (S) 

Tofol . (>^) 

a  a  N«w  Ero . (o) 

aoHorolrf . <«) 

Loo^r . (o) 

Horold.LooJof  a  a  a  .  (S) 

Tofol . 

aaMoooon9or . (•) 

aaMooooofor . (o) 

a  a  Now* . .  a  a  (#) 

aaMooMoyov  A 

U^irOf  a  a  a  a  a  a  a  (mo) 

Sofa  o4itioo . 

Soo^oy  o^ftion  a .  a  a  (S) 
Tofol . (fl»oS.  Sofs) 

a  a  Sow  DoiWOCfOf . (o) 

Sow^oy  O^H  iOW  a  a  a  a  (S) 

Tofol . (oS) 

a.Roftotor . (o) 
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LOUISIANA 


p.k- 

T.t.l 

Ditpl.v 

Cl.tti- 

Ci*y 

Popor 

liohed 

Linage 

Notional 

Local 

Bed 

L.«al 

Baton  Revga . 

•  «  Advocate . 

•  •(m) 

16,193,194 

1,711,500 

11.312,770 

<856,700 

312,224 

Stato>Timot ... 

18,739,077 

1,809,150 

13,786.605 

2,856,700 

286,622 

Advocoto. ..... 

..(S) 

5,513,682 

937.922* 

3,774,270 

800.418 

1,072 

Total . 

(mS) 

40.445.993 

4.458.572* 

28.873.645 

6.513.818 

599.918 

'(fnetudeo  692,7^7  lineo  Porode;  CcNnict  60.99n 

Bogolwto . 

..Nowo . 

2,961,084 

428,890 

2,301,712 

159,110 

71,372 

bunday  edition . 

..(S) 

749,140 

16.016 

690.060 

39,270 

3,794 

Total . 

.(.S) 

3,710,224 

444.906 

<991,772 

198,380 

75.166 

Jonningt  ••••*••• 

•  .News.  .••••... 

2,439,738 

406,084 

1,634,892 

300.888 

97,874 

Lofoyatt* . 

..Advortioer  .... 

.(.S) 

11,376.848 

1.149.260 

8,173.284 

2,005,416 

48,888 

Loka  Choflat  •••• 

».  American>Preoo 

..  W 

9.469.146 

1,259.064 

6.377.680 

1,638,432 

193,970 

Sunday  edition . 

..(S) 

2,911,048 

83.284 

2,405,298 

421,052 

1,414 

Total . . . . 

.(.S) 

121380,194 

1,34^348 

8,782,978 

2,059,484 

195,384 

Monroa . 

•  .World......... 

..(■) 

7,998,571 

1.466,877 

4.676.611 

1,849,484 

5,599 

N«.>  S)« . 

7,761.098 

1,461.896 

4,597,214 

1,541,859 

160,129 

World . 

..($) 

2,678,971 

167.320 

1,821,646 

688,751 

1,254 

Totol . 

(meS) 

18,438,640 

3.096,093 

11,095.471 

4,080.094 

166.982 

Naw  Iborio . 

..Ibniofi . . 

3,734,480 

452;992 

2,524,074 

597,576 

159,838 

Opalowsoi . 

•  .World . 

3,144,564 

672;924 

1,858,220 

449.680 

163,740 

Sundoy  edition . 

..(S) 

960,180 

45,500 

770,000 

133,420 

11,260 

Total . 

.(.S) 

4,104,744 

718,424 

2,628,220 

583,100 

175,000 

MAINE 

..Kennebec  Journal  .(m) 

5,489,820 

837,074 

3,879,078 

773,668 

Bongor . 

..Newo.  ..•••... 

..(m) 

8,874,446 

1,662;733 

675.164 

460.549 

ft 

Both . 

..Timeo . 

1,883,336 

772,167 

922,834 

18,833 

U 

Biddoford . 

. .Journal  ....... 

3,121,356 

446,684 

2,417,086 

209,972 

47,614 

Lawitton . 

.  .  ^un . 

7.292;866 

96S.538 

5,608,932 

718.396 

M  tf 

Journal  ....... 

7,142;212 

964.908 

5,467,560 

709.744 

tt  U 

Totol . 

14,435,078 

1,930.446 

11,076,492 

1.428.140 

»  ft 

Portlond  ••#•«••• 

•  .Preoo«Herold  .. 

9.858.793 

2.137.005 

6.259.752 

1.343.291 

118,745 

Expreoo . 

9,858,793 

2,137,006 

6,259,752 

1,343,291 

118,744 

Telegram . 

..(S) 

3,360,765 

364,972 

2,489,881 

500,669 

5,243 

Totol . 

23,078,351 

4,638,983 

15,009,385 

3,187,251 

242,732 

Wotarvill*  . . 

..Sentinel . 

..(m) 

6,729,170 

683.046 

5,149,158 

896,966 

ft  tt 

MARYLAND 

Annapelift  ••••••. 

,  ..Coital . 

4,231,802 

449,837 

3,108,936 

544,929 

128,000 

Combridga  . 

, . .  Bonner . 

3,770,956 

419.804 

2)761,192 

466,606 

123,354 

Frodorick . 

> . .  Post . 

...(«) 

7,980,462 

670,908 

6,597,640 

639,310 

72,604 

Newo.  •••«.••• 

...w 

7,829,724 

654,934 

6.398.056 

686.266 

90,468 

Total . . . 

15.810.186 

1,325,842 

12.995.696 

1,325,576 

163,072 

Hogarstown . . 

...Herald . 

...w 

9,416,428 

1,203,594 

6,974.996 

1,237,838 

ft 

Moil . 

9.396.604 

1,204,910 

7,003,962 

1,187,732 

tt 

Total . 

18,813,032 

2,408,504 

13,978,958 

2,425,570 

tt 

Solitbwry . . 

...Timeo  ........ 

10,880,212 

856,506 

8,0X,428 

1,785,042 

208,236 

MASSACHUSETTS 

AtKol . . 

...Newt . 

...w 

2,907,730 

249,914 

2,235,0M 

395.962 

26,824 

Bavorly . . 

...  Times . 

4,479,463 

293,895 

3,775,730 

312,888 

96,950 

Brockton . . 

> ..  Enterprioo>Tima8  (a) 

10,557,078 

1,019,648 

7,797,860 

1,739,570 

149,226 

Fall  Rivor . 

...Herold'Newo  ., 

12,633,881 

2,649,817 

8,325,772 

1,551,416 

106,876 

Fitchburg . . 

...Sentinel . 

8,547,658 

739,480 

6.506.794 

1,253,728 

47.656 

Gordnor . 

...Newo . 

4.273.618 

304.388 

3.606.245 

362.985 

ft  ft 

Glovcottor 

...Timet  . 

<603,354 

327,745 

(Not  recorded  oepwetely) 

Groontiold . 

• . .  Kocorder«Oaiette  (e) 

6,890,282 

609,420 

5,694,570 

487.438 

98,854 

Hoyorhill . 

...Goxette . 

6,725,311 

673,437 

4,655,306 

1,353,641 

A1,9V 

Holyoko . 

. ..Tronocript*  * 

Telegram  ... 

9,863,464 

1,123,045 

7,478,067 

1,189,510 

72,842 

HyannU . 

•  •  •  Cape  Cod  Stendord« 

Timeo . 

...w 

5.365,780 

441,728 

3,904,474 

940.072 

79.506 

How  Bodford**** 

.  • .  Stondord*Timeo 

10,947,538 

1,627,598 

7.659,400 

1.471.316 

189,224 

Sunday  edition 

...(S) 

2,487,898 

154.840 

<018,114 

X<400 

12,544 

Total .••••••• 

..(.S) 

13,435,436 

1,7821438 

9,677,514 

1,773,716 

201,768 

Howburyport  •  •  •  • 

...Newo . 

2,934,666 

290,497 

(Not  recorded  oeporately) 

North  Adorno •••. 

• . .  Transcript  • . . 

6.248.326 

506.380 

4.884.782 

785.694 

71,470 

North  Attloboro  . 

...Chronicle  .... 

4.093.721 

371.200 

<828,210 

870.311 

23.800 

North owpton  .. .. 

. ..Hompohire>Gexette  (a) 

6.944.210 

513,436 

5,867,120 

480.200 

83,426 

Pittofiold . 

...Berkohire  Eogle  ..(e) 

11,875,822 

1,201,032 

8,716,260 

1,86<834 

94,496 

Solom . 

...Newo . 

8,470,658 

716.940 

7,753,718 

n 

16.067.982 

2.888.858 

9.728.082 

3,451,042 

Republican  . .. 

...  (S) 

5,518,352 

934.906 

<968,728 

1,614,718 

Total . 

21,586,334 

3,823,764 

12,696,810 

5.065.760 

T  ovnten 

•  • .  Goxette . 

....{.) 

5,448,601 

769,396 

3,814,365 

804.840 

tt 

Wokofiold . 

. . .  Doily  Item  • . . 

....(.) 

3.713.724 

246,001 

2,321,410 

1,092,609 

53,704 

Walthom  •••••••• 

•  • .  NewfTribune 

....(.) 

5,605,987 

445,685 

4,403,476 

658,826 

98,000 

MICHIGAN 


Adrian . . 

..Telegram  .••••• 

.(.) 

6,952,568 

500,990 

5,056,478 

1,281,924 

113,176 

Albion  ••••• . 

..Recorder..  ••••'• 

.(.) 

2,916,046 

235,970 

2,291,184 

347,648 

41,244 

Alpena.. ••••.••. 

..Newo . 

.(.) 

4.314,835 

430,073 

2,855,391 

931,903 

97,468 

Ann  Arbor  ••••••• 

• .  Newo  (••••••••  • 

.(•) 

12,613,902 

976,500 

8,433,222 

3,056,634 

147,546 

Bed  Axe  •••••••• 

..Huron  Tribune  •• 

2.544.192 

248.206 

2,145,178 

129,584 

21,224 

Battle  Creek  •••.. 

•  •  Enquirer  &  Newo 

.(.) 

11.209.814 

1,331,494 

7,546,402 

2,287,022 

45,111 

Sunday  edition .. 

.(S> 

3,237,615 

108,983 

2,583,031 

545,237 

147 

Total . .  •• 

(.5) 

14,447,429 

1,440,477 

10,129,434 

2,832,259 

45,258 

Boy  City  . . 

..Timeo . 

.(.) 

11.520.880 

1,365,084 

8.069,810 

2.070,348 

15,638 

Sundoy  edition  •• 

.(5) 

3,041,290 

93,184 

2,552,494 

392.098 

3,514 

Total . . 

(.5) 

14,562,170 

1,458,268 

10,622,304 

2,462,446 

19,152 

Benton  Harbor.  •  •  • 

..N*ws  P.llodi.m. 

.(.) 

8.667.764 

943,194 

6,198.864 

1,451,772 

73,934 

Cadilloc . 

..  Newo. . . 

.(.) 

3,493,316 

340,532 

2,785,380 

172,061 

195,343 

Cheboygon.  •••••. 

. .  Tribune....  •  ••  • 

.(.) 

2,424,142 

233,002 

2,130,002 

52,402 

8,736 

Dowagioe.  •••.••• 

..Newo . 

.(.) 

2,674,014 

282.296 

1,950,326 

345,422 

95,970 

Eocanabo . 

..Pr.ii . 

.(*) 

4.993.744 

477,694 

3,964,422 

484.470 

67,158 

Flint............ 

• . Journal  .•••.••• 

.(•) 

25.934.748 

2,518,082 

17,727,822 

5.688.844 

Sundoy  edition.. 

.(5) 

6.627.418 

166,964 

5,063,870 

1,396,584 

Total  •••••••«•• 

(.51 

32,562,166 

2,685,046 

22,791,692 

7,085,428 

Grond  Haven ••••• 

.  .  Tribune  ........ 

.(.) 

4.899.361 

300,496 

3,810,281 

631,537 

157,047 

Greenville....... 

..Newo . 

.(.) 

3.267.040 

276.458 

2,467,416 

461,048 

62.118 

HilUdol. . 

..Newo . 

.(.) 

4,046.421 

347,638 

2,823,356 

759,843 

115,584 

Houghton..  •••••• 

..Mining  (^zette.. 

.(.) 

4,252,038 

378,574 

3,483,424 

282,310 

107,730 

Iren  Mountoin  •••• 

•  •Iron  Mountain  Newo(e) 

3.993.864 

434,952 

2,927,778 

573,020 

58,114 

Ironwood  •••••••• 

•  •Globe.  ••••••••• 

4,745,902 

455,098 

3,730,202 

466,956 

93,646 

Jockoon . 

..Citixen  Patriot.. 

12,298,087 

1,523,466 

8,120,543 

2,508,492 

145,586 

Sunday  edition  •• 

..(5) 

3,792,805 

147,980 

3,083,943 

555,842 

5.040 

Total  .•••••  •••• 

.(.5) 

16,090,872 

1,671,446 

11,204,480 

3,064,334 

150,626 

Kolomozoo.  •••••• 

•  •  Goxette  •••••••  • 

17,329,564 

1,698,396 

11,228,588 

4,402,580 

Sunday  edition  •• 

..(5 

3,666,628 

117,922 

2,564,296 

984,410 

P  P 

Totol . 

.(.5 

20,996,192 

1,816,318 

13,792,884 

5,386,990 

P  P 

Lonoing . 

..Stote  Journol  ... 

19,585.664 

1,975,470 

13,476,428 

4,050,760 

83,006 

Sunday  edition.. 

..( 

6.687.660 

225.372 

5,126,926 

1,334,088 

1,274 

Total  •••••••••• 

.(.5) 

26,273,324 

2,200,842 

18,603,354 

5,384,848 

84,280 

Ludington  ....... 

. . 

3,216,598 

374,486 

2,468,508 

319,396 

54,208 

Meniotee  •••••••. 

•  •NewO'Advocote  . 

..(•) 

2,620,842 

326.634 

1,764,336 

423,864 

106.008 

Meroholl . 

•  •Chronicle . 

..(.) 

2,413,964 

273,392 

1,630,328 

391,342 

118,902 

Menominee.  ».•••. 

• » nereld'Leader  • . 

3,761.758 

251,888 

3,100,930 

347,116 

61,824 

Midland  ••••••••« 

..  Newo . 

7,080,934 

528,318 

5,013,652 

1,390,410 

148,554 

Monroe  .•••••••• . 

..Newo . 

9,744,910 

584,276 

7,380,044 

1,567,188 

213,402 

Mt.  Clement . 

. .  Monitor  Leader. « 

..(.) 

7,726,866 

349,944 

5.692,358 

1,465,576 

218,988 

Muokegon  •••••« 

•  •Chronicle  •••••i 

15,708,882 

1,219,946 

10,853,640 

3,628,366 

6,930 

Nileo  ••••••••?. 4 

••Star .•••.•••••< 

5,138,350 

496.384 

3,693,480 

857,556 

90,930 

Owoooo  •••••.••< 

•  •  Arguo*Preoo...« 

6,946,520* 

521,570 

5,478.256 

834,764 

97,552 

‘(Includeo  14.378  Local  Reodero  lineo) 

MICHIGAN  (Coirtiiivwl) 


P.S- 

T.).l 

Display 

Cl.»i. 

City 

Paper  lished 

Linage 

National 

Local 

Bed 

L..N 

•  New  o*Review  •  •  • « 

..(•) 

2,919,676 

374,500 

2,050,956 

350,267 

143,953 

•  Press . 

19,010,164 

1,496,567 

13,854,692 

3,579,160 

79,745 

•  Times  Herold...i 

9,258,718 

1,075,606 

6,558,230 

1,464,400 

160,482 

Sundoy  edition... 

..(5) 

2,011,982 

49,084 

1,667,036 

295,862 

Total ••••••••••< 

.(.5) 

11,270,700 

1,124,690 

8,225,266 

1,760,262 

160,482 

.  T.SkMM . . 

12,047,196 

538,776 

8,150,926 

3,202,458 

155,034 

■  News . . 

15,979,502 

2,011,436 

10,615,318 

3,257,520 

95,228 

..(5) 

3,968,496 

181,370 

3,102,316 

683,298 

1,512 

.  (.5) 

19,947,998 

2,192,806 

13,717,634 

3,940,818 

96,740 

5,475,988 

944,300 

3,621,674 

805,826 

104,181 

•  News . . 

4,790,128 

414,274 

3,682,294 

634,550 

59,010 

..(*) 

2,997,960 

291,746 

2,107,840 

523,586 

74,781 

..(.) 

4,822.032 

326,359 

3,568,117 

862,974 

44,382, 

3,079,062 

305,732 

2,255,848 

449,806 

67,676 

,  •  Record-Eagle  •  •  • 

7,978,995 

579,407 

6,398,154 

1,001,434 

*  t 

Ypoilanti . . 

..Pr.» . 

..(•) 

5,109,958 

426,370 

3,363,248 

1,256,360 

63,980 

MINNE50TA 

5,793,256 

410,158 

4,577,916 

689,766 

115,416 

..  (5) 

1,290,646 

19,138 

1,148,154 

123,200 

154 

.(.5) 

7,083,902 

429,296 

5,726,070 

812,966 

115,570 

•  •  Herald  ••••••••• 

6,504,120 

462.728 

4.911.480 

998,410 

131,502 

PSahaav ........ 

..(•) 

3,351,712 

387,252 

2,444,204 

363,146 

102,592 

3,837,316 

487.578 

2,545,242 

671,272 

133,224 

•  •Times  ••••••••• 

..(•) 

1,991,439 

318,467 

1,483,454 

104,818 

84,700 

•  •Sentinel........ 

4,197,466 

373,524 

2,959,488 

755,678 

118,776 

Faribault.  ••••••• 

•  •News . 

3,7a,751 

352,673 

2,823,632 

465,528 

106,918 

Fergus  Falls . . 

»• Journal  •••••••• 

3.667,566 

595,280 

2,483,432 

457,898 

130,956 

Hibbing  ••.•..•«.< 

.  •  Tribune . 

..(•) 

4,601,730 

562,044 

3,340,106 

565,872 

134,708 

Int'l  Folio . 

i. Journal  •••••••• 

2,611,796 

329,295 

1,875,013 

147,368 

97,468 

LitH.  Fall. . 

•  •Transcript...... 

2,131,542 

2  66,546 

1,453,744 

327.768 

83,454 

Mankato.. . . 

..Free  Press . 

8,439,732 

752,052 

6,280,218 

1,X8,608 

98.8S4 

Moorhead  (tee  Parge,  N.D.) 

N.wUlm . 

•  •Journal  •••••••• 

3,459,862 

338,618 

2,518,614 

552,748 

49,882 

Owotenno.  ••••••• 

..People's  Press  • 

.(mS) 

3,488,242 

401,716 

2,391,083 

559,613 

126,830 

Red  Wing . 

•  •Republican  Eoglr 

>  (.) 

3,489,444 

355,656 

2,520,490 

538,706 

74,592 

Rochester . 

..Post  Bulletin ... 

12,336,450 

883,050 

9,673,076 

1,659,364 

120,960 

St.  Cloud . 

•  •Times  . . . 

7,520,680 

803,521 

5,753,651 

858,228 

105,280 

Virginio . 

..Mesobi  News  ••• 

5,839,733 

534,981 

4,151,174 

1,028,096 

125,482 

Wilfmar.......... 

•  •Tribune . ••• 

3,955,924 

291,200 

2.987,040 

381,080 

103,138 

Worthington  •••••• 

..Globe . 

..(•> 

4,291,434 

400,722 

3,277,078 

510,160 

103,474 

MISSISSIPPI 

Biloxi*Gulfport... 

..Harold . 

11,432,400 

829,986 

9,216,520 

1,184,844 

201,050 

•  •Delto  Democrat- 

Times  . . 

.(.5) 

6,007,596 

666,463 

4,434,199 

819,882 

87,052 

Greenwood.  •••••  • 

•  •  Commonwea  Ith  •  • 

3,144,151 

391,613 

2,545,457 

176,862 

36,219 

Grenada ••••••••• 

•  •  Sentinel-Ster.  •  •  • 

2,329,068 

(No  Breakdo 

wn) 

Hottieoburg  •••••• 

•  •Hattiesburg 

8,568,658 

634,830 

7,215,250 

579,726 

138,852 

McComb......... 

•  •Enterprise-Journal  (e) 

2,655,338 

428,176 

<227,162 

(Clossified  end  Legol  in  local) 

•  •  Democrot.  •••••. 

4,501.224 

412,090 

3,208,338 

662,116 

218,688 

Times . . 

.(.5) 

3,479,937 

538,585 

2,935,547 

5,895 

Tupelo . . 

•  •Journal  . . 

1 . .  (m) 

6,142,287 

580,977 

4,742,474 

751,996 

66,840 

MISSOURI 

Boonville  ••••••• 

..M.W1 . 

2,322,764 

241,437 

1,803,396 

241,892 

36,039 

Hews  .••.....•• 

..(w) 

1.399.548 

78,291 

1,301,482 

6,230 

13,545 

Total . 

3,722,312 

319,728 

3,104,878 

248,122 

49,584 

Brookfield . 

. .  News-Bulletin  . . 

..(•) 

2,207,432 

190,438 

1,781,206 

235,788 

p 

Cape  Girardeau.  •  • 

. .  Southeast 

Missourian  ... 

5,791,114 

597,310 

4,303,418 

809,284 

81,102 

Carthage  ........ 

..Press . 

3)710)462 

212)114 

2,950)836 

501,340 

46,172 

Chillicethe  ..•••. 

. .  Constitution- 

Tribune...... 

3,199.560 

349,748 

2.405.844 

443,968 

Columbia.... .... 

..Missourian . 

3,076,150 

303,506 

2,226,770 

473,830 

72,044 

Tribune........ 

..(•1 

6,063,022 

629,370 

4,391,044 

953,484 

89,124 

Excoloior  Springs 

..Standard  .•••.•• 

1,239,736 

122,797 

856,413 

232,960 

27,566 

Sunday  edition . . 

..(5) 

302,473 

30,699 

213,534 

58,240 

Total .......... 

.1.5) 

1,542,209 

153,496 

1,069,947 

291,200 

27,566 

Fulton . 

• .  Sun-(Mxette  . . . . 

2,456,342 

214,116 

1,887,879 

287.833 

66,514 

Honnibol . . 

..Courier-Post.... 

4,248,132 

499,226 

2,971,150 

760,116 

17,640 

Independence  .... 

..  Examiner . 

..(.) 

5,205,746 

248,990 

3.808,378 

958,412 

152,700 

Joplin . 

. .  Globe . 

6,795,320 

842,800 

4,928,420 

1,007,244 

16,856 

News-Herold. . . . 

..(.) 

4,564,644 

960,596 

2,210,518 

1,388,856 

4,704 

Globe . 

..(5) 

2,984,100 

278,516 

2,293,004 

409,444 

3,136 

Total . . 

,(m.5) 

14,344,054 

2,081,912 

9,431,912 

2,805,544 

24,696 

Kennett  ......... 

..Dunklin  Democrat  (e) 

3,351,238 

345,772 

2,796,150 

96,600 

38,626 

Kirkovilte . 

. .  fcxpress  &  News 

(••) 

4,058,324 

320,208 

3,320,952 

355,900 

61,264 

Lamer . . 

. .  Democrot. ...... 

..(.) 

1,491,994 

(not  kept  separately) 

Lexington . 

.  .Advertiser-News 

..(.) 

1,806,000 

170,000 

1.680.000 

112,000 

14,000 

Moryville........ 

. .  Forum . . 

2,989,844 

217,476 

2,515,646 

219,982 

36,740 

Mexico.......... 

. .  Ledger . 

4,023,383 

477,176 

3,074,316 

418,796 

53,095 

Mob.rly . 

• .  Monitor-Index . . . 

..(.) 

3,717,020 

387,470 

2,843,400 

437,206 

48,944 

Neosho . 

..News . 

..(•5) 

3,568,439 

271,271 

2,410,557 

764,302 

22,309 

Nevoda. ......... 

..Moil  &  Herald... 

..(•5) 

2,769,816 

271,768 

2,119,628 

314,118 

64,302 

St.  Charles  ...... 

. .  Cosmos-Monitor . 

..(.) 

1,456,000 

204,795 

582,418 

384,076 

284,711 

St.  Joseph . 

. .  (^xette . 

...(•) 

4,670,162 

1,142,547 

2,035,551 

1,441,580 

50,4M 

News-Press  . . . , 

9,185,988 

1,152,900 

6,138,475 

1,876,833 

17,780 

N.wi-Pi...  .... 

...(5) 

3,302,572 

212,933 

2,687,447 

400,260 

1,932 

Total . . 

17,158,722 

2,508,380 

10,861,473 

3,718,673 

70,191 

. . 

. .  Capital . 

. . .  (m) 

4,537,183 

547,610 

3,427,809 

438,788 

12<976 

Democrat. ...... 

...(.) 

4,537,183 

547,610 

3,427,809 

438,788 

122,976 

Sundoy  edition.. 

...(5) 

1,814,953 

90,531 

1,519,798 

190.967 

13,657 

Totol . . . . 

.(meS) 

10,889,319 

1,185,751 

8,375,416 

1,068,543 

259,609 

Sikeoton . 

. .  Stendord . 

3,897,278 

478,086 

3,263,848 

126,532 

28,812 

Springfield . 

..News . . 

10,674,979 

1,369,954 

7,527,436 

1,770,853 

6,741 

Leoder  &  Press 

...(.) 

10,748,227 

1,371,216 

7,554,225 

1,770,867 

51,919 

News  &  Leoder 

. . .  (5) 

4,454,660 

250,768 

3,385,004 

815,710 

3,178 

Total . 

(meS) 

25,877,866 

<991,933 

18.466.665 

4,357,430 

61,838 

Trenton . 

• .  Kepublic-Times 

...(.) 

2,068,682 

171,052 

1,707,328 

148,680 

41,622 

Warren  oburg . 

.  .Stor-Joumal  . . . 

...(•) 

2,815,827 

332,885 

2,282,245 

181,447 

19,292 

w.it  Plolni . 

..Q.ni . 

...(•) 

1,777,370 

241,094 

1,352,554 

150,164 

33,558 

MONTANA 

Billings . 

. . .  Gazette . 

. . .  (m) 

10,746,712 

1,655,453 

7,540,433 

1,550,826 

« 

Sundoy  edition . 

...(5) 

3,923,655 

421,508 

3,017,237 

484,910 

P 

Totol . 

..(mS) 

14,670.367 

2,076,961 

10,557,670 

2,035,736 

P 

Bozeman  •••••••. 

... Chronicle . 

•  •(.5) 

2,998,656 

434,644 

2.095.128 

362,052 

106,832 

(Classified  and  Legal  12 

tines  per  Inch) 

Butte  ••••••••••« 

.  • .  Stondord . 

. . .  (m) 

7,819,096 

1,460,184 

4,999,610 

1,256,808 

102,494 

Post . 

...(•) 

6,788,964 

1,413,286 

4,129,398 

1,178,226 

68,054 

Stondord . 

...(5) 

2,147,572 

in,718 

1,634,052 

337,946 

2,856 

Total . 

.(meS) 

16,755,632 

3,046,188 

10,763,060 

2,772,980 

173,404 

Greet  Fells . . 

...Tribune . 

...(m) 

8,102,367 

1,382,108 

5,364,611 

1,296,568 

59,080 

Leader . 

4,926,054 

1,424,262 

<173,164 

1,269,576 

59,052 

TrIbun. . 

...(5) 

3,043,033 

285,796 

2,338,567 

414,778 

3.892 

Totol . 

.(—5) 

16,071,454 

3,092,166 

9,876,342 

<980,922 

12<B4 

Hamilton . . 

. . .  Ravolli  Republican  (e) 

939,466 

208,652 

642,432 

63,924 

24,458 

Helene . 

.  • .  Independent- 

Record...... 

..(.S) 

5,028,758 

831,621 

3,496,878 

551,866 

148,393 
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MOMTAMA  (CaMlaiMrf) 


City 

(•Htytll-- 

U«iii«»". 

llnaytlM. 

Win  City. 
Wiwala  . . 


P.k. 

Payn  liakaA 

latar  Laka . (a) 

SaaAay  aAitiaa  ....  (S) 

Tatal . (ak) 

Nawt . (a$) 

Eatafprisa . (a) 

Staf . (aS) 

Miaiaaliaa . (a) 

Saaday  aditiaa . . . .  (S) 
Tatal . (mi) 


Tatal 

Liaafa 

3,430,574 

944,442 

4,395,214 

2,734,272 


IMtylay 

Nattaaal  Lacal 


442,224 
40,200 
502,432 
l,292,10r 
*(Caaaral  aa4  Lacal) 
2,259,349  353,934 


2,345,202 

115,430 

3,180,432 


2,345,398  518,910 

5,750,944*  894,298 

1,421,324  97,914 

7,3n,292  994,214 

*(MitMaliaa  (a)  aad  Saatiaal  (a)  »al4 
Oaly  aafaiaf  liaaya  akawa). 

NEBRASKA 


1,749,223 

1,542,898 

3,713,554 

1,284,780 

4,998,334 


408,744 

140,938 

549,482 

387,072 

131,733 
253,134 
1,141,112 
238,430 
1,379,742 
I  caakiaatiaa. 


La«al 

85,274 

10,920 

94,194 

57,092 

24,479 

50,454 

a 


B 


14 
S4 
70 
02 
92 
24 
00 
74 

15 
54 
OS 
4S 
54 
54 

S2 

30 

92 

40 

SO 

S2 

3S 

74 


150 

52 

19 


152 


ISO 

195 

MO 


39 

45 

04 


02 

72 


44 

24 

44 


00 

54 

04 

34 

94 
24 
44 

00 

40 

95 
44 
09 
02 
II 
84 
SO 


74 

74 

57 
09 
12 
41 
'19 

75 
138 
22 
92 

58 


132 

94 

154 

154 

104 

ISO 

152 

192 
124 
ISO 

193 


a  TimaO'Harold . . .  a  < 

.(•) 

2,770,484 

252,014 

2,0a,998 

404,304 

45,344 

.(•) 

3.760.050 

389,508 

2,959,228 

335,440 

74,874 

.(e) 

4,141,544 

354,298 

3,324,580 

344,080 

114,404 

.(e) 

1,944,574* 

292,304 

1,524,210 

73,440 

35,042 

*(lncledei  19,374  Reeder.  1 

linot) 

j 

] 

J 

(•) 

5,853,744 

521,744 

4,144,980 

1,107,344 

79,474 

a  Indapaadafit . .  a  a  a 

.(•) 

7.94B.458 

733.168 

4,234,480 

851,354 

124.460 

.(e) 

4,405,882* 

636.062 

4.575.928 

1.02S.780 

115,192 

*(lncludat  57.920  linot  Local  Roadort) 

.CitilM . 

.(e) 

2,552,732 

220.094 

2.041.618 

179.970 

71.064 

.Hab . 

.  (e) 

4.117.974 

416.360 

3,313,248 

273,334 

115.010 

I’liifr 

11.176.914 

1,485,124 

4,994,332 

2,452,128* 

43.330 

.  (e) 

10,815,894 

1,329,774 

6.991.530 

2.431.408* 

43,182 

.(5) 

3,387,580 

278.628 

2.372.468 

736.162* 

322 

Tatal . (' 

maS) 

25,380,390 

3,293,528 

14,340,330 

5.619.698* 

104,834 

*(lnctudat  daatb  notieat) 

.(e) 

3.649.608 

348,253 

2.718.436 

504.012 

58.817 

.(e) 

1.944.B66 

303,086 

1,204,210 

356.678 

80,892 

.(5) 

573,580 

34.846 

429,730 

90,818 

18,184 

Tatol . 

(eS) 

2,518,444 

337,932 

1,433,940 

447.496 

99,078 

.(e) 

4.756.668 

544,824 

3,170,384 

804.516 

37.542 

4,234,902 

578,270 

4.808.904 

745.064 

104,524 

Tak . 

,  a  HawsaTima* . 

.(e) 

2,320,220 

217,490 

1.803.452 

197.876 

101.402 

NEVADA 

Elk . 

a  Fraa  Pratt  aaaa#  a 

.(e) 

1,734,487 

433,739 

1,132,348 

134,148 

32,432 

Ely . 

aTifnat . 

.(e) 

1.551.466 

438,508 

762.356 

271,454 

78,944 

a  Navada 

Stata  Jaurnai  ,  a 

(eiS) 

7.463.736 

1,223.740 

4.123.532 

1.870.190 

244,274 

Coiatta . 

.(e) 

9,500,494 

1,189,034 

4,284,414 

1.867,040 

160.006 

Tatol . (rmS) 

14,944,430 

2,412,774 

10,408,144 

3,737,230 

404,280 

NEW  HAMPSHIRE 

Cl«rtni*nt  aa4999«« 

•  Eogla . 

.(e) 

3,811,540 

596.414 

2,744,902 

470,224 

tt 

CMK^rda* . . 

a  Monitor  &  Potriota 

.(e) 

6.262.956 

873.488 

4.906.692 

3.903.376 

92.400 

0*v*r . 

laFottOf't  Damocrol 

(e) 

3.865.879 

384.723 

3,171,298 

286.807 

23,051 

KMflta9aaa499«99« 

,  aSontinolaaaaaaaaa 

.(e) 

5,331,592 

414,502 

4.282.530 

434,540 

M 

Ltconio . 

.aCitUon . 

.(e) 

3,810,545 

492,289 

2,930,442 

387,594 

H 

Ltb«**na  a  a  •  •  •  •  •  •  • 

,a  Vollay  Nowtaaaaa 

.(e) 

2.791,631 

438.659 

2.010.368 

342.604 

n 

a  9994  a4 

,  a  Union  Loodoraaaa 

.(d) 

10.059.014 

1.795,150 

6.195.182 

2.068.628 

»  ft 

Nawt  aaaaaaaaaaa 

.(5) 

2.424.828 

178,458 

1.714.916 

531,454 

ft  ft 

Total  aaaaaaaaaaa 

(dS) 

12,483,842 

1,973,408 

7.910.098 

2.600.082 

N«hiM* . . 

1  a  Talagropk  a  a  a  a  a  a  a 

.(e) 

7,777.749 

873.705 

4,258,910 

445,134 

ft  ft 

PtrHiKMEih . 

,  a  Harold . 

.(e) 

5,847,389 

788,441 

4,213,434 

794,348 

48.944 

NEW  JERSEY 

Aikary  Pofk . 

..Piaie . 

(eS) 

13.282.054 

1.145.121 

10.269.168 

1,712,157 

155,408 

Iridftton . . 

.aHowt . 

.(e) 

5,492,548 

427,884 

4.193.070 

749.252 

122,340 

IliMbtfh . . 

leaeeacajal 

.(e) 

13,710,032 

1.800.050 

9.857.750 

1,841,754 

210.476 

H«ck*flSOckaa»«aa< 

,a  Rocord . 

.(e) 

17,853,112 

2.141.913 

11,714,592 

3,718,770 

275.837 

Millvilit . . 

>a  Ropublicona . 

.(e) 

3.679.970 

334,894 

2.987.628 

294,658 

62.790 

Jd^frittOWfla  ##••#•< 

taRoCOrdaaaaaaaaaa 

.(e) 

6.535.956 

979.384 

4.096.750 

1.326.640 

133,182 

-Mtv  Rruntwick.aai 

laHomO  Nowtaaaaaa 

.(e) 

11.035.192 

1,592,554 

7.104.006 

2.109.912 

198.198 

Sunday  oditionaaa 

.(5) 

2.200.100 

249,412 

1.483.062 

435.610 

1,974 

Total  aaaaaaaaaaa 

(eS) 

13.235.292 

1,841,948 

8,587,048 

2,545,522 

200,172 

P«tl«ic*Ciifton  aa< 

•  a  Harold'NoWta  aaaa 

.(e) 

13,136.765 

2,042,395 

9,048,477 

1.911.143 

94,550 

pBtBl«jaaa 

.a  Coll . 

11.m,750 

785,296 

4,332,247 

3.949.085 

104,122 

Nawt . 

.(e) 

13,985,089 

1,815,224 

9.080.413 

2.889.450 

200.002 

. 

a  a  Couriar>Nawt  a  a  a  # 

.(e) 

13.279.224 

1.401,162 

9.651.348 

2.109.100 

117,414 

VlMUnd  aaaa99«a 

aaTisnOt  Jaumol  aa* 

.(e) 

4,445,137 

731.519 

4,597,004 

1,352,530 

65.074 

NEW  MEXICO 

A|«»o9orde . 

a. Nawt . 

.(e) 

3,554,428 

338.198 

2,405,842 

610,568 

ft 

Sunday  adition  a  a « 

.(5) 

981.008 

21,700 

807.744 

151,544 

a 

Totolaaaaaaaaaa* 

(eS) 

4.535.636 

359,898 

3.413.606 

742,132 

9 

Artoii* . 

aaPrOttaaaaaaaaaai 

.  (eS) 

2.293,718 

309.582 

1.498.940 

380,730 

72,198 

CcHtbed  . 

a  a  Currant'Argut.  a  a  • 

..(e) 

7.059.318 

560.154 

5.386.864 

1,020,470 

91.630 

Farmington  a  •  •  a  a  a 

aaTimOt . 

.(eS) 

4.674.838 

502,656 

3.151.848 

971.740 

48.622 

Callup . 

a  a  Indapandont  a  a  a  a  • 

,(eS) 

2.198.420 

539.364 

1.334.004 

218,438 

106.414 

Hakki . 

a  a  NowtaSun  a . 

.  (eS) 

8,473,010 

947.674 

7.055.314 

330,274 

139,748 

Lot  Vogot.aaaaaa 

a  a  Optic  taaaaaaaaai 

..(e) 

1,800,452 

259,238 

1,243,254 

218.078 

78,190 

Porta  lot . a 

a  a  NawfTribunOa  *  a  i 

..(e) 

2,678.102 

244,082 

2,019,a4 

343,322 

51,212 

Sunday  adition  a  a  • 

..(5) 

1,011,242 

35.350 

885,724 

90,188 

Total  aaaaaaaaaac 

.  (eS) 

3,489,344 

299.432 

2.905.210 

433,510 

51,212 

Poton . 

........ 

..(e) 

2.071,375 

266.299 

1.631.742 

118.916 

54,418 

Poiwoll . 

aaRoCOrdaaaaaaaaa' 

.(e5) 

8.136,016 

856.618 

6,149.836 

966,924 

142,438 

Santo  Fa . 

a  a  Now  MoniCOn  aaa 

..(e) 

5,432,402 

479,252 

3.955.616 

602.308 

195,424 

Sunday  adition  a  a 

..(5) 

1.227.044 

55.454 

1,039.192 

129.514 

2.884 

Total . 

.  (eS) 

6,659,646 

734,704 

4.994.808 

731,822 

198,310 

Silvar  City . 

.aP^tt  &  Indpndnte .  (a) 

2.016.000 

336.000 

1.176.000 

336.000 

168.000 

Taeameari . 

aaNowt . 

..(e) 

1,707,004 

330,428 

1,144,172 

138.964 

71.442 

NEW  YORK 

Amttordoma  a  a  a  a  a  a 

aaRoCerdof  aaaa  aaa 

..(e) 

5.499,791 

735,899 

4,044,444 

629.146 

48,082 

Aakara . 

aaCitison-Advortito 

-t  (e) 

4,243,342 

443,844 

5,243,202 

228.704 

127,410 

Batavia . 

aaNowt . 

..(e) 

4,333,222 

653,044 

4.966.318 

648,886 

64,974 

Batk . . . 

. aaStoubon  Advocota  (a) 

1,397,247 

444,274 

783.356 

114,592 

30.730 

Baacon  (Soa  Nawburoh) 

CaaandoigMa.a.a 

..(e) 

3,197,844 

357,504 

2.479.946 

324,340 

34.076 

Cankill . 

a. Moil . 

..(e) 

3.244.505 

377,181 

2,512,181 

285,441 

69.174 

Caminf . 

..Leadat . 

..(e) 

4,404,220 

404,571 

4,933,488 

975,233 

88,814 

Cortland . 

..(e) 

5,374,384 

595,900 

4.340.961 

374,183 

45,340 

Oanitirk . 

..(e) 

6.066.613 

597.429 

4,927,272 

444,794 

95,114 

Badicatt . 

..(e) 

5,422,840 

434,350 

3,758,552 

1,144,354 

55,284 

Caaava . 

..(e) 

5.102.104 

523.082 

4,038,272 

515,032 

25,718 

Clavartvilla  aaaa 

a  a  Laadar-Horold  a  a 

..(e) 

5.221.958 

669.942 

3.726.534 

712,794 

112.686 

Hamail . . 

..(e) 

3,759,213 

469.444 

2,834,494 

393.456 

41,817 

Had tan . 

aaRogittOr-StOr  aaa 

..(e) 

4,418,458 

687,694 

3.116.960 

455,430 

158.284 

. . 

Inaennnl 

..(e) 

4,592,724 

749.980 

4,817,092 

953,820 

71.834 

TcMttaaa. . 

a  a  Pott*JoOnMla  aaa 

..(e) 

11,005,001 

1,144,485 

7,350,203 

2,344,448 

145.845 

Btagstan . 

aa  Fraomon  a  aaaaaa 

..(e) 

8,889,328 

1.113.266 

4,599,138 

1,041,922 

135,002 

Lcckpcn . 

a  a  a  Utyon^Sun  li  Jaumol  (a) 

4,300,504 

438,134 

4.440.184 

937.762 

284,424 

Lni  ItUtid  City 

aaaStor  Joumol  aaa 

..(e) 

9.975,792 

1,317,383 

5,4M,444 

2,938,573 

71.190 

Malaao . 

aaa  TalagrOflla  a  a  a  a  a 

..(e) 

3.187.422 

466.018 

2,450,824 

174,874 

95.704 

Mi44lne.li . 

aaa  TisnOt^Horold  a  a 

..(e) 

5,854,451 

751,947 

4,441,715 

594,307 

44,442 

^^**'Bargk.ta«caii 

aaa  Nowborgh  Nawt 

..(e) 

8,348,SU 

1,007,300 

4,014,402 

1,271,494 

73,388 

Baocon  Nawt  a  a 

..(e) 

3,443,31* 

931,113 

2,433,242 

245,980 

32,9*4 

Total . 

..(e) 

12,011,902 

1,938,412 

8,449,444 

1,517,474 

104,372 
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NEW  YORK 


P.k. 

Tetel 

Ditplay 

Cle»i. 

City 

Payer  liiked 

Linago 

National 

Lecel 

Red 

Leyel 

i.Tatagraph . . 

>.(<■) 

742,205 

591,394 

149,143 

21,448 

Netwick . . 

»aSuna . 

..(e) 

2,419,272 

434,072 

1,840,284 

112,938 

31,974 

laNoWtaaaaaaaaaai 

..(e) 

5,497,334 

481.097 

4,013,329 

1,143,803 

59,107 

Nyock . . 

y  a  JairmaleNoWt  a  a  a  • 

..(e) 

5,921,444 

552,295 

4.110.419 

1.124.080 

134,852 

Ofdontburg . 

taJaumal . 

.(e) 

2,985,834 

511,518 

2,004,018 

3a.8a 

99,454 

AdvarKO*Nowt  a  a  1 

.(5) 

485,198 

17,122 

340,8n 

61.049 

44,144 

Tnel . 

(eS) 

3,471,034 

528,440 

2,344,890 

429,8*4 

145,420 

Oleee . 

.•Timot-Horoldaaad 

..(e) 

6.715.170 

816,690 

4.912.880 

928,214 

57,384 

Onoida . . 

,  a  Ditpatch  a  a  a  a  a  a  a  < 

..(.) 

3.252.616 

421.630 

2,423,044 

382.039 

25,8*3 

taStor  aaaaaaaaaaai 

..(ei) 

5.790.078 

626.976 

3.804.150 

1.282.526 

74,424 

..PelledieeaTinie.. 

..(e) 

4.954.334 

585.970 

3.659.201 

541.079 

ia.084 

Paaktkill . 

y.Star . 

..(e) 

5.590.294 

2,085,242 

2,743,891 

715.3a 

45,79$ 

Platft  burgh . . 

» .  Pratt'Ropublican 

(.•) 

4,259,540 

771.064 

4,349,414 

1,011,834 

107,224 

»  a  La  la  AdvaCatO  a  a  • 

..(.) 

1,511,237 

156.866 

1,252,344 

100.005 

2«08S 

a  a  Sontinola  a  a  a  a  a  a  a  • 

..(e) 

7.743.014 

974,347 

5,330,005 

1,314,384 

120,274 

Salamanca . 

aa  RapublicanePratt 

(e) 

3,218,442 

342,482 

2,553,740 

322,420 

• 

aa  Adirandock 

Etttorprito.  aaai 

..(.) 

2,129,494 

279,078 

1,483,484 

132,417 

34,317 

Saratoga  Sfringtaa 

aaSoratogian . 

..(.) 

4,591,042 

475,094 

3,181,220 

427,324 

107,422 

..Pen . 

..(e) 

1,881,342 

114,739 

1,509,088 

191,958 

25y6a 

Troy . 

12,821,427 

2,395,241 

8,117,307 

2,179,945 

128.894 

TiMt . 

..(e) 

12,821,427 

2,395,241 

8,117,307 

2.179.965 

128.894 

Telel . 

.(<•.) 

25,442,854 

4,790,522 

14,234,414 

4,359,930 

257,7*8 

WMtea««ta.n . 

aaTiniOt . 

..(.) 

7;279.069 

1,084,443 

5,155,171 

940.835 

98,420 

. . 

aaRoportor . 

..(e) 

2.800.404 

422,773 

2,075,744 

274,959 

24,92* 

NORTH  CAROLINA 

Athovillo . 

..Citiiee . 

..(m) 

9,447,424 

1,055,950 

4,939,884 

1,437,188 

14,402 

TimOt  aae.a.a.. 

..(.) 

9,574,1*2 

1.056.7a 

6.749.9a 

1,434,3M 

133,140 

CitiioneTimat  .  e 

..(S) 

3.237.164 

241.108 

2,349,344 

625.926 

784 

Tatal......... 

(maS) 

22,440,970 

2,353,804 

14,059,174 

3.899.a2 

148,524 

Burlington  a  a . 

..  TimoteNawt ...  a 

..(e) 

10.021.550 

545,012 

8,443,308 

979,258 

13,972 

Concord . 

a.Tri  buna . 

..(.) 

4.049.836 

321,440 

3.000.294 

599.718 

33,400 

Sunday  adition.. 

..(S) 

1,312,752 

47,514 

914,492 

334,30* 

Total .......... 

.(eS) 

5,342,588 

348,954 

3^4,984 

934,024 

33,400 

Durham . 

..Harold......... 

8.757.406 

1,154,330 

6.518.232 

1,082,844 

Sun . 

..(e) 

8.922.256 

1.156.036 

6.702.864 

1.063.3M 

Harold . 

..(5) 

2,581,348 

151,324 

1.991.a2 

438,420 

Total . 

(-eS) 

20,241,010 

2,443,492 

15,212,498 

2,584,820 

(Legel  included  in  Diiyley) 

Elitekelk  City... 

, .  Advanco . 

..(e) 

.  3,152,418 

584,404 

2,234,585 

292,894 

38,752 

Feyetteville . 

..Obtorvar . 

..(e) 

9,677.409 

1,345,174 

7.391.867 

834,885 

103,4*1 

Sunday  adition.. 

..(5) 

2.217.068 

36.323 

2.032.142 

ia.a3 

Tet.l . 

.  (eS) 

11.894.477 

1.381.499 

9.424.009 

985.488 

103,a) 

Cottonio . 

.  .Gaiatto . 

..(e) 

7,479,308 

661.612 

5.ai.212 

1,274,380 

92.204 

Goldtbora . . 

. ..  NawfArgut  . .. . 

..(e) 

4,244,113 

512,874 

5,017,447 

699.517 

34,244 

..Nawt . 

..(") 

9,575,524 

1,545,830 

5,732,144 

2,277,548 

ft 

Racard . 

..(e) 

13,144,148 

1,834,124 

9.025.100 

2y2a.942 

M 

Nawt . . . . . 

..(5) 

4,112.871 

415.842 

3.242.6a 

454.363 

« 

Tatol . 

24.834.543 

3.815.798 

17.999.912 

5,018,853 

ft 

Craanvillo . 

, . .  Raflactor . 

..(e) 

3.962.714 

744,298 

2.832.438 

321.706 

42,272 

..TimefNe.t.... 

..(e) 

3,777,803 

342.020 

3,211,278 

188,790 

35,715 

Hickory . 

, . .  Racard . 

..(e) 

6.193.068 

412,340 

5.154.940 

345,734 

40,032 

High  Point . 

■ .  •  Entarpri  to  , . . . . 

..(e) 

8.290.226 

755.650 

4,330,800 

1,132,012 

71,744 

Sunday  adition . . 

..(5) 

2.494.282 

131.026* 

1,740,500 

a2.756 

Total • 

.(e$) 

10,784,508 

886.676* 

8.091.300 

1.734.7a 

71,744 

*(Doat  not  i 

ncluda  calar  camict  and  Fomily  Wookly) 

Jocktonvillo . 

...Nawi . 

..(e) 

4.229.225 

545,313 

3,214,927 

393,323 

53,442 

Kannopolit  aaea#. 

.  Indapandont . . . . 

,..(e) 

4.669.267 

2*4,929 

3,844,128 

518,210 

Sunday  adition. , 

...(5) 

1.850.990 

44,284 

1,580,484 

204,022 

« 

Tatol . . 

..  (e5) 

6.520.257 

351,213 

5.446.812 

722,232 

ft 

IT  1  ^  t^lT^ 

FaAA.WyAa  a 

...(e) 

5.529.426 

514.374 

4.6a.9a 

312.480 

61.628 

1  T-TTr 

...Nawt  Topic  ...t 

...(e) 

3.622.298 

284,004 

3,154,838 

110.418 

73,038 

.  ..Ditpatch . 

...(e) 

3.595.228 

305.998 

3.098.396 

155.9U 

34,844 

Lumborton.e.aeac 

. . .  Robatonian. . . . . 

...(e) 

3,407,924 

338.534 

3,105,550 

109.242 

54,400 

Morgantan . . 

. . .  Nawt  Harold. . .  < 

...(e) 

2,841,840 

221,914 

2,419,277 

110,747 

89.922 

. . . Sun. Journal. 

...(e) 

4.275.124 

6a.094 

3.285.982 

2a.654 

n.394 

. . .  Nawt  &  Obtorvar. .  (m) 

7.659.389 

1,534,974 

6.030.318 

1.212.470 

76.8a 

...(e) 

8.394.677 

1.602.706 

4,497,054 

1.210.384 

118,454 

Nawt  &  Obtorvar. .  (S) 

3.182.983 

385.952 

2.757.678 

559.650 

5,292 

Tatal . 

21,145,049 

3,525,434 

15.a5,050 

2,982,504 

200,404 

. . .  Harold . . 

..(e) 

2.450.952 

459.326 

1,494,504 

295,120 

» 

Sunday  adition . 

..(5) 

812.686 

9,394 

729,512 

73.780 

ft 

.(eS) 

3,243,438 

4a.720 

2.426.018 

3a.900 

n 

Rocky  Mount..., 

T 

.  (eS)  , 

4,889,949 

588,332 

5.821.893 

4l6.ia 

43,554 

. . .  Pott . 

..(e) 

6.693.666 

682.042 

5.016.410 

1,004,124 

69.090 

Sunday  adition . 

..(5) 

2,144,750 

154.322 

1.609.9a 

400,414 

70 

Total . 

.(eS) 

8,858,414 

756.364 

4,424,354 

1,404,538 

49,140 

. . .  Harold ........ 

..(e) 

4.618.880 

279.426 

3,980,740 

358.694 

ff  n 

Statatvilla . 

. . .  Racard  8  Londmork(a) 

4,448,800 

395.6a 

3.742.620 

261.800 

48,712 

Wothington 

...Nawt . 

...(e) 

2.808.716 

678.532 

1.788.332 

296.072 

45,780 

Wilton . 

•••Timot . 

...(e) 

4.603.595 

759.038 

3.255,437 

514,598 

74,522 

NORTH  DAKOTA 

fli  imnrr'r 

...Tribun . 

...(e) 

5.330.934 

792,834 

3,404,408 

803.180 

130,312 

Davilt  Loka  .... 

...Jaurnai . 

...(e) 

2.549.232 

322,754 

2,082,024 

ia.a2 

. . .  Forum  and  Moarhaod 

Doily  Nawt. . 

.  e  e  (m) 

7,221,312 

1,141,728 

4,807,340 

1,095,137 

1,151 

Forum  and  Moarhaod 

Daily  Nawt. . 

...(e) 

7.883.460 

1,180,407 

4,911,282 

1,518,441 

117,454 

Sunday  adition  . 

...(5) 

3.150.001 

288,311 

2,410.259 

ai.43i 

18,254,773 

2.630.446 

12,128,901 

3,045,029 

118,805 

. . .  Harold . . . . 

...(e) 

5.406.968 

745.472 

3,845,104 

713,272 

83,11* 

Ssmday  adition. 

...(5) 

2.323.054 

115,758 

1.608.390 

598,904 

Total . 

..(eS) 

7.730.022 

841,230 

5.473,496 

1,312.178 

83,11* 

...Nawt . 

...(e) 

6.967.352 

779,730 

5,300,480 

772,344 

114.576 

V.ll.yCity . 

.. .  TimateRocord. . 

...(e) 

2.366.602 

321,774 

1.6a.436 

311.2a 

65.142 

Willitton . 

...Harold . 

...(e) 

2.960.020 

a5.178 

2,034,748 

382,550 

75,544 

OHIO 

. , .  TimateGatatto . 

...(e) 

4,453,144 

528,204 

4.655.714 

1,348,144 

101,080 

Athant . 

...Mattangar . 

..(eS) 

7,780,014 

542,071 

5,434,518 

1,511,184 

70.242 

.. .  Eiaminar . 

...(e) 

5.320.347 

469.473 

4,081,140 

447,702 

102,032 

. . .  Gatatta . 

...(e) 

2.761.165 

197.985 

1,204,882 

2a.050 

17,540 

. . .  SontinaieTribuna  . .  la) 

4,082,050 

372,008 

2,949,800 

670.754 

89.a8 

...Timot . 

...(e) 

2,706.704* 

419,914 

2.059.5a 

141,008 

45,220 

‘(Oct.  1,  1954  ta  Sept.  30,  1957) 

. . .  JaHartanion . . . 

...(e) 

5,790,204 

384,918 

4.016.555 

1.287.856 

98,875 

. ..  Rapatitory  . .. . 

...(e) 

20,405,448 

2,499,252 

13,054,074 

4.662.459 

191,344 

Sunday  adition . 

...(5) 

8,907,500 

6a.6n 

6.621.734 

1,415,8*3 

2,504 

Total . 

..(eS) 

29.312.948 

3.164.924 

19.675.810 

4,278,342 

193,*n 

. . .  Standard . 

...(e) 

3,491,880 

398,291 

2,450,527 

592.438 

50.624 

. . .  Goaatto . 

...(e) 

8.819.860 

452,358 

6.281,474 

1,749,489 

136.339 

Circlouilla . 

...Harold... . 

...(e) 

4.170.n6 

341.670 

3.042.396 

714.574 

70,0*4 

: ..  Tribuno. . .. . . . 

..(eS) 

6.569.454 

387.1M 

4.951.478 

1,148,524 

42,2*4 

Dofianca . 

...(e) 

4,924,950 

401,030 

3,445,944 

1,038,254 

41,720 

...(e) 

3,895,341 

377.595 

3.082.184 

379,480 

55.902 

...(e) 

2,210,334 

209,006 

1.969.758 

2a.576 

...Raviaw . 

...(e) 

11,453,438 

481,224 

7.9a.0M 

2,725,352 

81.004 

Elyti.. . 

1 . . .  Chroni  c  lo*T  alagram  (a) 

13,244,493 

863.219 

9,571,387 

2,444,090 

139,902 

(Total  inclodot  4.095  Roadort  linot) 

,  •  • .  Harold . 

...(e) 

1,771,02* 

140,532 

1,370,838 

228,844 

30,814 

Findlay . 

,  • .  •  RopoMlcan«Coorior|m) 

9,539,502 

417,750 

7,140,39* 

1,544,752 

118,874 

57 


OHIO  (C*ntiiiM^ 


OKLAHOMA 


p.k. 

Totol 

Ditploy 

CUiti- 

City 

Popor  lithod 

Lino go 

Notional 

Locol 

fiod 

L«9>I 

. Roviow'Timot  ... 

■  f.) 

5,261.998 

490,784 

4,066.X2 

670,096 

34,916 

.  Nows-AUs  tongor  . 

.(•) 

8.6S6.565 

596,610 

6,653,164 

1,3X,982 

55,809 

.Inquiror . 

.(») 

4,120,7n 

255,321 

3,386,390 

479,066 

ff 

.  Tribuno  (&  Timot) 

(.) 

2,»0,044 

322,714 

2;iS8.660 

365,218 

53,452 

.  Timot . 

.(.) 

1,644,090 

135,338 

1,449,952 

40,040 

18,760 

.  Advocoto . 

.(.) 

5,050,626 

402,528 

4,010,734 

533.638 

103,726 

.  (.) 

12.398.S40 

1,290,072 

9.521,918 

1,436,050 

150,500 

.  Tribuno . 

.(.) 

5.06S.060 

502,922 

3,631,474 

856,982 

73,682 

Sundoy  odition... 

.(S) 

1.3S3.030 

59,948 

1,086,218 

200,536 

6,328 

Totol ........... 

(.S) 

6.418.090 

562,870 

4,717,692 

1,057,518 

80,010 

.  Timot . 

.(.) 

3.S09.436 

303,198 

2,622,263 

5X.933 

63,042 

Loncatter . . . 

. .  Eoglo>Gototto  . .. 

.(•) 

8.715.434 

595,630 

6.547.996 

1,434,132 

137,676 

1  tmn 

. ,  Nowt ........... 

.(#) 

8.686.930 

1,042,174 

6,120,226 

1,460,956 

63.574 

Sundoy  odition . . . 

.(S) 

3.1S8.470 

166,250 

2,258,508 

726,852 

6,860 

Totol . . . . . 

(•S) 

11.84S.400 

1,208,424 

8,378,734 

2.187.808 

70,434 

1 

.(.) 

3.504.270 

248,808 

2,708,370 

500,486 

46,606 

1 

. . Joumol  . . . 

.(.) 

14.092.480* 

1.070.027* 

9.847,306 

3.022,782 

152,365 

*(Doot  not  in( 

cludo  Fomily  Wookly  355,347  linos) 

. .  Nowt* Joumol . . . . 

11.482,247 

1.059,072 

7,809,515 

2,491,860 

121,800 

Sundoy  odition .. . 

.(S) 

3,406,333 

187,516 

2.522,233 

696,556 

28 

Totol . 

(•S) 

14.888.580 

1,246,588 

10,331,748 

3,188,416 

121,828 

Msrictto . . 

TiaiAC . 

.(.) 

7,056,406 

502,012 

5,628.462 

814,058 

111,874 

Mgrion . . . . 

. . Star  . . 

.(.) 

14.151.676 

857,318 

10,109,932 

3,093,258 

91,168 

. .  Timot'Loodor. . . . 

7,118,196 

569,394 

5,278,1M 

1,175,916 

94,766 

Merytvill* . 

.  .Joumol  •Tribuno . . 

.  (.) 

2.224.145 

232,561 

1,533,147 

417,809 

40.628 

MiddUtown . . 

. .  Joumol . 

.<•1 

12.457.816 

926.436 

8,719,214 

2,ni,264 

90,902 

Nowt'Joumol . . . . 

.(S) 

3,858,694 

144,606 

2,584,862 

1,129,226 

Totol . 

(.St 

16.316.510 

1,071,042 

11,304,076 

3.850.490 

90,902 

Mount  Vomon  .... 

..Nowt . 

.  (.) 

5.302.066 

426,706 

4,125,940 

682,052 

67,368 

Nowork . 

. .  Advocoto. . . . 

.  (.) 

10.810.408 

721,938 

7,966,350 

2.004,590 

117,5X 

How  Philodolphio. 

. •  Timot  .......... 

.  (.) 

6,812.582 

487,956 

4,919,880 

1,316,924 

87,822 

. .  Rofloctor«Horold  . 

.(.) 

4,505,829 

340.392 

3.823.321 

284,608 

50.275 

(Roodort  lino 

t  7,233  in  Totol) 

Piquo . 

..Coll . 

.  (.) 

7.145.404 

469,714 

5,542,810 

1,070,576 

62,104- 

..Nowt . 

..  (.) 

2,495,356 

196,812 

1.988,899 

262,038 

47,607. 

Pertomouth . 

. .  Timot . 

..(•) 

14,034,580 

1,134,378 

9,943,766 

2,844,954 

111,482' 

Rovotino'Koftt .... 

. .  Rocord'Ceurior* 

Tribuno . . 

..(.) 

6,422,311 

502,745 

4,365.998 

1,434,072 

119,496 

SoUm . 

.  .Nowt . . . . 

6,363.182 

457,492 

4.671,100 

1,182,412 

52,178 

Sondusky . 

. .  Rogittor  Ster*No« 

>•(•) 

10.229,569 

778.421 

7,493,808 

1,855,921 

101,419 

Sidnoy . 

. .  Nowt ........... 

..(•) 

5.656.549 

474.558 

4,120,266 

989,537 

72,187 

Sprinqfiold . 

. .  Sun . 

. .  (m) 

10,065.566 

1,275,722 

6,602,610 

2,059,764 

127,470 

Nowt . 

..(•) 

10,016,342 

1,276,534 

6,621,762 

2,060,534 

5,512 

Sunday  odition . . 

..(S) 

2.514.204 

190,736 

1,865.570 

457,170 

728 

Comics . 

80.584 

56,084 

24,500 

Totol . 

(<<<.S) 

22,676.696 

2,799,076 

15,114,442 

4,577,468 

185,710 

Stoubonvillo . 

. .  Horold  Stor . 

..(•) 

15.460,564 

1,161,636 

11,582,956 

2,546,096 

169,876 

Tiffin . 

. .  Advortitor-Tribuf 

I.  (*) 

5.816,926 

520,539 

4,378,323 

858.034 

60,028 

Tr«y  . 

. .  Nowt . 

4,767,224 

410,718 

3,409,658 

895,818 

51.030 

llrk«iM . 

..Citixon . 

..(•) 

3,706,052 

334,040 

2,644.880 

669.494 

57,6M 

Von  Wort  . . . 

. ,  T  imot'Bullotin. . 

4,670,148 

356,622 

3,939.978 

308.630 

64.918 

Wopokonoto...... 

..Nowt . 

..(•) 

3,192,098 

294,294 

2.434,530 

XI, 140 

162,134 

WfItVMI  . 

.  .TribunO'ChronicIi 

t  (.) 

17,625,020 

1,179,220 

12,678,904 

3,569,538 

197,358 

WooKington  Court 

. .  Rocord'Norold  . . 

..(•) 

5,277,482 

435,806 

4,229,470 

557,858 

54,348 

..  (o) 

Willoughby . 

. .  Nowt>Horold. . .  • 

..(•) 

7,155,932 

461,160 

4,420,430 

2.078.650 

195,678 

Wilmington....... 

. .  Nowt*Joumal ... 

5,398.148 

370,216 

4,539.248 

420,462 

68,222 

Woostof  ......... 

. .  Rocord . 

7,130,548 

579,740 

5,281,276 

1,204,084 

65,448 

Xonio ........... 

..Goxotto . 

7,243.379 

484,306 

5,566,559 

1,113,770 

78,744 

Zonosvillo . 

. .  T  imot'Rocordor . 

..(m) 

9,661,862 

990,472 

6,652,142 

1,872,794 

146,454 

Signol  . 

9.661,862 

990,472 

6,652,142 

1,872,794 

146,454 

Timot'Signol. . . . 

..(S) 

2.719,640 

156,366 

2,046,954 

516,320 

Total . . 

(m.S) 

22,043,364 

2,137,310 

15.351,238 

4,261,908 

292,908 

OKLAHOMA 

Ado . 

. . Nowt . 

..(•) 

3,593,237 

387,086 

2,8X,664 

362,488 

12,999 

Sundoy  odition.. 

..(S) 

1,417,962 

107,184 

1,225,854 

84,532 

»2 

Total . . 

.(•S) 

5,011,199 

494,270 

4,056,518 

447.020 

13,X1 

Altut . 

..  T  imot*Oomocrat 

4.687.780 

312,776 

3.577,154 

754,473 

43,377 

Alvo . 

. .  Roviow.Courior  . 

.(•S) 

2,563,370 

207,662 

1,984,912 

286,858 

21,9M 

Bortlotvillo . 

. .  Exominor* 

Entorprito. . . 

(mob) 

6,995,160 

456,358 

5,183,164 

1,297,740 

47,908 

Wlockwoll  ....... 

1 . .  Journol'Tribuno . 

..(•) 

3,354,232 

294.980 

2;  505,608 

488,796 

64,848 

Cloiomoro  ....... 

. .  .Progrott . 

.(.S) 

2,621,276 

195,984 

2,188,886 

134,400 

102,006 

Ointon . 

,..Nowt . 

..(•) 

2,467,710 

252,770 

1,817,452 

351,624 

45,864 

Sundoy  odition . . 

..(S) 

907,816 

72,800 

728,000 

K7,016 

Totol . 

.(.S) 

3,375,526 

325,570 

2,545,452 

458,640 

45,864 

Cushing ......... 

..CitilM . 

.(.S) 

3,437,672 

79,632 

3,061,800 

296,240 

Dune  on . 

, . . Bonnor  . . 

5,019,266 

366.8S6 

3.780.798 

826,966 

44,646 

Sundoy  odition.. 

..(S) 

2,259,280* 

545,704* 

1,504,132 

207,774 

1,680 

Total . . 

.(.S) 

7,278,556* 

912.540* 

5.284.930 

1,034.740 

46,326 

*(lncludoi 

■  Fonilr  •••Sly  469,096  liiM.) 

Ouront . 

, . .  Oomocrot  ...... 

.(.S) 

2,733,568 

246,568 

2,201,472 

285,528 

Cl  Rono . 

, . .Tribuno . 

..(•) 

2;  298,587 

159,521 

1,886,828 

215.040 

37,198 

Sunday  odition . . 

..(S) 

740,507 

29,881 

655,606 

54,264 

756 

Totol . 

.(.S) 

3,039,094 

189,402 

2.542;434 

269,304 

37.954 

Enid . . 

...Nowt . 

6,651,190 

555,464 

5,118,064 

915,642 

62,0X 

Coglo . 

..(•) 

6,560,470 

537,684 

5,178,9X 

8X.754 

5,082 

Sows . 

..(S) 

2,740,860 

42,546 

2,246,776 

457.002 

4,536 

Totol . . 

(m.S) 

15,952,520 

1,135,694 

12,543,790 

2,211,398 

71.6X 

Cvthrio. 

...Loodor . 

.(•S) 

3,303,230 

240,058 

2.522,422 

436,058 

104,692 

Guymon  ......... 

...Horold  . 

.(.S) 

2,253,969 

174,857 

1,779,512 

233,170 

66,430 

Hofwyotto  ......  1 

. ..  Proo  Lonco  .... 

.(.S» 

1,851,262 

143,334 

1,594,957 

103,586 

9,X5 

Holdonvillo . 

. .  .Nowt . . 

.(.S) 

2,047,486 

164,458 

1,678,26^1 

125,902 

78,862 

LawtAn . 

...Prott . 

..  (•") 

5,893,874 

579.362 

4,920.048 

X3,806 

653 

Constitution . . . . 

...(•) 

7,195,524 

579,040 

6,162,562 

396,326 

57,596 

Conttitution-Rrott  (S) 

1,878,674 

51,016 

1,726,354 

98,224 

3,080 

Totol .......... 

,(mo^ 

14,968,072 

1,209,418 

12,808.964 

888,356 

61,334 

McAlostor . 

. .  .NowfCopitol . . . 

3,606,792 

310,744 

2,934,554 

333,424 

a,070 

Muskogoo . 

. . .  Phoonix . 

...(») 

5,066,292 

577,458 

3,648,148 

811,160 

29.526 

Timofr>Domocrot 

..(•) 

5,060,566 

571,746 

3^652,082 

804,818 

31,9X 

Sundoy  odition . . 

...(S) 

2,873,542 

127.680 

2;  369,640 

371,6X 

4,592 

Totol . . 

.(moS) 

13,000,400 

1.276.884 

9,669.870 

1,987,608 

66,038 

Mormon 

. ..Trontcript  ..... 

...(•) 

4,704,294 

280,364 

3,784,284 

5S9,6X 

81,410 

Sundoy  tuition., 

1,762,978 

111,762 

1,519,518 

131,390 

308 

Totol .......... 

..(.S) 

6,467,272 

392, 126 

5,303,802 

689,626 

81,718 

Okmulgoo . 

• . .  Timot . I 

...(») 

2; 723,216 

X  1,857 

1,900,134 

465,548 

55,657 

Sundoy  odition . 

...(S) 

981,675 

90,270 

730,292 

160,305 

808 

Totql . 

..(•St 

3,704,891 

392,127 

2,6»,446 

625,853 

56.465 

Poult  Volloy  . .. 

...Domocret . 

...(•I 

3,324,006 

227.486 

2,800,000 

262,9X 

33,600 

Powhusko . 

.  • .  Journol'Copitol 

..(•St 

1,886,003 

127,589 

1,575,420 

182;994 

Ponco  City . 

. . .  Nowt ......... 

...(•) 

5,273,366 

432,794 

4,0X,7X 

749.574 

52,276 

Sundoy  odition . 

...(S) 

1,803,648 

64.540 

1,483,678 

246,022 

9,408 

Totol . . 

..(•St 

7,077,014 

497,334 

5.522,398 

995,596 

61,684 

Sopulpo . 

...Horold .. . . .. . . 

...(•t 

2,268,784 

176,540 

1,956,752 

X5,574 

29.918 

Sundoy  odition . 

...(St 

940,143 

18,102 

896,532 

24,934 

574 

Total . 

..(•St 

3,208,926 

194,642 

2,853,284 

1X,508 

30,482 

Sominolo . 

...Producor . 

...(.t 

2,123,058 

186,074 

1,749,244 

153,356 

34,384 

Sunday  odition. 

...(St 

881,594 

39,676 

795,536 

41,706 

4,676 

Totol . 

..(•St 

3,004,652 

225,750 

2,544.7n 

195,062 

X.060 

Shownoo  ....... 

...Nowt*  St  or..... 

. . .  (m) 

4,309,508 

359,024 

3,079,314 

834,778 

36,372 

Suftdoy  odition . 

...(S) 

1,809,458 

53,578 

1,559,222 

194,880 

1,778 

Total ......... 

..(-S) 

6,118,966 

412,622 

4,6X,5X 

1,029,658 

X,1X 

Stillwotor . . 

. ..  .Howt*Prott . . . 

...(.1 

2,736,986 

234,619 

2;043,916 

443;912 

14,539 

Sundoy  odition. 

...(S) 

1,034,334 

21,476 

889,651 

122;710 

497 

Total . 

..(.S) 

3,771,320 

256,095 

2,9X,567 

566,622 

15,036 

Pub- 

Totol 

Ditploy 

Cl.iti. 

City 

Popor  lithod 

Linogo 

Notionol 

L.C.I 

fiod 

Ltgol 

Vlnlto  . 

.Joumol . . 

.(•) 

3,X2,600 

121,000 

3,2X.M0 

23,400 

31,2M 

. . 

.  Timot . 

.(•) 

1,989,792 

169,320 

1,8X.472 

2X,242 

65.648 

.(S) 

46,800 

6,2« 

40,560 

45,864 

Totol . . 

(.S) 

2,0X,592 

175,560 

1,861,032 

276,106 

6S.6« 

OREGON 

Alb«y . . 

.Domocrot^ Horold  « 

.(•) 

5,1X,784 

567,182 

3,664,115 

814,933 

92,5M 

.Tidings . 

.(•) 

2,5X,364 

35,n2 

1,634,808 

35,352 

34,622 

.  Domocrot^Horold  « 

.(•) 

2;  135,322 

396,494 

1,23,952 

387,940 

89,936 

.Bullotin . 

.(•) 

4,001,000 

53,53 

2,787,83 

53,38 

96,03 

■  WocM . 

..(•) 

5,7 17,  IX 

668,682 

3,837,93 

1,38,63 

101,7W 

Corvollit . 

.  Coxotto*Timot . . . 

,.(•1 

5,435,0X 

568,988 

3,736,292 

1,013,6X 

116,13 

..(•) 

4,225,312 

533,762 

2.786,658 

817,064 

117,698 

. .  Rogistof^Cuord  .< 

.(•S) 

15,872,752 

1,448,748 

9,418,192 

4,780,272 

225.540 

Klomoth  Foils  .... 

..Horold  Nowt  ...1 

..(•) 

6,831,041 

912,443 

4.694,165 

1,100,687 

123,73 

Sunday  odition... 

..(S) 

1,385,888 

16,254 

1,133,097 

230,433 

6.34 

Tot^ .......... 

.(•S) 

8,216,929 

93,697 

5,827,262 

1,331,1X 

129,03 

..Obtorvor . 

..(•) 

2,X5,132 

X2,3X 

1,669,472 

335,244 

38,096 

, .  Nowt*Rogi  stor . . 

..(•) 

2;  467,588 

298,942 

1,449, 199 

6X,233 

46.414 

. .MoiUTribuno  ... 

..(•) 

7,132,734 

35,118 

S,13,5X 

851,578 

147,518 

..(S) 

1,986,670 

35,042 

1,724,142 

224,53 

2,898 

.(mS) 

9,119,X4 

1,000,160 

6,892,662 

1,076,166 

13,416 

. .  Cost  Orogonion  .. 

..(•) 

5,025,W1 

666,617 

3,015.439 

1,23,63 

63,175 

. .  Nowt  Roviow « . . 

..(a) 

5,7X,7X 

713,8n 

3,73,215 

1,03,921 

182,742 

.  .Orooon  Stotosmon  (m) 

9, 122;  509 

1,040,437 

5,925,043 

2,073,935 

83,094 

Cooitol  Journal  . 

..(•) 

11,214,766 

1,13,100 

7,986,32 

2,047,129 

51,055 

OroQon  Stotosmon  (S) 

2,332;437 

86,886 

i.813.370 

4X,U9 

3.312 

Total . 

(moS) 

22,669,712 

2,256,423 

15.725,095 

4,549,933 

13,261 

Tho  Dollot  ••••*•• 

«.Chronielo...ft... 

..(•) 

3,928,904 

475,748 

2,779,434 

614,600 

59,122 

PENNSYLVANIA 

Allontown  ••••••• 

..Call . 

..(•) 

16,9 12,  IX 

1,932,6X 

12,043,024 

2,765,93 

1X.53 

Chronicio . . 

..(•) 

r.,676,467 

1,93,914 

13,9X,288 

2,737,34 

49,73 

ColUChroniclo.. 

..•(S) 

4,419,X2 

168,700 

3,63,6X 

589,512 

434 

Totol.. . 

(m.S) 

40,X7,884 

4,052,244 

29,31,948 

6,092,982 

2X,7I0 

*(t)oot  net  include  Porodo) 

Altoona . . 

..Mirror  ......... 

..(•) 

11,573,940 

1,584,940 

8,103,648 

1,816,549 

3,K3 

Ambridgo. ....... 

..Ciliua . 

..(•) 

4,322,308 

350,644 

3,199,4)14 

X6,013 

66,185 

Boovor,  Ambfidgo, 

Aliquippo  .»... 

. .  Boovor  Volloy 

Timot . 

..(•) 

10,00 1,9X 

52,  IX 

8,03,774 

1,689,3X 

191,ra2 

Boovor  Polls  • . • . 

. .  Howt^Tribuno  .. 

..(•) 

10,679,6X 

512,680 

8.559,474 

i.son.sTO 

98,89^ 

Bodford . 

. .  Goxotto . 

..(m) 

2,654,972 

356,356 

1,816,7T5 

420.678 

61.20() 

Borwick . 

..  Entorprito  ..... 

..(•) 

4,439,324* 

342,241 

3.908,128 

111,13 

33,31 

*(lncludot  43.904  linos  Mite.) 

Bothlohom. .••••• 

. .  Glebo*Timot  . . . 

..(•) 

12,642,812 

1,345,1X 

9,413,34 

1,774,052 

110,23 

Brodford  .  . . 

..  Era . 

..(•) 

5,711,711 

472,668 

4,512,141 

670,657 

56.04$ 

Bri  stoULovittown 

..Courior  Timot.. 

..(•) 

9,321,963 

821,34 

6,905,367 

1,496.208 

r.994 

Brewntvillo  •.... 

..Tolograph . 

..(•) 

3,251,360 

270,340 

2,  <83,800 

248,206 

49.014 

Butlor . 

. .  Eoglo  . . 

..(•) 

10,560,109 

652.353 

7.941.437 

1,83,033 

106,2*1 

Corbondoto 

..Nowt . 

...(•) 

1,610,554 

255,070 

1,297,43 

47,73 

10.116 

Corlitlo . 

. .  Sontinol . 

...  w 

6,028,179 

318,025 

5,113,83 

514,276 

52,024 

Chorloroi 

..Moil . 

...(•) 

4,m4,554 

•»,3S5,X4* 

649,23 

« 

*(G#norol  ond  l.ocol) 

Chottor 

. .  Timot . . 

...(•) 

11,251,436 

1,044,362 

7,2«,43 

2,751,000 

206,93 

Cloorfiold 

..Progrott . . 

...(•) 

7,295,162 

412,694 

6,')1',74S 

744,422 

91,280 

Coototvillo.. . .. « 

-. .  Tocord . . 

...(•) 

5,883,542 

463,289 

4,612;092 

808,161 

Columbio . 

..Nowt . . 

...(•) 

2,2*3,854 

21S,X5 

1,751,309 

294,040 

jr 

Connolltvillo  • .. . 

..Courior . . 

...(•) 

5,542,972 

432;647 

4,591,160 

171,124 

48,041 

Corry . 

..Journo! . . 

...(•) 

3,X5,872 

199,318 

2,39,090 

29<,181 

21,280 

Oonvillo . 

..Nowt . . 

...(•) 

3,134,63 

318,167 

2.53,751 

218,117 

17,593 

Doylostown . 

,  .Intolligoncor  • . , 

...(•) 

3,820,138 

476,952 

2,31,783 

589,176 

152,222 

O.iSaii . 

. .  Courior^  Exprot  t 

..(m) 

4,796,162 

378,714 

1,13,278 

247,170 

tillwood  City  .... 

..  Lodgor . . 

...(•) 

‘,958,380 

333,606 

3,985,618 

599,326 

X,*X 

Gutty tburg  ...... 

..Timot . 

...(•) 

1,4X,552 

423,906 

3,37,772 

347,2^4 

51,590 

Croon tburg  . 

,..  Tribunm  Roviow 

...(j) 

9,837,3  X 

715,X4 

8,13,908 

949,144 

68.054 

Croonvillo . 

1  •  •  Rocord*Argut . . 

...(•) 

5,683,496 

318,759 

4, 163,627 

851,839 

49,271 

Huntingion . 

..N.,, . 

...(•) 

5,572;822 

415.548 

4,882;i45 

X  1,925 

91,W3 

Indiono. ......... 

, . .  Goxotto . 

...(•) 

7,551,734 

477,43 

4,531,197 

480,354 

6S.744 

Joonnotto  ....... 

..•Nowt*Oitnotch 

...(•) 

4,827,837 

298,881 

3,31,021 

850,546 

27,386 

Johnstown....... 

...Tribuno^Domocrot  (d) 

12,032,712 

1,702,708 

9,293,137 

1,0X,867 

K 

...  Top  ubi  icon.... 

...(• 

2,514,237 

191,035 

2,231,971 

76,320 

14,911 

Kittonning . 

. . .  Simpton'fLoodor 

Timot . 

...(•) 

5,360,63 

463,904 

4,33,03 

406,4  T8 

1X,242. 

Loncottor . . 

, . .  Intolligoncor  Joumol^ 

Now  Ero  .... 

.(mo) 

13,404,644 

2,300,1)6 

8,232,871 

2,787,014 

84,643 

Nowt . 

..(S) 

2,854,319 

266,33 

1,826,5n 

760,949 

9 

Total . . 

(maS) 

16,33,963 

2,557,019 

10,059,429 

3,547,863 

84,652 

Lontdolo........ 

...North  Ponn 

Roportor .... 

..(•) 

5,33,93 

380,431 

4,087,337 

833,181 

69.9X 

Lotrobo . 

..  Bullotin  . . 

•  »  (0) 

6,627,046 

399,714 

5,323,628 

855,355 

48.349 

Lobonon . 

. . Nowt . . ....... 

..(•) 

9,611,364 

912,366 

7,453,978 

1,13,044 

94,976 

Lohighton  ....... 

..Loodor . 

4  4  (0) 

1,38,644 

324,372 

1,X3,832 

74, 160 

3,23 

Lowittown  ...... 

..Sontinol . 

..(4) 

9,23,93 

586,390 

8,010,688 

613,900 

Lock  Hovon  • .. . , 

• .  Exprott . 

4  4  (•) 

5,341,803 

445,133 

4,485,33 

436,358 

75,568 

Moodvillo . 

..Tribuno  ...... 

••(n) 

8,0X,6M 

34,118 

5,93,199 

1,315,13 

161,33 

Monotton. 

..IndoponJont ... 

..  (•) 

5,122;43 

Xl,13 

4,479,355 

323,895 

18,000 

*4onongdiolo...., 

. ..Ropublicon  &  Horold 

Amoricon  ... 

..(•) 

3,347,63 

380,086 

2.X7.054 

519,554 

3,914 

Mount  C«mol  .... 

,.  .Itom.. ........ 

..(4) 

2,757,989* 

33.975 

2.23.022 

K2.479 

3,215 

*(liKli>d.>  R..d.rt  lin*.  2.298) 

N.w  C.itl. . 

...Nowt . 

..(4) 

12,X5,514 

73,659 

10.415.X1 

1,287,311 

74,343 

Now  Kontington.c 

...Ditpotch . . 

..(•) 

5,015,4X 

5X.985 

3,852,233 

39,862 

32.3n 

Norristown . . 

• . .  TimowHorold.. 

..(4) 

9,122,36 

941,661 

6,492,573 

1,M9,X5 

117,987 

Oil  City.Fraiklin. 

...DarricS . 

..(•) 

6,083,777 

665,an 

4,43,  X4 

940,444 

3,021 

Nowo^Horold  . . 

..(•) 

4,43,434 

611,759 

3,13.73 

640,974 

3,953 

Totd . 

.(m) 

3,X7,211 

1,276,787 

7,565,032 

1,31,418 

3,974 

Philiptburg...... 

..Joumol . 

..(•) 

1,835,400 

X6,26S 

1,539,588 

89,544 

9 

Phoonixvillo..... 

..  Topublicon... . 

..(4) 

3,482,83 

M2;2X 

137,214 

533,414 

9 

Pottstovm  ......I 

. .  Morcury . 

..(m) 

9,946,216 

710,32 

7.375,984 

1,X2,214 

77.6)6 

Potttvillo . . 

..lopublicon.... 

..(4) 

7,157,234 

856,982 

5,53,93 

692,13 

X.38 

Punxtutownoy  .., 

..Tho  Spirit..... 

..(•) 

3,344,53 

246,752 

2,6X,113 

454,036 

3,616 

St.  Marys . . 

.  •  Prott. . 

..(4) 

2,063,388 

183,972 

1,X2;794 

135,024 

3,598 

Soyro . . 

..Timot ........ 

..(•) 

3,606,0  U 

X5,X8 

2,627,73 

640,93 

32,002 

Scrmiton . . 

..  Tribuno....... 

..(•) 

6,X3,808 

1,2X.166 

4,425.23 

6X,364 

74,004 

Scrontonion  ... 

..(S) 

4,192,455 

1,162;3M* 

2,I1U,816 

178,765 

15,516 

Totol . 

.(•S) 

3,556,263 

2.400.524* 

7.xi.on 

n5,i» 

3,53 

*(lncludot  695.^26  linot  Potom) 

Shomokin....... 

..  .Nowt«Ditpotch 

..(•) 

5,032,32 

43,610 

4,099,512 

43.X2 

42,Stt 

Sharon . 

...Horold... . 

..(•) 

12,410,692 

809,676 

9,13.63 

2,369,444 

75,922 

Shonmidooh . 

. 

..(4) 

4,13,772 

X2,200 

3,33,63 

354,X2 

18,522 

Somortot ........ 

...  Amorici . 

..(«) 

4,006,081 

33,561 

3,096,788 

430,949 

74,73 

Stroudsburg . 

. 

..(■) 

5,1X,6X 

467,166 

3,591,742 

998,760 

X.952 

Sunbury  . 

...Itom . 

..(4) 

7,33,404 

634,2ro 

6,262,522 

456,386 

3,23 

Torontum ....... 

...Volloy  Doily  Nowt  <o) 

11,970,508 

356,387 

8,93,37 

2,53,628 

123,406 

Tovrondo . 

...Roviow  ....... 

...(m) 

2,542,022 

X),  36 

1,752,  IX 

474,124 

34.622 

Tyrono.. ....... 

. . .  Horold . . 

...(4) 

2,649,668 

297,0X 

2,206,23 

130,858 

15.484 

Uniontown...... 

.  • .  Horol^Stmidord 

..(mo) 

8,240,6X 

756.819 

6. 242.31 

1.13.53 

3.53 

(M^ing  on 

d  evening  told  in  combinolion) 

(Evening  linogo  olto  runt 

in  morning) 

V«4«9,llt . 

...Nowt . 

...(4) 

2,63,208 

243,700 

2,147.717 

164.316 

52.475 

Worron  ••••••••. 

...Timot^Mlrror  .. 

...(4) 

5,M7,73 

572,057 

4.X7.052 

X4,37 

94,03 
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TEXAS 


Pok. 

Total 

DiMloy 

CUiii. 

li>M 

Linaga 

National 

Local 

fiad 

Lofol 

...(•>) 

9,1S9.94S 

538,216 

6,901,972 

1,466,973 

52,787 

...(a) 

9,159,948 

538,216 

6,901,972 

1,666,973 

52,787 

T.t«l . 

..(m) 

18,319,896 

1,076,432 

13,803,944 

3,333,946 

105,574 

•  9acard*H#fald  • 

...(•) 

4,742;724 

322,287 

3,908,009 

466,991 

45,437 

1,707,040 

220,442 

1,155,721 

273,259 

57,638 

.Local  N.w< 

...(a) 

6,040,443 

3,692i246 

599,233 

1,749,144 

« 

.Racard . 

...(•<) 

7,576,999 

1,940.680 

4,597,768 

988,240 

50,351 

...(•) 

12;037,942 

• 

9,035,498 

• 

77,070 

19,614.941 

1,940,680 

13,633,446 

988,240 

127,421 

*(ln  cambinatian  with  Racard) 

Indap andant • • 

...(S) 

5,496,347* 

437,274 

4,439,539 

378,878 

40,654 

...(a) 

9,447,640 

833,028 

7,264,754 

1,369,858 

M  » 

..Grit . 

...(S> 

1.998,701 

203,500 

1,741,132 

54,069 

M 

. .  Goxatta  and  Daily  (m) 

6,974,474 

703,388 

4,937,640 

1,333,426 

M 

PHILLIPPIHE5 

4.240.740 

4.065.710 

74,052 

120,978 

PUERTO  RICO 

•  •El  Impareialt* 

....(ra) 

6,449,474 

3,716,003 

1,479,387 

773,850 

480,434 

H««p«r1  .••••••••••  N*w  . . (•) 

Vftt«rly . . (•) 

Sundey  •dition  •  •  •  •  (S) 
Totol . .  (tS) 

VmI  Worwick  ••••••Powtuitt  VolUy 

TiriMt . (•) 

VMHMckvt . •••Coll . (•) 


6.654.8S7  554,800  5,375,223  724,864 

3,761,002  270,956  3,453,282  260,792 

704,340  18,186  629,622  48,076 

4,504,346*  289,142  4,082,904  308,868 

*(lfici»d»«  39,004  RMd«r»  liMt) 

2,591,756  168,00  7  2,268,344  114,927 

8,017,426  942,435  6,556,319  518.672 


SOUTH  CAROLINA 


Aikffi . Stondord  8i  R*vi*w  (m) 

A*dtf»en . .  •  •  4  lnd«p«iid*flt . (m) 

Moil . (o) 

Indopoodont , #  # • • •  (S) 

Totol  •44444444  (lOOS) 

Clwrittton . Now*  &  Coorior444(n) 

Pott . (o) 

Nowt  &  Potior..*  (S) 
Totol . (m^) 

ColoNlbia  Stoto  .44444444444  (f*) 

Rocord . (o) 

Stoto  . . (S)* 

Totol  4  4  4  4  4  4  4  4  4  4  (mtS) 

Gfoonvillo  444444444  Nowt . (m) 

P iodmont, 44444444  (o) 

Nowt . (S) 

T otol  4444444444  (moS) 

Florofico  4444444444 Nowt . . (n) 

Roeli  Hill. 444444 444 Horold  4  4  4  444444 44(0) 
Vtftonbwrg  44444444  Hofold^Jouriiol  4  4  (mbS) 

Sfttf  .44444444444  ItOM  444444444444  (o) 


Aktrdoon . Amoficon-Nowt  444 

Swndoy  oditioA44  44 
Totol. 4444444444  ( 
Doodwood^Lood  •444Coll>Pioooof4Tiiiiot 
Htrto . •••Hwvonito  A 

Plointnion44444  ( 

Moditon  .4  44444444.  Loodor.  444444444 

MitcSoll . Ropublic . . 

Fioffo . Copitol  Jovniol  .4 

Ro^d  City . Jovmol . 

Svndoy  odition444 
Totol  44444444444 

Stow  Follt.44 . Argot*Loo6or44  4  4 

Sondoy  odition444 

T0t0l  44444444444 

Votortown  •.•••••,. Pobllc  Opinion. . 4 
Yonkton . 444444  Prott  A  Dokoton4 


5,531,601 

4,255,120 

6,177.084 

I, 883,626 
12,315,830 

9,112,558 
12,557,038 
4,151,604 
25,821,200 
10,629,264 
8,784,847 
5,239,309 
24,653,420 
*(lnciodot  622, 

II, 035,483 
13,462,429 

3,286,039 

27,783,951 

5,971,434 

6,014,652 

9,865,548 

5:421,934 


197,281  5,334,320  530,880 

779,901  2,848,651  578,023 

812,396  4,466,470  889,266 

32,495  1,533,889  311,243 

1,624,792  8,849,010  1,778,532 

1,853,766  5.257,604  1,941,744 

2,112,128  8,262,417  2,118,816 

262,458  3,160,634  713,956 

4,228,352  16,680,655  4,774,516 

2,061,648  5.848,006  2,522.602 

2,332,743  3,989,655  2,384,857 

984,475  3,520.244  698,839 

5,378,866  13,357,905  5,606,298 

,167  linnt  Amtricon  W«nkly) 

1,688,812  6,985,615  2,305,277 

1,866.248  9,114,916  2,307,719 

307,330  2,352,216  611,772 

3.862,390  18,452,747  5,224.768 

897,074  4,133,826  940,544 

546,378  4,721.878  674,212 

1,294,566  6.n9,040  1,742,006 

520,090  4,635,302  732,900 


4,085,508  656,670 

1,680,294  70,602 

5,765,802  727,272 

2,198,644  247,744 


PnL. 

City  Papnr  lithnd 

Ary«n . E«fU . (•) 

Snndny  ndltinii....  (S) 

T*t«l . (nS) 

Cbildratt . Iiidna . .  (nS) 

CnnfM . Cnntinr . (nS) 

Corpvt  CWitti . C«ll«f . (») 

Tinint . (p) 

C«ll««  TiMM . (S) 

Total . .  .(moS) 

Dolbort . ...ToHon . (o) 

Dtniton . Harold . (a) 

Sondoy  aditian....  (S) 

Total . (aS) 

Dantan . Racard-Cbranicla. .  (a) 

Sondoy  aditian....  (S) 

Total . (aS) 

Edinburg . Raaiaw . (aS) 

Galvattan . Nawt . (mS) 

Tribona . (a) 

Nawt . (S) 

Total . 

Garland . Nawt . (aS) 

Gantolat . Ingoirar . (a) 

Graanvilla . Harald*Bannar  ...  (aS) 

Hilltbara . Mirror.  . . (a) 

Jaektanvilla . Pragratt . (aS) 

Karrvilla . Timat . (aS) 

Killaan . Harold . (a) 

Lamato . Rapartar . (a) 

Larada . Timat . (a) 

Sunday  aditian ....  (S) 

Total . (aS) 

LavallMid . Son.Nawt  . . (a) 

Sunday  aditian . . . .  (S) 

Total  . . (aS) 

Lubbock . .  Avalancba . (m) 

Journal  ..........  (a) 

Sunday  aditian ....  (S) 

Total . (maS) 

Lu  Ain . .  Nawt . (aS) 

Morthall . Nawt  Mattanqar  ..  (a) 

Sundoy  aditian ....  (S) 

Total . .  (aS) 

Maxia. . .......Nawt . .  (a) 

Midland . Rapartar>Talagroin(aS) 

Minarol  Wallt . Indax . (a) 

Sundoy  aditian .  • . .  (S) 

Totol . (aS) 

Polattina. .........  Harold-Pratt  .....  (a) 

Sunday  aditian ....  (S) 

Total ...........  (aS) 

Pampo  .  . . . Nawt . (aS) 

Part  Arthur . Nawt . (a) 

Sundoy  aditian ....  (S) 


Son  Angola  . . . .  Stondard*Timat . .  .(m) 

Stondord  . (a) 

Stondord-Timat  . . .  (S) 

Total . (maS) 

Sharman . Damacrot . (a) 

Sundoy  aditian . . . .  (S) 

Total . (aS) 

Snydar . Nawt . (a) 

Sunday  aditian . . . .  (S) 

Total . (aS) 

Swaatwatar . Rapartar  . . . (a) 

Sunday  aditian ....  (S) 

Total . . (aS) 

Toylar . Pratt . (a) 

Sundoy  aditian . . . .  (S) 

Total . (aS) 

. T.l.4rai. . (■•) 

Sunday  aditian. ...  (S) 

Totol . (mS) 

Tarrall . Tribuna . (aS) 

T  axarkono . Goxatta . (m) 

Nawt . (a) 

Gatatta . (S) 

Totol  . . .(maS) 

Taxot  City . Sun . (aS) 

Tylar  . . ...Cauriar>Timat  A 

Talagroph . (ma) 

Varnan . Racard . (aS) 


4,037,467 

1,009,365 

5,046,832 

2,416,374 

2,447,704 

17.197.628 
16,915,444 

4,362,064 

38,475,136 

1,987,412 

4,534,614 

1,472,114 

6,006,728 

3,586,464 

1,570,058 

5,156,522 

1,984,710 

12.162.629 
10,367,472 

2,433,326 

22,530,101 

2,542,722 

5,078,060 

4,363,093 

1,479,940 

3,045,387 

2,212,660 

1,a7,458 

2,807,308 

3,524,248 

I. 163,778 
4,688,026 
1,680,000 

840,000 

2,520,000 

14,936,320 

13,974,562 

5,641,888 

34,552,770 

4,363,715 

4.626.230 
2,220,218 
6,846,448 

1.583.230 

II, 972,324 
5,481,854 

890,246 

6,3n,100 

2,813,944 

931,574 

3,745,518 

4,536,994 

9,968,420 

3,614,170 

13,582,590 

7,761,096 

7,639,310 

2,933,504 

18,333,910 

4,669,798 

1,399,482 

6,069,280 

2,427.5n 

1,401,960 

3,829,532 

3,841,992 

1,217,076 

5,059,068 

1,521,058 

635,712 

2,156,770 

4,947,670 

1,457,918 

6,405,588 

2,678,640 

7,946,442 

7,741,188 

2,726,360 

18,413,990 

4,772,712 


352,173 

88,043 

440,216 

167,058 

257,642 

1,889,104 

1,887,872 

271.474 
4,048,450 

263,606 

513,156 

47,908 

561,064 

2,592,786 

49,952 

2,642,738 

258,818 

1,174,67A 

1,056,840 

115,583 

2.231.518 

143.688 

350,896 

456,197 

218.246 
353,999 
277,578 
230,860 
336,546 
571,004 

75,418 
646,422 
218,400 
72,800 
291,200 
1,412,614 
1,405,698 
340,060 
3,158,372 
565,786 
515,536 
1 16,522 
632,058 

214,798 

889.504 
2,592,268 
518,448 

3,110,716 
321,286 
45.430 

366,716 
427,000 
969,290 
171,164 
1,140.454 
899,766 

897.246 
133,462 

1.930.474 
508,816 

92,008 

600,824 

360,696 

28,560 

389.256 
227,402 

56,140 

283.542 
208,866 

26,642 

235.508 

514.542 
70,714 

585.256 
394,380 
996.268 

1,001,490 

145,446 

2,143,204 

283,494 


2,085,970 

771,492 

3,857,462 

1,995.744 

1.896.762 
11,905,320 
11,598,048 

3,248,798 

26,752,166 

1,241,058 

3,102,540 

1,154,286. 

4,256,826 

392,504 

1,342,012 

1,734,516 

1.360.408 
8,631,097 
7,328,781 
1,916,235 

15,959,878 

1,886,074 

4,449,796 

3,144,176 

1,166,704 

2,251,074 

1,850,117 

1,152,452 

1.959.762 

2,504,908 

973.308 

3,478,216 

1,228,640 

708,960 

1,937,600 

9,012,612 

8,811,096 

4,327,470 

22,151,178 

3,611,524 

3,506,790 

1,870.428 

5,377,218 

1.205.248 

8,525,174 

1,763,678 

352,730 

2.116.408 
1,968,372 

777,952 

2,746,324 

3,535,476 

7,076,692 

2.772.574 

9.849.266 
5,032,300 
4,914,112 
2.336,012 

12,282,424 

3,412,038 

1,119,258 

4,531,296 

1,507,520 

1,165,696 

2.673,216 

3,087,546 

1.029.182 

4,116,728 

1,128,834 

502.880 

1,631,714 

3,570.924 

1,211,392 

4,782,316 

1,921,340 

5,130,860 

4,962,328 

2,209,466 

12,302,654 

3.431.266 


$99,324 

149,830 

749,154 

234,612 

284.900 
3,377,682 

3,367,266 

839,006 

7,583,954 

454,216 

914,746 

268.366 
1,183,112 

587,650 

173,992 

761,642 

326,144 

2,356,854 

1,981.851 

401,508 

4,338,705 

512.960 
219.856 
762,720 

94,990 

424.900 
84,965 

104,146 

511,000 

435,456 

114,520 

549,976 

232.960 
58,240 

291,200 

4,487,924 

3,735,312 

950,180 

9,173,416 

175,703 

585,298 

232,134 

817.432 
163,184 

2,505,090 

1,125,908 

19,068 

1,144,976 

524,286 

108,192 

632,478 

526,466 

1,922.438 

670.432 
2,592,870 
1,825,208 
1,803,004 

462,294 

4,090,506 

748,944 

188,216 

937,160 

543,732 

201.754 
745,486 
527,044 

131.754 

658,798 
183,358 
106,190 
289,548 
862,204 
175,812 

1,038,016 

362,920 

1.591.366 
1,563,352 

309,848 

3,464,566 

1.057,952 


5.853,988 

594.650 

3.983,252 

1,276,086 

9 

«0 

CSottonaago  ••••• 

•  •Timat  ••••••••• 

.(») 

9,373,722 

1,897,042 

5,548,781 

1,927,899 

..  (S) 

1,994.398 

1,940 

1,624,266 

351,092 

9 

49 

Nowt-Praa  Pratt 

.(a) 

13,405.128 

1,861,948 

9,619,846 

1,923,314 

Tatal . 

.(mS) 

7.848.384 

613,690 

5,607,518 

1,627,178 

9 

76 

Timat . 

.(5) 

4,262,319 

534,172 

3,250,479 

477,668 

..(m) 

9.894.528 

1,007,636 

6,466,614 

2,420,278 

9 

90 

Total  •••••••••• 

mS) 

27,041,169 

4,293,182 

18,419,106 

4,328,881 

..(a) 

9.888.536 

1,008,644 

6,473,600 

2,406,292 

9 

Clavalond . 

.  .  ftanMf. ........ 

.(a) 

3,773,770 

279,706 

2,985,752 

479,178 

29,134 

..(S) 

3,801,518 

234,318 

2,987,012 

580,188 

9 

i48 

Columbia . 

•  •Harald . 

.(•) 

3,894,669 

356,290 

3,057,415 

418,607 

64,376 

Tatal . 

23,584,582 

2,250,598 

15,927,226 

5,406,758 

9 

»3 

Oytriburg  . 

•  •Goxatta . 

.(•) 

2,503,312 

412,566 

1,766,814 

281,596 

42,336 

Wichita  Fallt... 

..(m) 

8,943,522 

1,044,988 

6,132,826 

1,765,708 

9 

GO 

Elixabathtan.,..* 

••Star ••••••••••• 

.(a) 

1,937,229 

249,760 

1,406,720 

218,953 

61,796 

..  (.) 

8,937.698 

1,047,424 

6,126,330 

1,763.944 

9 

Sunday  aditian  •• 

.(5) 

906.577 

5,775 

798,084 

101,262 

1,456 

..  (S) 

4,050,634 

238,756 

3,ia.452 

643,426 

9 

14 

Total . 

(.5) 

2,843,806 

255,535 

2,204,804 

320,215 

63,252 

21,931,854 

2,331,168 

15,427,608 

4,173,078 

9 

15 

Craana  villa . 

. . 

.(•) 

4,646,000 

255,604 

4,030,540 

359,856 

Jacktan . 

. . 

(.5) 

7,924,168 

727,393 

6,077,809 

1,062,866 

56,100 

UTAH 

143 

iabntan  City . 

•  •Pratt*Chranicla  (maS) 

8,269,404 

805,476 

6,261,472 

1,189,370 

13,286 

70 

Mar^tvilla-Alcaa  • 

•  •Timat . 

..(a) 

5,258,582 

350,336 

4,463,858 

410,844 

33,544 

1 

. . .  (a1 

4,538.198 

614,138 

3,386,894 

495,824 

41,342 

Namaa  t  bara  •  •  •  •  • 

•  •  Nawt»Jaurnal  •  •  • 

..(a) 

3,419,242 

285,054 

2,814,532 

310,072 

9,604 

Ogdan . 

9,304,470 

1,517,663 

5,834,157 

1,846,152 

106,490 

Oak  Ridga . 

..Oak  Ridfac . 

..(a) 

3,990,322 

303,856 

2,964,052 

722,414 

9 

...  (5) 

2,247.9n 

203.574 

1,532,622 

504.630 

7,147 

bhalbyvilla . 

•  •  Timat*G«xatta  •• 

..la) 

1,932,504 

226,380 

1,526,070 

164,920 

15,134 

..(.5) 

11,552,443 

1,721,237 

7,366,779 

2,350,782 

113,645' 

Union  City . 

..(a) 

2^039,478 

23,000 

1,967,544 

12,744 

36,190 

Sunday  aditian. 

...(5) 

l',963]8S0 

'I17i054 

r.518;972 

307J18 

20;706 

16 

TEXAS 

Tatal......... 

..(•5) 

7,491,064 

1,276,590 

4,850,748 

1,289,512 

74,214 

08 

Abilana . 

• .  Rapartar<Nawt . 

..(«) 

9,881,396 

1,004,948 

6,956,222 

1,919,218 

1,008 

VERMONT 

Rapa  rtar  •Nawt . 

..(a) 

9,884,308 

1,004,682 

6,947,136 

1,913,282 

19,208 

Sunday  aditian . 

..(5) 

3,546,326 

88,116 

2,886,156 

570,822 

1.232 

Barr. . 

•  •  Timat . 

...(a) 

3,882,852 

643,651 

2.959,309 

279,892 

9 

02 

Total . 

(-•5) 

23,312,030 

2,097,746 

16,789.514 

4,403,322 

21.448 

Banningtan  •.••• 

• .  Bannar . 

...(a) 

3,202,906 

429,828 

2,533,496 

239,582 

tncludad 

04 

Alien . 

• .  Echo . 

.(•5) 

2,550,120 

351,190 

1,950,830 

226,632 

21,478 

in  Oitplay 

16 

Amarillo . 

..Nawt  A  Gtaba*Tima% 

Brattlabara  ..••• 

. .  Ralarmar . 

...(a) 

4.469,794 

511,770 

3.595,088 

310,086 

52,850 

20 

Claka.Ha«c  . 

26,856,820 

3,445,278 

17,198,902 

6,212,640 

9 

Burlingtan . 

. .  Praa  Pratt . . .. 

...(m) 

8,958,632* 

2.152,644 

5,631,927 

1,166,368 

9 

Atbant . ,«••••• 

.  •  Raviaw . 

..(a) 

2,087,680 

266;  378 

1,648,080 

173,222 

9 

*(lncludat  Raadart  linat 

1,693) 

Aaitia . 

..  Amarican . 

..(■) 

14;i65,788 

1,519,378 

9,760,912 

2,885,498 

9 

Mantpaliar...... 

. .  Argut . 

...(a) 

1,909,572 

461,552 

1.312,220 

112,847 

22.953 

Statatman . 

..(a) 

13,983,158 

1,513,232 

9,617,146 

2,852,780 

9 

Nawpart  •••••••  • 

..  Expratt . 

...(•) 

2,219,774 

320,590 

1,703,714 

174,258 

21,212 

Amarieen-Stotat 

4,411,848 

274,064 

3,161,998 

975,786 

9 

R.tlaa4 . 

..  Harald......  •• 

...(•) 

7.363,664 

1,103,938 

5,001,061 

1,258,665 

9 

Total . 

(a»5) 

32,540,794 

3,306,674 

22,540,056 

6,714,064 

9 

St.  Albant . 

..Mattangar . 

...(•) 

2,625,826 

375,802 

1,946,980 

303,044 

9 

$2 

••fMwn . 

•  •Sun . 

..(a) 

6,131,360 

448,651 

4,963,2n 

719,432 

9 

St.  Jahntbury  ••• 

..C.I4m.<.*.Rk 

«4  (.) 

3,130,r6 

460,726 

2,438,744 

175,098 

56,308 

Aaaumant. ...... 

•  •  Entaiprita  •••  • 

..(■) 

13,000,025 

1,729,450 

8,632,6U 

2,623,336 

14,551 

Journal  . 

..(a) 

12;996,41S 

1,730,631 

8,635,847 

2,623,336 

18,601 

VIRCMNIA 

Entarprita . 

..(5) 

3,365,897 

239,897 

2,597,607 

524,097 

4,294 

Total . •••• 

(>.5) 

29,364,337 

3,689,978 

19,886,142 

5,770,769 

37,448 

Bri  atal . 

..HmlOXMfiar 

•i|  Via« . 

..Harald . 

..(a) 

S,022,2a 

596,400 

3,197,950 

1,174,026 

53,872 

Virginia 

Sunday  aditian. 

..(5) 

2,282,507 

•1.900 

1435.774 

340,018 

252 

Tannattaan 

..(ma) 

12,656,320 

881,832 

4,462,850 

791,322 

U124 

Total . 

.(.5) 

7,304,756 

678,300 

5,033,224 

1,514,044 

54,124 

HaraldXauriar 

...(S) 

1,740,256 

119,406 

1,503,852 

3H,256 

2.142 

Branbom . 

..(a) 

1,533,545 

218,680' 

1,207,514 

98,966 

8,385 

TmW . 

.(>.5) 

14,396,576 

1,001,238 

5,966,702 

1,187,578 

14,266 

Bramwaad . 

• .  Bullatin . 

.(.5) 

8,374,357 

360,31  It 

:2.9ao,4U 

33,600 

9 

Cbarlattat  vi  lla .  • 

..Pragratt . 

...(a) 

8,911,065 

651,534 

7,035,294 

1,200,122 

24,11$ 
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Pub. 

Totol 

Disploy 

Cl.tii. 

P.k. 

Totol 

Oi.yl.y 

Clossi. 

Citr 

p.f>f  li 

ishod 

Linogo 

Notional 

Lk.I 

(iod 

Logoi 

City 

Popor  1 

ishod 

Linogo 

Notionol 

Locol 

fiod 

Logoi  ^ 

< 

..{.1 

l,774.m 

234,658 

1,380,446 

128,723 

29,351 

L.  . . 

i.Tribuno . . 

.(.) 

8,612,184 

879,872 

6,103,818 

1,499,960 

>32,  lU 

Fotorbo 

3.S19.012 

453,432 

3,200,155 

165,425 

u 

Sunday  odition..« 

,.(S) 

2,IM3,4>4 

128,450 

1,483,202 

467,460 

728 

f«i  Ar 

. 

..(») 

5,943,798 

1,157,506 

4,212,404 

548,030 

25,858 

Totol  ••••••••••1 

,(.S) 

10,695,678 

1,008,322 

7,587,020 

1,967,420 

132,916 

Fort  Ho 

■■(.) 

S.$S8,4«2 

1,230,768 

6,632,892 

702,940 

21,882 

Modi  ton . 

, .  Wisconsin  Stoto* 

$1.  c«l 

Rogittor . 

..(S) 

2,791,096 

95,830 

2,533,286 

155,862 

6,118 

Journol. ...... 

-  (m) 

12,871,285 

1,985,249 

7,352,254 

3,186,715 

347,067  i 

B.  Tlw 

Totol . 

(moS) 

17,323,376 

2,484,104 

13,378,582 

1,406,832 

53,858 

Copitoi«Timos. . . 

..(•) 

12,654,600 

1,983,191 

7,364,427 

3,186,932 

170,050 

Somio 

»  Proo  Lonco  Mot. 

5,990,686 

471,227 

4,835,327 

379,896 

40,981 

Wisconsin 

1  Salt  Si 

.  Nowt'Rocord  . . . 

..(«) 

5,664.110 

482,248 

4,797,149 

303,128 

81,585 

StotO'Joumol  • 

..(S) 

5,459,559* 

232,981 

3,843,252 

690,151 

1,059 

SriHm 

. 

.Nowt . 

3,812,956 

1,081,329 

2,411,766 

288,554 

31,307 

Totol . .  ••• 

30,985.444* 

4.201.421 

18.559.933 

7,063,798 

468,210 

SoAur) 

. Hows . 

.(hiS) 

)0,i3I.S$t 

1,116,556 

8,294,748 

1,220,254 

P  P 

*(IhcM.>  692,076  lin..  P.rod.) 

Timmin 

Advonco  . 

10.354, (KM 

1,116,836 

8,238,412 

998,760 

a  a 

Morinotto  •••••••• 

•  •  l:oglo*btar. . 

-.(.) 

4,944,928 

411,340 

3,846,216 

589,232 

98,140 

Vollon^ 

Totol . . . 

(moS) 

20,985,566 

2,233,392 

16,533,160 

2,219,014 

a  a 

Morshfiold . . 

..  Nows-Horold...  • 

..(•) 

4,530,022 

353.108 

3,307,948 

781,760 

87,400 

C.lb< 

MartintvilU . 

.  Builotin. ....... 

..(t» 

5.156,550 

625,016 

4,101,034 

417,312 

13,188 

Morrill  ••••••••«. 

. .  Horold .  . . . 

..(•) 

2,386,356 

267,246 

1,788,766 

300,272 

30,072 

Voodsti 

Sunday  odition . . 

..(S) 

1,276,688 

40,110 

1,116,318 

105,938 

14,322 

Oshkosh.  •••••••• 

•  •  Northwostorn  . 

9,196,670 

833,616 

6,723,430 

1,461.292 

178,337 

Totol . 

.(.S) 

6.433.238 

665,126 

5,217,352 

523,250 

27,510 

Portogo  ••••••••• 

. .  Rogi  stor  ••••••• 

..(•) 

2,595.446 

249,326 

1,909,824 

365,428 

70,808 

. .  ProqrotS’lndox. . 

8.038,436 

1,106,448 

5,580,526 

1,351,462 

Rocino . 

•  •  JournoUTimos  •• 

..(•) 

11,949,903 

956,032 

8,338,463 

2,241,246 

414,102 

Sunday  odition . . 

..(S) 

2,322,138 

126,168 

1,951,292 

244,678 

Builotin. ••..••• 

..(S) 

3,173,436 

556,766* 

2,253,720 

362,950 

<Ckorlo< 

Total . 

.(.SI 

10,360,574 

1,232,616 

7,531,818 

1,596,140 

Total . . 

.  (.S) 

15,123,339 

1.512,798 

10.592,1B3 

2.604,196 

414, io2 

Pulotki . 

,  .Southwoot  Timoi 

2,016,056 

313,642 

1,467,340 

227,136 

7.938 

*(incl>id.t  47’ 

1,121  lin..  Ti 

smily  Wtskly) 

Sunday  odition.. 

531,048 

14,994 

440,118 

58,170 

17,766 

Rhinolondor...... 

..Nows . 

..(•) 

3,227,949 

310,681 

2,469,915 

361,841 

85,512 

Totol . . 

2,547,104 

328,636 

1,907,458 

285.306 

25,704 

Showon . 

.  .  1  . . . 

..(.) 

1,981,546 

193,620 

1,526.686 

209,692 

51,548 

Red^rd . . 

. .  Nowft  Journal . . . 

,..(•) 

2,200,856 

296,408 

1,549,198 

347,060 

8.190 

Shoboygon ••••••• 

..Pr.ti . 

..(•) 

12,759,306 

828.982 

10,041,360 

1,675,842 

213,122 

. .  Now»*Loador  . . , 

. . .  (m) 

6,048,420 

605,920 

4,927,860 

477,680 

36,960 

Stovons  Point •••• 

..Journal  . . 

..(•) 

3,844.148 

409,878 

2,514,330 

799,232 

120,708 

Loodor . . . . 

...(•) 

6,048,420 

605,920 

4,927,860 

477,680 

36,960 

. 

..Tologrom.  ••••.. 

..(•) 

7,226,730 

831,348 

5,172,860 

1,071.798 

150,724 

Totol . . . 

.  (moS) 

12,096,840* 

1,211,840 

9,855,720 

955,360 

73,920 

..Timos . 

..(•) 

3,173,788 

359,142 

2,422,322 

356,344 

35,980 

*(Until  Jon.  3 

,  1958  forcod  eombinotion.  Sot.  (o)  Loodor 

Woukosho . 

. ..  Froomon  ••••••• 

..(.) 

5,586,826 

463,316 

3,702,636 

1,169,854 

251,020 

poirod  with  Nows>Loodor  (S)  or  Nows.Loodor  (S)  with  Mon. 

Wausau. ••••••••9 

, ..  Rocord'Horold  •• 

..(•) 

10.368.316 

786,044 

7,462,045 

1,559,831 

143,005 

Qooboc 

Loodor  (o)). 

Wisconsin  Ropids. 

.  .  TtikiilM  ........ 

5,173,588 

459,886 

3,873,324 

732,746 

107,632 

Stra»burg . . 

.  .Northorn  Virqinii 

Doily . 

. .  .(m) 

3,257,576 

316,757 

2,750.965 

189,854 

WYOMING 

. 

..Nowo-Horold... 

..  (.SI 

3,538,724 

484,295 

2,396,006 

619,346 

39,077 

Woynttbero . . 

..Nowt.Virginion 

...(.) 

5.792,442 

378,799 

4,994,214 

383,426 

36,203 

Cospor . 

...Stor  . . 

3,978,730 

862,834 

2,357,782 

723,870 

34,244 

Tribuno*  Horold., 

..(•) 

5,259,352 

866,782 

3,385,130 

843,542 

163,898 

Troil  F 

Sundoy  odition . , 

...(S) 

1,440,753 

84,868 

1,029,463 

281,792 

44,730 

Totol  •...•..•• 

(m.S) 

10,678,835 

1,814,484 

6,772,375 

1,849,204 

242,8n 

. . .  (o) 

6,381,046 

811,083 

4;S45.044 

1,024.919 

a  a 

Choyonno . . 

■ .  •  Eoglo. 

.  ..(m) 

6,588,316 

1,107,246 

4,448,206 

992,138 

40,726 

in  'o) 

1,239,699 

241,654 

876,386 

121,659 

0 

Stoto  Tribuno.., 

6,812.5«0 

1,128,512 

4,419,436 

1,061,270 

203,322 

Mooso 

...  (o) 

7,206,682 

891,702 

4,906,902 

1,317,414 

90.664 

Totol . . .  • 

,.(mo) 

13,400,856 

2,235,758 

8,867,642 

2,053,408 

244.048 

Frinco 

. . .  (S) 

1,920,240 

104,958 

1,467,382 

345,282 

2,618 

Loromio . . 

. ..  Boomorong  •••.. 

,..(m) 

2,926,980 

467,376 

1,934.954 

410,424 

114,220 

Rogino 

. .  (oS) 

9.126,922 

996,660 

6,374,284 

1,662,696 

93,282 

Rowlins . 

• . . Timos  ••••••••« 

2,468.774 

315,938 

1,775,746 

270,914 

106,170 

Soskoti 

...(•) 

8,477,133 

857,500 

5,711,594 

1,817,858 

90,181 

Rock  Springs. •••, 

. ..  Rockot. . . . 

...(n.) 

2,031,260 

416,794 

1,225,796 

282,660 

108,710  ! 

...  (o) 

4,965,590 

639,058 

3,261,958 

1,006,418 

58,156 

Minor . . 

...(S) 

520,366 

11,970 

422,142 

74,452 

11,802 

...(•) 

2,461,844 

342,398 

1,632,750 

431,760 

54,936 

Total  •••••••••1 

..(mS) 

2,591,626 

428,764 

1,645,238 

357,112 

120,512 

...(•) 

1,745,300 

227,040 

1,226,000 

211,680 

80,640 

Shoridon.  ••••••. 

...Pross . I 

...(•) 

3,437,268 

484,155 

2,546,591 

233,646 

172,872 

...  (.) 

11,419,506 

1,051,568 

7,875,476 

2,303,238 

189,224 

Worlond . 

• . .  Northorn  Wyoming 

Lergvivw . 

..r4ow* . 

...(.) 

7,768,458 

833,126 

5,796.420 

1,042,466 

96,446 

Nows . . 

...(m) 

2,175,166 

323,302 

1,584,436 

196,336 

71,092 

Moms  Lok* . 

. .  Columbio  Bosin 

TV" 

Horold ...... 

...(•) 

3,505,154 

484,316 

2,218,314 

764,820 

37,702 

\ 

Mount  Vornon  ..«• 

..Skogit  Volloy 

DOMINION  OP  CANADA 

Horold...... 

...(.) 

3,242,344 

408.212 

2,312,520 

486,598 

35,014 

1  ^ 

. .  Olympian. . .  • . . 

...(•) 

5,791,184 

727,300 

3,743,929 

1,254,561 

65,394 

ALBERTA 

Sundoy  odition . 

...(S) 

1,359,805 

9,044 

1,065,820 

282,968 

1,974 

Totol 

..(.S) 

7,150,990 

736,344 

4,809,749 

1,537,529 

67,378 

Calgary . 

. . .  Alborton . 

4,899,709 

1,465,589 

2,929,979 

504,141 

a 

^  A 

Poteo^Konnowick* 

Horold... . 

..(*) 

18,568,632 

3,786,854 

9,699,816 

5,054,587 

127,375 

»  /A 

Richland  . 

•  •Columbio  basin 

Edmonton  ...••• 

...Journal  ••••••• 

20,300,796 

4,289,982 

10,379,282 

5,591,464 

40,008 

Nows . 

...(m) 

4,386.515 

487,879 

2,882,579 

975,408 

40,649 

Lothbridgo  ..... 

...Hwold . 

7,507,079 

1,509,852 

4,806,751 

1,190,476 

a  a 

t  • 

Tri  City  Horold 

...  (.) 

6,073,200 

1,005,543 

3,931,333 

1,042,419 

93,905 

MoJicino  Hat  ... 

...Nows . 

..(•) 

5,656,n6 

1,105,681 

3,854,773 

696,322 

a 

I 

Sundoy  odition  • 

...(S) 

1,559,509 

60,067 

1,196,125 

300,769 

2,548 

Wookond  odition 

1, 174,214 

Totol  •  •  . . 

..(.S) 

7,632,709 

1,065,610 

5,127,458 

1,343,188 

96,453 

Totol . 

6,830,990 

1,105,681 

3,854,773 

696,322 

a 

I 

Port  Angoios . 

...Nows  •.•..•••. 

...(•) 

3,773,634 

468,276 

2,734,333 

527.807 

43,218 

i 

BRITISH  COLUMBIA 

1 

Cemmorco... 

2,471,616 

(Not  kopt  soporotoly) 

JV 

8,681,078 

881,566 

5,752,726 

1,889,286 

157,500 

Komloeps....... 

.  • .  Sontinol . 

..(•) 

3,253,711 

837,271 

2,058,251 

358,176 

a 

i 

Wollo  . . . 

...Union-Bullotin 

...(•) 

5,800,383 

990,105 

3,806,950 

937,136 

66,192 

Nonoimo  •.••••• 

...  Froo  Pross.... 

5,869,221 

877,948 

3,751,482 

1,239,791 

a 

Sunday  odition 

...(S) 

2,005,731 

162,767 

1,495,144 

347,820 

Nolson . 

•  •  •  Nows.  •...•••. 

..(hi) 

3,239,307 

380,543 

1,823,430 

535,334 

a 

-  I 

T  oto l•••••••• 

..(•S) 

7,806,114 

1,152,872 

5,302,094 

1,284,956 

66,192 

Princo  (^rgo  •  • 

. ..  Citiion . 

..(•) 

2,779,385 

548,345 

1,901,590 

329,350 

a 

Woftotchoo  «••••• 

...World . 

...(•) 

6,561,702 

614,271 

4,815,538 

1,042,958 

88,935 

Troil . 

..  •  Timos . 

2,725,995 

742,056 

1,705,261 

278,678 

a 

tlk^ 

Yokimo . 

...  Horold.  ••..•• 

8,915,732 

1,321,754 

5,708,682 

1,842,064 

43,232 

Voncouvor. . 

...Provinco . 

19,393,774 

5,281,427 

8,476,401 

5,580,332 

56,614 

Ropublic . 

...(<) 

10,017.364 

1,372,672 

6,191,388 

2,339,974 

113,330 

Sun . 

28,656,544 

6.6n,6dS 

11.526,880 

10,337,036 

111,963 

Horold  • ...... 

...(S) 

2,706,998* 

143,752* 

1,858,360 

703.780 

1,106 

Victoria . . 

•  ..Colonist . 

..(m) 

W,S54,8S2 

2,771,510 

4,490,000 

3,249,5/8 

*xm 

,  abo 

Total . 

.  (moS) 

21,440,094* 

2,838,178* 

13,758,430 

4,U5,818 

157,668 

Timos . 

..(•) 

12,957,324 

21945,950 

6,055,587 

3,915,968 

39,819 

*(noos  not  ii 

kIh4.  682,150  lin.t  Paioil.) 

Colonist . 

..(S) 

2, 104,494 

174,328 

1,004,770 

915,5» 

9,866 

Tatol . 

(n.S) 

25,615,700 

5,891,783 

11,550,357 

8,081,066 

93,459 

to  1 

WEST  VIRGINIA 

MANITOBA 

i  1 

Bockloy . 

...Post  Horold  .... 

..(m) 

3,405,652 

363,317 

1,259.202 

1,673,928 

109,205 

Roioigh*Rogistor 

..(•) 

3,378,189 

363,317 

1,259,202 

1,693,109 

62,560 

Sundoy  odition . . 

..(S) 

750,141 

49,777 

700,364 

Totol  .••••••... 

(moS) 

7,533,982 

776,412 

3,218,768 

3,367,037 

171,765 

Bluofiold . 

...Tologroph  ...••• 
Sunsot  Nows* 
Obsorvor..... 

..(m) 

..(•) 

5,605,499  1,151,496  3,232,939  1,156,462 

Sold  in  eombinotion  with  morning. 

64,602 

Tologroph . 

..(S) 

6,227,467 

1,421,822 

4,581,988 

1,475,525 

76,132 

Total  .•••.•••• . 

(moS) 

11,832,966 

2,573,318 

7,814,927 

2,631,987 

140,734 

Clorksburg . 

•  •  •  Exponont.  ...... 

..(m) 

6,553,376 

978,432 

4,277,403 

1,207,472 

90,069 

Tologrom . . 

Exponont. 

Tologrom.  •••• 

..(•) 

6,689,434 

976,920 

4,304,786 

1,317,551 

90,177 

..(S) 

2,475,452 

113,578 

1,868,965 

492,527 

382 

Totol 

(moS) 

15,718,262 

2,068,930 

10,451,154 

3,017,550 

180.628 

ElkiHI . 

• . .  tntor.Mountoin  .  • 

..(•) 

2,171,062 
*(Logol  in  Not 

247,462 

ionol) 

1,827,560 

96,040 

Hinton  •••...••• 

.  ..Nows . . . . 

..(•) 

2,206,918 

218,722 

1,818,950 

156,198 

13,048 

Huntington. . . . .  . 

. . .  Horold.Oispoteh. 

12,798,187 

1,821,188 

8,659.428 

2,190,432 

127,139 

Advortisor . 

..(•) 

12,708,993 

1,827,685 

8,632,565 

2,176,505 

75,238 

Horo  1  d.  Ad  vort  i  St 

r  .  (S) 

4,490,307 

842,102 

3,169,394 

472,317 

4,494 

Total . . . 

(moS) 

29,997,487 

4,490,975 

20,461,387 

4,839,254 

206,871 

Logon.  ......••• 

...  Bonnor . . . 

..(•) 

3,650,065 

542,219 

2,950,220 

157,626 

a 

Mortinsburg..... 

...  Journal  . . 

...(.) 

5,300,120 

533,260 

4.393,921 

341,236 

31,703 

Morgantown  . . . .. 

...Dominion  Nows  . 

6,648,600 

639,632 

5,001,990 

956,319 

50,659 

Post. .......... 

...(•) 

6,648,222 

647,899 

4,994,031 

957,642 

48,650 

Total . . 

. .  (mo) 

13,296,822 

1,287,531 

9,996,021 

1,913,961 

99,309 

Parkorsburg . 

...Nows . 

...(m) 

8,104,068 

891,072 

6,502,006 

601,314 

109,676 

Sontinol . . 

...(•) 

9,034,928 

890,736 

7,430,318 

609,784 

104,090 

Nows . . 

...(S) 

2,840,250 

85,890 

2.619,624 

127,666 

7.070 

Totol . . 

.  (moS) 

19,979,246 

1,867,698 

16,551,948 

1,338,764 

220,836 

Woirton . 

....Timos . . 

...(•) 

6,744,164 

365,708 

6,138.454 

240,002 

9 

Wolch . . 

....Nows . . 

...(•) 

5,147,422 

422,464 

4,529,980 

111,510 

83.468 

Whooling  ....... 

.  • .  •  Intol  1  igoncor. . . . 
NowfKogistor . 

. . .  (m) 

10,352,664 

1,483,538 

7,623,007 

1,194,984 

51,135 

...(•) 

9,785,100 

1,485,669 

7,207,928 

1,W1,504 

89,999 

NowS'Rogistor. 

...(S) 

4,611,662 

261,918 

3.941,931 

407,456 

357 

Totol . 

.(m.S) 

24,749,426 

3,231,125 

18,772,866 

2,603,944 

141,491 

Williofflson . . 

....Nows . 

5,251,904 

WISCONSIN 

498,134 

4,734,156 

96,208 

63,406 

Antige 

.  • • . Journal  .••••••, 

...(.) 

2,495,857 

250,250 

2,012,640 

189.658 

43,309 

Apploton  . . . 

>■ . .  Post.Croscont  •  i 

...(•) 

17,202,094 

1,171,464 

12,883,920 

2,927,330 

219,380 

Boovor  Dam. .  • .. 

....Citil.H . 

...(•) 

3,634,378 

308,000 

2,504,314 

618,912 

103,152 

B.I.II . 

....Nows . 

...(•) 

8,057,042 

735,364 

5,147.394 

2,174,284 

a 

E.h  Cl.ir. . . 

Fort  Atkinson  •  • . 

.  •  •  •  Loador>Tologrom  (mo) 

. . . .  JoHorson  County 

7,004,172 

847,714 

4,840,906 

1,110,998 

204,554 

Union . 

...(•) 

2,124,262 

231,966 

1,483,482 

382,058 

26,656 

Groon  Boy...... 

, . .  •  ProsS'Gosotto  . 

...(•) 

15,849,974 

1,601,040 

11,711,000 

2,301,894 

236,040 

Jpnosvillo..... 

•  ••.(MXOttO....... 

...(•) 

8,898,694 

700,644 

6.127.422 

1,960,042 

110,586 

Konosho . 

....Nows . 

...(•) 

10,197,824*  933,870  6,854,778 

*(lncli^os  Roodors  lints  68,194) 

2,231,712 

109,270 

Brandon.... •••.••, 

Sun . 

....(a) 

5,294,535 

1,048,699 

3,556,603 

689,234 

a  I 

kne 

Portogo 

LoProirit . 

.  Crophic.  • .  • .. 

2,095,637 

402,732 

1,569,091 

124,814 

, 

Inf 

Winnipog . 

>  Froo  Pro  ss  •  • 

....(a) 

20,158,508 

4,413,2*3 

8,731,204 

7,014,021 

•  a 

Tribuno . 

....(») 

15,448,444 

3,659,131 

7,735,776 

4,053,537 

187,755 

NEW  BRUNSWICK 

1 

hoi 

the 

Frodoricton . . 

,  Gloonor . 

5,814,373 

1,161,394 

3,156,442 

496,537 

Moncton..... ...... 

.  L'*:vaigolino. 

2,652,472 

589,978 

1,262,340 

47,971 

Moncton . . 

.Timos  a...... 

. . . .  (m) 

3,507,306 

1,717,856 

1,612;  148 

177,  M2 

Transcript  ... 

....(a) 

6,945,678 

1,720,201 

4,819,111 

406,366 

pul 

Tatol . 

10,452,984 

3,438,057 

6,431,259 

583,668 

NEWFOUNDLAND 

an 

Corntr  Brook . 

. Wostom  Stor.i 

3,467,0X 

1,033,732 

2,006,564 

426,734 

a  I 

St.  John's . 

.  Tologrom  ..., 

. (•) 

8,850,086 

2;2X,844 

5,370,854 

1,228,388 

'  I 

goi 

of 

nova  SCOTIA 

. . 

.  Chroniclo«Horald  ..(m) 

10,473,709 

2,952,558 

4,888,487 

2,632,664 

] 

tio 

MoiLStor...., 

. (a) 

13,889,587 

21947,949 

8,334,495 

2:607,143 

Tatol . . 

....(IH.) 

24,363,296 

5,900.507 

13,222,982 

5,239,807 

ser 

Now  Giosgow . 

oNows . . 

. (a) 

3,887,r3 

634,340 

2,939,473 

314,060 

a  a 

Sydn.y . 

.Copo  Broton  Post  (o) 

10,012,779 

1,875,333 

8,137,446 

600,933 

• 

rel 

ONTARIO 

me 

Bollovillo  . . 

.  Intolligoncor. 

. (a) 

6,340,558 

1,314,936 

4,056,416 

969,206 

Brockvillo . 

.  Rocordor  onO  Timos(o) 

3i789)552 

870;  171 

2,670; 146 

■249;235 

*  * 

Chathom  ......... 

.Nows . 

. (•) 

8,X1,636 

1,466,514 

5,454,148 

1,380,974 

a  a 

Cornwall  .....••.. 

.  Stondord* 

Re 

FrooHoldor 

. (.) 

6,719,011 

1,335,717 

4,553,466 

829,828 

a 

Fort  William  ...... 

.  1  imos*Journal 

11,251,730 

1,869,364 

7,810.180 

1,572,186 

a  a 

Co 

Galt . 

.  Roportor  •  • . 

. (a) 

8,802,665 

1,197,744 

6,408,451 

1,196,470 

(Logoi  includod  in  Disploy) 

ci\ 

Ouolph . 

.  Morcury .. .  • 

. (a) 

8,661,501 

1,476,340 

5,775,834 

1,409,327 

t 

Homilton . 

.  Spoctotor  .. 

. (.) 

26,197,302 

4,312,301 

15,654,274 

6,2M,777 

a 

ar 

Kirkland  Loko  .... 

.  Northorn  Now 

3,920,427 

801,961 

2;  663,420 

455.046 

a 

izi 

K  it  ehonor*  Watorl  oo. 

.  Rocord . 

13,251,449 

2,422,538 

8.965. 106 

1,863,805 

London  .•••.••••• 

.  Froo  Pross. 

. . . .  (im) 

17,694,503 

3,664,724 

9,989,000 

4,040,779 

a  a 

cit 

Niogora  Foils . 

..Roviow  .... 

8,881,323 

1,426,751 

6,785,655 

668,917 

a  a 

ha 

North  Boy  •••••••« 

,.  Nuggot  .... 

. (.) 

7,361,171 

1,417,807 

4,787,029 

1,097,238 

64,393 

Orillia . 

.PockotSi  Ti 

«  ..(.) 

3.584.231 

729.355 

2, 102,738 

752,138 

tri 

19,843,511*  4,901,982* 

*(lncl(^s  Wookond  Mogotii 

10,249,123 
10  and  Comir 

4.692;406 

:*) 

98,401 

ho 

Ottawa . 

.Journol  .... 

. (•) 

16,874565 

3,575,9« 

9,576,roS 

3,719,9M 

J 

A1 

Owofi  Sound  •.•••• 

•  Sun*Timos  . 

. (.) 

4!574',430 

*9691556 

3;204;390 

'400;4S4 

pa 
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FIGURES  RECEIVED  TOO  LATE  TO  CLASSIFY  IN  ABOVE  LISTING 


Pvk*  Total  Display  Clossi* 


City 

P«p«f  MtM 

Linoga 

Notional 

Local  r 

fiad 

L.t.1 

• .  Exominer . 

.(.) 

9,904,667 

1,882,995 

6,613,506 

1,408,166 

» 

. .  N»w»>Clir«fiicl«. . 

.(>) 

10,668,928 

1,822,470 

7,270,119 

1,576,339 

.(•) 

1.229.820 

291,169 

784,777 

153,874 

» 

Stofidord . 

.(#) 

16,237,145 

2,1U208 

13,212,271 

881,769 

30,897 

. .  Tim«»*J«Hrftol 

.(•) 

6,615,609 

1,299,790 

4,297,281 

1,018,538 

tt 

. . 

•  .OkMrvxf . . 

.(.) 

9.840,309 

1,559, 103 

6,589,564 

1,691,642 

9  9 

Star  . 

.U) 

10.403,036 

1,638,070 

7,873,684 

391,282 

9 

> .  •  BaocofwHorold . . . 

.(•) 

5,341,653 

1,138,313 

3,427,421 

775,919 

9 

, . .  Stor . 

.(•) 

10,963,833 

2,126,890 

7,434,319 

1,327,370 

75,254 

TiiMint . 

. 

.(*) 

5,758,256 

1,121,859 

3,709,884 

926,513 

9 

, . .  Tribwna . . 

8.996.337 

1,232.067 

6,403,334 

1,360,936 

9  9 

VM4«tock . 

. . .  SontinaURoviow  , 

..(a)  6.480,110  985,166 

PRINCE  EDWARD  ISLAND 

4,482,702 

1,012,242 

9  9 

!CWlott«town,.., 

.. .  Gaordion . . 

..(«) 

5,386,882 

QUEBEC 

1,112,349 

3,545,263 

729,270 

0 

Mvntraol . . 

. .  La  Davoir*..  •••  • 

.(m) 

2,861,842 

782,632 

1,980,122 

99,088 

tt 

La  Patit  Journol  • 

.(S) 

3,102,458 

1,389,289 

1,713,169 

Photo- Journal.  ■ . . 

.(S) 

266,166 

230,234 

248,088 

Q«b*c . 

Talagraph..... 
. .  L'Action 

.(•) 

4,476,178 

1,347,926 

2,729,326 

398,926 

9 

Qx»b*c . 

Cotholigua  •  •  •  • 
. .  L'Evanamont- 

.(•) 

5,602,515 

1,318,230 

3,206,010 

1,078,275 

9  9 

Journal  ..••••« 

7.534.048 

4,002,653 

3,219.841 

311,554 

9  9 

La  Solaii . 

.(.) 

14,495,777 

4,171,819 

8,777,161 

1,546,797 

Total ••••••••••• 

(in.) 

22,029,825 

8,174,472 

11,997,002 

1,858,351 

9  9 

Sktrbfookt . 

,  • .  La  Trikuna. 

.(*) 

7.633,978 

2,429,758 

4,453,084 

751,136 

9  9 

Racord . . 

4,833.439 

1,794,007 

2,715,565 

323,867 

9 

Tr»it*Rivi*r«s 

...La  Houvallitta... 

.(•) 

7,676,445  2,159,538 

5A5KATCHEWAN 

4,947,224 

569,683 

.... 

..(*) 

6,331,273 

1,145,421 

4,251,503 

934,349 

79,12r 

5,046.576 

929,971 

3,257,833 

858,772 

$«»kotoon . 

..(a) 

13,436,084 

2,979.718 

7,400,723 

3,055,643 

9  9 

...Stor-Phoanix  •••. 

..(•) 

10,603,993 

2,708,954 

5,966,684 

1,928,355 

Nawv  PubL  Grand 

City  and  Stota  ishad  Total 

JiMiaaa  (Alasl’.a)  Empira  (a) . 

^avatly  Hills  (Calif.)  Citiianfa) . 

Marcad  (Calif.)  $vn«$tor  (a) . . 

Ocaansida  (Calif.)  9leda«Tribuna  (•) . 

Rlada«T ribuna  ($)  ..... 

Total  (aS) . 

Radando  Baach  (Calif.)  Braaxa  (a).. . 

Calarada  Springs  (Colo.)  Fraa  Prass  (m). .. 

Brodantan  (Fla.)  Harold  (aS) . 

Atbai|s  (Go.)  Bannar«Harold  (a) . 

Qonnar*  Harold  ($) 

'  Totol  (aS)... . . 

Atlonto  ((^.)  World  (mS) . 

Cadortawn  (Co.)  Stondord(a) . 

Hanalalw  (Hawoii)  Hachi  (a). . . . 

OInay  (III.)  Mail  (a) . 

Woodstock  (III.)  Santinal  (a) . 

Attico  (Ind.)  Ladgar^Tribima  (a) . 

Clinton  (Ind.)  Clintonian  (a) . . 

Labonan  (Ind.)  Raportar  (a)  . . 

Ruskvilla  (Ind.)  Rapablicon^Talagrom  (a) . . 

Spancar  (lawo)  Raptor  (a)  . 

Calambus  (Kons.)  Advecota  (a). 

Maysvalla  (Ky.)  Indapandant  (m). 

Winona  (Minn.)  Haws  (a) . . . 

Clorksdola  (Miss.)  Prass  Ragistar  (a) . 

Morsholl  (Ma.)  Damacrot^Naws  (a) ..... ... 

Las  Vagas  (Navodo)  San  (mS) . 

Dovar  (Ohio)  Raportar  (a) . 

Astoria  (Drag.)  Astorion-Budgat  (a) . 

Milton  (Po.)  Standard  (a) . 

Bonham  (Tax.)  Fovarita  (a) 

Oroftan  (W.  Va.)  Santinal  (a) . 

Monroa  (Wise.)  Timas  (a) . 

Haanah>Manosha  (Wise.)  Twin  City  Haws* 

Racord  (a) . 

Princa  Rwpart  B.  C.  (Con.)  Naws  (a) . 

Kingston  Ont.  (Can.)  Whig«Stondord  (a).... 


Ganaral 

Local 

Clast- 

•fad 

Lagol 

341,628 

1,202,824 

172,298 

23,996 

617,638 

2,448,544 

1.070,506 

104,134 

757,134 

3,875,508 

1,466,556 

261,492 

475,447 

2,039,338 

585,074 

98,784 

7,126 

438,410 

149.338 

9.849 

482,573 

2,477,748 

734.412 

108,633 

455,952 

5,907,258 

3,328,262 

134.554 

294,574 

4,122,720 

2,358,482 

102.270 

559,802 

5,893,664 

1,289,330 

169.708 

389,368 

2,851.436 

750,666 

97,776 

53,704 

1.065,876 

244,524 

443,072 

3,917,312 

995,190 

97,776 

266,042 

1,680,420 

11,181 

118,387 

11,691 

4,228 

294,294 

2,135,868 

1,118,572 

« 

290,734 

2,643,190 

330.000 

68,000 

20,678 

1,965,068 

548,226 

76,664 

209,374 

993,354 

157.458 

1,961,675 

85.983 

38,566 

263,136 

2,460,936 

423.024 

54,172 

248,696 

3,029,838 

397,754 

92,610 

514,206 

2,373,266 

404.748 

45,938 

136,822 

1,399,216 

164,262 

71,344 

438,709 

5,393,846 

205,317 

9 

634,662 

4,529,175 

956,634 

113,169 

407,344 

2.698,738 

134.176 

59,836 

277,150 

3,638,125 

213,570 

75,524 

317,720 

5,999,210 

2,517,158 

93,506 

443,317 

4.974,627 

1,257,419 

59,227 

540,337 

2,521,225 

447,125 

119,196 

1,100,785 

2,278.990 

132,436 

16,911 

233,007 

1.862,696 

524,160 

9 

64.443 

1,297,247 

7,084 

6,500 

333,613 

1,672,125 

374,416 

91,791 

234,444 

1.793.148 

183,148 

179,872 

592,240 

1,131.276 

237,722 

9 

2,097,891 

6,708,114 

1,548,372 

9 

1.736.896 

4.340.823 

6.360.690 

3.198.643 
604.733 

3.803.366 

9.826.036 

6.878.046 

7,813.504 

4.089,246 

1,364.104 

5,453.350 

1.946.462 

145.487 

3,548,734 

3.633.658 

2.610,636 

1.202.n8 

2,243.704 

3.201.268 

3,768,898 

3,338,158 

1.771.644 
6.037.872 
6,233.640 
3,300,094 
4,204.369 
8,927.594 
6.736.590 
3,627,883 
2.854.708 
2,619.863 
2.006.120 
3.471.945 

2,390,613 

1.961.238 

10,354,377 


News-Wise  Division 
Aids  City  Hall  Reporters 

By  Joseph  W.  Dra^onetti 


Philadelphia 

If  one  can  accept  the  belief 
that  “public  relations  is  doing 
good  and  letting  the  public  know 
about  it,”  then  the  City  of  Phila¬ 
delphia’s  PR  employees  can  go 
to  the  head  of  the  class. 

This  somewhat  unique  unit 
known  as  the  Division  of  Public 
Information  of  the  City  Repre¬ 
sentative’s  Office  came  into 
being  in  1952. 

The  drafters  of  the  city’s  new 
home  rule  charter,  believing 
there  was  a  need  for  a  central 
public  relations  office,  as  well  as 
an  agency  to  handle  the  cere¬ 
monial  functions  of  the  city 
government,  created  the  office 
of  the  City  Representative. 

In  turn,  the  public  informa¬ 
tion  division  was  established  to 
service  the  publicity  and  public 
relations  needs  of  city  depart¬ 
ments. 

Headed  by  Newsman 

Presently  serving  as  City 
Representative  and  Director  of 
Commerce  is  an  industrialist, 
civic  leader  and  patron  of  the 
arts,  Frederic  R.  Mann.  Real¬ 
izing  the  task  of  “selling  the 
city”  required  a  real  pro  who 
had  the  combination  of  adminis¬ 
trative  ability  and  PR  know¬ 
how,  he  turned  to  his  deputy, 
Abe  S.  Rosen,  a  former  news¬ 
paperman  who  also  had  experi- 

editor  8c  publisher 


ence  in  municipal  government 
public  relations. 

Mr,  Rosen  had  been  a  reporter 
on  the  Public  Ledger  and  the 
Record,  He  also  served  on  Stars 
and  Stripes  while  in  the  China- 
Burma-India  Theatre  during 
World  War  II. 

He  served  as  public  relations 
man  for  the  Port  of  Philadel¬ 
phia  until  he  resigned  to  be¬ 
come  an  executive  with  Adelphia 
Associates,  a  public  relations 
firm. 

The  Division  of  Public  In- 
foimation  has  six  informational 
officers,  so  classified  by  civil 
service.  Mr.  Rosen  says  they 
complement  one  another  in  their 
diversified  abilities. 

There  is,  for  example,  the 
plugger  who  churns  out  the 
work;  the  deep  thinker  who 
along  with  an  ability  to  pul 
words  together,  can  analyze  and 
prepare  thoughtful  articles  and 
reports,  and  the  idea  man  who 
can  be  counted  on  for  an  orig¬ 
inal  way  to  publicize  a  situation. 

Each  writer  is  assigned  a 
number  of  city  departments  as 
his  “clients.” 

All  copy  is  edited  by  a  bureau 
chief,  Wayne  Barr,  also  a 
former  newspaperman. 

In  addition  to  the  writers,  the 
staff  consists  of  two  other  spe¬ 
cialists,  a  radio  and  TV  man, 
and  an  artist  who  is  a  combina¬ 
tion  photographer,  artist,  lay- 
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out  man  and  an  occasional  script 
writer.  He  designs  everything 
from  a  Christmas  card  for  the 
Mayor  to  leaflets  and  brochures 
that  go  around  the  world. 

Releases  for  *212' 

City  Hall  has  its  group  of 
administration  reporters  who 
are  based  in  Room  212.  Re¬ 
leases  prepared  by  the  Division’s 
staff  are  delivered  “hot  off  the 
press.” 

During  the  course  of  the  day 
news  is  phoned  to  the  newspa¬ 
per’s  city  desks  by  the  reporters 
and  each  day  before  the  Divi¬ 
sion’s  operation  shuts  down,  a 
messenger  delivers  a  batch  of 
the  day’s  releases  to  the  news¬ 
papers  and  radio  and  TV  sta¬ 
tions. 

The  work  of  the  Division 
supplements  the  coverage  of  the 
reporters.  No  attempt  is  made 
to  stifle  journalistic  enterprise 
and  reporters  still  dig  out  their 
own  stories. 

An  example  of  an  appreciated 
service  is  the  preparation  of 
complicated  material  that  can 
be  easily  digested  by  the  re¬ 
porter  prior  to  a  press  confer¬ 
ence. 

The  reporters,  as  well  as  the 
staff,  also  find  the  newspaper 
clipping  file  maintained  by  the 
Division,  as  a  big  help.  Each 
news  release  that  goes  out  of 
the  office  is  turned  over  to  the 
person  keeping  the  files.  He 
searches  through  the  daily 
papers,  the  weeklies,  and  the 
neighborhood  papers,  as  well  as 
the  New  York  Times  and  a  few 
trade  papers,  for  stories. 

He  also  clips  any  articles  per¬ 
taining  to  Philadelphia,  as  well 
as  items  of  interest  about  indi¬ 


viduals  who  have  seiwed  in  vari¬ 
ous  capacities  and  on  whom  a 
file  is  kept.  This  provides  handy 
reference  material  for  reporters. 

■All  That’s  Newsworthy 

Mr.  Rosen  feels  strongly 
about  the  responsibility  of  his 
department  to  report  all  that  is 
newsworthy  even  though  some¬ 
thing  might  be  injurious  to  the 
administration.  “Bad  apples” 
are  not  protected. 

When  a  city  employee  in  the 
Collections  Department  is  found 
with  his  hand  in  the  till,  or  a 
trigger-happy  cop  shoots  off  his 
service  gun,  Mr.  Rosen’s  staff 
has  instructions  to  report  this 
to  the  public,  as  well  as  the  story 
of  a  heroic  policeman  who  jumps 
into  an  icy  creek  to  save  a  child. 
Or  the  story  of  an  accounting 
employee  whose  suggestion  for 
an  operational  change  may  well 
save  the  taxpayers  hundreds  of 
thousands  of  dollars  a  year. 

There  exists  an  unusually 
cordial  relationship  between 
Clifford  Brenner,  the  Mayor’s 
press  secretary  who  is  a  former 
Bulletin  reporter,  and  Mr. 
Rosen. 

Where  the  Mayor  is  involved 
in  something  other  than  setting 
policy  and  administrative  acts, 
his  publicity  is  handled  by  the 
City  Representative’s  office. 

Martha  Marsh  Dies 

Miami,  Fla. 

Martha  Marsh,  who  was  as¬ 
sociated  with  the  Miami  News 
for  31  years  as  secretary  and 
assistant  to  the  publisher,  died 
March  22.  She  had  been  ill  for 
several  months. 
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IMPORTANT  NOTICE; 

Except  where  other  fitrures  are  spe¬ 
cifically  shown,  the  following  footnotes 
apply  to  Media  Records,  February,  1958 
Linages ; 

•Indues  50,943  lines  AMERICAN 
WEEKLY. 

•♦Includes  49,669  lines  FAMILY 
WEEKLY. 

tincludes  74,440  lines  THIS  WEEK, 
flncludes  62.952  lines  PARADE, 
tincludes  72.507  lines  WEEKEND 
MAGAZINE. 


AKRON,  OHIO 

Beacon  Joumal-e  1,802,200  1,998,098 

IBeacon  Joumal-S  708,138  747,059 

Grand  Total  ...  2,510,338  2,745,157 

ALBANY.  N.  Y. 

Knickerbocker- 

News-e  .  984,135  1,046.879 

Times  ITnion-m  . .  728,626  796,201 

•Times  Union-S  ..  408,976  441,658 

Grand  Total  ...  2,121,737  2,284,738 
NOTE:  Times-Union-S  includes  7,861 
lines  part-run  advertising  (1957). 

ALBUQUERQUE.  N.  M. 


Joumal-m  . 

1,037,552 

1,138,655 

1  Joumal-S  . 

343,108 

337,358 

Tribune-e  . 

1,029,794 

1,115,908 

Grand  Total  . . . 

2,410,454 

2,591,921 

ANDERSON.  IND. 

Bulletin-e  . 

696,088 

872,212 

Herald-m  . 

491,015 

658,437 

••Herald-S  . 

207,375 

210,390 

Grand  Total  . . . 

1,394,478 

1,741,039 

ATLANTA,  GA. 

Constitution-m 

1,278,064 

1,410,316 

Journal-e  . 

1,662,488 

1,881,818 

Journal  & 

Constitution-S  . . 

750.939 

768,522 

Grand  Total  . . . 

3,691.491 

4,060,656 

ATLANTIC 

CITY,  N. 

J. 

Press-m  . 

528,874 

.582,311 

Press-S  . 

80,720 

105,119 

Grand  Total  . . . 

609,594 

687,430 

BALTIMORE,  MD. 

•American-S  .... 

525,537 

526,067 

News-Post-e  . 

1,060,895 

1,244,285 

Sun-m  . 

962,228 

1,198,535 

Sun-e  . 

1,580,352 

1,905,989 

tSun-S  . 

1,074,465 

1,147,539 

Grand  Total  . . . 

5,203,477 

6,022,415 

BINGHAMTON,  N.  Y. 

Press-e  . 

1,005,010 

1,110,647 

5  Press-S  . 

256,649 

257,738 

Sun-m  . 

321,023 

362,939 

Grand  Total  . . . 

1,582,682 

1,731,321 

BIRMINGHAM.  ALA. 

Post-Herald-m  _ 

912,474 

1,097,152 

News-e  . 

1,469,536 

1,653,238 

fNews-S  . 

626,819 

664,973 

Grand  Total  . . . 

3.008,829 

3,415,363 

BOSTON 

American-e  . 

Record-m  . 

•Advertiser-S  .... 

Globe-e  . 

Globe-m  . 

Globe-S  . 

Herald-m  . 

tHerald-S  . 

Traveler-e  . 


.  MASS. 

535.057 

612,765 

277,080 

1,134,384 

1,011,427 

895,424 

1,170,912 

1,024,130 

1,240,181 


FEBRUARY  NEWSPAPER  LINAGE 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Records  Measurements) 

1958  1957  7r  of  E&l 

Linage  Linage  1957  Inde 

Total  Advertising 

February  .  188,297,172  207,063,976  90.9  95 

January  .  197,122,809  210,509,195  93.7  100 

Year  to  date .  385,419,981  417,573,171  92.3  97 

Display 

February  .  142,401,030  153,800,137  92.6  96 

January  .  147,746,656  155,368,116  95.1  101 

Year  to  date .  290,147,686  309,168,253  93.8  99 

Classified 

February  .  45,896,142  53,263,839  86.2  90 

.January  .  49,376,153  55,141,079  89.5  95 

Year  to  date .  95,272,295  108,404,918  87.9  93 

Retail 

February  .  100,341,830  106,211,702  94.5  96 

January  .  106,940,506  110,529,786  96.8  102 

Year  to  date .  207,282,336  216,741,488  95.6  99 

Department  Store 

February  .  35,808,222  38,117,402  93.9  94 

.January  .  38,195,660  39,834,670  95.9  98 

Year  to  date .  74,003,882  77,952,072  96 

General 

February  .  28,355,001  30,008,517  94.9  99 

January  .  23,431,000  26,355,080  88.9  95 

Year  to  date .  51,786,001  56,363,597  91.9  97 

Automotive 

February  .  10,499,178  14,364,966  73.1  89 

January  .  11,732,501  12,554,540  93.5  104 

Year  to  date .  22,231,679  26,919,506  82.6  71 

Financial 

February  .  3,205,021  3,214,952  99.7  114 

January  .  5,642,649  5,928,710  95.2  119 

Year  to  date .  8,847,670  9,143,662  96.8  117 


FORT  WORTH,  TEX. 
Star-Telegram-m  .  749,854  773,173 

Star-Telegram-e  ..  1,349,855  1.448,736 
iStar-Telegram-S  591,236  562,303 

Press-e  .  387.436  435,029 

Press-S  .  129,385  122,416 

Grand  Total  ...  3.207,766  3,341,662 

FRESNO,  CALIF. 

Bee-c  .  1,064,970  1,142.670  ! 

IBec-S  .  491,723  459,636 

Grand  Total  ...  1,556,693  1,602,206 

GARY,  IND. 

Post-Tribune-e  ...  1,091,991  1,280,021 

Post-Tribune-S  ...  183,234  248.692 

Grand  Total  ...  1,275,225  1,529.613 

GLENS  FALLS.  N.  Y. 

Post-Star-m  .  480,436  558,825 

NOTE:  Post-Star-m  sold  in  com¬ 
bination  with  Times-e.  Linage  of  one 
eelition,  Post-Star-m,  is  given. 

GRAND  RAPIDS.  MICH. 

Press-e  .  1,62  2,139  1,741,853 

HAMMOND,  IND. 

Timc-s-e  .  984,174  1,058,352 

Tim€>s-S  .  355,416  356,411 

Grand  Total  ...  1,339.690  1,414,763 

HARRISBURG.  PA. 

Patriot-m  .  1,010,444  1,144.210 

IPatriot  Ncws-S  ..  286,260  304,282 

Grand  Total  ...  1,296,704  1,448,492 
NOTE:  News-e  carries  the  same  ad- 
vertising  as  the  Patriot-m. 

HARTFORD.  CONN. 

Courant-m  .  835,852  879,130 

ICourant-S  .  633,096  581,218 

Times-e  .  1,742,819  1,770,446 


1958 

1957 

CHARLOTTE,  N.  C. 

News-e  . 

.  892,965 

982,018 

Observer-m  .... 

.  1,153,263 

1,310,285 

fObserver-S  .... 

.  448,876 

497,413 

Grand  Total  . 

.  2,495,104 

2,789,716 

CHICAGO,  ILL. 

Tribune-m . 

.  2,144,4.39 

2,381,957 

Tribune-S  . 

.  1,156,658 

1,291,630 

tDaily  News-e 

.  1,494,227 

1,623,350 

American-e  .... 

.  684,574 

757,562 

•American-S 

.  290,157 

309,619 

Sun-Times-m 

.  1,001,140 

1,108,337 

jSun-Times-S 

.  457,944 

478,080 

Grand  Total  . 

.  7,229,139 

7,950,435 

NOTE:  News-e  includes  part-run  ad¬ 
vertising:  18,099  lines  (19.58);  23.931 
lines  (1967). 


DENVER,  COLO. 

Rocky  Mtn. 

News-m  .  1,258,848  1,208,402 

•SRocky  Mtn. 

News-S  .  401,706  ,393,147 

Post-e  .  1,671,085  1,791,630 

tPost-S  .  715,279  736,909 

Grand  Total  ...  4,046.918  4,130.088 
•Includes  60,303  lines  American 
Weekly. 

DES  MOINES,  IOWA 

Register-m  .  531,025  507,502 

Tribune-e  .  746,884  840,553 

tRegister-S  .  437,126  426,423 

Grand  Total  ...  1,716,034  1,864,478 

DETROIT,  MICH. 

Free  Press-m  _  1,077,697  1,233,160 

IFree  Press-S  ...  367,360  385,688 

News-e  .  1,713,858  1,962,538 

tNews-S  .  888,402  1,070,872 

Times-e  .  811,012  1,014,776 

•Times-S  .  313,944  362,491 

Grand  Total  ...  5,162,173  6,029,525 

DULUTH,  MINN. 

Herald-e  .  679,507  709,868 

News-Tribune-m  .  486,125  619,388 

News-Tribune-S  ..  354,148  395,690 


1937 

Grand  Total  . . 

..  3,211,767 

HOUSTON,  TEX. 

Chronicle-e  . 

.  1,957,104 

1,208,402 

•Chronicle-S  ... 

.  1,005,155 

PoKt-m  . 

.  1,669,932 

,393,147 

fPost-S  . 

.  580,421 

1,791,630 

Press-e  . 

.  619,468 

736,909 

_ _ 

4,130.088 

Grand  Total  . 

. .  5.8.32.080 

American 

NOTE:  Chronicle-e  includes 

605,557 

703,380 

318,823 

1,259,456 

1,208,940 

981,764 

1,.364,855 

1,023,865 

1,400,369 


BUFFALO,  N.  Y. 

Courier  Express-m  738,558  918,620 

•Courier  Express-S  709,103  860,490 

News-e  .  1,700,925  2,058,515 

Grand  Total  ...  3,148,586  3,837,625 

CAMDEN,  N.  J. 

Courier-Post-e  ...  828,053  1,018,724 

CHARLESTON,  W.  VA. 

Gazette-m  .  816,781  901,238 

Gazette-S  .  240,687  250,867 

Mail-e  .  665,827  771,519 

IMail-S  .  245,987  258,004 

Grand  Total  ..,  1,969,282  2,181,628 


NOTE:  Includes  part-run  advertis-  nc-xnntx  Mirn 

ing  Tribune-m  427,382  lines  (1958):  ,  o,, 

569,658  lines  (1957).  Tribune-S  622..371  ‘ 

lines  .  (1958)  :  738,552  lines  (1957).  I£"te  '  ‘ '  1  713  858  1 

AmericM-S  183,861  lines  (1958)  ;  198,-  f News-S ’888U02  L075I872 

61))  lines  ti95().  Times-e  .  811,012  1,014,776 

•Times-S  .  313,944  362,491 

CINCINNATI,  OHIO  .  .  .J _  _ 1 — 

Enquirer-m  .  1,575,968  1,767,142  Grand  Total  ...  5,162,173  6,029,525 

♦tEnquirer-S  _  1,128,265  1,208,260 

Post-e  .  1,063,511  1,305,643  DULUTH,  MINN. 

Times-Star-c  .  1,032,676  1,216,491  Herald-e  .  679,507  709,868 

_  -  - — — — —  News-Tribune-m  .  486,125  619,388 

Grand  Total  ...  4,800,420  5,497,536  News-Tribune-S  ..  354,148  395,690 

CLEVELAND,  OHIO  Grand  Total  ...  1,519,780  1,624,946 

Plain  Dealer-m  ..  1,616,123  1,904,226 

♦tPlain  Dealer-S  1,367,679  1,639,461  ELMIRA,  N.  Y. 

News-e  .  762,855  810,136  Advertiser-m  .  270,897  334,420 

Press-e  .  2,049,154  2,347,495  Star  Gazette-o _  671,811  768,016 

-  -  ••Telegram-S  _  192,070  185,098 

Grand  Total  ...  6,785,811  6,701,318  -  - 

Grand  Total  ...  1,134,778  1,287,634 

COLUMBUS,  OHIO 

Dispatch-e  .  1,646,175  1,579,934  EL  PASO,  TEX. 

Dispatch-S  .  892,525  902,516  Times-m  .  1,067,305  1,136,218 

Citizen-e  .  602,861  605,019  !Times-S  .  381,332  393,268 

ICitizen-S .  277,762  284,688  Herald-Post-e  ....  1,169,881  1,242,182 

Ohio  State  -  - 

Joumal-m  .  674,171  602,936  Grand  Total  ...  2,608,518  2,771,668 

Star-W  .  51,156  52,072 

ERIE  PA 

Grand  Total  ...  3,944,650  4,027,165  News-m  . ’  880,590  827,990 

Times-e  .  942,660  924,912 

DALLAS,  TEX.  |Times-News-S  ..  337,756  423,423 

News-m  .  1,623,285  1,777,260  „  ,  ,  ..“I T—  — : TT 

tNews-S  .  628,874  682,016  Grand  Total  ...  2,161,006  2,176,325 

Times  Herald-e  ..  1,772,838  1,843,453 

♦Timea  Herald-S  .  597,304  696,948  FOND  DU  LAC.  WIS. 

-  -  Ck>mmonwealth 

Grand  Total  ...  4,622,301  4,799,677  Reporter-©  .  679,367  612,676 

DAYTON.  OHIO  FORT,  WAYNE.  IND. 

Joumal-Herald-m  1,392,004  1,577,363  Journal  Gazette-m  943,305  1,050,982 

News-e  .  1,596,938  1,823,868  iJoumal  Gazette-S  378,393  426,112 

News-S  .  622,237  603,203  News  Sentinel-e  ..  1,308,686  1,527,072 


1,136,218 

393,268 

1,242,182 


ERIE  PA 

News-m  . ’  880’,590  827,990 

Times-e  .  942,660  924,912 

ITimes-News-S  . .  337,756  423,423 

Grand  Total  ...  2,161,006  2,176,325 

FOND  DU  LAC.  WIS. 
Commonwealth 

Reporter-©  .  679,367  612,676 


advertising:  84,872  lines  (1958);  101,- 
446  lines  (1957). 

INDIANAPOUS.  IND. 

News-e  .  1,427.453  l,583.63l« 

Stor-m  .  1,364,668  1,485,614 

tSUr-S  .  823,127  839.  lOS 

Times-e  .  858.27  1  879,974 

ITimes-S  .  266.225  285,186 

Grand  Total  ...  4,728,744  5,073,520 

JACKSON.  MISS. 

CTarion  Ledger-m  697,840  617,128 

{Clarion  Ledger 

&  News-S  .  353,314  224,321 

Daily  News-e  _  495,.346  512,326 

State  Times-e  ...  .524,582  499.201 

State  Times-S  ...  128.607  1.34,629 

Grand  Total  ...  2.099.689  1,987,605 

JACKSONVILLE,  FLA. 
Times-Union-m  ..  1,424, .325  1,563,488 
tTimes-Union-S  . .  663,768  673,331 

Grand  Total  ...  1,988,093  2,136,819 

JERSEY  CITY.  N.  J. 

Jersey  Joumal-e  . .  853,076  869,586 

NOfTE:  Includes  part-run  advertis¬ 
ing:  133,475  lines  (1958);  149,429  lines 
(1957). 

KANSAS  CITY.  MO. 

Star-e  .  1.220,443  1,443,435 

Star-S  .  697,410  77.3,421 

Times-m  .  1,361,707  1,534.288 

Grand  Total  ...  3,279,560  3,751,144 

KNOXVILLE.  TENN. 

Joumal-m  .  424,084  510,714 

Joumal-S  .  308,195 

News-Sentinel-e  . .  786,260  843.492 

INews-Sentinel-S  321,450  363,049 

Grand  Total  ...  1,531,794  2.025.450 
NOTE:  Journal-S  ceased  publication 
Sept.  29,  1957. 

LAWRENCE.  MASS. 

Tribune-e  .  728,778  815.881 

NOTE:  Tribune-e  &  Eagle-m  sold  in 
combination.  Linage  of  one  edition, 
Tribune-e,  is  riiown. 


Grand  Total  ...  8,511,179  4,004,484  Grand  Total  ...  2,625,284  8,004,166  Tribune-e,  is  shown. 

EDITOR  SC  PUBLISHER  for  April  S.  1958 


LITTLE  ROCK,  ARK. 

Arkansas  Gazette-m  730,351  938,478 

{Arkansas  Gazette-S  360,434  350,182 

Grand  Total  ...  1,090,785  1,288,660 

LONG  BEACH,  CALIF. 
Indepondent-m  ...  1,551,640  1,691,873 

{Independent/ 

Press- 

Teleirram-S  _  515,143  619,363 

Press- 

Tele(rram-e  ....  1,560,144  1,722,541 

Grand  Total  ...  3,626,927  4,033,777 
NOTE:  Includes  part-run  advertis¬ 
ing:  Independent-m  178,829  lines 

(1958);  229,719  lines  (1957).  Independ- 
(Bt/Press-Teletrram-S  15,795  lines 
(1957).  Pres8-TeIeRram-e  178,829  lines 
(1958):  229,719  lines  (1957). 

LO.VG  ISLAND,  N.  Y. 

Sev?sday-Suffolk-e  1.394,205  1,546,7.52 

Newsday-Nassau-e  1,674,843  1,781,523 


MUNCIE,  IND. 

.  628,333 

.  623,239 

.  235,486 


Grand  Total  ...  3,069,048  3,328,275 

LOS  ANGELES,  CALIF. 

Examiner-m  .  1,372,530  1,703,340 

•Examiner-S  ....  830,524  972.310 

Times-m  .  2.631.539  2,981,967 

♦Tunes-S  .  1,879,220  1.987,C03 

Herald- 

Express-e  .  1,071,706  1,162,925 

Mirror-News-e  ...  976..553  1,323,713 

Grand  Total  ...  8.762.072  10.131.258 
NOTE;  Includes  part-run  advertis¬ 
ing:  Times-S  457,  225  lines  (1958): 
158.641  lines  (1957).  Mirror-News-e 
16.5.83’  lines  (19.57). 

•Includes  60,303  lines  American 
Weekly. 

LOUISVILLE,  KY. 

Conner  Journal-m  1,100.805  1,278.391 
Courier  Journal-S  704,622  701.892 

Times-e  .  1,276,700  1,4.30,825 

Grand  Total  ...  3,082,127  3,411,108 

LOWELL,  MASS. 

Sun-e  .  537.729  .587.602 

••Sun-S  .  151.482  2C3.195 


Grand  Total  ...  1,487,058  1,580,169 

NASHVILLE,  TENN. 

Banner-e  .  986, ,511  1,050,277 

Tennessean-m  ....  985,664  1,050,269 

Tennessean-S  ....  518,936  561,867 

Grand  Total  ...  2,491,111  2,662.413 

NEW  HAVEN,  CONN. 

Journal  Courier-m  310.383  342,494 

Re(?ister-e  .  1,200,337  1,270,410 

••Register-S .  453,607  489,300 

Grand  Total  ...  1,964,327  2.102.204 

NEW  LONDON.  CONN. 

Day-e  .  752,012  690,875 

NEW  ORLEANS,  LA. 
Time»-Picayune-m  2,012,972  2,204,921 
tTimes-Picayune 

&  States-S  ...  7.54.726  908,881 

Item-e  .  829.L54  882,706 

*Item-S  .  297,3.37  311,539 


tates-e  .  931,941  1,065,1.34 

Grand  Total  ...  4,826,130  5,.373.181 


OKLAHOMA  CITY.  OKLA. 
Oklahoman-m  ....  814,159  867,877 

Okla)ioman-S  _  406,686  434.997 

Times-e  .  1,000,848  1,004,257 

Grand  Total  ...  2,221,693  2,;’.07,131 
NOTE:  Includes  part-run  advertis¬ 
ing:  Times-e  134,879  lines  (1958);  128,- 
283  lines  (1957). 

OMAHA,  NEBR. 

World-Herald-e  ..  97.3,785  1,115,161 

World-Herald-S  . .  563,826  597,395 

Grand  Total  ...  1.. 537, 611  1,712.556 

NOTE:  World-Herald-m  &  e  sold  in 
combination.  Linage  of  one  edition, 
W'orld-Herald-e,  is  shown. 

PASADENA,  CALIF. 

Star-News-c  .  1,008,722  1,127,584 

J  Independent-Star 

News-S  .  346,797  390,742 

Independent-m  ...  983,197  1,032,202 

Grand  Total  ...  2,338,716  2,550,528 

PAWTUCKET.  R.  I. 

Times-e  .  722,986  774,887 


PEORIA,  ILL. 
Journal  Star-e  . . 

Journal  Star-S  . . 


NEW  YORK,  N.  Y. 

Times-m  .  1.578,4.55 

Times-S  .  2.039..34.3 

Herald  Tribune-m  790,411 
tHerald  Tribune-S  6.57,0.55 

Mirror-m  .  619,924 

Mirror-S  .  335,121 

2tNews-m  .  1,262,527 

2tNews-S  .  1,290,874 

Journal 

American-e  _  822,662 

•J  ■'urnal 

American-S  _  .343. .362 

Post-e  .  901.936 

Post-S  .  79,725 

World  Telegram 

&  Sun-e  .  1,051,234 


1,713,027 

2,090,187 

898,703 

686.044 

709,879 

329,083 

1,279.733 

1,286,993 


Grand  Total  ...  689,211  790,797  NOT^:  Inclu 

ivMig  Mi  OB  Mirror-m 

ll™.  . 538,222  588.082 

MEMPHIS.  TENN. 

Commercial  ,  .c-  09.58);  930,486 

Appeal-in  .  1,506,248  1,664.46.1  American-e  101, 

ttommen-ial  q,0  lines  (1957 

App^&I'S  ••••••  661«489  791*569  jq  lSn<Mt 

PreM-ScimitaM  . .  927*548  1.053*976  World 

Grand  Total  ...  3.095.285  clXs^ ’spBl-Vun 

MERIDEN,  CONN. 

Record  Journal-m  555,517  648,357 

NOTE:  Record-m  &  Journal-e  sold  NEW  YORK 

in  combination.  Linage  of  one  edition.  Long  Island 

Record-m,  is  shown.  Press-e  . 

IlN^ng  Island 

MIAMI,  FLA.  Press-S  . 

Herald-m  .  3,204,2.59  3.L5.3.873 

•Herald-S  .  1,430,230  1,466,299  Grand  Total 

News-e  .  1,399,271  1,438.218 

tNews-S  .  .554.974  603,986 

Grand  Total  ...  6,588,734  6,662..376  „  NEWPO 

NOTE:  Includes  part-run  advertis-  . 

mg:  Herald-m  72,880  lines  (19581:  •;;••• 

M.26R  lines  (19.57).  Herald-S  169,708  Times-Herald-e 
lines  (1958):  191,988  lines  (1957).  _  .  _  .  , 

Grand  Total 

MILWAUKEE.  WTS. 

Sentinel-m  .  892.687  1,067,336  NIAGAR 

•Sentinel-S  .  302.103  337,814  Gazette-e 

foumal-e  .  2.342,885  2.740..303  ••Gazette-S . 

Woumal-S  .  1,202,049  1,345,317 

Grand  Total  ...  4,7.39,724  5,490,770  Grand  Total 

,  MINNEAPOLIS.  MINN.  VOH 

Tribune-m  .  1,081,728  1,292,978  Ledger-Disnatch 

.  1.822.600  1,904,862 


NORFOLK.  VA. 


tTribune-S  .  916,915 


Grand  Total  ...  3,821,243  4,113.672 

NOTE:  Star-e  includes  108,070  lines 
Pnrt-run  advertising  (1958). 

MODESTO,  CAUF. 

•we-e  .  700,171  703,396 

..  MONTREAL.  CANADA 
♦Star  &  Herald-e  2,084,323  2,114,632 

f»*ette-m  .  1,248,308  1,335,824 

ja  Presse-e  .  1,926,878  2,118,749 

ja  Patrie-o  .  131,840 

ja  Patrie-S  .  147,742  182,752 

la  Petit 

Jonmal-S  .  191,968 

Grand  Total  ...  5.599,220  6,883,797 
jjla  Patrie-e  last  publication  Nov.  15, 


1,138,116 

428,260 


Grand  Total  ...  1,566, ,376 

NOTE :  Journal  Star-e  &  m  sold 
in  combination.  Linage  of  one  edition. 
Journal  Star-e,  is  shown. 

Peoria  Nexvspapers  on  strike  Feb.. 
19.58. 

PHILADELPHIA.  PA. 

Bulletin-e  .  1.631,576  1,82.5,763 

•tBuIIetin-S  .  605,077  511,124 

Inquirer-m  .  1,274,160  1.530.933 

Inquirer-S  .  1,142,718  1,237,785 

News-e  .  450.286  444..391 


Grand  Total  ...11,772.629  12,401,350 
NOTE:  Includes  part-run  advertis¬ 
ing;  Mirror-m  162.636  lines  (1958); 

161.673  lines  (1957):  Mirror-S  103,430 
lines  (19.58):  115.864  lines  (19.57). 

News-m  619..538  lines  (1958):  583.161 
lines  (1957)  :  News-S  880,7.55  lines 

(19.58);  930,486  lines  (1937).  Joumal- 
American-e  101,472  lines  (1958):  97.- 
910  lines  (1957)  Joumal-American-S 
48.763  lines  (19.58)  :  50,390  lines 

(1957).  World  Tel.  A  Sun-e  203,110 

lines  (19,58):  206.846  lines  (1957).  In¬ 
cludes  split-run  174.527  (m)  ;  109,267 
(S). 

NEW  YORK.  (QUEENS).  N.  Y. 
Long  Island 

Press-e  .  1,261.846  1,267,653 

lly-ng  Island 

Press-S  .  409,6,51  439,007 

Grand  Total  ...  1,671,497  1,706,660 


NEWPORT  NEWS.  VA. 

Press-m  .  8,57.934  779,462 

IPress-S  .  297,512  2.53.082 

Times-Herald-e  . . .  866,6.36  834,655 

Grand  Total  ...  2,022,082  1,867,199 


NIAGARA  FALI.S.  N.  Y. 

Gazette-e  .  810,784  1,109,339 

••Gazette-S  .  157,776 


Grand  Total 


968,560  1,109,339 


'•  *  Portsmouth 

, .  916,915  915,832  Star-e  .  1,544,894  1,507,628 

-  Virginian-Pilot-m  1,560,130  1,543,666 

3,821,243  4.113.672  tVirginian-Pilot 


A  Portsmouth 

Star-S  .  634,764  589,631 

Grand  Total  ...  3,739,788  3,642.726 
NOTE;  Includes  part-run  advertis¬ 
ing  :  Ledger  •  Dispatch  A  Portsmouth 
Star-e  381.481  lines  (1958):  327,181 

lines  (1957).  Virginian-Pik>t-m  196,994 
lines  (1958):  158.521  lines  (1967).  Vir¬ 
ginian-Pilot  A  Portsmouth  Star-S  155,- 
336  lines  (1958);  112,672  lines  (1957). 

OAKLAND.  CAUF. 

Tribune-o  .  1,377,705  1,578,089 

iTribune-S  .  695,009  677,512 

Grand  Total  ...  2,072,714  2,260,601 
{Includes  72,298  lines  Parade. 


advertising  ( 1 938) . 

ROANOKE.  VA. 

Times-m  .  737,955 

{Times-S  .  295,927 

World-News-e  741,186 

Gr.and  Total  ...  1,775,068 

ROCHESTER,  N.  Y. 

Democrat  A 

Chronicle-m  ....  1,076.486 
tDemocrat  A 

Chronicle-S  ....  593,551 

Times  Union-e  ..  1,291.353 

Grand  Total  ...  2,961,390 


6.58,025 

1,461,669 


Grand  Total  ...  5,103.817  .5.579.996 
NOTE:  Inquirer-m  19,312  lines  part- 
run  advertising  (1958). 

PHOENIX.  ARIZ. 

Republic-m  .  1,9.57.651  1,842,16.5 

tRepublic-S  .  69.3,807  6.51.670 

Gazette-e  .  1,961.822  1,84.5,127 

Grand  Total  ...  4,613,180  4,3.38,962 

PITTSBURGH.  PA. 

Post  Gazette-m  ..  904.532  948,671 

Press-e  .  1,469.627  1,511,981 

tPress-S  .  802„5.38  84.5,820 

Sun  Telegraph-e  ..  658.256  741,038 

•Sun  Telegraph-S  384.644  440,996 

Grand  Total  ...  4,219,497  4.488,506 

PORTLAND,  ORE. 

Oregonian-m  .  1,. 329, 393  1,467,720 

•{Oregonian-S  ...  767,412  718,378 

Otretron  Joumal-e  993,205  1,077,716 
tOregon  Joumal-S  321,777  377,946 

Grand  ToUl  ...  3,411,789  3.641,760 
•{Includes  60.303  lines  American 
Weekly:  62,102  lines  Parade. 

POUGHKEEPSIE.  N.  Y. 

New  Yorker-e _  683,070  708,(105 

••New  Yorker-S  .  216.804  2.31,387 


RQCKFORD,  ILL. 

St,ar-m  .  840,272 

Star-S  .  383,174 

Grand  Total  ...  1,22.3,446 
NOTE:  Star-m  and  Register-Repub- 
lic-e  sold  in  combination.  Linage  of 
one  edition,  Star-m,  is  shown. 

SACRAMENTO,  CAUF. 

{Bee-e  .  1,601,834  1,723,458 

Union-m  .  607,471  619,692 

••Union-S  .  302,623  291,290 

Grand  Total  ...  2.411.928  2,534,440 

ST.  LOUIS,  MO. 

Globe  Democrat-m  1,054.304  1,112,831 
•tOlobe 

Democrat-S  ....  540,377  586,406 

Post  Dispatch-e  ..  1.594.712  1,888,424 

{Post 

Dispatch-S  _  937,485  1,025,428 

Grand  Total  ...  4,126.878  4,613,089 

NOTE:  Includes  part-run  advertis¬ 
ing:  Globe  Democrat-m  219,038  lines 
(1958)  ;  198,869  lines  (19.57). 

{Includes  61,840  lines  Parade. 

ST.  PAUL.  MINN. 

Pioneer  Press-m  .  888,389  999.921 

•Pioneer  Press-S  .  585,092  758,766 

Dispatch-e  .  1,. 347,006  1,307,208 

Grand  Total  ...  2,820.487  3,065.885 
NOTE:  Dispatch-e  includes  89,279 
lines  part-run  advertising  (1968).  On 
strike  Feb.  1-3,  1958. 


899,874  939,392 


PROVIDENCE.  R.  I. 

Bulletin-e  .  1,320.395  1,474.740 

Joumal-m  .  790,712  776.962 

t Journal-S  .  603,357  58.3.. 529 

Grand  Total  ...  2,714.464  2.8.35,2.31 

QUINCY.  MASS. 

Patriot  Ledger-e  ..  674,792  662,276 

READING.  PA. 

Eagle-e  .  817,100  99.3,079 

Eagle-S  .  141,352  182,016 

Grand  ToUl  ...  9.58,452  1,175,095 

NOTE:  Eagle-e  A  Times-m  sold  in 
combination.  Linage  of  one  edition, 
EJagle-e,  is  shown. 

RICHMOND,  VA, 

News  Leader-e  ..  1,368,221  1,500,412 

Times  Dispatch-m  1,101,841  1,146,241 

tTimes  Dispstch-S  638,926  614,964 

Grand  ToUl  ...  3,108,987  3,261,617 

RIVERSIDE.  CALIF. 
Press-Enterprise-m  1,106,875 
{Press-Enterprise-S  312,521 

Grand  ToUl  ...  1,419,396 
NOTE:  Press-Enterprise-m  A  e  sold 
in  oombinstkm.  One  edition,  Press- 
Enterprise-m,  is  shown.  Press  Enter- 
pris^m  Indndes  29,641  lines  part-run 


ST.  PETERSBURG.  FLA. 
Independent-e  ....  727, .556  919,449 

Independent-S  ....  262,280 

Times-m  .  2,156,639  2,043,314 

{Times-S  .  790,053  772,715 

Grand  Total  ...  3,936,528  3,7.35,478 

SAN  ANTONIO.  TEX. 

Express-m  .  1,200,199  1,327,939 

tBxpress-New*«  .  609,055  591.142 

News-e  .  1,336,603  1,468.538 

Light-e  .  1,343,611  1.475,8.50 

•Ughb-S  .  670,423  669,485 

Grand  ToUl  ...  6,059.891  6,433,004 

SAN  DIEGO.  CAUF. 

Union-m  .  1,367,695  1,365,568 

{Union-S  .  644,565  689,513 

Tribune-e  .  1,767,442  1,802,994 

Grand  Total  ...  3,779,702  3,848,066 

SAN  FRANaSCO,  CAUF. 

Chronicle-m  .  924,406  948,942 

tChrxmicle-S  .  573,667  497,294 

Examiner-m  . 1,3^,434  1,564,694 

*Examiner-S .  785,091  850,404 

Call-Bulletin-e  ...  659,917  648,814 

News-e  .  620,264  716,388 

Grand  ToUl  ...  4,930.679  5,226,636 
NOTE:  Includes  part-run  advertis¬ 
ing:  Chronicle-m  30,738  lines  (1958); 
32,769  (1957).  Chronicle-S  30,618  lines 
(1958);  23.281  lines  (1957). 

•Includes  60,303  lines  American 
Weekly. 

SAN  JOSE,  CAUF. 
Mercury-m .  1,366,099  1,395,538 


News-e  . 

Mercury-News-S 


1,392,724  1,478,438 
491,162  471.193 


Grand  ToUl  ...  8,249,976  8,346,169 

SCHENECTADY.  N.  Y. 

Gazette-m  .  868,760  944,992 

Union  SUr-e .  679,340  764,026 

Grand  ToUl  ...  1,638,100  1,699,018 
SCRANTON,  PA. 

Times-e .  808,964  878,734 


editor  8C  publisher  for  April  5,  1938 


SEATTLE.  WASH. 

Post- 

IntelliKencer-zn  .  966,294  1,001,839  ] 

•Ptwt- 

Intelli?encer-S  .  439,716  471,560 

Times-e  .  1,506,833  1,473,995 

Times-S  .  515,957  516,066 

Grand  Total  ...  3,428,800  3,463,460 
'Includes  63,303  lines  American 
Weekly. 

SHREVEPORT.  LA. 

Journal-e  .  793,694  882,391 

Times-m  .  942,478  1,006,665 

Times-S  .  451,204  347,:526 

Grand  Total  ...  2,193,376  2,236,382 

SOUTH  BEND.  IND. 

Tribune-e  .  1.052,874  1,223,003 

Tribune-S .  456,093  501,935 

Grand  Total  ...  1,508,967  1,724.938 

SPOKANE.  WASH. 

^Ktkeeman- 

Review-m .  754,813  840,874 

tSpokesman- 

Review.^  .  440,365  472,643 

Chronicle-e  .  859.539  959,209 

Grand  Total  ...  2,054,717  2,272,726 

STOCKTON,  CAUF. 

Record-e  .  1,092,997  1,163,692 

SY'RACUSE.  N.  Y. 

Herald  Joumal-e  .  1,233,055  1,475,642 
*|Herald 

Amerioan-S  ...  471,248  573,968 

Poet  Standard-m  . .  727,043  856,687 

tPost  Standard-S  .  278,841  332,269 

Grand  Total  ...  2,710,187  3,238,566 

TACOMA.  WASH. 

News-Tribune-e  ..  1,168,332  1,129.696 
News-Tribune-S  ..  421,939  429,135 

Grand  Total  ...  1,590,271  1,558,831 
TAMPA,  FLA. 

Tribune-m  .  1,839,435  1,870,856 

•Tribune-S .  654,621  692,145 

••Times-e  .  653,940  679,813 

Grand  Total  ...  3,147,896  3,142,814 
TOLEDO.  OHIO 

Times-m  .  782,833  885,412 

Blade-e  .  1,364,016  1,553,838 

Blade-S .  683,018  763,188 

Grand  Total  ...  2,829,867  3,202,388 

TORONTO.  CANADA 
Gl<*e  &  Mail-m  ..  1,163,664  1.176.257 

JTelegrram-e  .  1,928,325  1,982,091 

Star-e  .  2,046,242  2.216,538 

Star-w  .  62.294  64,501 

Grand  Total  ...  6,199,525  5,439,387 

NOTE:  Telegram  includes  19,298  lines 
part-run  advertising  (1958). 

TRENTON,  N.  J. 

Evening  Times-e  .  878,613  936,974 

••Times 

Advertiser-S  ...  284,726  313,781 

Trentonian-m  ....  576,678  633,759 

Grand  Total  ...  1,740,017  1,884,614 
TROY,  N.  Y. 

Record-m  .  779,055  862,910 

NOTE:  Record-m  &  Times-Record-e 
sold_  in  combination.  Linage  of  one 
edition,  Record-m  is  shown. 

TULSA.  OKLA. 

Tribune-e  .  1,410,199  1,473.770 

World-m .  1,371,860  1,467,832 

World-S  .  562,522  491,993 

Grand  Total  ...  3,344,581  3,423.595 

UNION  CTTY.  N.  J. 

Hudson  Dispatch-m  720,165  695,311 

UTICA.  N.  Y, 

Observer 

Dispatch-e  .  710,030  803,003 

••Observer 

Dispatch-S .  308,919  298,668 

Press-m  .  863,115  925,331 

Grand  Total  ...  1,882.064  2,027,002 

WASHINGTON,  D.  C. 

News-e  .  822.478  888,771 

Post  St  Times- 

Herald-m  .  1,901,618  2,040,993 

•fPost  &  Times- 

Herald-S  .  637,187  676,468 

Star-e  .  2,119,523  2,392,620 

tStar-S  .  776,662  807,718 

Grand  Total  ...  6,267,468  6,806,660 
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WATERBURY,  CONN.  ^  CHILUCOTHE.  OHIO 

American-e  .  947,263  1,038,181  Gazette-e  .  665,217 

Republican-S  ....  268.026  298,692  .nwa 


Grand  Total  ...  1,215,289  1,336,873  Times-e  . . 

Democrat-S  .  273,714 


WESTCHESTER  COUNTY 
MACY  GROUP.  N.  Y. 

Mamaroneck 

Times-e .  451,841  471,766 

Mount  Vernon 

Argus-e .  669,835  630,609 

New  Rochelle 

Standard-Star-e  605,975  636,549 

Ossining  Citizen- 

Register-e  .  456,823  476,265 

Peekskill  Star-e  . .  364,252  375,737 

Port  Clhester 

Item-e  .  554,113  620,901 

Tarrytown  News-e  446,611  464,494 

Yonkers  Herald 

Statesraan-e  639,516  702,664 

White  Plains 
Reporter 

Dispatch-e  .  715,542  757,903 

Grand  Total  ...  4,904,508  5,136,888 


DAVENPORT,  IOWA 

Times-e  . .  979,482 

Democrat-S  .  273,714  281,036  Grand  Total  . . .  3,253,404  3,442,698 

Democrat-d  .  781,676  688,254  ••Does  not  include  Family  Weekly. 

-  -  parUrun  advertising  331,492  (1958) 

Grand  Total  ...  2,034,872  1,925,924  443.576  (1957).  1 


ORLANDO.  FLA. 

695,362  Sentinel-m  .  1,376,382  1,501,486 

Star-e  .  1,354,780  1,454,642 

••Sentinel-Stor-S  .  522,242  486,570 


DAYTONA  BEACH.  FLA. 

News-e  .  657,090  6 

News-Joumal-S  . .  180,278  2 

Journal-ni  .  649,754  6 


t.  PENSACOLA,  FLA, 

668.430  Journal-m  .  858,424 

211,092  News-Journal-S  ..  268,226 

677,278  News-e  .  584,794 


Grand  Total 


1,487,122  1,556,800  Grand  Total  ...  1.711,444  1.745,660 


DECATUR,  ILL. 
Qfti  Herald  &  Review-me  863,828 
4M,494  Herald  &  Review-S  307,972 


PINE  BLUFF,  ARK. 
887,054  Commercial-e  ....  465,220 

310,688  •*Commercial-S  . .  113,862 


Grand  Total  ...  1,171,800  1,197,742 

EAST  ST.  LOUIS,  ILL. 

Journal-e  .  394,436  473,088 

Journal-S  .  151,175  189,130 

Grand  Total  ...  545,611  662.218 


WICHITA,  KANS. 

Beacon-e .  720,158  825,584 

•Beacon-S  .  240,211  292,462 

Eagle-m  .  1,157,427  1,362,024 

tEagle-S  .  388,940  462,810 

Eagle-e  .  1,011,857  1,133,325 

Grand  Total  ...  3,518,693  4,076,205 


GRAND  FORKS.  N.  D. 

825,584  Herald-meS  .  564,955 

292,462 


GREEN  BAY,  WIS. 
Press-Gazette-e  .  1,056,636  1,082,94 


GREENWICH,  CONN. 
.  339,864 


197,742  Grand  Total  ...  579,082  557, IK 

••Does  not  include  Family  We^; 
69,504  lines. 

473,088 

189,130  POTTSTOWN,  PA. 

-  Mercury-m  .  627,256  676.7'( 

662,218 

RAPID  CITY,  S.  D. 

Journal-d  .  413,742  438,451 

481,840  lournal-S  .  137,214  141.SU 

Grand  Total  ...  550,956  599,77(1 


ROCK  ISLAND-MOUNE.  ILL. 

Oispatch-e  .  834,932  884,25( 

Argus-e  .  775,250  873, 5(4 


WINSTON-SALEM,  N.  C. 

Journal-m  .  766,106  837,496 

Journal  & 

Sentinel-S  .  280,497  279,261 


Grand  Total  ...  1,046,603  1,116,757 
NOTE:  Journal-m  &  Sentinel-e  sold 
in  combination.  Linage  of  one  edition, 
Journal-m  is  shown. 


837  496  HUNTINGTON,  W.  VA. 

’  Advertiser-e  .  813,498  894,479 

279,261  Herald-Dispatch-m  824,986  895.049 

' _  *  Herald- 

116  757  Advertiser-S  ...  258,079  353,356 


Grand  Total 


1,6  1  0,182  1,757, 7i( 


894,479  SALISBURY,  N.  C. 

895.049  PoBt-e  .  478,940 

Post-S  .  130,396 


(Jrand  Total  ...  1,896,563  2,142,884 
•Includes  American  Weekly  50,388 
lines  (1958):  48,747  lines  (1957): 


WORCESTER,  MASS.  lomic  Weekly  7,831 

Telegram-S  .  374,071  483,006  •>»««  (1957). 

Telegram-m .  705,016  792,098 

Gazette-e  .  897,393  1,034,587  HYANNI 

-  -  Cape  Cod 

Grand  Total  . . .  1,976,480  2,309,691  Standard-Times-e  . 


Comic  Weekly  7,838  lines  (1958)  ;  6,857  Argus-Leader-S 
lines  (1957).  ^,,*01 


SIOUX  FALLS,  S.  D. 
Argus-Leader-e  . .  527,772 

Argus-Leader-S  . .  165,088 


HYANNIS,  MASS, 
rimes-e  .  357,742 


YOUNGSTOWN,  OHIO 
Vindicator 


Telegram-e 

fVindicator 

Telegram-S 


1,170,179  1,294,990 

KENNEWICK-PASCO-RICHLAND 
642,979  678,748  WASHINGTON 

.  ,  ■  ,  -  „  Tri-City  Herald-e  433,972  424,480 

1,813,158  1,973,738  Tri-CSty  Herald-S  •90,300  99,568 

Grand  Total  ...  524,272  524,048 

•Does  not  include  Family  Weekly. 


JOHNSTOWN,  PA. 
Tribune-Democrat-d  862,302  1,004,115 


FIGURES  SUPPLIED 


KINGSTON,  N.  Y, 


Freeman-e  . 

547,540 

653.028 

BY  PUBLISHERS 

LINCOLN.  NEB. 

News-e  . 

Star-m  . 

760,648 

775,488 

1 

Journal-e  . 

734,412 

757,022 

Journal-e 

—  Journal  St  Star-S 

181,510 

205,534 

Grand  Total  ...  692,860  778,4:t 

SUPERIOR,  WIS. 

Telegram-e  .  451,682  534, Ik 

WAUKEGAN.  ILL. 
News-Sun-e  .  808,640  897,41! 

WILMINGTON,  DEL. 
News-Journal-meS  1,144,579  1,383,7K 

CANADA 

CALGARY.  ALTA. 

Herald-e  .  1,398,664  1.413.8(: 

CHARLOTTETOWN,  P.E.I. 

Guardian-m  .  380,108  323,9)4 

Patriot-e  .  287,957  124.1S 

CHATHAM,  ONT. 


EDMONTON,  ALTA. 


ABERDEEN.  S.  D. 

American-News-e  .  276,696 
American-News-S  .  96,600 


ALTOONA.  PA. 

.  799,029 


- -  GALT,  ONT. 

1,676,570  1,738,044  Reporter-e  .  620,772 


MADISON.  WIS. 

Capital  Times-e  . .  878,808 

State  Journal-m  . .  886,795 

{State  Journal-S  384,993 


GUELPH.  ONT, 

884,765  Mercury-e  .  667,080  693,42' 


APPLETON-NEENAH-MENASHA, 

WISCONSIN 

Post-Crescent-e  ...  1,225,798  1,310,764  Advertis^r-m 

Advertiser-S 

BATTLE  CREEK,  MICH.  Journal-e  .  < 

Enquirer  &  News-e  732,634  802,421 

Enquirer  &  News-S  258,937  190,095  Grand  Tot 


Grand  Total  ...  2,150,596  2,148,552 
{Includes  Parade  62,594  lines  (1958). 


MONTGOMERY,  ALA. 
Advertiser-m  ....  800,310  902,916 

Advertiser-S .  284,088  288,218 

Journal-e  .  806,820  932,596 


HAMILTON,  ONT, 

3pectator-e .  1,754,342  1,8911.60 


KAMLOOPS.  B.  C. 
3entinel-e  .  241,656  205, To 


288*218  KELOWNA,  B.  C. 

930  596  Courier-e  .  187,983  106,76; 

~*  (B^an  as  daily  Sept,  9,  1957). 


BURLINGTON.  VT. 

Free  Press-m  _ _  552,200 


CANTON,  OHIO 


Grand  Total  ...  1,891,218  2,123,730 

NEW  BEDFORD.  MASS. 
Standard-Times-e  677,656  799,022 

{Standard-Times-S  220,675  227,854 

Grand  Total  ...  898,331  1,026,876 

{Includes  Parade  62,601  lines  (1958); 


Repository-e  .  1,362,858  1,414,742  50,936  lines  (1957). 

Repository-S  .  484,484  606,578 

-  -  NORRISTOWN,  PA. 

Grand  Total  ...  1,847,342  2,021,320  Times-Herald-e  ...  530.523 


KIRKLAND  LAKE,  ONT.  „  „ 
Northern  News-e  .  270,366  293,3(9 

MEDICINE  HAT.  ALTA. 

News-e  .  4  83,357  536,731 

MOOSE  JAW,  SASK. 
Pimes-Herald-e  ...  440,684  451.61i 


CARBONDALE-HERRIN- 
MURPHYSBORO,  ILL. 

Southern 

Illinoisan-e  326,396 

Southern 

Illinoisan-S .  40,614 


OGDEN,  UTAH 

Standard- 

Examiner-e  ....  557,572 

355,908  ••Standard- 

£lxaminer-S  ....  179,604 


NANAIMO.  B.C. 

660,126  pree  Press-e  _  424,984 


NORTH  BAY.  ONT. 
Daily  Nugget-e  . .  487,955 


ORILUA,  ONT. 
Packet  St  Timee-e  224,811 


Grand  Total  ...  737,176  840,943 

••Does  not  include  Family  Weekly. 


OSHAWA,  ONT. 
Times  Gazette-e  . .  684,217 


CHAMPAIGN-URBANA,  ILL. 

Oourier-e  .  548,800  56! 

Courier-S  .  160.874  16( 


.L.  OIL  aTY-FRANKUN,  PA. 

561,792  Derriek-m  .  378,696  406,996 

166,768  News-Herald-e _  301,191  316,195 


316,195  {Citizen-e  .  1,304,963  1.389,006 

-  tincludes  Weekend  Magazine  • 

722,191  Comic  Section. 
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Gloom  or  Doom 


have  no  place  on  the  Suncoast .  .  . 


Certainly  Florida  and  the  Suncoast  had  full  share  of  wretched  weather 
this  past  winter  .  .  .  but  the  Suncoast  is  not  sharing  the  gloom  and 
doom  that  prevail  in  many  markets. 


The  St,  Petersburg  market  is  still  booming  and  has  become  the  ’’Biggest  half  ” 
of  the  St.  Petersburg-Tampa  tnetropolitan  market.  Retail  sales  in  the  St. 
Petersburg-Pinellas  market  last  year  were  close  to  a  half-billion  dollars. 


This  is  one  of  the  reasons  why  in  1957  the  St.  Petersburg  Times  made  a 
larger  gain  in  total  advertising  than  any  other  newspaper  — 
3,426,261  lines. 


In  1958  The  Times  continues  to  grow. 


In  the  depression  of  the  ’30s,  the  St.  Petersburg  Times  market  consistently 
gained  in  population,  growth  reflected  in  circulation,  advertising  and 
editorial  content  and  quality. 


What  keeps  the  St.  Petersburg  Times  and  its  market  growing? 


The  Times  has  never  sacrificed  quality  .  .  .  never  compromised  its  ed¬ 
itorial  policy  to  make  the  Suncoast  area  the  finest  place  in  the  world 
in  which  to  live.  People,  during  boom  or  depression,  war  or  peace, 
continue  to  gravitate  to  the  Suncoast. 


If  you  have  something  to  sell,  sell  it  to  the  booming 
^'Biggest  Half’*  of  the  Suncoast  market  in  the 
St.  Petersburg  Times. 


#>1,  JJftpraburg  aimra 


fLOKiDA  S  8(ST  NCWS^APfl 


Write  to  us,  or  call  us. 
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SYNDICATES 

‘Roland  Stone’  Is 
A  Rollin’  Romeo 

By  James  L.  Collings 


Big  Bill  Wenzel  can  draw 
pretty  girls.  He’s  good  with  a 
gag.  He’s  putting  the  gals  and 
gags  together  in  a  new  daily 
strip  for  McNaught  Syndicate. 

The  mei'chandise  is  called 
“Roland  Stone,’’  for  release 
around  July  1. 

“I’ll  tell  you  something,” 
William  Michael  Wenzel,  39, 
said  this  week  in  the  presence 
of  two  witnesses,  “I’d  rather 
continue  the  conversation  we’re 
having  about  Ham  Fisher,  the 
beauty  of  some  Italian  girls, 
baseball  (he’s  a  Red  Sox  fan) 
and  other  things  in  general  than 
talk  about  me.” 

Oh  come  now,  Bill,  you  mean 
you’re  colorless?  You  have 
nothing  to  say? 

“Yes,”  he  said,  “I  think  I  am, 
and  I  haven’t  much  to  say  about 
myself.  Let’s  talk  about  my 
wife.  She’s  a  redhead,  freckled, 
very  pretty,  and  she’s  a  pusher. 
She  pushed  me  on  this  strip,  else 
I  might  not  have  done  it.” 

He  laughed.  “She  wanted  to 
come  along  for  the  interview. 
When  I  said  no,  she  said  she 
would  stand  outside  the  restau¬ 
rant  and  look  in  the  window.” 

Well,  colorless  or  not.  Bill’s 
done  all  right  from  the  day  he 
got  a  scholariship  to  Cooper 
Union,  where  he  studied  fine 
art  and  sculpting. 


Bill  Wenzel 


“I  quit  after  a  year,”  he  said, 
“because  I  wasn’t  a  fine  artist 
or  a  sculptor.” 

The  year  was  1940.  He  be¬ 
came  a  lifegruard,  the  only  regu¬ 
lar  salaried  job  he’s  ever  held, 
and  started  freelancing,  and  the 
only  interruption  he’s  had  was 
.4rmy  service.  Right  along  he’s 
sold  the  slicks  and  men’s  maga¬ 
zines.  Everyone,  it  seems,  likes 
his  Esquireish-type  dolls. 

“I’m  just  trying  to  make 
people  laugh,  to  amuse  the  pub¬ 
lic,”  he  said. 

“Roland  Stone”  should  do  just 
that.  A  typical  gag  runs  like 
this:  Roland  on  the  sofa  with  a 
sweet  young  breathtaker:  “Can 
I  put  my  arm  around  you, 
Ginny?”  he  asks.  Having  suc¬ 


Blue  ^londaY  brightener .  .  . 

Charles  McHarry  began  as  a  New  \ork  News 
copy  boy ...  graduated  to  police  reporter,  covered 
cops,  robbers,  racketeers,  1,456  one-alann  fires... 
uncovered  at  a  nudist  convention ..  .did  general 
assignments,  features  . . .  today  is  drama  critic, 
Broadway  observer,  columnist  — and  launcher  of... 


^^londaT  liitieKt 
• 

in  a  hair-let-down  session  every  week,  McHarry  asks  fresh 
questions  of  celebrities  like  June  Havoc,  Ralph  Bellamy,  Joan 
Blondell  or  Dody  Goodman.  Sometimes  in  the  q’s  and  a’s,  the 
ititerviewee  minds  the  p’s  and  q’s— but  often  doesn’t.  Result, 
highly  readable!  Editors  with  an  ear  and  eye  for  trends  will 
want  to  see  these  intimate  interviews!  ...For  proofs  and  prices, 
phone,  wire,  or  write  Mollie  Slott.  Manager... 

Chicaffn  Tribunv^JV^u'  Ywprb  .\€*tr.s 

Wmmm  JS'firM  Uulittina,  \i‘ir  York 
^ffnniC€Bte9  mne^  THhunv  Tturt-r,  I  Mrant 


ceeded,  he  says  “Now  can  I,  er 
.  .  .  uh? 

“Well?”  she  responds  eagerly. 
“Aw,  you  probably  won’t  let 
me,”  he  says.  “Why  don’t  you 
ask  me  and  see?”  Ginny  says. 

“O.K.,”  he  says.  “May  I  turn 
on  the  'TV?  There’s  a  good  fight 
on  and  I’d  hate  to  miss  it!” 

In  Bill’s  words:  “Roland  is 
a  gay  young  blade  who  attaches 
himself  to  no  girl.  He  has  too 
much  fun  playing  the  field.” 

*  if  i>. 

NANA  ‘.Stiowinan’ 

North  American  Newspaper 
Alliance  has  signed  a  Texas 
millionaire — explorer  and  an  ex¬ 
newsman  to  write  10  articles  on 
the  Abominable  Snowman,  the 
strange  creature  reportedly  seen 
in  the  Himalayas. 

The  Texan  is  Tom  Slick,  who 
established  the  Southwest  Re¬ 
search  Institute  with  a  fund  of 
$2,000,000. 

“Mr.  Slick  has  tw'ice  searched 
sections  of  the  Himalayas,” 
NANA  explained,  “and  findings 
of  an  expedition  led  by  him  last 
year  convinced  him  that  such 
creatures  were  there  and  could 
be  photographed  or  captured. 

“As  a  result,  the  Slick,  John¬ 
son  Nepal  Snow'man  expedition 
is  now  in  the  field.  The  party  is 
headed  by  American  Gerald 
Russell  who  led  the  Harkness 
party  to  the  Sino-Tibet  border 
in  1936  to  capture  the  first  giant 
panda. 

The  former  newsman  is  Peter 
Byrne. 

*  *  * 

Fashion  Splash 

NEA’s  Gaile  Dugas,  women’s 
page  editor,  says  clients  receiv¬ 
ing  the  full  service  features  will 
get  a  “big  fashion  splash  honor¬ 
ing  June  brides”  in  April  and 
May  issues.  Included  will  be 
articles  and  pictures  on  formal 
and  informal  bi'idal  fashions; 
how  to  change  the  wedding 
gown  into  a  cocktail  or  dinner 
dress;  and  brides’  beauty  care. 


use  "TAPeCO' 


Corrected  TTS  Tape 
FEATURES 
TIME  COPY 
FILLERS 
and 

ADVERTISING 

SUPPLEMENTS 

Wr/fa  for  Produefion  Schedala 


TAPE  PRODUCTION 
CORPORATION 

St.  Petersburg, 
Florida 
Phone  7-4783 


Hoover’s  Book 
Serial  Begins 
On  April  13 

Serialization  of  J.  Edgar 
Hoover’s  best-selling  book, 
“Masters  of  Deceit,”  is  offered 
by  King  Features  Syndicate. 

The  syndicate  describes  the 
book  by  the  FBI  chief  as  an 
amazing,  true  story  of  how  a 
worldwide  power  conspiracy 
uses  trickery,  terror,  cunning 
and  fanaticism  to  undermine  the 
democratic  foundations  of  free 
society. 

The  28-installment  series 
which  includes  four  Sunday 
installments  of  approximately 
2,500  words  each  and  24  daily 
installments  of  about  1,500 
words  each,  is  for  initial  release 
on  April  13. 

The  first  request  for  foreign 
rights  to  the  series  came  from 
Formosa,  the  island  off  Red 
China  which  long  has  been  a 
prime  target  of  the  Communists. 

Though  the  purchase  price 
has  not  been  disclosed,  it  is 
believed  to  be  one  of  the  largest 
sums  ever  paid  for  a  newspaper 
series.  Mr.  Hoover  will  not  real¬ 
ize  any  profit  from  the  book.  He 
is  turning  over  all  royalties  to 
the  FBI  Recreation  Association 
so  that  the  funds  may  be  used 
for  the  benefit  of  all  FBI  em¬ 
ployees.  Book  rights  were  ob¬ 
tained  from  the  publishers, 
Henry  Holt  &  Co. 

The  book  which  was  published 
only  two  weeks  ago  already  is 
number  five  on  the  national  best 
seller  lists. 


Harry  D.  Immel,  73, 
Dies  in  York,  Pa. 

York,  Pa. 

Harry  D.  Immel,  73,  assistant 
to  the  president  of  the  York 
Dispatch,  died  March  31. 

Mr.  Immel  began  work  with 
the  York  Gazette  and  Evening 
Press  and  later  worked  on  the 
Schenectady  (N.  Y.)  Gazette 
and  Philadelphia  (Pa.)  Record 
before  joining  the  Dispatch.  He 
served  in  both  World  Wars  and 
was  a  retired  Army  colonel.  For 
many  years,  he  was  associated 
with  the  York  Interstate  Fair. 

• 

In  Union  Position 

Bernard  R.  Mullady,  former 
New  York  City  and  Washington 
newsman  and  until  recently  with 
AFL-CIO  News,  has  been  ap¬ 
pointed  a  special  representative 
of  the  International  Brother¬ 
hood  of  Electrical  Workers. 
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CLASSIFIED  CLEVIC 


CAMs  See  Real  Estate 
Surge  in  Late  Spring 


Hy  Daniel  L.  Lionel 
C.AM,  New  York  Herald  Tribune 
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1958 


While  used  cars  have  shown 
considerable  strength  in  con¬ 
trast  to  the  current  sales  trend 
of  big  ticket  items,  as  indicated 
in  this  column  last  week,  the 
real  estate  classification  has  had 
along  cold  winter  in  most  areas. 

In  the  New  York  City  area, 
Januaiy  showed  a  real  estate 
linage  decline  of  about  5%  but 
February’s  dip  leaped  to  20% 
in  the  agate  houses-for-sale 
classification.  The  ease  in  credit 
restrictions  and  lowered  down 
payments  have  not  as  yet  been 
reflected  in  plus  linage.  There 
are,  however,  strong  indications 
that  the  next  few  months  will 
show  a  substantial  turnabout  in 
this  area. 

“.  .  .  our  real  estate  classifi¬ 
cation  is  down  considerably”  re¬ 
ports  CAM  Robert  F.  Oslos, 
Indianapolis  (Ind.)  Times. 
While  the  difficulty  in  obtaining 
mortgages  in  the  past  year  has 
helped  account  for  this  situation 
the  lead  story  on  the  Times’ 
real  estate  page  on  a  recent 
Sunday  was  headed  “Indian¬ 
apolis  has  plenty  of  Money  For 
Mortgages.”  It  went  on  to  tell 
that  $88  millions  of  dollars  are 
gathering  dust  in  lenders’ 
vaults.  All  of  which  prompts 
CAM  Oslos  to  say  with  genuine 
conviction,  “I  am  very  optimis¬ 
tic  about  the  Real  Estate  linage 
for  the  remainder  of  the  year. 
I  feel  we  have  hit  the  bottom  and 
there  is  only  one  place  to  go  and 
that  is  up.” 

Har  Henry,  CAM,  San  Jose 
(Calif.)  Mercury-News,  finds 
linage  up  about  6%  in  Real 
Estate  for  Sale  for  the  first 
quarter  but  he  credits  none  of 
the  impetus,  as  yet,  to  the 


director  of  the  operations  which 
last  year  gained  both  in  the 
number  of  ads  and  in  lines 
carried. 

The  5.25  per  cent  increase  in 
ads  carried  brought  the  total  to 
1,020,643  and  the  linage  to  7,- 
020,244,  up  3.61  per  cent. 

The  in-paper  promotions  began 
from  daily  page  one  boxes  on 
results.  The  Union  uses  a  single 
column,  the  Evening  Tribune  a 
two-column  box.  The  range 
through  the  editions  includes 
editorial  and  promotional  adver¬ 
tising  reports.  There  is  color  as 
well  as  black  and  white. 

Buckingham’s  Story 

Human  interest  features  pro¬ 


vide  the  news  side  toppers.  On 
these  may  be  dog-interest 
stories,  as  evidenced  recently  by 
the  sad  story  of  Buckingham 
Hearthside,  a  basset  hound. 

Classified  copy  quickly  sold 
his  brothers  and  sisters,  but  the 
owner  refused  to  part  with  the 
sad-eyed  hound  pictured  gazing 
up  from  a  copy  of  the  Union. 
His  owner  reported  100  calls  for 
five  of  the  six  puppies  she  sold 
at  the  top  price  thoroughbreds 
bring. 

Golden  vrant  ad  opportunities 
may  be  hailed  in  gold-colored 
copy.  Mailers  suggest  classifieds 
to  dispose  of  unneeded  articles, 
with  check  lists.  Classified  sales¬ 
men  receive  weekly  reports  on 
trends  and  ideas. 

Another  help  in  promotion  is 
found  in  copy  tips,  with  illus¬ 
trations  from  selected  fields 
used  in  turn.  Color  accents  the 
impact  of  these  mailed  pieces. 

From  A  to  Z 

Two  of  the  12  classified  pro¬ 
motions  for  1958  already  have 
appeared.  An  alphabetical  se¬ 
ries  in  January  stressed  that 
“want  ads  sell  everything  from 


Classified’s  Quarter^Century  Club 

Another  in  a  series  of  sketches 
of  veterans  who  were  honored 
by  AMCAM  with  special  certifi¬ 
cates.  It  tells  how  they  got  into 
classified  and  what  made  them 
stay.  Today’s  subject:  EARL 
W.  BEACH,  Classified  Adver¬ 
tising  Manager,  Kalamazoo 
(Mich.)  Gazette. 

Out  of  college  a  short  ttime 
and  looking  for  new  worlds  to 
conquer  —  and  something  to  live 
on  —  I  was  asked  to  help  out 
in  the  Display  Department  of 
the  Kalamazoo  Gazette  as 
counter  clerk  and  proof  boy  for 
the  holiday  season  —  way  back 
in  1925.  Printers’  ink  got  into 
my  blood  fast!  About  the  third 
week,  I  found  myself  in  the 
Classified  Advertising  Depart¬ 
ment,  just  being  organized  by 


.  ,  -  -  the  Basil  L.  Smith  Company. 

Federal  Reserve  Board  manipu-  The  second  month  I  signed  up 
lations  which  are  designed  to  52  new  contracts  in  a  contest 


speed  up  the  flow  of  mortgage 
money.  Mr.  Henry  looks  for  fu¬ 
ture  gains  in  the  higher  price 
bracket  homes  because  of  sharp¬ 
ly  increasing  land  values. 

*  *  * 

Year-Around  Promolion 

Year-around  promotion  that 
begins  daily  on  page  one  assists 
in  the  development  of  classified 
linage  for  the  San  Diego  (Calif.) 
Union  and  Evening  Tribune. 

In  addition  are  special  events. 


(the  publisher  acted  like  he  was 
going  broke  when  he  handed  me 
the  $52  prize) .  But  I  knew  then 
that  I  liked  to  and  that  I  could 
sell  a  service  that  produced  such 
quick,  profitable  and  satisfying 
results  in  the  widest  field  of  all 
media.  Within  the  next  two 
years  I  knew  Classified  was  my 
love  and  in  1928  I  was  named 
Classified  Manager. 

The  constant  and  almost  fabu¬ 
lous  growth  of  Classified  since 
then  and  the  constantly  chang¬ 
ing  conditions  have  remained  an 


^th  12  scheduled  for  this  year,  ever  present  challenge.  During 
J^ports  Worth  Wright,  classified  these  years,  an  accurate  inter- 

EDITOR  8c  publisher  for  April  5,  1958 


Earl  W.  Beach 

pretation  of  monthly  Classified 
linage  figures  has  proven  again 
and  again  one  of  the  fastest  and 
most  accurate  barometers  of 
both  business  and  economic  con¬ 
ditions.  The  every  day  meeting 
of  the  lady  with  a  room  for  rent, 
the  income  from  which  is  so 
vital  to  her,  the  child  with  his 
plea  for  the  return  of  his  lost 
pet,  the  businessman  with  a  half 
million  dollar  factory  for  sale 
and  the  daily  watch  for  “sharp¬ 
ies”  forever  trying  to  use  Classi¬ 
fied,  and  just  one  step  ahead  of 
the  law,  is  still  as  intriguing 
as  ever.  Where  else  could  one 
find  work  he’d  like  better? 
That’s  why  I  am  right  now  say¬ 
ing  “no”  to  a  man  at  the  counter 
of  the  Kalamazoo  Gazette. 


A  to  Z.”  Unusual  results  were 
reported  in  an  in-paper  series 
that  ran  in  February. 

March  brought  used  car  pro¬ 
motions  tying  autos  with  base¬ 
ball’s  opening  in  a  “Pennant 
Winning  Used  Car  Values”  se¬ 
ries.  An  essay  contest  for  stu¬ 
dents  in  senior  high  schools  and 
junior  colleges  is  set  for  April. 
The  topic  is  “The  Plus  Values 
of  Real  Estate  Ownership.” 

Younger  children  have  their 
days  in  September,  when  “Kids 
Free  Want  Ads”  are  offered. 
This  will  repeat  a  successful 
promotion  of  1957,  when  offer¬ 
ings  ran  to  14  columns  on  the 
three  free  days. 

Late  model  cars  are  stressed 
in  June  with  the  use  of  a 
“Western  Wonderland”  trave¬ 
logue  series  on  vacation  spots. 
July  is  the  month  classified 
stresses  business  opportunity 
copy.  Next  is  a  promotion  fea¬ 
turing  rental  opportunities  in 
areas  near  schools. 

Real  estate  ads  of  50  years 
ago  emphasize  “There’s  No 
Better  Time  to  Buy  Real 
Estate”  copy  in  October.  Next 
comes  pre-Christmas  gift  copy, 
followed  by  holiday  greetings 
from  merchants. 

• 

Some  Changes  Made 
After  Reader  Survey 

Albany,  N.  Y. 
The  Knickerbocker  News,  in 
a  readership  survey  involving 
2,500  questionnaires,  received 
1,770  replies,  a  response  of  70 
per  cent,  according  to  Robert 
Fichenberg,  managing  editor. 
As  a  result,  some  comics  and 
other  features  were  dropped, 
when  readers  revealed  lack  of 
interest  in  them. 

Local  news  topped  the  reader- 
ship  preference,  with  1,698 
votes.  National  news  was  second 
with  1,336  votes.  TV-radio  news 
lanked  third  in  reader  votes, 
with  1,320.  A  comic  panel  was 
fourth  with  1,208,  and  inter¬ 
national  news  fifth  with  1,150 
votes. 

• 

Feeney  Named  Ad 
Chief  at  Davenport 

Davenport,  Iowa 
Don  Feeney  has  been  ap¬ 
pointed  advertising  director  of 
Davenport  Newspapers.  He  has 
been  national  advertising  mana¬ 
ger  and  assistant  ad  director, 
working  with  D.  Gottlieb,  busi¬ 
ness  manager  and  advertising 
director. 

Prior  to  joining  the  adver¬ 
tising  staff  of  the  Davenport 
Democrat  in  1940,  he  was  as¬ 
sociated  with  the  Industrial 
Bankers  Operating  Bureau  in 
New  York. 
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Kiecichefer 


Study  Grants  Given 
To  Five  Newsmen 


were  Dean  Edward  W.  Barrett 
of  the  Columbia  University 
Graduate  School  of  Journalism, 
a  former  Assistant  Secretary  of 
State,  and  Laurence  F.  Kinney, 
director  of  academic  relations, 
Memphis  Adult  Education  Cen¬ 
ter,  Southwestern  University. 
Members  included  Marquis 
Childs,  syndicated  Washin^on 
Carle  Rivers  columnist. 

Robert  J.  Blakely,  vicepresi- 

. .  j  i.  ,  dent  of  the  Fund  for  Adult  Edu- 

t.nue  a  doctoral  program  in 


radio-television  education  which 
he  began  last  Summer  at  Ohio 


leadership  training  awards  pro¬ 
gram,  formerly  was  editor  of 


White  Plains,  N.  Y. 

Fellowships  totaling  $205,000 
have  been  awarded  to  40  news¬ 
papermen,  broadcasters  and 
educators  by  The  Fund  for 
Adult  Education. 

Grants  were  made  for  study 
and  training  by  the  Fund,  estab¬ 
lished  as  an  independent  organ¬ 
ization  in  1951  by  the  Ford 
Foundation. 

Winning  Newsmen 

Five  newspapermen  and  jour¬ 
nalism  instructors  received 
grants  for  study. 

Harold  Chucker,  38,  copydesk 
chief  and  telegraph  editor,  Min¬ 
neapolis  (Minn.)  Star  for  nine 
years,  will  study  economics  at 
Columbia  University  and  with 
the  Committee  for  Economic 
Development  for  10  months.  Mr. 
Chucker  has  contributed  for 
years  background  articles  on 
major  national  and  internation¬ 
al  problems  for  the  Star’s  Pro¬ 
gram  of  Information  on  World 
Affairs.  He  participated  in  1955 
in  the  American  Press  Insti¬ 
tute’s  seminar  for  news  and 
managing  editors  at  Columbia 
University.  He  was  recalled  to 
active  duty  as  a  captain  in  the 
Army’s  counter-intelligence 
corps  during  the  Korean  con¬ 
flict.  His  bachelor’s  degree  is 
from  the  University  of  Minne¬ 
sota,  where  he  also  did  graduate 
work  in  history. 

Roland  Giduz,  32,  managing 
editor.  Chapel  Hill  (N.  C.)  News 
Leader,  which  he  helped  organ¬ 
ize  in  1954  and  of  which  he  is 
part  owner,  will  study  American 
history,  political  science,  liter¬ 
ature  and  sociological  subjects 
at  Harvard  University  for  nine 
months.  He  will  resign  from 
Chapel  Hill’s  Board  of  Aider- 
men  to  do  so.  Mr.  Giduz  re¬ 
sumed  study  at  the  University 
of  North  Carolina  after  World 
War  II  and  was  graduated  in 
1948.  He  set  up  a  Chapel  Hill 
bureau  for  the  Durham  (N.  C.) 
Morning  Herald  and  Sun.  He 
now  serves  as  correspondent 
for  several  daily  newspapers 
and  writes  a  Sunday  column 


for  the  Raleigh  (N.  C.)  News 
and  Observer. 

Farm  Editor 

Erwin  Kieckhefer,  42,  farm 
editor,  Louisville  (Ky.)  Courier- 
Journal  and  Times,  on  a  six- 
month  grant,  will  study  methods 
used  to  disseminate  information 
concerning  farmers’  economic 
problems  among  consumers.  He 
will  consult  with  representatives 
of  the  U.  S.  Department  of 
Agriculture,  national  farm  or¬ 
ganizations,  broadcasting  sta¬ 
tions,  publishers  and  education¬ 
al  institutions.  Mr.  Kieckhefer, 
at  his  present  post  10  years, 
formerly  for  eight  years  was 
farm  and  business  editor  of  the 
Minneapolis  (Minn.)  Star  and 
Tribune  and  for  three  years  was 
assistant  editor  of  the  Tribune’s 
editorial  page.  He  was  a  Nieman 
Fellow  in  1942-43  and  in  1955 
served  as  president  of  the 
Newspaper  Farm  Editors  As¬ 
sociation. 

William  L.  Rivers,  32,  assist¬ 
ant  professor  of  journalism. 
University  of  Miami  and  free¬ 
lance  writer,  will  spend  a  year 
in  Washington  studying  the 
press  corps  with  the  objective 
of  writing  a  doctoral  disserta¬ 
tion  for  American  University. 
Mr.  Rivers  has  served  as  a  re¬ 
porter  and  editorial  writer  for 
the  Baton  Rouge  (La.)  State 
Times,  as  a  replacement  editor 
for  the  Baton  Rouge  Morning 
Advocate  and  on  the  Panama 
City  (Fla.)  News-Herald.  Four 
years  ago,  he  was  chosen  by  the 
American  Political  Science  As¬ 
sociation  as  one  of  five  news¬ 
papermen  who  spent  nine 
months  in  Washington  as  Con¬ 
gressional  Intemees.  In  the 
last  three  years,  he  has  had 
articles  in  the  New  York  Times 
Magazine,  This  Week,  Journal¬ 
ism  Qjiarterly  and  other  maga¬ 
zines. 

TV  Education 

Wayne  M.  Carle,  27,  instruc¬ 
tor  in  journalism,  Brigham 
Young  University,  Provo,  Utah, 
will  use  his  Fund  grant  to  con¬ 


state  University.  He  holds  two  ^Hovial  page  of  the  St. 
degrees  from  Brigham  Young  Star-Times  and 

University  He  formerly  was  a 

reporter-photographer  for  the  >  c  •  (lowal  Reaister  and 

Salt  Lake  (Utah)  Tribune  and  rXnc  unTr  WilliarW  Wav 
from  1953  to  1957  part  of  his  ■' “"^er  William  w.  Way 

time  was  given  over  to  news  ^ 

direction  of  station  KOVO  in  • _ _  » u  _ _ 


Provo. 

Other  grants  in  the  communi- 


ing  program.  Ronald  Shilen,  ex¬ 
ecutive  secretary,  formerly  was 
a  war  correspondent  for  the 


cations  field  went  to  Miss  Clotye  War  Department  and  was  a 
M.  Murdock,  associate  editor,  journalism  instructor  at  New 
Ebony  Magazine,  who  has  writ-  York  University, 
ten  feature  stories  for  the  De-  Candidates  for  the  mass 
troit  (Mich.)  Free  Press  on  an  media  leadership  training 
assignment  basis;  Elmer  W.  awards  for  next  year  must  have 
Lower,  director  of  special  proj-  their  applications  in  by  Oct. 
ects  in  the  CBS  Public  Affairs  15^  1958.  Inquires  may  be  ad- 
Division;  Mrs.  Elizabeth  M.  dressed  to  The  Fund  for  Adult 
Alford,  woman’s  director,  radio  Education,  200  Bloomingdale 
station  WCOS,  Columbia,  S.  C.,  Road,  White  Plains,  N.  Y. 
formerly  correspondent  for  the 
Columbia  (S.  C.)  State  and  • 

Charleston  (S.  C.)  News  and  w  .  w  , 

Courier;  Sam  L.  Becker,  direc-  ^“*8  Lyons  Llted 
tor  of  Television-Radio-Film,  For  His  Newscasts 


University  of  Iowa;  John  S. 


Judges  of  the  George  Foster 


Clayton,  director  of  pri^uction 
E^epartment  of  Radio,  TV  and  ^ 

Motion  Pictures,  University  of  gg„ducted  by  Louis  M.  Lyons, 
North  Carolina;  Colin  D.  Ed-  .  xt-  j 

wards,  free-lance  writer  and  curator  of  the  Nieman  Founda- 

radio  commentator  specializing  *^5  onors. 

in  Asian  affairs  and  former 

contributor  to  the  Sydney  ( Aus-  T 

tralia)  Morning  Herald,  Singa-  ^he  Peabody  Award  for 

pore  Straits  Times,  Hong  Kong  the  best  reporting  and  interpre- 
China  Mail;  E.  Arthur  Hunger- 

ford  Jr.,  director  of  operations,  t>on.  The  judges  said: 
Metropolitan  Educational  Tele-  ,  Eastern  New  England 

vision  Association ;  Glanff  P.  l^^ows,  Louis  Lyons  IS  a  Yankee 


ford  Jr.,  director  of  operations,  f  xr  '  ^ 

Metropolitan  Educational  Tele-  ,  Eastern  New  England 

vision  Association;  Claud  P.  knows,  Louis  Lyons  is  a  Yankee 
Mann  Jr.,  TV  news  and  special  salty  character.  His 

events  director,  KSBW-TV,  Sa-  broadcasts  are  clearheaded,  cour- 
linas,  Calif.;  Richard  E.  Mans-  but  belligerent,  forth- 

field  Jr.,  producer-director,  right  and  fair  .  .  .  aimed  at  the 
WTTW-TV,  Chicago;  Dennis  A.  intelligent  listener.” 

McGuire,  writer-artist,  WOW-  • 

TV,  Omaha,  Neb.,  formerly  ,  j. 

sports  cartoonist,  Lincoln  Buying  Raciio-TV 
(Neb.)  Star-Journal;  Sidney  Marinette  Wis. 

Roger,  assistant  to  editor,  the  The  Evenincr  TeletrraTr,'’ro.  of 


Marinette,  Wis. 
The  Evening  Telegram  Co.  of 


Dispafc/icr,  publication  of  the  Superior,  Wis.,  of  which  Morgan 
International  Longshoremen  s  i.  j  *  ... 

and  Warehousemen’s  Union,  and  js  President,  and  two 

formerly  columnist  for  the  San  individuals  have  been  authorized 
Francisco  (Calif.)  Chronicle;  by  the  FCC  to  acquire  control 
James  W.  Sanders,  instructor  of  Radio  Station  WMAM  and 
in  radio  and  TV,  Alabama  Poly-  WMBV-TV  here.  The  Telegram 
technic  Institute.  would  acquire  55%  of  the  stock. 

Selection  Croup  while  Norman  M.  Postles  and 

The  Fund  Fellows  were 

chosen  from  hundreds  of  candi-  1®%  each.  The  remaining  267e 
dates  by  a  National  Selection  would  be  retained  by  the  present 
Committee  whose  co-chairmen  owners. 
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100,000  Bowlers 
In  Tournament 

Cleveland 

One  of  the  most  successful 
promotions  in  the  history  of 
the  Cleveland  Plain  Dealer,  a 
bowling  tournament  called  “I 
Beat  the  Champion,”  has  ended 
with  nearly  100,000  keglers 
taking  part. 

Philip  W.  Porter,  Sunday  edi¬ 
tor  and  columnist  of  the  Plain 
Dealer,  negotiated  with  bowling 
proprietors  and  then  the  sports 
department  took  over. 

There  was  a  free  two- week 
tournament,  which  was  co-spon¬ 
sored  by  the  paper  and  the 
Cleveland  Bowling  Proprietors’ 
Association.  The  tournament  of¬ 
fered  an  80%  handicap.  World 
Champions  Don  Carter  and 
Marion  Ladewig  came  and 
bowled  their  three-game  scores 
over  television. 

Bowlers  entered  the  tourna¬ 
ment  when  they  bowled  in  their 
league  and  their  score  was  then 
compared  with  the  scores  of  the 
two  champions.  Everyone  who 
beat  the  champions’  scores  re¬ 
ceived  Plain  Dealer  certificates. 


Pulitzer  Heirs 
Got  17  Million, 
Trustees  Say 


Heirs  of  the  late  Joseph  ^ 

Pulitzer,  publisher  of  the  New  " 

York  World,  received  $17,233,-  i  f 

268  in  income  from  the  News-  - ^ 

paper  Trust  set  up  in  his  will  ;  .  Ill  j 

between  April  7,  1930  and  Sept.  t  f 

trustees  |  ^ 

the  Newspaper  f 

to  be  terminated  after  the  death  ^  I 

youngest  son,  Herbert, 
who  died  Sept.  4 

Mr.  Pulitzer,  who  died  in  |  JIttnai'  ^'*^9 

1911,  survived  by  two  other  |<  HH  Jb|H  ^ 

sons  and  two  daughters.  Ralph  Mi  JpRi  7  'HBB 

Pulitzer,  publisher  of  the  World,  t  ^B 

died  in  1939.  Joseph  Pulitzer,  mBIj  B||Os||iji||B|^BH  ^B 

the  St.  Louis  (Mo.)  1BI 

died 

Constance  Elms- 

Pulitzer  Moore  living.  Other  t  BBIHBIBHHBHflBHBBBMIi^^^B 

heirs  listed  in  the  trustees’  re-  ^ 

port  included  33  grandchildren,  f 

and  27  great-grandchildren.  The 

trustees  are  Joseph  Pulitzer 

and  Charles  J.  Hentschell. 

'BUY  OF  A  LIFETIME’ — Mr*.  Margaret  A.  Tinkler  of  East  Northport 
.4s!iet!«  Listed  says  she  likes  to  use  the  classified  pages  for  house-hunting  and  for  her 

n,.  .  .  X  J  XL  hobby  of  painting.  She  received  an  award  for  this  picture  in  the  Long 

The  trust^s  reported  the  Island  Art  League  Show. 

principal  of  the  trust  amounted  _ 

to  $5,860,708  when  it  came  into  ^  i  o  n 

their  hands.  They  said  it  had  Gridiron  Club  Sells  Groiin  A  ride; 

been  decreased  to  $5,411,881  now  O’Laughlill’s  Journal  vrrvritp 

on  hand  by  administrative  ex-  _  •!  j  XVT  l  1 

penses  and  decreases  in  asset  .  Washingto.n  UftllV  O.I1C1  Vt  CCklV 

values.  Assets  listed  included  Gridiron  Club  has  sold 

4,852  shares  of  capital  stock  of  95-year-old  Ar^y-Navy-Air  Bay  City,  Tex. 

the  Press  Publishing  Co.,  valued  Force  Journal  to  its  editor,  Roy  Purchase  of  the  Bay  City 
at  $2,110,159,  and  8,511  shares  Whitman  and  business  manager.  Daily  Tribune  and  Matagorda 
of  the  capital  stock  of  the  Pulit-  Dorothy  Cone  Brown,  for  an  County  Tribune,  weekly,  by 
zer  Publishing  Co.,  valued  at  unannounced  price.  The  Club  Southern  Newspapers,  Inc.,  from 
$2,486,488.  ci'eate  a  charitable  and  edu-  Mrs.  Carey  Smith,  Mrs.  Orville 

The  first  named  company  was  cational  trust  fund  out  of  the  Barton,  Merton  Smith  and 
set  up  to  administer  proceeds  proceeds.  Carey  Smith  Jr.,  has  been  an- 

from  sale  of  the  New  York  John  Callan  O’Laughlin,  who  nounced. 

World  to  Scripps-Howard  News-  iu  1949,  willed  the  news-  Southern  Newspapers  formed 

papers,  which  now  publish  the  paper  to  the  executive  commit-  a  Bay  City  corporation  to  op- 
New  York  World-Telegram  &  oT  the  Gridiron  Club  as  erate  the  papers.  Glenn  Sedam, 
Sm,  and  the  latter  company  trustees  to  continue  publication  vicepresident  of  the  parent  cor- 
publishes  the  St.  Louis  Post-  and  devote  the  incomes  to  edu-  poration,  will  move  to  Bay  City 
Dispatch.  cational  aid  purposes.  The  from  Gadsden,  Ala.,  to  be  pub- 

Under  the  will  of  the  elder  trustees  were  given  authority  Rsher. 

Joseph  Pulitzer,  Herbert  Pulit-  to  dispose  of  the  assets.  Established  in  1845,  the  Ma- 

Mr  received  a  beneficial  interest  •  tagorda  Tribune  is  credited  with 

in  six-tenths,  Ralph  two-tenths  Stiffofa  being  the  second  oldest  weekly  in 

and  Joseph  one-tenth  of  the  es-  Texas.  The  daily  was  started 

tate,  while  benefits  from  the  Rochester,  N.  Y.  in  1904. 

final  tenth  were  distributed  Reporters  and  photographers  • 

among  editors  and  managers.  hired  during  the  past  year  were  c  .  c  • 

•  guests  of  the  Rochester  Times-  »****>«*  Science 

Picnic*  Siinnlc^Tnc^nt  l/nion  at  a  get  acquainted  dinner  Erie,  Pa. 

at  a  downtown  club.  Joseph  T.  Wide  interest  among  educa- 
Chicago  Adams,  business  manager,  in-  tors  was  created  by  a  10-part 
A  four-page  picnic  supplement  troduc^  10  new  staffers,  calling  series  on  the  depth  of  science 
prepared  by  the  Bakers  of  on  each  to  tell  how  he  happened  education  in  the  Erie  Public 
America  Program  in  conjunc-  to  enter  newspaper  work.  It  is  schools,  which  was  published 
tion  with  the  baking  industry’s  planned  to  make  the  New  Re-  March  3-13  in  the  Erie  Morning 
■cventh  annual  “July  Is  Picnic  porter  Dinner  an  annual  event.  News.  The  series  was  written 
Month”  food  promotion  is  ready  according  to  Managing  Editor  by  Gene  Miller,  editorial  writer 
$or  distribution  to  newspapers.  A.  Vernon  Croop.  for  the  News. 
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Personnel 

(Continued  from  page  11) 


you’ll  lose  your  point,”  he 
warned.  “And  use  concrete 
terms.  There  is  danger  in  using 
abstractions.  You  have  to  deal 
with  problems  in  the  range  of 
the  person’s  experience.  Defini¬ 
tions  do  not  lead  to  understand¬ 
ing.” 

Mr.  Hooker  said  it  was  natu¬ 
ral  for  personnel  people  to  meet 
resistance  to  new  programs  be¬ 
cause  there  always  has  been 
resistance  to  new  ideas. 

Unions’  Fears 

A  question  from  the  floor  as 
to  whether  it  wras  necessary  to 
schedule  luncheons  in  order  to 
get  turnouts  for  special  training 
meetings  brought  about  a 
spirited  discussion  about  union 
members  hiding  behind  their 
Iron  Curtain. 

The  reference  was  to  the  ap¬ 
parent  fear  of  union  officers  that 
any  contact  between  supervisory 
personnel  within  union  ranks 
and  management  “has  a  con¬ 
taminating  influence.” 

Another  speaker  from  the 
floor  deplored  the  fact  that 
union  people  apparently  could 
have  social  meetings  with  man¬ 
agement,  where  food  and  drink 
w’ere  the  excuses,  but  could  not 
engage  in  business  meetings.  He 
ridiculed  this  as  an  “old  tribal 
custom.” 


Challenge  for  Facts 

Lee  Hills,  vicepresident  and 
executive  editor  of  the  Detroit 
Free  Press  and  Miami  Herald, 
praised  the  NPRA  for  its  ef¬ 
forts  to  date  but  said  that  there 
still  was  much  to  be  done. 

He  challenged  the  NPRA  es¬ 
pecially  to  gather  facts  on  the 
big  need  for  newspapers  for 
capable  workers  and  the  many 
fine  salary  opportunities  that 
compare  favorably  with  those  in 
many  other  industries.  “Then 
let’s  get  those  facts  out  to  the 
schools  and  colleges,”  he  said. 

“Let’s  find  out  how  to  keep 
our  ‘good  people’,”  he  said.  “We 
all  lose  more  than  we  should. 
Let’s  Icam  how  to  recognize  the 
best  performers  and  motivate 
them  to  stay.  The  key  is  the 
quality  of  the  supervision.” 

*  *  « 

5%  With  Alcoholic  Problems 

Dr.  David  Goldstein,  medical 
director  of  the  New  York  Times, 
said  everyone  has  one  or  more 
neurotic  traits.  Controlled,  these 
traits  are  what  give  some  peo¬ 
ple  the  necessary  drives  to  be 
auditors,  proofreaders  or  fill  any 
other  job  successfully.  But  if 


they  get  out  of  hand,  that  means  a  right  he  is  entitled  to  —  which 
trouble  for  the  worker  and  for  kills  incentive. 

the  employer,  he  said.  “Management’s  reason  for  of-  JHI 

Dr.  Goldstein  impressed  upon  Bering  ‘welfarisms  is  to  hold 
the  personnel  men  the  need  to  employees  in  a  competitive  n^ar- 

have  medical  help  in  finding  ket,”  not  to  secure  loyalty,  Mr.  B 

psychoneurotic  and  psychotic  Dorris  claimed.  ^  JB 

conditions  early  so  as  to  save  The  employee  can  be  wooed 

workers  from  growing  distress  through  recognition  for  his  r  SB 

and  the  company  from  heavy  work,  Mr.  Dorris  said,  and 
financial  losses.  through  such  attractions  as  a 

He  said  he  believed  newspa-  pleasant  working  environment,  ^ 

pers  could  expect  to  have  alco-  intra-personnel  harmony  and 
holism  problems  with  5  per  cent  personal  and  physical  comforts. 
of  their  employees,  2%  per  cent  William  M.  Farrar,  executive 
openly  known  cases  and  an  equal  secretary  of  the  Cleveland 
proportion  of  “hidden”  cases.  Newspaper  Publishers  Associa- 
„  ,  .  tion,  suggested  that  security  and 

Recruitment  at  Early  Age  friendship  are  just  as  important  BH^Bl  .A  fllBH 
Newspapers  may  search  for  as  money  to  win  employee  loyal-  Edmund  C.  Arnold 

talent  among  enthusiastic  non-  ty* 

conformists  in  the  junior  high  “Loyalty  can’t  be  bought,”  A  TT'illc! 

schools.  And  they  may  concen-  Richard  Robinson,  personnel  di-  IlOlQ  J/  11  IS 

trate  their  attention  on  chil-  rector  of  the  Los  Angeles  Times- 

dren  from  the  lower  income  Mirror  Co.,  conceded.  “But  a  lV[£^-.-;rT 

levels  and  on  the  sons  and  program  that  voluntarily  offers  i  i  oW  IT^  OS ILlOll 

daughters  of  recent  immigrants,  security  and  other  benefits  earns 

Besides  enthusiasm  for  the  loyalty.”  j  r.  a  u  i  a  t 

.  .  .u  u  1  1  •  i  XI.  T  Aim-  Edmund  C.  Arnold,  editor  of 

job  they  may  looking  for  On  the  Los  Angeles  Times  Linotype  News  for  the  past  four 
such  characteristics  as  aggres-  he  said,  overwhelming  approval  j...  Uge-  nromoted  to 

siveness,  individualism  (not  of  its  program  was  evidenced  £Tre^  of  Trade 
team  men)  liking  for  other  by  a  poll  and  by  the  lowest  em-  Mergenthaler  Linotype  Corn- 
people  which  invites  reciproca-  ployee  turnover  in  the  area.  ^^arge  of 

tion,  classlessness,  resourceful-  James  B.  Stickley,  assistant  Mergenthaler  advertising  and 
ness,  skepticism,  curiosity,  a  publisher  of  the  Providence  public  relations  and  will  con- 
p^sion  for  truth,  broad  inter-  Journal  and  Evening  Bulletin,  tinue  his  duties  as  specialist  on 
ests  (though  not  necessarily  said  “tolerance  for  others’  ideas  newspaper  design, 
deep),  and  a  sense  of  dedica-  ig  the  key  to  loyalty.”  Mr.  Arnold  said  he  plans  to 

tion  to  the  newspaper  business.  “few  people  to-  continue  to  conduct  “shirt-sleeve 

A  tall  order?  Perhaps.  But  J.  (j^y  can  provide  security  for  a  sessions  in  newspaper  design” 
Montgomery  Curtis,  director  of  family.  I  believe  there  is  a  deep  that  he  has  put  on  from  coast 
the  American  Press  Institute,  appreciation  for  fringe  bene-  to  coast  and  in  Canada  and  will 
assured  newspaper  personnel  di-  fits.”  maintain  his  extensive  schedule 

rectors,  that  “if  you  can  staff  ♦  *  *  Qf  speaking  and  writing  on  the 

newsrooms  with  this  type,  many  Stickler  Now  President  subject. 

other  problems  won’t  worry  you  „  His  knowledge  of  typography 

so  much.”  T"®  Newspaper  Personnel  Re-  comes  from  practical  experience 

The  majority  of  top  newspa-  chose  New  newspapers  and  in  maga- 

permen  have  been  bitten  by  the  ^  ^  j’  m*^”  zines.  He  is  still  co-publisher  of 

“newspaper  bug”  by  the  time  ^  "Un®  meeting  scheduled.  Ten-  Frankenmuth  (Mich.) 

they  are  14,  Mr.  Curtis  said.  Native  plans  were  made  for  a  News,  a  weekly  which  has  won 
The  average  age,  he  discovered  i,?’' sepion  in  1960,  25  national  and  state  awards  in 

at  API  meetings,  at  which  the  ^\th  Mackinac  Island,  Northern  gjx  years.  He  was  decorated  for 
urge  to  become  newspapermen  Michigan  vacation  island,  sug-  jijg  ^ork  as  combat  correspond- 
first  motivated  the  best  of  them  S®sted  as  an  alternate  spot.  ent  during  World  War  II  when 
is  12.  In  the  election  James  B.  Stick-  he  also  edited  the  70th  (Trail- 

The  reason  he  said  that  so  assistant  publisher  of  the  blazer)  Division  magazine  and 
many  of  the  bUt  journalists  had  Providence  (R.  1.)  Jour^l  and  seiwed  on  Stars  and  Stripes. 
humble  beginnings  is  that  news-  Evening  Bulletin,  moved  up  to  During  1958  he  has  already 
papers  offer  an  opportunity  for  Presidency.  flown  15,000  miles  to  conduct 

quick  success  to  the  able.  Good  William  Forrester,  Pittsburgh  clinics  and  pve  talks, 
men  do  not  have  to  compete  with  Press,  became  vicepresident;  A  journalism  ^aduate,mag- 


‘Loyaliy  Can’t  Be  Bought’ 


ts.”  maintain  his  extensive  schedule 

♦  *  •  of  speaking  and  writing  on  the 

Stickley  Now  President  subject. 

His  knowledge  of  typography 
■The  Newspaper  Personnel  Re-  f^om  practical  experience 


family  positions.  Fred  M.  Hopkins,  Detroit  News,  na  cum  laude,  of  Michigan  State 

secretary-treasurer.  University,  he  is  a  member  of 

X,  .  ,  .  .  XTOTJA  Sigma  Delta  Chi,  Phi  Theta 

‘Loyalty  Can’t  Be  Bought’  Meml^rship  in  the  NPRA  j^appa.  Phi  Kappa  Phi,  Head- 

XT  1  -.1  .  .  u  A  "  A  ^  line  Club  of  New  York,  Ameri- 

Neither  side  in  a  debate  on  pers,  and  a  roster  of  about  240  Institute  of  Graphic  Arts, 

whether  employee  loyalty  can  be  personnel  people,  according  to  Typophiles  National  Edi- 

bought  believed  that  it  can.  the  report  made  by  John  L.  torial  Association  and  Michigan 

“There  is  a  natural  barrier  to  Richards,  executive  secretary.  Press  Association, 

employee  loyalty,”  said  Tom  Reviewing  the  10-year  prog-  In  his  new  position  Mr. 
Dorris,  director  of  personnel  and  ress  of  the  association,  its  first  Arnold  takes  over  the  duties 
labor  relations  of  the  Detroit  president,  Peter  Burgess,  said  formerly  handled  by  S.  Charles 
News.  “The  employee  feels  a  37  attended  the  meeting  he  Norris,  advertising  and  public 
natural  right  to  his  job,  and  called  in  1949  when  he  was  try-  relations  director,  who  has 
‘welfarisms’  merely  strengthen  ing  to  find  his  bearings  as  first  moved  to  the  West  Virginia 
this  belief.  ‘Welfarisms’  must  personnel  manager  of  the  De-  Pulp  and  Paper  Company  in  a 
be  equal  to  all  and  regarded  as  troit  News.  similar  capacity. 
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Polk  Awards 
To  Salisbury 
And  Morin 

Long  Island  University  has 
uinounced  the  winners  of  the 
anth  annual  George  Polk  Me- 
fflorial  Awards  for  “distin¬ 
guished  achievements  in  jour- 
nilism”  in  1957. 

Special  awards  were  designat¬ 
ed  for  Richard  D.  Heffner,  pro¬ 
ducer-writer  and  moderator  of 
the  WRCA-TV  discussion  pro¬ 
gram,  “The  Open  Mind,”  and 
Edmund  C.  Arnold,  author  of 
the  book  “Functional  Newspa¬ 
per  Design.” 

Award  winners  are: 

Foreign  Reporting:  Harrison 
E.  Salisbury,  New  York  Times, 
for  a  series  describing  life  in 
Russia’s  satellite  nations. 

National  Reporting:  Reiman 
Morin,  Associated  Press,  for  his 
eyewitness  account  of  the  riot¬ 
ing  at  Central  High  School  in 
Little  Rock. 

Metropolitan  Reporting  : 
Mitchel  Levitas,  New  York  Post, 
for  a  series  of  articles  exposing 
abuse  of  Puerto  Ricans. 

Community  Reporting:  Ed¬ 
ward  Wakin,  New  York  World- 
Telegram  and  Sun,  for  planning 
I  and  directing  Brooklyn  cover- 
)l  age. 

Television  Reporting:  CBS 
News,  “Algeria  Aflame.” 

Magazine  Reporting :  Ed¬ 
mund  Stevens  and  Phillip  Har¬ 
rington,  Look  Magazine,  for  “In¬ 
side  Red  China.” 

News  Photography:  Jack 
Jenkins,  United  Press,  “First 
Day  at  School — Little  Rock.” 

• 

Humanitarian  Award 
For  Gene  Roguski 

Gene  Roguski,  Central  Divi¬ 
sion  manager  of  International 
News  Service,  was  named  this 
week  as  winner  of  the  second 
annual  Louis  Allwell  Memorial 
Award. 

The  award  was  established 
^>y  INS  in  memory  of  Louis  All¬ 
well,  who  died  March  29,  1956, 
^ter  more  than  30  years’  serv¬ 
ice  as  INS  Superintendent  of 
Domestic  Bureaus  and  later  as 
Sales  Manager. 

The  award  is  for  “humani¬ 
tarian  activities  and  extra  ef¬ 
forts  beyond  normal  loyalty 
and  work  requirements  on  be¬ 
half  of  INS  and  its  employees.” 

Mr.  Roguski,  the  unanimous 
flection  of  a  board  of  judges, 
has  been  with  INS  since  1927. 
^fore  moving  to  Central  Divi¬ 
sion  headquarters  in  Chicago, 
he  was  manager  of  the  St. 
wuis  and  Kansas  City  bureaus. 
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Myer  Tnibb,  PIO 

Washington 
Myer  Trubb  has  been  ap¬ 
pointed  public  information  offi¬ 
cer  of  the  Federal  Maritime 
Board  and  Maritime  Adminis¬ 
tration,  succeeding  Stephen  C. 
Manning  Jr.,  who  has  been  pro¬ 
moted  to  an  administrative  post. 
Mr.  Trubb  entered  government 
service  in  1950  after  nine  years 
as  chief  copy  editor  of  the  Wash¬ 
ington  Times-Herald.  He  had 
previously  been  on  the  staffs 
of  the  Baltimore  News-Post,  the 
Savannah  Morning  News,  and 
the  Washington  Star. 

Passport  Ban 
In  Worthy’s 
Case  a  Test 

A  suit  will  be  filed  in  Federal 
Court,  Washington,  early  next 
week  seeking  to  regain  the  pass¬ 
port  of  William  Worthy  Jr., 
whose  application  for  renewal 
was  rejected  last  week  by  Secre¬ 
tary  of  State  Dulles. 

Patrick  Murphy  Malin,  execu¬ 
tive  director  of  the  American 
Civil  Liberties  Union,  pledged 
court  action  to  challenge  the 
decision. 

“The  road  is  now  clear  for  a 
test  of  the  central  issue,  the 
power  of  the  State  Department 
to  control  the  freedom  of  move¬ 
ment  of  American  citizens, 
which  infringes  on  freedom  of 
the  press,”  Mr.  Malin  said. 

The  ACLU  made  public  the 
text  of  the  Dulles  decision,  find¬ 
ing  that  Mr.  Worthy  “traveled 
to  and  in  Communist  China  and 
Hungary  during  the  period  of 
December  1956-February  1957 
in  violation  of  the  limiting  and 
restricting  endorsements  con¬ 
tained  in  his  passport,  and  in 
willful  disregard  of  declared 
and  existing  United  States  for¬ 
eign  policy;  and  further  that  he 
had  both  actual  and  constructive 
notice  of  such  restrictions  of 
policy.” 

The  decision  said  Mr.  Worthy 
“used”  his  passport,  a  point  the 
reporter  has  denied.  Mr.  Dulles 
said  the  record  establishes  that 
he  gave  the  Chinese  Communist 
Government  his  passport  num¬ 
ber;  employed  his  passport  for 
travel  en  route  to  and  from 
Communist  China;  contacted 
the  China  Travel  Service  in 
Hong  Kong,  an  official  agency 
of  the  Chinese  Communist  gov¬ 
ernment,  and  presented  his 
passport  to  its  representatives 
at  the  border;  surrendered  the 
passport  in  Peiping  to  obtain 
transit  visas  for  Russia  and 
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Kurz  Appointed 

Oxford,  0. 

Robert  Kurz,  sports  editor  of 
the  Miami  Student,  has  been 
named  acting  athletic  publicity 
director  of  Miami  University, 
to  replace  Michael  Mecca,  who 
died  recently. 

• 

Bechtel  Buys  Weekly 

George  Bechtel,  foi*merly  with 
the  Publishers’  Auxiliary  and 
more  recently  in  public  relations 
work,  has  become  co-publisher 
and  editor  of  the  Mineral  Point 
(Wis.)  Iowa  County  Democrat- 
Tribune. 


Czechoslovakia;  and  exhibited 
his  passport  in  Communist 
China  “for  the  purposes  of  iden¬ 
tification  and  convenience.” 

The  Dulles  decision  also 
stated  that  Mr.  Worthy  has 
advised  the  Board  of  Passport 
Appeals,  through  his  attorney, 
that  he  is  unwilling  to  state  un¬ 
der  oath  that  if  his  passport  is 
renewed  he  would  not  travel  in 
violation  of  the  restrictions  con¬ 
tained  therein.” 

Differs  from  Look  Case 

It  is  on  this  last  point  that 
the  cases  of  Edmund  Stevens, 
Moscow  correspondent,  and 
Philip  Harrin^n,  photog¬ 
rapher  who  visited  Red  China 
and  whose  report  and  pictures 
were  published  by  Look  Maga¬ 
zine,  differ  from  the  case  of  Mr. 
Worthy,  a  Nieman  Fellow,  who 
reported  from  Red  China  for 
the  Baltimore  (Md.)  Afro 
American,  the  New  York  Post, 
and  Columbia  Broadcasting 
Company. 

John  F.  Harding,  general 
counsel  of  Look,  told  E&P  both 
Mr.  Stevens  and  Mr.  Harring¬ 
ton  agreed  not  to  violate  geo¬ 
graphical  restrictions. 

“Our  two  fellows  never  sought 
an  invitation  from  Red  China, 
but  were  assigned  to  go  there 
by  their  editors,”  Mr.  Harding 
said. 

“Rather  than  face  a  two  or 
three  year  loss  of  passport, 
which  is  probably  how  long  it 
will  take  to  move  the  case 
through  Federal  and  Supreme 
Court,  we  decided  that  the  issue 
should  be  dropped.” 

The  ACLU  insists  that  the 
question  of  integrity  has  not 
been  raised  in  Worthy’s  case. 

“The  precise  issue  is  the  right 
to  travel,  of  special  significance 
here,  because  it  concerns  a 
newspaper  reporter  whose  visits 
to  Communist  China  and  Hun¬ 
gary  or  where  else  he  might  go 
were  to  bring  news  to  the 
American  people  and  thus  ful¬ 
fill  the  function  of  a  free  press,” 
ACLU  stated  this  week. 


101  Carriers 
Share  Awards 
In  Film  Tieup 

Fifty-one  U.  S.  newspaper 
carrier  boys  take  off  on  Easter 
on  a  “Junior  VIP”  trip  to 
Hawaii  which  they  eam^  in 
circulatiori  contests  sponsored 
by  the  Hearst  newspapers  and 
other  newspapers  with  Hecht- 
Hill  and  Lancaster,  producers 
of  the  movie,  “Run  Silent — Run 
Deep.” 

Fifty  other  carriers,  runners- 
up,  will  receive  college  scholar¬ 
ships  paid  for  by  the  movie 
company. 

The  promotion,  which  followed 
by  only  three  months,  the  Amer¬ 
ican  Weekly — Junior  Diplomat 
tour  of  Switzerland,  was  initi¬ 
ated  by  J.  M.  Stenbuck,  general 
circulation  director  of  the 
Hearst  newspapers  and  Bernard 
Kamber  of  Hecht,  Hill  and 
Lancaster. 

Two  of  the  winners,  Larry 
Eckhart  (14)  of  the  Los 
Angeles  Herald-Express  and 
Anthony  Wayne  Martin  (13) 
of  the  New  Orleans  Item,  won 
the  Jr.  Diplomat  trips  to 
Switzerland  last  Christmas-New 
Year.  Carmen  DiGiacomo  (16) 
of  the  Pittsburgh  Sun-Tele¬ 
graph  was  a  Jr.  Diplomat  to 
Italy  in  1955. 

The  Junior  VIP  tour  will  be 
under  the  direction  of  Max  P. 
Milians,  assistant  circulation 
promotion  manager  of  the 
Hearst  Newspapers,  and  Steve 
Ratkovich,  an  area  Home  De¬ 
livery  Manager  of  the  Los 
Angeles  Examiner.  The  super¬ 
visors  are:  Ross  Merle  Ellis, 
circulation  director  of  the  New 
Orleans  Item;  Walter  A.  War¬ 
ner,  San  Francisco  Call-Bulle¬ 
tin;  Percy  Maslowe,  Detroit 
Times;  Donald  Allen  Napier, 
Syracuse  Herald- American,  and 
Albert  Douglas  Hood  Jr.  San 
Antonio  Light. 

The  supervisors,  too,  were  se¬ 
lected  by  their  newspapers  in 
incentive  programs.  Also  ac¬ 
companying  the  group  is  A1 
Fisher,  assistant  exploitation 
director  for  United  Artists. 

• 

Wire  Service  Pact 

The  new  Wire  Service  Guild, 
with  more  than  7,000  members, 
has  joined  in  a  compact  with 
the  Commercial  Telegraphers’ 
Union  for  collective  bargaining 
strength.  The  newly-formed 
Joint  Wire  Service  Council  will 
exert,  “when  necessary,”  the 
maximum  permissible  economic 
power. 
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PEMBROKE,  ONT. 

3bseiver-e  .  197,705  150,678 

|Bi>Kan  as  daily  Aiiril  22,  1957). 

PENTICTON,  B.C. 

Herald-e  .  2C1,194  150,913 

(Be^an  as  daily  Sept.  9,  1957). 

PORT  ARTHUR,  ONT. 

News  Oironifle-e  .  656,821  774.812 

PRINCE  ALBERT,  S.4SK. 

Herald-e  .  373,690  329,588 

UCEBEC  CITY,  QUE. 

Le  Sole!  I  & 

L’Evenemetit- 


HAVERHILL,  MASS. 

Gazette-e  .  303,359  519,070 

Note:  Strike  (1958). 

JAMESTOWN,  N.  Y. 
Post-Journal-e  ....  665,242  727,713 

LEVITTOWN,  PA. 


Journal-e  .  1,584,881 

I.44I.8::6 

Dbservfi- 

SARNIA,  ONT. 

•e  .  690,429 

6.3.5.O40 

3tar-e  .  . 

SUDBURY,  ONT. 

.  768,709 

786.206 

Press-e 

TIMMINS,  ONT. 

391,295 

VANCOUVER.  B.  C, 

t8un-e 

.  2,102,603 

2,032.518 

Province- 

-m  .  1,084,515 

1,345,429 

tlncludeB  Weekend  MaKa^ine  72,971 

lines  119581:  78,190  lines  (19.571. 

WELLAND,  ONT. 

Tribiine-e  .  575,183  632,948 

WINNIPEG.  MAN. 

Tribune-e  .  1,089,83  1,112,073 

WOODSTOCK,  ONT. 
ientineUReview.e  .  379,862  472,262 

Advertising 
Linage  Service 


AUGUSTA,  GA. 

Chronicle-m  .  687,840  693,230 

|GhroniiU-S  .  191,925  199,569 

Grand  Total  ...  879,765  892,799 

lincludes  Parade  62,099  (1958)  ;  51.- 
277  (1957).  Chronicle-m  sold  in  com¬ 
bination  with  Herald-e. 

BLUEFIELD,  W.  VA. 

Telettraph-m  .  349,146  379,448 

••Telegraph-S  _  153,931  1,56,156 

Grand  Total  ...  503,077  535,604 

••Includes  Family  Weekly  49,529 
(1958):  35,893  (1957).  Teleftraph-m 

sold  in  combination  with  Sunset  News-e. 

COLUMBIA.  S.  C. 

SUte-m  .  713,701  802,335 

•State-.-?  .  366.205  391,261 

Record-m  .  565,948  699,790 

Grand  Total  ...  1,645,854  1,893,3*6 

•Includes  American  Weekly  50,691 
(195S):  49,034  (1957). 


Times-e  . 

625,413 

634,086 

Note:  Sold  in  combination  with  Bris- 

tol  Courier. 

MONROE,  LA. 

World-m  . 

550,807 

561,730 

World-S  . 

199,854 

193,635 

News-Star-e  . 

537,759 

560,522 

Grand  Total  . . . 

1,288,420 

1,315,887 

PATERSON.  N.  J. 

Call>ni  . 

730,666 

788.024 

New»-e  . 

953,225 

1,009,204 

Grand  Total  ... 

1,683,891 

1,797,228 

SALEM 

,  ORE. 

Capital  Joumal-e  . 

724,727 

764.:!40 

Oregon 

Statesman-m  . . . 

588,187 

595,514 

Oregon 

Statesman-S _ 

141,912 

179,051 

Grand  Total  . . . 

1,454,826 

1,538,905 

SCRANTON,  PA. 

Tribune-m  . 

424,444 

417,405 

SScrantonian-S  . . . 

281,095 

249,286 

Grand  Total  . . . 

705,539 

666.691 

ilnrludea  Parade 

62,949  (1958);  51.- 

277  (1957). 

WILKES-BARRE.  PA. 

Herord-m  . 

456,552 

598,486 

Tinies>Leader-e  . . . 

821,535 

885,255 

••Independent-S  . . 

355,006 

345,344 

Grand  ToUl  ...  1,633,093  1,829,085 
••Includes  Family  Weekly  48,679 
(1958). 

• 

City  Hall  Newsman 
Becomes  Columnist 

San  Francisco 
Dick  Nolan,  for  10  years  on 
the  San  Francisco  Examiner’s 
City  Hall  beat,  slid  quietly  into 
the  top  local  column  spot  fol¬ 
lowing  the  death  of  Art  Cohn, 
plane  crash  victim,  Mr.  Nolan 
had  been  w’riting  a  City  Hall 
column.  His  decade  on  the  City 
Hall  beat  was  preceded  by  a 
year  on  general  assignment,  the 
Army  and  a  year  with  a  Lowell 
(Mass.)  newspaper. 


The  PRIMARY  advertising  medium  for  ..  . 

•  NEWSPAPERS 

•  NEWSPAPER  EQUIPMENT  &  SUPPLIES 

•  SYNDICATES  AND  SERVICES 

•  NEWSPAPER  REPRESENTATIVES 

•  TRADEMARK  PROTECTION 


America's  most  influential  medium  for 
Public  Relations,  Corporate  and  Institu¬ 
tional  Advertising  .  .  . 

For  complete  information  and 
adverfiting  rates,  write  .  .  . 


One  Promise 
For  Another 
At  Gunpoint 

By  Bud  Gordon 

Birniingliaiii  News  reporter 

Birmingham,  Ala. 

For  four  doubt-filled  hours  on 
March  22,  I  stepped  out  of  my 
observer’s  position  and  became 
one  of  the  people  I  so  often 
write  about. 

That  was  the  day  I  left  the 
City  Hall  press  room  about  3:30 
p.m.  and  was  enroute  home 
when  I  picked  up  a  teen-age  boy. 

Within  10  minutes  after  I 
had  picked  him  up,  the  boy 
pointed  a  loaded  revolver  at 
me  and  ordered  me  to  turn 
my  car  off  the  main  highway 
onto  a  side  road. 

Realizing  the  youth  had 
cocked  the  gun  for  firing,  and 
realizing  that  he  was  extremely 
nervous,  I  obeyed  his  order  with¬ 
out  comment. 

After  driving  several  miles 
I  threw  the  boy  off  balance  by 
getting  him  lost  in  a  part  of 
the  city  with  which  I  was  fa¬ 
miliar. 

The  boy  had  already  asked 
how  much  money  I  haci,  so,  at 
this  point  I  stopped  the  car  and 
handed  him  my  wallet  —  mak¬ 
ing  sure  my  police  card  was 
the  first  thing  to  meet  his  eye. 

*lf  Yiui’re  a  Co|i— * 

The  boy  said  “Brother,  if 
you’re  a  cop,  you’re  gonna  be 
dead  soon.” 

I  told  him  the  card  meant  that 
I  was  a  police  reporter,  and 
before  I  had  barely  finished  that 
remark  I  began  talking  hard 


AUSTRALIA'S 

Expanding  lYealfh 
Offers  Opporfunifies 


Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  8(X)  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 

To  keep  In  touch  with  marketing, 
advertising,  publishing  and  graphic 
arts  in  Australia  read 


MWSPAPERNm. 


Puhtlihed  fortnightly 


and  fast,  but  I  carefully  weighed 
every  word  I  said. 

I  finally  said  something  that 
registered  for  he  turned  and 
said  “Hell,  now  I  don’t  know 
what  to  do.  If  I  shoot  you  I’m  •. 
a  killer,  and  if  I  let  you  go,  • 
you’ll  run  to  the  cops  and  I’ll 
go  to  jail  anyway,” 

I  quickly  snapped  back  “But 
not  for  murder,”  and  that  seems 
to  be  the  climax  in  our  meet¬ 
ing.  From  this  point  on  the  go¬ 
ing  was  easier  and  I  convinced 
the  boy  I  would  help  him  out 
of  his  trouble  if  I  could. 

I  drove  to  a  stand  where  he  ' 
barely  nibbled  on  a  hamburger. 

He  never  let  go  of  the  revolver 
handle.  | 

I  finally  talked  the  youngster 
into  a  visit  with  a  minister  '  | 
friend  of  mine.  We  managed 
to  talk  the  boy  into  giving  up 
his  weapon.  [ 

“I  couldn’t  have  used  it  any-  i 
way,”  he  said,  dropping  the  j 
revolver  to  the  floor.  | 

Everylliing  a  Lie  ; 

It  was  not  until  then  that  r 
the  boy  broke  down  and  ad-  ■ 
mitted  that  everything  he  had 
told  us,  including  his  name,  had 
been  a  lie.  He  was  from  a  broken 
home  and  was  already  a  two- 
time  loser  with  the  juvenile  au¬ 
thorities. 

After  long  and  careful  con¬ 
sideration  we  returned  the  boy 
to  his  home  and  promised  to  | 
forget  the  incident  so  long  as 
he  kept  his  promise  to  stay  out 
of  trouble. 

My  coverage  of  the  incident 
was  in  the  form  of  an  anony¬ 
mous  letter  to  “Bill.”  In  the 
letter,  which  ran  all  editions  | 
on  page  one,  I  again  promised  i 
to  conceal  his  identity  so  long  j 
as  he  kept  his  word.  I 


Arthur  Irving  Heads 
Glens  Falls  Post  Co. 

Glens  Falls,  N.  Y. 

Directors  of  the  Glens  Falls 
Post  Company  have  elected 
Arthur  P.  Irving  as  president 
and  treasurer  to  succeed  the 
late  J.  Edward  Singleton.  At¬ 
torney  Harry  H.  Singleton  was 
elected  vicepresident.  Louis  P- 
Brown  continues  as  secretary. 

The  company  publishes  the 
Post-Star  (morning)  and  the 
Glens  Falls  Times  (evening) 
and  operates  a  commercial 
printing  plant. 

Mr.  Irving  began  his  news¬ 
paper  career  in  street  sales  and 
later  served  as  a  carrier  boy  tor 
both  Glens  Falls  newspapers.  He 
became  an  advertising  salesman 
and  eventually  general  man- 


Annual  Subscription  to  U.  S.  |8  •  He  is  a  former  president 

..  ..  ...  -  .  .  .  :  of  the  New  York  State  Publish- 


15  Homlltog  St.,  Sydstey,  Australia 


;  ers  Association. 

EDITOR  ac  PUBLISHER  for  April  5.  1958 


When  Don’s  on  the  road,  it 
will  be  his  job  to  convince  the 
right  people  in  the  right  com¬ 
panies  to  buy  UPN’s  special 
services,  as  he  puts  it.  For  the 
present  he’s  learning  the  inside 
of  the  business  and  trying  to 
upgrade  standards. 


PHOTOGRAPHY 

It’s  Mixed  Emotions 
When  Y on  Quit  Camera 

By  Janies  L.  Collings 


Twelve  years  ago  a  fellow  ran  behind  the  camera  21  years,  you 
into  a  little  high-voltage  pho-  can’t  help  but  feel  a  loss, 
tographer  down  in  Greenwich  “But  even  years  ago  I  had 
Village  where  they  were  both  the  thought  that  eventually  the 
covering  a  beauty-queen  contest,  camera  would  lead  to  something 
The  photographer’s  name  was  else.  I  kept  it  to  myself.  Don’t 
Donald  J.  Phelan,  indeed,  and  misunderstand  me.  I  loved  the 
he  was  24,  and  he  was  nervous,  work,  but  life  is  ever-changing. 


Donald  J.  Phelan 


Newspictures. 

For  some  reason  now  forgot¬ 
ten  he  couldn’t  seem  to  get  cap¬ 
tion  material  on  the  winner,  a 
dream  in  white  dress  and  black 
hair.  The  fellow  said  he  would 
get  the  left  to  right  for  him  if 
he,  Don,  would  lend  him  a  cou¬ 
ple  of  flashbulbs. 

The  exchange  was  made  and 
from  that  moment  on  the  two 
have  been  friends,  trying  hard 
through  the  years  to  keep  up 
with  each  other  in  producing 
children  (five  apiece),  suitable 
jokes  and  wedding  assignments 
for  extra  cash. 

The  ‘Needle’ 

No  matter  what  you  write 
about  a  photographer,  his  con¬ 
freres  get  the  needle  out  and 
jab  unmercifully.  You  can  write 
that  Joe  Shutterspeed  just  won 
the  Pulitzer  and  buddies  in  the 
trade  start  their  raw  humor. 
It’s  part  of  the  makeup  of  a 
photographer. 

So,  even  though  there  will  be 
a  deliberate  underplay  on  Don’s 
abilities  and  virtues,  he’s  got  to 
expect  some  kidding.  His  friend 
here  will  only  say  that  he’s  a 
good  man  and  a  good  photog¬ 
rapher  who  worked  hard  for 
pPN,  mostly  in  the  special  serv¬ 
ice  department,  and  let  it  go 


In  Today’s  Battle  For  Men’s  Minds. 
Our  Greatest  Weapon  Is-^ 

Your  Dollars  Bring  Truth  and  Hope  Behind  the  Iron  Curtain 


tions,  renew  hope  that  freedom 
will  one  day  return.  But  free¬ 
dom  is  not  free.  Your  dollars 
are  needed  to  help  operate 
Radio  Free  Europe,  pay  for 
its  supplies,  announcers,  polit¬ 
ical  analysts  .  .  .  keep  its 
transmitters  on  the  air.  Send 
yovir  truth  dollars  today  to 
Crusade  for  Freedom,  care  of 
your  local  Postmaster. 


In  a  scant  few  years,  the  spirit 
of  millions  of  East  Europeans 
may  be  broken  by  the  never- 
ending  avalanche  of  Red  lies, 
restrictions  and  distortions.  A 
great  hope  remains  for  them 
and  for  the  free  world;  the  29 
powerful  truth  transmitters  of 
Radio  Free  Europe.  They 
broadcast  the  news  as  it  really 
happens,  destroy  Red  distor- 


at  that. 

At  any  rate,  Don  is  through 
^  a  news  photographer,  and 
raat’s  the  point  of  this  story, 
nes  put  his  camera  aside.  He 
has  a  new  job.  On  St.  Patrick’s 
^y,  of  all  appropriate  days,  he 
became  an  administrative  assist- 
Mt  for  UPN.  Six  months  from 
wat  date,  he’ll  become  a  sales 
trains  for  a  year.  Then  he  goes 
on  the  street  as  a  commissioned 
salesman. 

How  do  you  feel  about  the 
^tch,  Don?  It’s  a  gamble,  isn’t 
*t,  and  won’t  you  miss  not  being 
s  part  of  news  stories  ? 

His  Irish  face  did  a  fine  jig 
of  a  smile.  “I’ve  been  asked  that 
n>ore  than  once,’’  he  said.  “I 
^ve  mixed  emotions  about  it, 
believe  me.  After  you’ve  been 
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FREEDOM  IS  NOT  FREE! 

Your  dollars  are  needed  to  keep  RADIO  FREE  EUROPE  on  the  air. 
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Letters 

(Continued  from  page  7) 

“Good,  competent  newspapermen,  em¬ 
ployed  by  conscientious  publishers  and 
editors,  obtain  a  very  high  degree  of  per¬ 
sonal  satisfaction  from  their  work.  It  is 
a  trade  in  which  there  is  a  good  deal  of 
camaraderie  and  clannish  recognition 
among  the  top  men  of  one  another  doing 
a  top  job.  No  editor  has  to  tell  a  crack 
reporter  or  copy  editor  or  news  editor  he 
knows  his  business;  he  couldn’t  be  on  top 
if  he  didn’t  know  it. 

“But  one  veteran  reporter,  generally 
recognized  among  the  best  in  my  state, 
has  made  the  statement  that  being  a  news¬ 
man  is  a  luxury  not  many  can  afford. 


“I  think  he  summed  it  up.  If  he  or  his 
family  is  not  independently  wealthy  or 
‘fixed,’  then  someone  is  subsidizing  the 
situation  or  sacrificing,  and  very  often  it 
is  the  family,  his  wife  and  children.  And 
the  latter  often  are  not  able  to  obtain  as 
good  an  education  as  their  newspaperman- 
father  was  required  to  have  to  enter  the 
business.’’ 

Note  that  in  many  of  the  replies  there 
runs  a  strain  of  regret.  Many  of  these  men 
miss  the  lively  life  of  the  city  room,  and 
some  still  have  a  hope  that  the  right  job 
will  open  up,  and  they  will  have  a  chance 
to  go  back. 

William  R.  Lindley 

1657  E.  13th, 

Eugene,  Oregon 


Recession 

(Continued  from  page  13) 


as  much  energy  to  wring  your 
hands  as  to  do  something  with 
them.’’ 

“Layoffs  and  cutbacks  are 
new's,”  he  pointed  out,  “and  we 
pi'int  these  stories.  But  w'e  do 
not  feature  them  out  of  pro¬ 
portion  to  their  importance,  and 
we  look  for  good  news  too  on  the 
economic  front.’’ 

The  “good  news”  is  being 
identified  in  the  Times  Herald 
as  just  that,  with  a  “kicker” 
head  used  over  every  story  that 
so  qualifies. 

The  newspaper  is  running,  in 
addition,  a  series  of  “Plus 
Signs”  advertisements,  each  of 
which  discusses  a  specific  busi¬ 
ness  or  industry,  describing  hon¬ 
estly  its  present  situation  and 
the  future  outlook. 

*  *  * 

In  New  York 

George  Cornish,  Herald  Trib¬ 
une:  “We  are  not  consciously 
playing  up  unfavorable  news  or 
underplaying  favorable  news,  or 
vice  versa.  Nothing  would  be  a 
greater  mistake  than  for  the 
newspapers  to  ignore  the  news 
of  a  recession.” 


Turner  Catledge,  Times:  “We 
are  following  the  recession  news 
closely  in  all  sections  of  the 
country.  Not  only  are  we  cover¬ 
ing  the  news  straight  dowm  the 
line,  we  are  being  aggressive 
in  trying  to  find  out  causes  and 
the  development  of  possible 
cures.  If  there  has  been  any 
pressure  on  newspapers  to  play 
down  recession  news  in  this 
community,  I  am  totally  un¬ 
aware  of  it.” 

Sam  H.  Day,  Journal- Ameri¬ 
can:  “We  have  received  no  pres¬ 
sure  to  play  down  the  recession. 
We  are  just  printing  the  news.” 

Lee  B.  Wood,  World-Telegram 
&  Sun:  “We  are  handling  re¬ 
cession  news  on  the  same  basis 
that  we  handle  all  news,  on 
its  merits.” 

James  A.  Wechsler,  Post: 
“We  felt  some  time  ago  that 
the  recession  was  a  big  story 
and  we  have  played  it  as  such 
a  story.  Certainly  a  recession 
is  something  that  is  not  cured 
by  ignoring.  We  haven’t  used 
scare  headlines,  except  over  the 
high  employment  figures  that 
warrant  such  treatment.  There 
is  a  tremendous  amount  of  hu¬ 
man  interest  copy  in  what  hap¬ 
pens  to  people  in  times  like  this. 
It  would  be  senseless  to  put  such 
stories  in  the  back  of  the  pa¬ 
per.” 
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Glenn  Neville,  Mirror:  “We 
publish  all  the  facts  and  try 
not  to  over-emphasize  them.  It 
is  possible  to  exaggerate  and 
thus  contribute  to  fear  and  pos¬ 
sible  panic.  We  are  certainly 
not  suppressing  news.  We  have 
had  a  number  of  editorials  on 
the  subject  and  try  to  suggest 
positive  solutions.” 

Paul  Tierney,  editor.  Long 
Island  Star-Journal:  “What  is 
being  discussed  at  the  national 
and  state  level,  and  certainly 
the  recession  is  being  so  dis¬ 
cussed,  we  print,  whether  it  is 
good  or  bad.  Where  we  have  the 
facilities  to  check  statistics  re¬ 
leased  to  us,  we  make  checks.” 

Edward  Gottleib,  Jamaica 
Press:  “We  have  no  policy 
either  to  accentuate  or  suppress 
recession  news.” 


In  New  Jersey 

Valentine  A.  Fallon,  Eliza¬ 
beth  Journal:  “We  admit  that 
business  is  not  what  it  has  been 
and  we  are  accepting  that  fact. 
We  recently  ran  a  series  of  ad¬ 
vertisements  with  pictures  of 
our  local  merchants  under  the 
banner-line  ‘Things  are  not  as 
bad  as  you  are  lead  to  fear.’  This 
has  been  favorably  received 
locally.  In  this  way,  we  are  try¬ 
ing  to  serve  as  a  tonic  to  the 
people  to  make  plain  our  view 
that  the  picture  is  not  as  gloomy 
as  they  might  think.” 

James  M.  O’Neill,  Camden 
Post:  “We  are  playing  the  re¬ 
cession  news  as  it  breaks.  In 
Camden  we  played  a  story  re¬ 
cently  showing  that  employ¬ 
ment  has  been  boosted.  Our  re¬ 
tail  business  is  pretty  well  up. 
We  have  had  no  pressure  on 
us  of  any  kind.” 

Lloyd  M.  Felmly,  Newark 
News:  “We  judge  each  story 
on  its  own  basis.  We  have  no 
thought  of  trying  to  fool  the 
people  by  creating  an  atmos¬ 
phere  of  optimism  if  none  ex¬ 
ists.” 

Donald  G.  Borg,  Bergen  Eve¬ 
ning  Record:  “We  have  never 


yet  slanted  news  and  see  no 
reason  for  beginning  to  do  so 
with  this  recession.  If  there  are 
lay-offs  we  print  it,  and  are  just 
as  glad  to  print  re-hiring  news. 
No  one  has  tried  to  tell  us  to 
do  it  any  differently.” 


In  Connecticut 
William  J.  Foote,  Hartford 
Courant:  “There  has  been  no 
pressure  brought  to  bear  on  us 
on  the  handling  of  recession 
news.  We  are  playing  it  straight. 
When  500  were  laid  off  locally, 
we  gave  it  page  one  treatment.” 

Andrew  H.  Lyon,  Bridgeport 
Post-Telegram:  “We  have  not 
been  bothered  with  any  outside 
pressure  at  all.  We  use  the  news 
just  as  it  falls  —  plant  lay-offs, 
new  contracts,  permitting  rehir¬ 
ing,  whatever  comes  along.” 


In  California 

Recession  informations 
judged  purely  in  accord  with 
established  news  standards  by 
the  editors  of  the  San  Francisco 
area. 

“As  to  policy,  I  haven’t  even 
had  a  conference  with  our  man¬ 
aging  editor,  Gordon  Pate,”  said 
Scott  Newhall,  executive  editor, 
San  Francisco  Chronicle.  “If 
there  is  any  such  thing  as  policy 
(other  than  straight  news  evalu¬ 
ation)  it  must  be  invoked  some¬ 
where  between  the  news  desk 
and  the  linotypes.” 

Calm  appraisal  in  accord  with 
news  values  is  the  only  policy 
in  the  San  Francisco  Examiner's 
handling  of  recession  news,  em¬ 
phasized  Linton  von  Berold- 
ingen,  managing  editor.  Many 
page  one  stories  have  resulted. 
There  has  been  no  censorship, 
he  underscored. 

Lee  Ettelson,  publisher  of  the 
San  Francisco  Call-Bulletin. 
said  that  newspaper’s  handling 
of  recession  news  is  directed 
at  making  certain  no  little  item 
is  overplayed  to  a  point  where 
the  economic  picture  is  made  to 
look  either  good  or  bad. 

“We  are  trying  aggressively, 
with  enterprise  and  imagina¬ 
tion,  to  cover  a  big  story  in 
every  way  it  should  be  covered,” 
commented  Charles  Schneider, 
editor,  San  Francisco  News,  “I 
think  we  are  doing  a  completely 
free-running  job.” 

“We  treat  it  straight-away,” 
advised  Leo  Levy,  managing 
tor,  Oakland  Tribune.  “If  it’s 
page  one  news  it  goes  on  page 
one ;  if  it’s  inside  stuff,  we  knock 
it  down.” 

“We  have  played  the  recession 
as  straight  news  in  accord  with 
the  way  it  deserves,”  Kenneth 
Conn,  executive  editor,  San  Jost 
Mercury  and  News,  said.  “We 
have  made  no  effort  to  bury  any 
recession  news.” 
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Credits  Press  j 
For  New  Lookl 
At  Rail  Crisis 

Lansing,  Mich. 
If  the  railroads  regain  their 
position  as  a  sound  industry, 
New  York  Central’s  Alfred  E. 
Perlman  will  be  the  first  to  give 
a  large  measure  of  credit  to  the 
press. 

He  said  so  at  a  meeting  of 
the  Great  Lakes  Advisoiy  Board 
here  March  26. 

Mr.  Perlman,  the  Central  Sys¬ 
tem’s  president,  said  newspapers 
and  magazines  have  played  key 
roles  in  bringing  home  to  the 
average  citizen  the  crisis  in  the 
railroad  industry  and  the  way 
this  endangers  the  economy. 

Mr.  Perlman  paid  tribute  to 
the  press  for  what  he  called  the 
“rediscovery”  by  America  of  its  j 
railroads.  The  public  has  become 
aroused  because  the  press  recog¬ 
nized  the  big  story  of  the  rail-  | 
roads’  fight  for  survival  and  | 
thoroughly  analyzed  and  re-  ^ 
ported  that  story,  Mr.  Perlman 
said  in  his  address  to  the  ad¬ 
visory  board,  made  up  of  ship¬ 
pers  from  five  states. 

He  credited  the  fact  that  the 
public  is  informed  —  and 
alarmed  —  for  his  confidence 
that  legislation  to  insure  a 
sound  railroad  industry  will  be 
enacted  this  year. 

“There  is  real  hope  for  ac¬ 
tion  now,”  Mr.  Perlman  said, 
“because  of  the  change  that  has 
come  about  in  the  public  atti¬ 
tude  in  the  past  yeai-.  We  see 
it  in  the  newspapers  everyday. 

“The  people  of  this  country 
have  learned  so  much  that  I  am 
convinced  that  out  of  this  pres¬ 
ent  gloom,  out  of  this  sea  of 
red  ink  in  which  the  railroads 
are  drowning,  we  will  come  up 
on  a  firm  footing.” 

Railroads  are  no  longer  a 
“fat,  rich  and  dominating” 
monoi)oly,  Mr.  Perlman  said, 
but  have  giant  competitors  sup¬ 
ported  by  subsidies  and  are  be¬ 
ing  “squeezed  to  death”  by  tax¬ 
ation  and  regulation. 

“The  people  are  wide  awake 
that  the  railroads’  problems  are 
really  the  problems  of  all  the 
people,”  he  concluded.  “This  is 
the  year  of  decision  if  the 
United  States  is  to  have  a  sane 
transportation  policy.” 

• 

Rienier  Retires 

Harry  Riemer,  editor  of  the 
Daily  Xetvs  Record,  textile  trade 
paper,  retires  May  31  after 
serving  Fairchild  Publications, 
Inc.,  for  41  years.  He  and  his 
wife  will  leave  for  a  tour  of 
South  America  in  June. 
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Franklin  E.  Jordan,  5122  White  Flint 
Drive,  Kensingrton,  Maryland. 
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ANNOUNCEMENTS 

Newspaper  Brokers 


WE  HAVE  FINANCIALLY  responsi- 
bie  buyers  wantinir  dailies,  all  sizes. 
Will  not  haKirle.  NEWSPAPER  SERV¬ 
ICE  COMPANY,  601  Georgia  Savings  ' 
Bank  Bldg.,  Atlanta,  Ga. 

★★WE  are  interested  in  listing  only 
safe  and  sound  newspaper  and  maga¬ 
zine  properties.  Stypes,  Rountree  &  Co., 
625  Market,  San  Francisco  S,  Cal. 

IF  YOU  ARE  qualified  we  can  locate 
you  in  a  California  or  Arizona  news¬ 
paper  property.  We  handie  only  first 
class  properties  on  an  exclusive  basis. 
Gabbert  &  Hancock,  Associates,  3709 
Arlington  Ave.,  Riverside,  California. 

THE  DIAL  AGENCY 
“America’s  No.  1  Newspaper  Broker” 
15  Waverly,  Detroit  8,  Mich.  WO 

3-3926. _ _ 

ITS  NOT  the  down  payment  that 
buys  the  newspaiter — it's  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 


LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant.  Miclu 


MAY  BROTHERS,  Binghamton.  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


WESTERN  NEWSPAPBHtS 
Joseph  A.  Snyder,  12163  W.  Wash¬ 
ington  Boulevard.  Los  Angeles  66, 
Calif.  Day  or  Nite  Phone:  EX  1-5238. 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
H.  Glover  Co..  Ventura.  Calif. 


WE  specialize  in  sound  newspapers  in 
the  solid  midwest.  Herman  Koch,  2923 
Virginia  St.,  Sioux  City.  Iowa. _ 


Newspaper  Appraisers 


NEWSPAPER  VALUA'nONS 
Tax  and  all  other  purposes 
Over  140  valuations  made 
Dailies  from  coast  to  coast 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue.  Brooklyn.  N.  Y. 


PuhUrations  For  Sale 


COIH4TY  SEAT  WEEKLY  —  Volume 
'  now  325,000  and  can  be  carried  to 
'  $50,000.  Chart  Area  3  location.  Cash 
I  needed  SI  5.000.  Publishers  Service,  P.O. 

I  Box  3132.  Greensboro.  N.  C. _ 


I  PARTNERSHIP — You  can  step  into  a 
situation  where  the  pioneering  has  been 
I  done  and  get  45%  interest  in  5,000 
I  circulation  ABC  weekly  Chart  area  3 
with  option  to  buy  balance  in  5  years. 
You’ll  need  $40,000  cash.  Publishers 
Service  P.  O.  Box  3132.  Greensboro, 
N.  C.  _ 


FLORIDA  WEEKLY  IN  GROWING 
1  COAS’T  area  doing  over  $1,000  per 
week.  $25,000  down.  Give  references 
,  with  inquiry.  Box  1442  Editor  &  Pub- 
i  lisher. _ 


;  GULF  COAST  WEEKLIES  AND  JOB 
i  shop.  Annual  gross  over  $65,000.  Price 
’  $75,000.  $20,000  down  payment.  Box 
'  1440  Editor  &  Publisher. _ 

I  TWO  FLORIDA  OPPORTUNITIES 
$25,000  and  $50,000  ca.sh  requirements 
respectively — plus  advertising  and  busi¬ 
ness  ability.  Publishers  Service  P.  O. 
Box  3132.  Greensboro.  N.  C. 


I  VIRGINIA  WEEKLY  and  job  shop. 

,  Fine  plant  and  good  opportunity  for 
I  man-and-wife  team.  Publishers  Serv- 
j  ice,  P.  O.  Box  3132.  Greensboro,  N.  C. 


■WEEKLIES-DAILIES 
WE  OFFER  an  outstanding  list  of 
Western  weeklies  and 
DAILIES  THROUGHOUT  THE 
WHOLE  UNITED  STATES. 

If  you  are  planning  to  buy  a 
newspaper  why  not  use  our 
personalized  service? 

JACK  L.  STOLL  &  ASSOCIATES 
6381  Hollywood  Blvd. 

Los  Angdes  28.  Cal. 


ONE  of  the  West’s  greatest  county- 
I  seat  weeklies  grossing  $175,000  over 
I  all.  A  towering  property;  please  write 
I  fully.  The  DIAL  Agency,  15  Waverly, 
Detroit  3,  Mich. 


ANNOUNT.F.MFNT.S 

Puhlications  For  Sale 


MAN  AND  WIFE,  or  one-person,  Ok¬ 
lahoma  Weekly.  Will  sell  business  and 
building,  or  business  alone.  Box  1506, 
Elditor  A  Publisher. _ 


PROFITABLE  WEEKLY,  Chart  Area 
2,  no  plant,  net  $15,000-319,000,  excel¬ 
lent  future.  Illness  compels  quick  sale. 
Box  1541,  Flditor  &  Publisher. _ 

SMALL  TOWN  NEWSPAPF^l 
FOR  SALE 

Operating,  profitable  paper.  4,000  cir¬ 
culation — job  shop  and  manager.  Top 
opportunity  for  man  and  wife.  Excel¬ 
lent  location.  Box  1510,  Editor  &  Pub¬ 
lisher^ _ 

CALIFORNIA  WEEKLY  NEAR  Los 
Angeles.  $27,500,  only  $8,000  down  in 
cash  :  balance  reasonable  terms.  Bailey- 
Krehbiel,  Box  88,  Norton,  Ks. _ 

ONE  OF  NATION’S  BEST  WEEK- 
LIFIS,  over  $200,000  gross,  prize-win¬ 
ning  ABC,  in  growing  area.  Chart 
Area  6.  Real  estate  optional.  Consider 
lease  purchase  contract.  Give  full  de¬ 
tails  and  financial  capabilities.  Box 
1612.  ^itor  &  Publisher. _ 

MONTANA  COUNTY  SEAT  WEEKLY. 
No  competition  in  town  of  over  3,000 
population.  Give  qualifications.  Bailey- 
Krehbiel,  Box  396,  Salina,  Ks. 

TWO  WE.STERN  DAILIES 
County  sent  exclusive  $.325,000.  All 
cash  including  fine  building.  Earns 
$50,000  before  management. 

California  rural  exclusive  $200,000, 
$80,000  down.  Financial  references  re¬ 
quired.  Joseph  A.  Snyder.  Newspaper 
Broker,  12163  West  Washington  Blvd., 
Los  Angeles  66.  California. 

Business  Opportunities _ 

WHOLFXSALE  NEWSPAPF^t  AGEN¬ 
CY,  located  in  Virginia.  Wonderful 
proposition  for  newspaper  or  magazine 
representative  having  had  distribution 
experience,  reasonable  cash  down  pay¬ 
ment.  For  information  write  to: 
Academy  News  Agency,  5  Monticello 
Ave.,  Annapolis,  Maryland. 

_ Community  Service _ 

JUVENILE  DELINQUENCY 

IF  THFniE  is  a  serious  community 
Teen  Age  problem  present  and  a  con¬ 
structive  Youth  Program  is  needed, 

communicate  with  _ 

JAMES  M.  TUTTIE 
161-C6  Sanford  Ave. 

Flushing  58,  N.  Y. 

Ret.  Ptl.  Juvenile  Aid  Bureau 
Police  Dept.  City  of  New  York. 

Promotion 


LITTLE  CHIEF  and  many  entertaining 
little  braves  make  he.ap  circulation  in¬ 
crease.  Box  1602,  Editor  &  Publisher. 


NF.W.SPAPF.R  .SERVirE.S 

Classified  Promotion 

CLASSIFIED  IS  MOVING 
AND  CHANGING  FAST  .  .  . 

And  here's  one  thing  the 
Industry's  buzzing  about  — 

It’s  the  expanded,  fresh  approach, 
linage  building  Parish  monthly 
Classified  Service — re-geared  for 
1958’s  tougher  management  and 
selling  problems. 

In  just  the  last  8  months.  63 
progressive  papers  that  joined 
the  fold  are  aboard  and  benefiting 
today. 

If  you  feel  you  owe  yourself  a 
review  of  the  things  you  can  do 
to  build  Classified  .  .  .  start  bv 
dialing  Miami  PLaza  4-5.591  for  a 
j  sample,  or  drop  a  line  to 

HOWARD  PARISH 

'  ASSOCIAT15S,  INCORPORATED 
1  Classified  Advertising 

'  Development  Services 

'  2900  N.W.  79th  St..  Miami  47.  Fla. 


INTERESTED  IN  ACQUIRING  a  new 
feature,  the  First  and  only  column 
by  a  cabbie?  He  meets  all,  hears  all, 
sees  all,  in  the  world’s  most  con¬ 
glomerate  city — New  York.  (Now  ai>- 
pearing  in  four  leading  publications.) 
His  fares  are  the  famous  and  the 
obscure  from  all  over  the  world.  His 
cab  is  thei  font  of  true  stories  more 
fascinating  than  fiction — and  it  never 
runs  dry  I  I  1  Would  consider  syndi¬ 
cation.  Write  Box  1550,  Editor  &  Pub¬ 
lisher. 


Press  Fnfsineers 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 
55-59  Flrankfort  Street 
New  York  38,  N.  Y. 

BArclay  7-9775 


UPECO.  INC. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BFD  WEBS 
DISMANTLING-MOVED-ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave. 
Lyndhurst,  N.  J. 


MA(:HI>ERY  and  SUPPLIES 


Composinfi  Room 


RFUD  LINOMFriER  $15.00  for  Lino¬ 
type  and  Intertype.  Counts  turns  of 
the  machine,  mounted  on  end  of  cam 
shaft  by  drill  and  tap  2  holes  8-32  or 
use  bracket  and  clamp  on  spoke  of  1st 
elev.  cam.  Counts  to  99,999  and  start 
at  zero  again.  We  also  make  matrix 
ear  file  tool — star  wheel  broach — 4  mag 
repair  tools — mat  between  ear  gage — 
4  blade  pot  well  scraper — mat  com 
tooth  rrage — 1st  elev.  jaw  gage — mat 
toe  swage  tool — bunsen  burner — mouth¬ 
piece  vent  tool — mag  frame  repair  lugs 
— stereotype  cha.se  screws — Reid  V  belt 
motor  drive — Magazine  Racks — like  to 
have  your  order.  Arch  Reid — WILLIAM 
REID  CO.,  2271  Olyboum — Chicago  14. 
Illinois. 


STFEL  (COLUMN  RULE  for  news¬ 
papers — one  point  body — send  for  free 
survey  card— LFX)  W.  HAUSMAN,  107 
So.  33  St.,  Philadelphia,  Pa. 


!  Advertising  Rates  ! 

CLASSIFIED  j 

Line  Rates  Each  Coaseeative  j 

Insertioa  i 

SITUATIONS  WANTED  (Payable  with 
order)  4  timet  <8  50c  per  line  each  I 
insertion;  3  times  9  S5c;  2  •  60c:  J 
I  1  9  65c.  Add  20e  for  Box  Scrrica.  ' 
I  JOB  APPLICANTS  may  hare  a  supply 
j  of  printed  employment  application  foroM 
j  by  sendinp  seif-addressed  6c  stamped 
j  enveiope  to  E&P  Ciassilied  Dept 
ALL  OTHER  CLASSIFICATIONS: 

4  timet  9  9Sc  per  line  each  insertion; 

3  timet  9  Sl  OO;  2  timet  •  $L06; 

1  •  SLID.  3  lino  minimum.  Add  20c 
for  Bex  Service. 

DEADLINE  FOR  CLASSIHED  AD¬ 
VERTISING.  Wndnetday.  2  p.M. 
Count  30  unitt  per  line,  no  abbreviationt 
(add  1  line  for  box  inforautioa.)  Boa 
\  hoMen’  identitiet  held  in  sVict  cen- 

'  Idenco.  Repiiet  mailed  daily.  Editor  A 

Publisher  reserves  the  ripht  to  tdK  all 
i  copy. 


DISPLAY  RATES 
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MACHINERY  and  SUPPLIES  I  MACHINERY  and  SUPPLIES  I 


OVER  ONE  MILLION  DOLLARS'  WORTH 
OF  GOOD  USED  EQUIPMENT! 


SCOTT  PRESSES 
at  the  BOSTON 
HERALD-TRAVELER 
Available  January  1959. 

8  Identical  OCTUPLE  PRESSES 
New  in  1947  -  1942-  1937  -  1932 

EACH  Octuple  Press  consists 
of  4  Units  with  1  Unit  Reversi¬ 
ble  and  1  extra  Color  Cylinder. 
Double  Folder  with  C-H  Con¬ 
veyors,  Scott  3  Arm  Reels  with 
Automatic  Tensions,  Trackage 
and  Turntables  around  press, 
Plate  Conveyor  and  Steel  Floor 
Decking  around  Press.  2-125/10 
HP  Press  Drives. 

THESE  are  all  modern  High 
Speed  Presses  with  Steel  Cylin¬ 
der,  Roller  Bearing  Units,  22% 
inch  Cutoff. 


HOE  PRESSES 
Located  at  the 
BOSTON  GLOBE 
Available  June  I,  1958 

7  PRESSES — all  Steel  Cylinder,  Roller 
Bearing  Units  with  Hoe  Patent  Ink 
Pumps.  Cutler-Hammer  Conveyors. 
Portable  Color  Fountains. 

2— OCTUPLE  PRESSES  (1948-194.3) 

4  Units-Double  FoIder-AC  Drive. 

3  Arm  Reels  and  Automatic  Ten¬ 
sions. 

2— OCTUPLE  PRESSES  (1987-1932) 

4  Units-Sintrle  Folder-OC  Drive 

3  Arm  Reels  and  Automatic  Ten¬ 
sions. 

2-DOUBLE  SEXTUPLE  PRESSES 
(ia29-1925) 

6  Units-2  Single  Folders-DC  Drives 

3  Arm  Reels  and  Automatic  Ten¬ 
sions. 

1— OCTUPLE  PRESS  (1923) 

4  Units-Double  Folder-DC  Drive 
End  Feed. 


AVAILABLE  IMMEDIATELY 
and  priced  for  quick  disposition. 


DUPLEX  TUBULARS 

24  PAGE  2  to  1— New  1948 
Located:  MIDLAND,  TEXAS 


7  UNIT  GOSS— 223/4"  I  ' 

Hiirh  Speed-Low  Constructed  Arch  Type  20  PAGE — 2  to  1 — and  M  Folder 
Units.  Double  Fblder  with  Balloon  For-  ;  Located:  SPRINGFIELD,  ILL. 
mers  and  C-H  Conveyor.  Cline  3  Arm  ! 

Reels  and  Tensions,  TVackase  and  Turn-  1  .  ■, 

tables.  3®  PAGE— 1  to  1 

Located:  DETROIT  FREE  PRESS.  Ixwated:  KEARNEY,  NEB. 


6  UNIT  SCOTT— 23-9/16" 

2  Double  Folders  with  C-H  Conveyors. 
2  AC  Drives.  Portable  Color  Fountains, 
on  Substructure  with  Roll  Arm  Brack¬ 
ets. 

Located:  KNOXVILLE  (TENN.) 
JOURNAL 


8  PAGE  FLATBED  PRESSES 

DUPLEX,  Model  E 

Ixicated:  MONONGAHBLA,  PA. 


6  UNIT  SCOTT— 22-3/4"  1  DUPLEX,  Model  AB 

DouWe  Folder  with  C-H  Conveyor.  Ex-  1  Located :  WOODLAND,  CALIF, 
tra  Color  Fountain,  3  Arm  Reels  and 

Automatic  Tensions.  Trackage  and  COk/ICT 

Turntables.  oi-ioo 

COMPLETE  STEREO-7  ton  Kemp  Pot.  Located:  DONORA,  PA. 

Double  Junior  Vacuum  Autoplates, 

Auto-shaver,  Router.  Stahi  Master.  AAA 

Located:  DETROIT  w  w  w 


4  UNIT  DUPLEX— 223/4" 

Double  Folder,  End  Feed  with  Jones  ‘ 
Automatic  Tensions,  Roller  Bearing  1 
Units. 

Located:  BOSTON  POST 

3  UNIT  HOE— 223/4"  i 

steel  Cylinder-Roller  Bearing  Units,  ! 
Double  Folder,  End  Feed  with  Jones 
Automatic  Tensions,  AC  Drive.  i 

Located:  PERTH  AMBOY  (N.  J.) 
NEWS 


TYPESETTING 

LINOTYPES 

Models  8-14-21-26-30. 

INTERTYPES 

Models  C3-<M/4-G4/2 


MACHINERY  and  SUPPLIES  i  MACHINERY  and  SUPPLIES 


_ Composing  Room _  Press  Room 

REID  V  BELT  drive  for  Unotype-  1 41  iCT  cp|  I  NOW 

Intertypo  with  new  clutch  wheel  1125.  MUOl  OuLL 

Make  a  drive  to  go  above  and  a  drive  „  „  ,  ^  _ _ 

to  hang  below.  Reid  Magazine  Racks  6  OR  6  Goss  H.S.L.C.  UNITS 
31  stock  sizes  or  make  up  to  suit  your 

needs.  Like  to  have  your  order.  Arch  LATE  serial  number.  Steel  substruc- 
Reid,  WILLIAM  REID  CO.,  2271  Cly-  ture  with  pedestal  mounted  dine  reeU 

bourn.  Chicago  14,  Ill. _  and  .automatic  tensions.  100  HP  AC 

BRAND  NEW  MAGS  for  Linotype,  drive  complete  with  controls.  Folder 
Splits  $125:  full  $140.  Liteweight,  capacity  64  pagM.  Runmng  speed  over 
guarante^.  Shipi>^  on  approval.  Wm.  30,000.  Spot  color  leads. 


A.  Smith,  Loudonville,  Ohio. 

_ Newsprint _ 

NEWSPRINT 

BUYING  —  SELLING 

BUNGE  PULP  &  PAPER  CO. 


SHEET  cut— 23  9/16 
COMPRESSION  lockup  four  platee 
wide 

60  DEGREE — plate  bevel 
60  DEGREE — cylinder  stagger 
CYLINDERS  have  high  carbon  steel 


45  W.  45  St.  N.Y.  36.  JU  2-4830;  2:517j  ■’•’|*^«oNZE  bushings  replaced  with 

Press  Room  I  -.ui, 

-  MAXIMUM  paper  width  76 

CUTLER  Hammer  Conveyor  in- 
(X)LOR  HUMPS  available  for  Hoe  or  dujpd 

Goss  Unit-type  Rotary  Press  with  re-  ;^LL  formers  and  cylinders  cut  for 
versing  unit  parts,  etc.,  for  standard  jqx  paper 
22%”  page  cut-off  equipment.  Write 

for  particulars,  but  send  full  informa-  INCLUDES:  Existing  covered  inking 


tion  about  your  press  equipment. 


rollers — Existing  blankets — portable 

coior  fountain 


2  CLINE  REELS  with  Tensions,  etc., 

warehoused  Detroit.  Priced  to  move  CONDITION _ very  good. 

quickly. 


Here  is  an  opportunity  to  purchase  a  complete  4  UNIT  PRESS,  10  to  15 
years  old,  at  less  than  the  cost  of  a  single  new  unit! ! 


3  UNITS  AND  POLDER  Hto  Super-  WIDTH  (outsic 
speed”  steel  cylinder  and  roller  bear-  fromesl  8 

ings,  22%”  page  cut-off.  Equipment  1  irames) 

has  had  excellent  maintenance.  Priced  I 
to  move  quickly. 


OVERALL  length  of  press — 52’ 
WIDTH  (outside  finish  of  unit  A 


rwMQTTT  m  Trq  AROTTm  PRFqg  TN  APPRAISED  value  $7,500  iier  unit. 

T  rminiil  PRESS  IN-  complete  for  $29,000.  Price 

STALLATIONa.  j,.,.;,  *innft  oocV.  w-apk  until  snld 


m A T  T  A -ririMC  I  wm  sen  coinpicto  lor  eia.uuu.  iii« 

TALLAllONa.  I  ^III  Jrpp  {loOO  each  week  until  »ld 

Kir\A/cnA  ncD  1  1 1  Dk  a ck  1  f  t  where  is.  Contact  Box  ld2I ,  Editor 

NEWSPAPER  EQUIPMENT  1  &  Publisher. _ 

SERVICES,  INC.  1  TWO  color  humps  for  Goss  H.S.L.C. 

Jerome  Feldman.  President  '  Press  four  plates  wide.  Excell^t  mn- 

305  Cupertino  Way,  I  ditmn  Coinpjete  with  roller  bearing 

San  Mateo,  California  and  chain  drive  on  ink  cylindera. 

j  be  adai>ted  to  any  preas  with  23-9/lf 
Can  be  reached — Commodore  Hotel,  cut  off.  Will  install.  Contart  J.  Hisey, 

r _  ,  J _ : _  A  -KT  n  A  r* _  1  Wovna  ni^nntl-h  Wnvne.  MlChlfran. 


New  York  during  A.N.P.A.  Conven¬ 
tion”. 

GOSS  PRESS — 4  orT  UniU— End” frf 
—62  inch  roll— 23  9  /16  Cut  off— Two 
75  hp  motors  and  electrical  equipment. 
4  Portable  color  ink  fountains  and 
other  spare  parts.  Very  good  condi¬ 
tion.  Contact  Mr.  Edw.  Hintenach, 
ERIE  TIMES.  Erie,  Pa. _ 

DUPLEX  STANDARD 
TUBULARS 

16-PAGE,  2  to  1  model.  No.  226.  22%* 


Wayne  Dispatch.  Wayne,  Michigan. 

PRESS  MOTOR  DRIVES  of  25.  40. 
50,  60,  76,  100.  150  H.P.  A.  C.  Georgs 
C.  Oxford,  ^x  903,  Boise,  Idaho. 

FOR  SALE 

GOSS  NEWSPAPER 
PRINTING  PRESS 

I  Available  March  15,  1958 

j  3  Units,  Double  Folder,  4  plates  wide, 

.  floor  fed,  end  roll  stands  with  moto 
i  hoists.  Will  print  24  pages  strait^ 
I  48  pages  collect.  Printing  diameter  lE ■ 
Sheet  cut  off  23  9  /16*.  Angle  of  plsi? 


cut-off,  30  H.P.  GE  drive,  1  portable  clips  45  degrees.  Cylinder  stagger  48 
ink  fountain,  metal  pot  and  pump,  degrees.  2  40-H.P.  Drive  Motors,  Cutler 
casting  box,  plate  finisher,  chipping  Hammer.  Controls  220  volts,  3  phase, 
bl(Kk,  curved  router,  electric  paper  roll  60  cycle.  2  6-H.P.  inching  motors.  Now 
hoist  and  rewinder.  printing  on  66%*  wide  paper.  All  piste 


printing  on  66%*  wide  paper.  All  piste 
and  blanket  cylinder  bearings  were  iw 
placed  new  in  1954.  All  inking  rollere 


18  Machines  to  choose  from 
and  all  warranted  to  be  in  good 
condition. 


3  UNIT  SCOTT— 23-9/16" 

1  Unit  Reversible  with  2  extra  Cblor 
Couples,  Doidile  Folder,  End  Feed.  AC 
Drive 

Located;  POR'TSMOUTH  (VA.)  STAR 


AN  INVITATION 

fo  all  equipment-  minded  Publishers 
attending  the  ANPA  Convention  to 


Goss  Quad  Straightline— 2  |  attending  the  ANP> 

16/32  page  4  Deck-Single  Width,  AC  |  visit  us  at  our  offices. 
Drive.  Compensators  for  Color.  Stereo. 

Located:  NEWPORT  NEWS,  VA.  I  Bl 


24-PAGE.  2  to  1  model.  No.  2.54.  22%"  placed  new  in  1954.  All  inking  rollert 
cut-off,  60  H.P.  GE5  dnve  balloon  fOT-  ^ere  recover^  with  rubber  in  1956. 
mer,  2  portable  ink  fountains,  metal  Qap  seen  in  oiieration  now. 
pot  and  pump,  vacuum  casting  box, 

plate  finisher,  chipping  block,  curved  -ri  t*  LJ- ^IJ 

routor,  electric  paper  roll  hoist  and  I  n6  1  imes  rlerald, 

rewinder^ _  NIrtrrictnwn 

LOCATED  IN  POMONA.  CAUF.  „  ,  INOrnsTOwn,  ra. 

Robert  I,  McCracken.  Gen.  Mgr. 

AVAILABLE  early  1958.  Will  dis¬ 
mantle,  truck  with  our  own  equipment - 

and  erect  in  your  plant.  Service  Na-  17x25  VANDEHICOOK  PROOF  PRESS 
tion  Wide.  26x25  Vandercook  Proof  Press 

Hill-Cutis  Trim-O-Saw  w/carbide  blade 

LOYAL  S.  DIXON  CO.  Oilier  P^^tal  Saw 

Newspa^r  Preffl  Rectors  ^ring  Machine!  21%” 

Sun  Van^^aHf  Monotype  lead  &  rule  caster  . 

""poTrrwJfr-  — 

,  - - - - J- - — — - —  Model  2200  Addressograph  - 

GOSS  4.  6  or  8  unit  press,  ROP  color.  ASSIi 

22%*  cutoff,  4  units  on  floor,  end  Apex  Printing  Machinery  Co.,  Inc.  taUni 

roll  feed,  AC  motor  drives.  210  Elizabeth  St.  meat. 

•  .  .  .  New  York  12 

GOSS  3  unit  press,  same  particulars.  Worth  6-0070 

John  Griffiths  Co.  Inc.,  415  Lexington  '  - - -  wiart 

Avenue.  New  York  17.  N.  Y.  SCOTT  hinits 

- - -  WN-WW  I  •  ^  ^ 

TUBULAR  DUPLEX  16-Page  Pre«i.  SPEED  KING  PRESS 

AC  drive,  all  stereotype,  available.  r/"\o  c  a  i  c  ' 

Also  offer  Goss  24  and  32  page  Single-  rvJK  bALc  well  , 

width  presses.  George  C.  Oxford.  Box  24  PAGE  Scott  Speed  King  RotsB  iroon 


BEN  SHULMAN  ,  903.  Boise.  Idaho. 


BEN  SHULMAN  ASSOCIATES 

60  East  42  St.  New  York  17,  N.  Y. 
Telephone  OXford  7-4590 


1  903,  Boise,  Idaho.  Newspaper  Press  (3  Decks). 

4  to  24  pages.  Complete  with 

COMBINATION  %  and  %  Folder  for  stereotype  equipment  and  riectiw 
1  Duplex  Tubular  Machine  with  extra  controls.  Now  running  over  IS.OW* 
former  and  additional  drives  for  tan-  siJt  days  a  week.  In  excellent  shMJ 
dem  arrangement.  Elxtra  cylinder  and  spare  parts.  lo** 

low-manning  press  for  small  daily.  * 
IIDCf''0  paper  desiring  change  from  Flstng- 

I  Urtk.-kJ,  irNv^.  Available  in  May.  Crataot  Geonm^ 


UPECO,  INC. 


420  Valleybrook  Ave.,  Lyndhurst,  N.J.  Sherrill,  Middletown  (N.  Y.)  TteH* 

I  Herald.  Tel.  3191. 
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MACHINERY  and  SUPPLIES  ! 

HELP  WANTED 

HELP  W  ANTED  i 

HELP  W  ANTED  _ 

48  PAGE  SUPERDUTY 
DUPLEX  PRESS 

3  units  and  double  folder 
Cutler-Hammer  conveyor 
Ilquipped  for  spot  color 
^tra  stand-by  motor 
22%"  cutoff,  AC  drive 
Undened,  double  roll  stands 
Automatic  oilinj;  system 
ALSO  available:  5  ton  gas 
Stereo  pot  and  Kemp  outfit 
and  3  ton  remelt  pot 
All  available  in  late  195S 
W.  O.  Littick,  Zanesville 
(Ohio)  Publishing  Company, 
Phone — GLadstone  2-4561 


USED  #1  Miehle  automatic  cylinder 
press  w/cross  feeder,  standard  ddivery, 
complete  with  two  sets  rollers,  two 
disirs,  plus  gas  burner,  DC  motor. 
Good  price.  Contact  Jowers,  Green- 
^0267,  or  715  Corcoran  Avenue, 
Santa  Cruz,  California. 


_ Stereotype _ 

CURVED  ROimatS  for  all  Cut-off 
length  presses,  available  now,  Georire 
C.  Oxford,  Box  903,  Boise,  Idaho. 
PRIVSHRINK  Curved  Scorcher,  therm¬ 
ostatic  heat  control,  scorching  timer. 
220  volts,  cost  new,  $565.00.  Time 
os^,  6  weeks.  Cash — $425.00.  M.  K. 
Henry,  Daily  News.  Middlesboro,  Ky. 

_ Wanted  to  Huy _ 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

WR  42  St..  N.  Y.  17  OXford  7-4590 
LUDLOWS,  Linos,  Intertypes,  mats. 
MIDWEST  MATRIX  MART  Inc. 

633  Plymouth  Court.  Chicago  5,  III. 
WANTED :  8-page  Duplex  or  Goss 
flatbed.  Advise  serial  no.  and  when 
available.  Northern  Machine  Works, 

328  N.  4th  St..  Phila.  6.  Pa. _ _ 

WILL  Buy  for  Cash.  Complete  Plants, 
aliD  Individu^  Machines  and  Equip¬ 
ment — anywhere  in  U.S.A. 

PRINTCRAPT  REPRESENTATIVES 
277  Broadway.  New  York  7.  N.  Y. 
MULTIUTH  1250  or  1275  Perfector. 
others.  Also  Speedaumat  2600.  Global 
Sales.  70  E.  45  St..  N.  Y.,  N.  Y. 

GOSS  or  DUPLEX  flatbed,  Ludlows, 
Unos,  Plants.  Tompkins  Equipment 
Ob.  712  S.  Clark.  Chicago  5,  111. 

ONE  SCOTT  semi-cylindrical  unit. 
MiM  have  22%"  cut-off,  solid  steel 
cylinders  and  roller  bearings.  Also  3 
arm  reel  in  good  condition.  Will  be 
at  Waldorf  during  ANPA.  Contact  per- 
•onally  or  write  to  me,  Robert  Withers, 
Boehester  Pcwt-Bulletin,  Rochester, 
Minnesota. _ 

WANTED:  Complete  Hoe  vertical  type 
unit,  21%"  cut-off;  or  two  plate  cyl¬ 
inders,  two  Ink  cylinders  and  two  vi- 
l>ratar  mechanisms  to  fit  such  unit. 
Onntact  Mr.  Singer.  Wire  or  phone 
collect.  Perry  Printing  Process  Co., 
Ocala.  Florida.  Phone  MArion  9-1330. 

WANTED :  Tubular,  2  to  1 .  rotary 
press,  quarter  folder,  electrical  and 
pBreotjme  equipment.  Write  particu- 
m.  Max  Bums.  General  Manager, 
Michigan  Rotary  Press,  Inc.,  5962  Fed- 
eval  Street,  Detroit  9,  Michigan. _ 

HELP  WANTED _ 

Administratire _ 

^ISTANT  PUBLISHER,  capable  of 
Inking  charge,  small  daily,  new  equip- 
‘OBnt,  Leader,  Lovington,  New  Mexico. 

NON-METROPOLITAN  DAILY  in 
^rt  Area  nine  has  excellent  oppor- 
tnnity  for  young  newspaper  executive 
>0  act  as  business  manager  and  assist- 
wt  publisher.  Applicant  should  have 
•dvertimng-promotion  experience  as 
yi*  as  editorial  and  mechanical  back- 
*toond.  Prefer  age  under  forty.  Per- 
■Bonent  connection  leading  to  complete 
■nnagement  as  capability  demon- 
ftrated.  Send  full  Information,  includ- 
J*  nnlary  needs  to  Box  1600,  Editor 

*  Publisher. _ 

WANTED:  Business  Manager  for  small 
jnlly  and  job  shop.  Chart  Area  9. 
1  ***  trained  in  all  phases  and 

pP®*  .on  advertising.  Box  1617,  Editor 

•  PubliMier. 


Circulation 


CIRCULATION  MANAGER  wanted 
for  daily  and  Sunday  in  the  area 
100,000  circulation.  Situation  non¬ 
competitive  but  we  do  not  want  a 
non-producer.  All  replies  confidential. 

Box  1122,  Editor  &  Publisher. _ 

CIRCULATION  MANAGER  for  old  es- 
tablished  daily — Salary  and  incentive 
plan.  Little  Merchant  plan,  ABC.  Op¬ 
ening  due  to  manager  having  to  move 
to  drier  climate.  Contact  J.  Q.  Lam- 
bert,  Natchez  Democrat,  Natchez,  Miss. 
WANTED — young  circulation  man  to 
^  as-sistant  circulation  manager.  Dy¬ 
namic  M.E.S.  50.000  paper  in  Chart 
Area  1  with  good  possibility  for  ad¬ 
vancement  as  circulation  manager  for 
other  afternoon  newspaper  owned  by 
this  same  organization  in  city  of  45,000. 

Box  1221.  Editor  &  Publisher. _ 

COMBINATION  CIRCULATION  and 
classified  salesman,  $80  week  plus  com¬ 
mission.  Lmder,  Lovington,  N.  M. 
CIRCULATION  MANAGER— appreci¬ 
ate  applications  for  possible  opening 
in  near  future.  Exciting  community. 
Chart  Area  5.  8,000  class.  Good  salary, 
share  profits,  retirement  plan,  etc. 
Write  Box  1606,  Editor  tt  Publisher. 

WELL  QUALIFIED  man  wanted  for 
circulation  manager's  post  for  2  ag¬ 
gressive  long  establi^ed  controlled 
circulation  weeklies  of  50,000  circula¬ 
tion  converting  to  paid  carrier  de¬ 
livery.  Experience  in  carrier  delivery 
and  references  necessary.  Metropolitan 
Boston  area.  Box  1611,  Editor  &  Pub¬ 
lisher. 

_ Claxnified  Advertising _ 

CLASSIFIED  MANAGER 
Evening  newspaper  in  city  of  60.000 
population  has  opening  for  man  or 
woman  experience  in  all  phases  of 
Classified  Advertising.  Give  full  par¬ 
ticulars  and  age.  Box  1208,  Editor  ft 
Publisher. 

MANAGER  to  build  2-person  depart¬ 
ment  to  4.  Lively  12.000  daily  in  South-  j 
east  growth  area.  Box  1437  Editor  ft 
Publisher. _ 

WOULD  LIRE  experienced  manager 
but  here’s  Opportunity  for  top  second 
man  to  run  own  department.  If  you’re 
stymied,  here’s  your  chance  to  go  up. 
Full  details  to  John  Gibson  Democrat- 
Times.  Greenville,  Mississippi. 


CLASSIFIED 

MANAGER 

A  CHART  AREA  1  daily  will  have 
an  opening  about  May  1.  This  is  a 
good  position  for  a  Classified  Manager 
who  is  dissatisfied  with  his  present  ar¬ 
rangement.  Serious  consideration  will 
also  be  given  to  a  young  man  with 
classified  experience  who  feels  stymied 
and  desires  to  become  a  department 
head.  Box  1539,  Editor  ft  Publisher. 

Corregpondentg 

TRADE  JOURNAL  Correspondents  for 
immediate  assignments.  Box  1400  Ed¬ 
itor  ft  Publi^er. 

Dittplar  Adrertixing 

LEADING  NEW  ENGLAND  PAPER 
has  place  for  energetic  retail  advertis¬ 
ing  salesman  who  can  produce  good 
retail  advertising  as  well  as  sell.  Copy 
and  layout  and  planned  selling  know¬ 
how  essential  Good  opportunity  for 
young  man  ready  to  step  up  to  responsi¬ 
bility  for  selling  and  developing  all 
retail  classifications.  If  you  measure  up 
to  these  requirements,  we  would  like  to 
hear  from  you — with  full  resum6  In 
first  letter.  Box  1207,  Editor  ft  Pub¬ 
lisher^ _ 

RAPID  GROWING  metropolitan  daily 
in  Chart  Area  2  seeks  outstanding 
department  store  space  salesman. 
Qualifications:  Should  be  between  ages 
35  and  45.  neat  appearing,  good  citi¬ 
zen  background  and  at  least  10  years 
experience.  This  opportunity  offers 
growth  into  big  promotion  in  a  com¬ 
paratively  short  time.  The  man  we 
want  may  now  be  a  retail  advertising 
manager  on  a  smaller  daily  or  a  sec¬ 
ond  man  on  a  larger  paper  who  de¬ 
sires  to  have  full  responsibility  of 
some  of  the  world’s  greatest  depart¬ 
ment  stores.  All  replies  are  confi¬ 
dential  and  each  application  will  be 
screened  carefully  after  personal  in¬ 
terviews.  Write  Box  1562,  Editor  ft 
Publisher. 


Display  Advertising 


SOUTH  ESIN 
CALIFORNIA 

TOP-FLIGHT  display  salesman  for 
Southern  California  p.m.  daily  of  20,- 
000.  Desirable  community  with  ex¬ 
cellent  growth  record  and  potential. 
Beaches,  deserts,  mountains  and  metro¬ 
politan  Los  Angeles  only  an  hour’s 
drive.  Send  complete  information  on 
background,  experience  and  salary  re¬ 
quirements  to  P.  A.  Sawyer.  The  Daily 
Report.  P.  O.  Box  593,  Ontario.  Calif. 

AD  MANAGER — in  2-man  department. 
Must  be  worker  able  to  produce  saJes- 
pulling  ideas  and  layout  sales-pulling 
copy.  No  drinker,  must  have  person¬ 
ality,  western  type  preferred.  Health¬ 
ful  climate,  scenery,  fishing,  hunting. 
Send  details.  $100  plus  ^nefits  for 
6t/^  days.  Montrose  (Colorado)  Daily 
Press. _ 

ADVER'nSING  MANAGER  for  estab¬ 
lished  weekly  newspaper  in  south  cen¬ 
tral  Connecticut.  Experience  in  layout 
and  copy  essential.  Pleasing  person^ity 
requir^.  Car.  Send  resume  and  inter¬ 
view  possibilities.  Box  1524,  Editor  ft 
Publisher. _ 

ADVERTISING  SALESMAN 

OPPORTUNITY  proportionate  to  abili¬ 
ty.  Prefer  younger  man  with  two  to 
five  years  experience  on  smaller  mid¬ 
west  paper  who  is  ready  for  a  more 
challenging  position.  Write,  giving  full 
person^  history. 

Personnel  Department 
Morning  Star  ft  Register-Republic 
_ Rockford.  Illinois _ 

ADVER'nSING  SALESMAN  WANTED 
for  ideal  six  day  dally.  Beautiful 
southwest  city  8500.  Opportunity  cre¬ 
ative  a.ggreseive  experienced  salesman. 
Paid  vacations,  insurance,  Blue  Cross. 
Box  1526,  Editor  ft  Publisher. _ 

ADVERTISING  SALESMEN  (two)  $80 
week,  plus  commission.  Leader,  Lov- 
ington.  New  Mexico. _ 

THIS  NEWSPAPER  is  looking  for  a 
high-caliber  man  between  the  ages  of 
30  and  40  to  head  up  our  real  estate 
department  of  a  large  metropolitan 
newspaper  in  Chart  Area  2.  His  quali¬ 
fications  should  be  mainly  a  plea.sing 
personality,  ambition  and  drive — a  real 
peddler  who  would  like  to  join  an 
organization  where  peddlers  are  re¬ 
warded  with  top  jobs  when  proven. 
Starting  salary  excellent.  All  replies 
held  in  strictest  confidence.  Write  Box 
1563,  Editor  ft  Publisher. _ 

IMMEDIATE  OPENING  for  the  num¬ 
ber  1  sales  spot  on  Northwest  county- 
seat  daily.  Must  be  well  grounded  in 
display  advertising  principles.  Includ¬ 
ing  layout  and  copywriting.  This  is  a 
challenging  opportunity  for  an  ag¬ 
gressive  display  salesman.  Salary  open 
for  consideration.  Send  complete  resume 
and  salary  requirements  in  first  letter: 
W.  G.  Donker,  Skagit  Valley  Herald. 
Mount  Vernon,  Washington. _ 

WANTED.  An  old-fashioned,  hard¬ 
hitting  specialty  man  to  sell  business 
pages,  church  pages,  year-end  editions, 
and  other  strong  promotions.  Liberal 
commission.  Must  not  be  over  60  years 
of  age.  You  must  have  a  ear ;  not  a 
telephone  salesman,  but  face  to  face 
who  can  mix  in  the  best  of  crowds. 
No  drinkers  and  you  must  have  ideas. 
This  is  a  life-long  opportunity  for 
the  right  man.  All  replies  held  in 
strict  confidence.  Chart  Area  2.  Write 
Box  1554,  Elditor  ft  Publisher. _ 

YOUNG  AD  SALESMAN  with  two  or 
more  years  of  selling  experience  for 
staff  j^  in  50,000  city.  Newspaper  is 
one  of  chain  group  with  opportunity 
for  advancement.  R.  S.  Heller,  Adver¬ 
tising  Director,  Middletown  Journal, 
Middletown.  Ohio. _ 

EXPERIEaJCB  -(-  rNiriATTVE  =  A 
SOLID  FUTURE  1  Daily  in  10,000  to 
15,000  bracket,  member  of  progressive 
group.  Chart  Area  2,  seeking  experi¬ 
enced  Advertising  Salesman.  Must  be 
strong  on  layout  and  servicing  key  re¬ 
tail  accounts.  Desire  to  move  ahead 
fast  of  paramount  importance.  Our 
staff  now  making  consistent  lineage 
gains  and  are  financially  rewarded  for 
their  efforts.  Call  or  write.  R.  E. 
Slater,  Daily  Bulletin,  Endicott,  N.Y. 

WANTED  —  fantastically  aggressive 
and  combative  advertising  manager  for 
small  competitive  New  ^gland  dally. 
No  chickens  need  apply.  Opportunity 
and  future.  Box  1623,  Editor  ft  Pulv 
I  lisher. 


Display  Advertising 


ADVERTISING  MAN  WANTED:  June 
grad  or  small  daily,  weekly  experience 
summer  winter  resort  area  Chart  Area 
2 ;  for  weekly  growing  into  daily,  ac¬ 
curacy,  salesmanship,  thorough  news 
more  important  than  creative  and  lay¬ 
out;  send  detailed  letter  and  refer¬ 
ences;  Itenefita,  salary  and  commis¬ 
sion.  Box  1618,  Editor  ft  Publisher. 


OPENING  IMMEDIATELY  in  local 
display  department.  Permanent  posi¬ 
tion  with  a  paper  of  20,000  circulation 
in  community  of  30,000.  A  sportsmim’s 
paradise  .  .  .  hunting,  fishing,  swim¬ 
ming,  golf  /  .  .  .  you  name  it.  Good 
starting  salary  with  progressive  op¬ 
portunities,  very  good  bonus  plan,  paid 
hospital,  life  insurance  and  retirement 
plans.  New  plant  in  growing  city. 
Give  experience  and  references.  Write 
Nick  Dovolas,  Mankato  Free  Press, 
Mankato.  Minnesota. 


Editorial 


OPE24ING  ON  Mississippi  afternoon 
daily  for  experienced  telegraph  editor. 
Life  insurance,  retirranent  plan.  Write 
giving  age,  experience,  salary  exiiected, 

to  Box  12^.  Mi  tor  ft  Publisher _ 

WOMEai’S  EDITOR  for  8,000  drcula- 
tion  p.m.  daily  Southern  California 
desert  area.  Send  background,  refer¬ 
ences,  samples  of  work,  to  Box  1204, 

Editor  ft  Publisher. _ 

ASSOCIATE  EDITDR  for  conservation 
department  magazine.  Rsh  and  game 
background  helpful.  Send  r^sum4,  sal¬ 
ary  requirements  to  OUTDOOR  NE^ 
BRASKA,  State  Capitol.  Lincoln.  9. 

SOCIETTY 

EDITOR 

SOUTHERN  CAUFORNIA  p.m.  daily 
in  20,000  circulation  bracket  needs  cre¬ 
ative,  energetic  editor  for  society  pages. 
Present  society  editor  moving  to  north¬ 
ern  part  of  state  in  a  couple  of  months. 
Replacement  should  be  strong  on  make¬ 
up  and  heads,  and  able  to  write  clearly 
and  rapidly,  be  able  to  develop  con- 
tMts.  Camera  know-how  desirable  but 
not  essenUal.  No  age  limitation.  Ours 
is  a  pleasant  California  community,  an 
hour’s  drive  from  beaches,  deserts, 
mountains  and  metropolitan  Lm  An¬ 
geles.  Send  complete  information  on 
experience  and  background  to  C.  R. 
Appleby.  The  Dailv  Report,  P.  O.  Box 
593.  Ontario.  California. 
SLICK“GES^EiRAL  MAGAZINE  needs 
top  writer-editor  with  Southern  _  view¬ 
point.  outstanding  record.  Submit  full 
resume  and  work  samples  to  Atlantan 
Magazine.  31  Third  St..  N.E..  Atlanta 
8.  Georgia. 

FREE 

JOB  MARKETT  letter,  with  list  of  avail¬ 
able  jobs  and  nationwide  employment 
conlitions.  Bill  McKee  Birch  Personnel. 
.59  E.  Madison.  rTiicago,  Illinois. 
REPORTEiR  with  one  to  three  years 
sound  experience  who  wishes  to  ad¬ 
vance  salary-wise  wanted  by  aggres¬ 
sive  Ch.art  Area  8  daily  60.000  circu¬ 
lation.  Nose  for  news,  ability  to  dig 
essential.  Police,  city  or  county  beat 
experience  preferable.  Please  describe 
education  and  experience,  send  clips 
and  references.  Box  1512,  Elditor  ft 

Publisher.  _ _ 

REDORTTR^’HOTOGRAPHEni. 
fluent  writer.  Leader,  Lovington.  New 

M^ico. _ _ _ 

LIMITTD  EIXPERIENCE  reporter,  1-2 
years,  for  upstate  metropolitans  bu¬ 
reau.  Chance  for  solid  experience  cov¬ 
ering  top  news  St.  Lawrence  seaway 
area.  Car,  camera  needed.  Fast  grow¬ 
ing  a.m.  paper;  usual  benefits;  mod¬ 
erate  starting  pay.  Air  Mall  special 
or  phone  details  to  Paul  H.  Strom, 
State  EMitor,  Poet  Standard.  Syracuse. 

New  York. _ 

TALENTED,  hard-working  deskman, 
needed.  Makeup  experience  preferred. 
50,000  moming-evening  combination. 
G«^  salary,  working  conditions.  Box 
1445,  Elditor  ft  Publisher. _ 

WIRE  editor-reporter  for  six  day 
daily.  Write  Publisher,  Daily  Press, 
Artesia,  New  Mexico,  giving  refer¬ 
ences  and  experience. 

_ Mechanicul _ 

FLOORMAN  for  growing  weekly  news¬ 
paper  in  the  Hartford  area.  Attractive 
opportunity  for  fully  experienced  man 
in  ad  composition  and  page  makeup. 
%ould  like  responsibility  and  mini¬ 
mum  of  supervision.  We  stress  need 
for  full  experience.  Write  or  call.  West 
Hartford  News,  West  Hartford.  Con¬ 
necticut.  JA  3-5201. 
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HELP  WANTED 


Mechanical 


SITUATIONS  WANTED 


Classified  Advertising 


SITUATIONS  WANTED 

SITUAHONS  WANTED 

Editorial 

Editorial 

MOM  iTMTriM  _ ^FPiriMP  -m  "^XRFMr.THIiTM  vour  Ba>ITOR  on  7.000-plu8  daily  ■eek*  top  HAVE  TYPEWRIT^,  WILL  TRAVEL 

NON-UNION  compc^ms  pooni  xorczD&xi  N O  TO  ollvJj^NOlxixiN  your  ift  Afwi  ♦/>  2n  fiAA  mftLAi*nonn  '^Aottla  ataa.  ¥lxi!)6ri6nc0(l  N6W'‘-Adver^ 

for  daily  in  Chart  Area  9.  Give  com-  management  team?  Clasaified  manager,  ^  <>"  2MOO  ^t^oon  Rattle  area.  to^nenc^^ewAdv^^^ 

plete  details  of  personal  and  working  10  years  experience  building  , de  fied  M  ?*r  T  PiAlisher  tJox  14^1 

history  in  first  letter.  Box  1604,  Editor  for  one  of  West's  leading  small  dailies.  .MmgPFCT  MV  imtfrfct 

&  Publisher.  ready  to  move  up  to  medium  site  daily.  Area  i.  Box  liaitor  »  fuDiisner.  human  INTBUIEST  MY  INTEREST. 


INSTRUCTION 
_ Linotype  School _ 

OHIO  UNOTYPE  SCHOOL 
LOGAN,  OHIO 

Linotype,  Intertype  Instruction 
Free  Information 

SITUATIONS  W  ANTED 
_ Administrative _ 

ASSISTANT  PUBLISHER 
GENEIRAL  MANAGBIR 


_ Progressive  independent  or  organiza-  AWARD  -  WINNING  nationally-known  reporter-editor,  15  years,  newspaper, 

tion  such  as  Ridder  or  Copley.  S2,  B.A.  music,  drama,  motion  picture  authority  uade  magazine,  house  organ,  all 

I  degree,  12  years  solid  background  ad-  in  early  tO's  overdue  step  up  to  top  phases,  writing  awards  recipient,  per- 

'  ministrative,  sales;  display,  special  post  of  critical  importance,  editorial  tenable,  creative  imagination,  refer- 

I  editions,  award  winning  promotion,  responsibility,  flexible  hours,  proper  ences,  available  now,  resume  on  n- 

Write  Box  1422,  Editor  &  Publisher.  salary  return.  Eixcellent  civic  and  pro-  quest,  woman  seeks  permanent  jos 

—  ■  fessional  record.  Box  1413  Editor  &  with  ‘‘first  love,"  newspaper.  Box  1424, 

I  Correspondents  _  Publisher.  _ Editor  &  Publisher. _ 


Publisher. _  Editor  &  Publisher. _ 

CAPABLE  copy-telegraph  editor  seeks  l  JUST  WANT  TO  WRITE.  Long  rec- 


fVtRRF<tpr>MnEMT •  Rhiln/lelnhiB  fea-  i/ArADLir,  copy-ieiegrapn  eaicor  seess  i  JU£>1  YVAINi  lu  wjviin.  lajng  r«- 
SPre'^e^^S^wrHerl’rorJcie^ct  ghart  Area  2  3  4  desk  spot.  Box  1405  j  ord  .as  columnist;  ^^itoria  Ut;  crW. 


b™in«r’'"r^^‘;;:^r^"p:6V  ^bSx  Editor  &_fi.blisher, -  W 

Philadelphia  41.  Pennsylvania.  COPY  EDITOR  ^nce 

- - -  - -  Reporter.  Photographer  berry,  Times-Union,  Albany.  N.  Y. _ 

Display  Advertising  Box  1441  Eiditor  &  Publisher  JOURNALISM  Instructor  and  public 

AnVERTT«;rMr  niRFCroR  or  Man  OOPY  REAI>ER  — 7  years  Big  City  relations  for  fall  university  opening. 

Kft  onn  inn  dailies.  Swing  man  for  slot,  makeup.  Experience  includes  full  range  report 

28  years  experience,  50,000-300,-  v„,,n,v  otAo-iu  inF.  editing  chores.  Now  deskman  big 


(music,  theater):  feature  writer;  free¬ 
lance  (cracked  Satevepost).  C.  R.  Rose- 
berry,  ‘Times-Union,  Albany.  N.  Y. 
JOURNALISM  Instructor  and  public 


THOROUGHLY  grounded  all  manage-  SoO?  Clai^“Jd.  ^^'"‘^ner^L  dr^™*’ppo^Vn  ^Xnces^'S^^rtlm  mytVo*^diily  ''ph“i  ^t?Iln?ng!‘'"M"s.J^^^ 

ment  phases:  Mitori^,  Advertising,  drive,  know-how.  executive  ability,  sue-  a  Box  140*  Mitor  &  Publisher. 

Circulation.  Mwhanical:  rat^,  costs,  cessful  record.  Presently  employ^,  de-  .  ^URNEYMAN  newshand.  12  yean 

big  city ;  now  small  daily  ^itor,  want 
back  in  big  town.  Box  1115  Editor  A 


ment  phases:  Eklitorial,  Advertising,  drive,  know-how,  executive  ability,  sue-  -A?”?????®" 

Circulation.  Mechanical:  rates,  costs,  cessful  record.  Presently  employed,  de-  rk»^  1403  Editor  &  Publisher. _ 

personnel,  public  relations,  labor  nego-  sire  better  position.  Prefer  Eastern  OORRE5SPONDENT  ASSIGNMENTS  in 
tiations.  Mature  metropolitan  morning  States  or  Florida.  Available  for  inter-  Chicago  area  wanted.  22  years  writing, 
and  evening  experience.  Staff  member  view  ANPA  convention.  Box  1418,  editing  and  Public  Relations  experience. 

Publishers  Consultation  Service.  Blarli-  Editor  &.  Publisher.  Technical  background.  Resume  on  re-  Publisher. 


MINISTER.  43.  B.A..  M.S.,  B.D., 


est  availability  July.  Prefer  Chart  areas  i75  PAvnrFr'F  fr,-  .  quest.  Box  1414  Elditor  &  Publisher.  MINISTER.  43,  B.A..  M.S.,  B.D., 

t‘i«l  Strictly  confiden-  trv-no^  #1  man,  who  has  the  CREATIVE  SPORTS  REPORTER  with  wants  position  as  edu^iom  religiM 

tial.  Box  l41■^,  E>di(or  &  Publisher,  “know-how"  and  experienced  on  10,000-  national  syndicate  experience  available  editor-re^rter.  Journalism,  Mies,  fund 


EXEXIUTIVE  SEEKS 
CHALLENGING  OPPORTUNITY 


3.5,000-  110,000  dailies  and  agency,  for  all  around  sports  coverage.  Youth,  Rf®*' 

$7,500  minimum.  West  preferred,  write  aggressiveness  and  verMtility  will  make  ?  Publisher 
Box  1435  EMitor  &  Publisher.  a  definite  asset  to  any  sports  depart-  NEIWS  EIXE 


raising  background.  Box  1429,  Editor 


AS  PUBUSHER  and  GENERAL  MAN-  -  * 

AGER  I  converted  $250,000  loser  to  a  TPAVPI  AMPl  PPCOPT 

profit  I  Improved  content  and  produc-  K/\VtL  /\INLI  KuJwK  I  EiDITOR  COMPANY  PUBLICATION 

tion  method.  Increased  circulation  30.-  ADVERTISING  _  relations,  experience 

000;  increased  advertising.  Cut  costs.  woman,  AM  E-conomics  and  Public  Ad- 

Know  small,  medium  and  metropolitan  [  cppptattqt  7  •**'“  Interesting  position, 

papers.  Wide  U.  S  and  Europe  exper-  I  SPECIALIST  with  7  years  perMiial  pbiladeJphia  or  vicinity.  Available 

i«ce.  Was  Assistant  to  ChaiT  Gen^l  S  foveT^SM^'o)  on  Sf  * 


a  definite  asset  to  any  sports  depart-  NEIWS  EIXEJCUTIVE  respected  metro- 
ment.  Top  references.  Box  1434,  Eiditor  politan  daily  desirea  Elditor,  Managing 
&  Publisher.  _  Elditor,  post  medium  daily.  Age  34, 


&  Publisher. _  Elditor,  post  medium  daily.  Age  34, 

EDITOR  COMPANY  PUBLICA'HON  A.B  .  earning  $8500  L"!,®"!'*! 

and  public  relations,  experienced  JJvT'u®’"  Editor  A 


/  L.'  i_  \  I  w)  woman,  AM  Eiconomics  and  Public  Ad-  Publisher, _ _ 

c-or-rAT  A  T  To-n  -.v  7  1  ministration,  seeks  interesting  position,  mewS-FEATURE  WRITER-EDITOR. 

Jllrirnee  forTetSt^n  Srie^  National  VVeeklies  Politi* 


Manager.  EJxpert  on  Mechanical  Depart- 


Entertainment  Forte  Columbia  Journsl- 
ism-lOSO  Box  1436  Eklitor  A  Publisher. 


ments.  Labor  Negotiations  and  Promo-  EDITOR.  36.  for  small  Midwest  daily  - Z 

tion.  Available  for  interview  at  ANPA  ’A  12  years  top  experience.  Box  1438  RELIGION  RETOKnNG  or  c^bina- 


,1  n.  •  planning  within  a  national  advertising  J*?,,  ”P' 

Convention,  Journalism  and  Business  |  *  anywhere  i  *  PubjLsher 


&*^ubH^cr°"  ^  Editor  •  C^art  Area  2.  Box  1547,  Elditor  &  EDITOR,  weeklies;  daily  experience;  tions  news  writer  2  years.  Box  1410 

pT?.Tj  /-AT  Tppr- - n: —  Publisher. _  I  around  newsman.  Chart  Area  2.  Eklitor  &  Publisher. _ _ 

“g^h^^aoSfaUprrr’Svertisl’ng;  A^tna^hf;  i  -  RESEARCHER.  Editor.  Writer.  R«i- 

ei«_  ^-1  Isyouw  and  copy.  Available  E«nT’rrkT>_Y>VT>rAi>nn:*i>  .vniewri  «ti  MA  fi  vpam*  imvprnmpnt.  nrivate 


tion  wanted.  Relifdon  and  rewrite  2 
years  with  45.000  daily.  Public  Rcli* 


i^^gh  knovri^dgTairpSra^^^^^^^  MAN  A*f  la^ut,  AvanahV  i  l-uoiisner. -  RESEARCHER.  Editor.  Writer.  R«i- 

editorial,  circulation,  production  de-  pl„Ver  "if,,  nnn  l  EDITOR-REPORTER,  skilled  In  all  cliffe  MA.  6  years'  government,  private 

sires  job  as  publisher,  assistant,  general  ‘o  or  7  magazine  work.  Use  camera,  experience  with  all  sources  of  inform- 

manager  on  small  or  medium-size  daily,  a-aq  wHifn-  a  p,, higher  “  P  '  •  **o  .  Technical,  sports,  news  beats,  ^x  tion  in  Washington.  D.  C.  BTOklets. 


Former  daily  general  manager.  A-1 
references.  Key  position  now  on  daily. 


1444,  Editor  A  Publisher. 


experience  with  all  sources  of  informa¬ 
tion  in  Washington,  D.  C.  Booklets, 
speeches.  Box  14^  Elditor  &  Publisher. 


P?e®f7r"'a;art  ’A?^rriT''iror  '  2'  FO^  STEADY  direction  (or  develop-  !  EDJT^IAL  OR  PUBUC  RELATIONS  saENCE  WWTER-^itor.  36  Medi«l 
Salary  ^n  Etox  1419  Mitor  &  Pub^  ment)  of  a  small  advertising  staff—  |  —Business  semi-technical  or  general  background.  Now  $9,000.  Box  1439 

Usher  ^  «£  r  o-  about  this?  Just  completed:  staff  writing.  5  years  trade  publication.  Editor  &  Publisher. _ 

PI.  >  A -A — f: - : - : — -  re-bullding.  re-orienting  for  small  pa-  ?“''y  “(jd  international  relations  exper-  qp,pA,pr.  wRTTFR  Four  vears  exwri- 

NERD  Photo-Art  Department  Man-  pg,  group.  Can  bring  this  plus  follow-  'enee-  M  A..  30.  single,  can  relocate.  hUIENLE  WRITER,  hour  years  ei^i 

Weall  ;  ♦  o  vs  KlVUp.  V^AtXl  UllllK  VIIISS  I>IU»  lUIIUW-  _  •_  I ^nCA  !  neWSDaDPra.  mafFaZinpa.  nlmS. 


ager?  Well  experienced  metropolitan  :  |^?ie^ce”toTou  Box  'l409  ^itor'  &  Publisher. 

pa^T"^^^^  ®*EDITORS  &  REPORTERS®* 


m^zlne  with  large  staff  in  Chart  Area  on  papers  to  quarter  million  circula-  .National  clearing  house  for  competent 

2  or  3,  Box  1402  Editor  &  Publisher,  tion.  Product  of  ANPA's  retail  work-  personnel  coast-to-coast  at  no  charge  ^  Publisher. - 

THAT  RARE  COMBINATION  of  wide  shop  session  and  some  of  fiercest  com-  |  to  employer.  Phone,  Write  or  Wire  SLOT  MAN.  Has  job  but  wants  chance, 

editorial  and  business  experience  with  ,  petition  going.  Personal  requirements  HEADLIl^  PERSONNEL  (Agency).  Sober.  Not  a  drifter.  Box  1420  Editor 

emphasis  on  sales  and  administration  and  standards  high.  No  resume.  If  you  {  6  E.  46  St..  New  York.  Oxford  7-6728.  &  Publisher, 

with  proven  ability  to  handle  person-  ,  can  provide  some  detail.  I'll  answer  I  _ _ _ _ _  ~  ~7"; -  - _ IT 

nel.  Experienced  in  all  phases  of  >n  kind.  Box  1619,  Editor  &  Pub-  I  EXPERIENCED  editor-publisher  wants  SPORTS - SPORTS - SPORTS 


newspapering  including  hack  shop.  Usher. _ _ 

Foreign  correspondent  and  press  as-  '  tm  LOOKING— for  an  Eastern  news- 
sociation  experience.  Now  directing  '  paper.  10,000  to  25.000  circulation, 
business  staff  with  high  gross.  Age.  needing  an  all  around  ad  man.  Will 


place  in  CJiart  Area  2  where  he  will 
have  free  hand  in  working  for  com- 


FIRST  RATE  qualifications  to  handle 


early  40‘s.  Interested  chart  areas  3.  trade  5  years  ex^rience  as  ad  man-  EXPERIES^CED  newsman,  general  or  makeup,  copyreading  and  personnel. 
1’mpa^’  FA-f"  i'"’'  “f®*"  comparable  sized  daily  for  ,  sports,  beat  or  desk.  Also  photographer,  too.  $115  per  week  minimum.  Age  38. 


munity  betterment.  Box  1416  Editor  &  *P®k‘  ®P,''‘»ff  of.?  or  3:  or 

Publisher  “f®"  »Porta  job  on  larger  daily.  Ohio  or 

- ^ ^ -  bordering  states.  Know  reporting, 

EXPERIEINCED  newsman,  general  or  makeup,  copyreading  and  personnel. 


ANPA.  Box  1549.  Editor  &  Publisher,  pleasant  association  with  unlimited  fu-  Box  1426  Elditor  £  Publisher. 


ACCOUNTANT,  will  graduate  in  July. 
A  printer  9  years.  28,  veteran.  Refer- 


ture.  Write  Box  1604,  Editor  &  Pub¬ 
lisher. 


married.  Box  1433  Ekiitor  *  Publisher. 


ences.  Chart  Area  9.  Box  162,  N.  St.  SALESMAN,  MANAGER  —  mature. 


Station.  Nacogdoches.  Texas. 


Good  sales  record,  layouts,  copy,  mer- 


ADVERTISING  DIRECTOR  manaeer  chandisingr.  Now  available.  Soutlirast 
medium  size  daily  to  metropolitan.  S5.  '  preferred.  Box  1615,  Editor  &,  Pub- 
Thoroughly  experienced.  Family.  Pies-  Usher, 
sent  paper  negotiating  merger-sale.  •  p  ..  .  . 

Must  be  permanent.  Immediate.  Phone  r.aifonnl 

amusement  EDITOR-or  AssisUnt. 
St.,  33252  El  Campo.  Texas.  Uan  handle  all  oh. .a. 


EDITOR  AND  PUBLISHEWS  CHART  AREA 


si  337S7  F1  ■*  AMUSEMENT  EDITOR-or  AssisUnt. 

St.,  33252  El  Campo.  Texas.  Can  handle  all  phases  of  amusemenU 

.  ...  “f  “  except  classical  music.  Would  prefer 

iArcuiattott  film  and/or  theatre.  Salary  less  imi>or- 

CIRCULA'nON  MANAGER  12  years  aIS^7“i"’^7  ' 

LVl7“MeVC't  ^refem°'Top^’?^i  !  carefu^y  eonsider  Ither  offl?*.  WoTIld 
9mail  n7nv''*^^nV  eoM^Her^thTST  '  ®’®®  Same  position  on  weekly 

in7“u''wo?ron’  “mmts^iom^Likrii:  ;  ^ 

cation  in  South  or  Southwest,  June  1.  - 

Box  1551,  Editor  &  Publisher.  I  DEISK  man  telegraph  editor.  Competent  i 

-  I  sober  steady.  Chart  Areas  2,  3,  4,  5.  | 

CIRCULATION  MANAGER  experi-  '  ^ 

enced  on  Midwestern.  Southern,  South-  |  f  "®*^' - ^ - 

western  dailies;  skilled  in  the  design-  WIRE  EDITOR,  30,  8  years  reporting,  I 
ing  and  execution  of  circulation  pro-  editing,  seeks  desk  spot  (Thart  Area  3.  : 
motion  and  departmental  organization.  Box  1205,  Exiitor  &  Publisher. _ 

i^‘'*ch^il.™  ATTENTION  Washington  bureaus  and 

Bn^  correspondents.  Reporter  seeks  night- 

Box  1613,  Editor  &  Publisher.  Hme  (after  6  p^.),  or  weekend 

Classified  Advertising  stringer  assignments^frequent  or  in- 

frequent.  Can  cope  with  local  angle  in  i 
CLASSIFIED  MANAGER,  competitive  coverage  of  news  events  and  confer-  I 
market  available  interview  at  ANPA  ences,  or  such  as  late  airport  arrivals,  | 
Convention.  Relocate.  Box  1443,  Editor  i  trade  meetings,  last  minute  rewrite.  | 


Box  1613,  Elditor  &  Publisher. 
Classified  Advertising 


Sc  Publisher, 

78 


Box  1105,  Elditor  &  Publisher. 


Use  CHART  AREA  Number  in  Ad  copy  for  showing 
LOCATION  without  IDENTIFICATION 

EDITOR  ac  PUBLISHER  for  April  5,  1958 


SITUATIONS  WANTED 

Editorial 


AVAILABLE 
AND  WANTING 
TO  RETURN 
TO  THE  FOLD! 


A  THOROUGHLY  TRAINED 
AND  MATURE  NEWSPAPER¬ 
MAN  WHO  STARTED  IN  A 
SMALL  TOWN  NEWSPAPER. 
WOUND  UP  IN  NEW  YORK 
CITY  AND  MADE  THE  MIS¬ 
TAKE  OF  GOING  INTO 
PUBLIC  RELATIONS  NOW 
SEEKS  TO  RETURN  TO  HIS 
MOST  QUALIFIED  PROFES¬ 
SION— THE  NEWSPAPER 
BUSINESS. 


THIS  NEWSPAPERMAN 
HAS  HAD  COMPLETE  EX-, 
PERIENCE  IN  REPORTING,  j 
WRITING.  EDITING.  HAN- : 
DUNG  A  STAFF.  KNOWS’ 
ALL  THE  INS  AND  OUTS  OF  I 
'  PRESS  ASSOCIATION  TECH- 1 
NIQUES.  HE  IS  QUALIFIED! 
FOR  ANY  TOP  ECHELON* 
POSITION  IN  THE  NEWS¬ 
PAPER  FIELD.  HIS  REFER- 1 
ENCES  ARE  EXCELLENT. 


HE  HAS  not  been  contami-  | 
nated  by  his  work  In  public  I 
relations.  On  the  other  hand,  I 
he  knows  a  phony  press  agent  i 
From  the  good  ones,  which  Is  \ 
important  these  days  of  high  j 
pressure  by  those  seeking  free  I 
linage  through  the  guise  of  I 
'  press  handouts. 


THIS  NEWSPAPERMAN 
WHO  IS  ONLY  53  IS  SEEK¬ 
ING  PERSONAL  INTERVIEWS 
WITH  PUBLISHERS  WHO 
NEED  AN  ALUMNUS  OF  THE 
OLD  TIME  NEWSPAPER 

business. 


SnUATIO.NS  WANTED 

Editorial 


SPORTS — 3  years  experience  5700  daily 
as  one  man  stair.  Young:,  married,  2 
children.  Chart  Areas  3.  4,  5,  8,  9. 

Box  1417  Editor  &  Publisher. _ 

TEN  YEARS  rei>orter.  Honor  graduate 
Harvard,  Columbia.  Box  1406  Editor  & 

Publisher. _ 

TOPS  .  .  .  Exi>erienced  reiiorter,  pho¬ 
tographer,  columnist,  farm  editor,  fea¬ 
ture  writer,  state  desk,  society,  corre- 
.spondent  .  .  .  Chart  Area  5.  Box  1403 
Editor  &  Publisher. 

VERSATIUE  newsman ;  trained  in  all 
phases;  now  on  top  daily:  seeks  new 
challenges,  broader  scope.  Asseta:  speed 
accuracy,  clarity  and  style.  Box  1401 

Editor  &  Publisher. _ 

COLUMBIA  J-GRAD,  24,  drafb-exempt, 
seeks  reporting  job  op  progressive 
daily,  100,000-up,  in  Chart  Areas  2. 
10,  9  or  12.  Five  years’  experience, 
very  beat  references.  Box  1646,  Editor 

&  Publisher. _ 

COPY  EDITOR.  Competent,  available 
immediately,  reference.  $125.  Box  1543, 

FIditor  &  ^blisher. _ 

COPYREADFIR-DFISK — 13  years  expe¬ 
rience.  Single,  33,  sober,  J-giud,  ^art 
Area  12.  Box  1603,  Editor  4k  Pub- 

lisher, _ 

EXPERIENCED  NFWS  REa»ORTER, 
30,  now  employed  with  southwestern 
metropolitan  daily  seeks  change.  In¬ 
terested  in  locating  position  with  news- 
pai>er  demanding  highest  standards  of 
excellence.  Can  furnish  excellent  ref¬ 
erences.  Box  1529,  Editor  &  Pu^ 

lisher. _ 

FEATURE  AVRITFIR,  woman’s  page 
editor,  experienced  society,  column, 
layout,  some  general  news.  Good  com¬ 
munity  newspaper  woman  seeks  loca¬ 
tion  Fiast  Coast  between  Boston  and 
Portsmouth.  Box  1607,  Editor  &  Pub¬ 
lisher. 

HOUSE  ORGAN  iXIITOR,  6  years  ex¬ 
perience  large  company,  seeks  position 
in  northeast.  M.S.  in  journalism, 
newspaper,  trade  publication  experi- 
ence.  Box  1542,  Editor  &  Publisher. 
MANAGING  EDITOR,  available  in 
near  future.  14  years  newspaper  ex¬ 
perience.  Prefer  weekly  or  small  daily. 
Built  present  newspaper  to  leading 
weekly  in  area:  increased  circulation 
33%,  advertising  600%.  Married,  child. 
Production  minded.  Box  1505,  Elditor 

&  Publisher. _ 

NEWSMAN,  26.  two  years  reporting, 
copy  desk,  editorial  experience  with 
small  daily,  seeks  employment  on  daily 
within  commuting  distance  of  New 
York  City.  MAJ,  SDX,  vet,  single. 
Box  1638,  Fiditor  &  Publisher. _ 


NEWSWOMAN — S'A  years  experience 
in  governmental,  general  reporting  on 
8,000  daily.  Seek  greater  opportunity 
with  newspaper  or  magazine.  J-Grad, 
1954.  Available  July  1,  Chart  Areas 
6.  2.  3  and  4.  Box  1530,  Editor  & 
Publisher. 


NO.  2  SPORTS  MAN.  45,000  a.m., 
seeks  return  to  sports  editor.  Formerly 
headed  2-man  staff,  15,000  a.m.  Box 

1620,  Editor  t  Publisher. _ 

REPORTER,  eight  years  experience, 
AMs  and  PMs,  Chart  Area  2.  college 
graduate,  veteran,  now  covering  city 
hall  and  police  beat  for  Chart  Area  2 
daily.  Box  1508,  Editor  &  Publisher. 
RFH’OR’IER,  29,  ex-sports  editor  Na¬ 
tional  magazine  correspondent  seeks 
Chart  Area  2  daily.  Vet,  married.  J- 
grad,  SDX.  Box  1631,  Fiditor  &  Pub¬ 
lisher _ 

SPOR’TS-FEA’TURES,  5  years  with 
New  York  Daily  News,  24,  vet,  BA 
in  Flnglish,  bylined  sports  articles  with 
Daily  News.  Anxiou.s  to  advance  in 
sports  or  general  reporting.  Location 
no  object.  Box  1535,  Editor  &  Pub- 

I  lisher. _ 

I  SPORTS  WRITER  seeks  p.m.  daily. 

College  B.A..  23,  draft  free,  year 
I  experience,  have  car,  camera,  Box 
I  1509.  Editor  41  Publisher. _ 


TOP  REPORTER 


SITUATIONS  WANTED 

Editorial 


TOP  NOTCH  EDITOR— Sports,  wire, 
city  desk.  Over  10  years  experience  top 
dailies.  Makeup  award.  New  Flngland- 
New  York  City  area.  Working,  change 
wanted.  Box  1528,  Editor  A  Publisher. 
TRADE  OR  INDUSTOIAL  journal  desk 
job  sought  by  news  editor  of  medium¬ 
sized  daily.  'Hiree  years  in  all  editorial 
phases.  J-grad,  married,  vet.  Box  1544, 
FSditor  t  Publisher. _ 

WORK  NEUROTIC 

28,  married,  end  Army  service  in  Ap¬ 
ril:  ex-City  News  Bureau,  Chicago; 
former  assistant  editor,  (^eago  na¬ 
tional  magazine  and  book  house:  es¬ 
tablished  and  ran  ’’best  PIO  office  in 
Army  Europe”  for  fourteen  months : 
intelligence  analyst  and  German  lin¬ 
guist  for  Fkiropean  Army  Headquar- 
ters;  established  and  ran  own  national 
magazine  while  studying  for  doctorate 
at  U.  of  Chicago.  Magazine  or  daily 
in  a  metropolitan  area  or  European 
assignment  preferred  (msigazine,  news¬ 
paper  and  publishing  contacts  in  Eu¬ 
rope) — but  opportunity  to  WORK 
wanted  above  all.  Reading  rate— 1,000 
words  per  minute.  General  assignment 
and  feature  experience.  Available  for 
interviews  anywhere  between  New 
York  and  Chicago,  April  20-30.  Box 

1518,  Editor  &  Publisher. _ 

DESK  MAN — 7  years’  exiwrience  as 
news  editor,  wire,  city,  slot,  rim, 
makeup.  Seeks  real  challenge  on  metro 
daily  in  Chart  Areas  4,  5,  9  or  foreign. 
Eixcellent  references.  Day  job  only. 

Box  1620,  Editor  &  Publi^er. _ 

DESKMAN/RETORTER 
Highest  Standards. 

Excellent  Background 

Box  1640,  Editor  &  Publisher. _ 

DO  YOU  NEED  an  executive  editor  or 
managing  editor  with  exceptional 
knowledge  and  experience  in  all  depart¬ 
ments,  including  business?  Here's  a 
former  foreign  correspondent,  press  as¬ 
sociation  reporter,  business  manager, 
administrator,  sports,  city,  telegraph 
and  assistant  managing  editor  with 
personnel  experience.  Three  firms  last 
16  years.  Mature  judgment.  Low 
forties.  Available  upon  proper  notice. 
Interested  South  or  Southwest.  Could 
arrange  ANPA  interview.  Box  1624, 

Eiditor  &  Publisher. _ 

ENERGETIC  PICTURE  EaHTOR  needs 
larger  picture-minded  daily;  ideas  for 
pictorial  and  feature  sections;  capable, 
compatible  with  photographers.  Top 
references.  Easily  available  at  New 
York,  convention  week.  Box  1601,  Eidi- 

tor  &  Publisher. _ 

FEATURE  WRITER  —  2  years  all 
around  editorial  and  reporting-^2  years 
Europe  and  middle  east  seeks  job  New 
York  area  or  commuting  distance — 
trilingual,  top  photographer,  knowl¬ 
edge  production.  Box  1625,  EMitor  t 

Publisher. _ 

GENERAL  REPORTER  FIRED  from 
16.000  daily.  Reason,  “You’re  a  like¬ 
able,  young  (hat  I’m  30)  educated  man 
with  zeal  and  determination ;  but  news¬ 
paper  work  is  not  the  field  for  you.”  I 
disagree.  Can  show  examples  of  work. 
Covered  city  court,  police  accidents, 
education  and  simrts.  Know  camera, 
have  car.  Do  good  heads,  one  of  few 
compliments  paid.  BS  degree.  Know 
newspaper  work  is  only  vocation,  de¬ 
sire  no  other  thing.  Now  employed  in 
New  York  State.  Box  1614,  Eklitor  & 

Publisher. _ 

NEnVSMAN-WRITER.  B.J.  6  years  ex¬ 
perience  all  beats,  features.  Now  with 
one  of  top  ten  dailies  in  country.  Want 
writing  job  outride  straight  reiMrting. 
Features,  special  writing,  or  different 
field.  Married.  29.  Prefer  Chart  Areas 
1,  2.  but  consider  exceptional  chance 
anywhere.  Box  1610,  Editor  &  Pub¬ 
lisher.  _  _  _ 


TOP  NEWS  and  public  relations  man 
seeks  job  with  challenge  in  public  re¬ 
lations  or  as  editor  of  weekly.  Present 
job  public  relations  director  of  large 
organization  and  editor  of  national 
prize-winning  publication.  J-grad,  SDX, 
10  years  experience.  Strong  on  writ¬ 
ing.  makeup,  editorial  writing.  IDEAS. 
Box  1608,  Eiditor  &  Publisher. _ 


'  BOX  1 534 

editor  &  PUBLISHER 

•  •  •  • 


I  WITH  6  years  experience  on  two  mid¬ 
west  dailies.  Seeks  reporting  spot  on 
I  metropolitan  paper.  Chart  Areas  1, 
2,  3.  4,  6.  Strong  on  police  beat,  fea- 
I  tures.  Accurate,  resourceful,  conscien¬ 
tious.  Journalism  degree,  SDX,  33. 
married,  family.  Box  1501,  Eiditor  and 
I  Publisher. 

for  April  5,  1958 


TOP  NEWSMAN,  editor,  reporter: 
weekly,  medium  daily,  and  wire  serv¬ 
ice  experience,  12  years.  Want  poet  as 
editor  of  small  daily  or  weekly  in  Chart 
Areas  10.  11,  or  12.  Available  May  1. 
References  and  detailed  account  of  ex¬ 
periences  will  be  furnished  on  request. 
Write  Box  1605,  Eiditor  &  Publisher. 


SITUATIONS  WANTED 

Editorial _ 


25  YEIARS  EXPERIE2^CE  as  reporter, 
copyreader,  city  editor,  editor.  Prefer 
copy  desk  on  afternoon  paper.  Box 
1622,  Editor  &  Publisher. 

Mechanical _ 


COMPOSING,  Mechanical  problems  T 
Seek  bigger.  Challenging  Job.  Box  1223, 

Eiditor  &  Publisher. _ 

COMPOSING  ROOM  FOREaiAN  or 
assistant  to  production  manager  for 
daily  newspaper.  Age  35.  15  years  ex¬ 
perience  on  large  metro^litan  daily. 
Hold  B.A.  degree  in  business.  Union. 
Prefer  western  states.  Box  1428  Eklitor 

&  Publisher.  _ 

THOROUGHLY  QUALIFTEID  preaa- 
room  foreman  desires  change.  Training 
in  all  phases  of  pressroom  production 
and  personnel  leader^ip.  Metropolitan 
experience  but  consider  smaller  oi^ 
eration.  Box  1545,  EVlitor  4t  Publisher. 
NON-UNION  production  troubles?  Su- 
I>er  Foreman  cost-conscious  produc¬ 
tion,  trainee  system  available.  Strike 
experience.  Can  bring  any  competent 
help  needed.  Top  references.  All  of¬ 
fers  considered.  For  personal  interview, 
further  details,  write  Box  1603,  Eiditor 
&  Publisher, 

_ Photography 

PRE3SS  PHOTOGRAPHER  well-trained 
and  equipped  looking  for  opportunity 
on  newspaper  with  aggressive  news 
policy.  Competent  darkroom  and  Scan- 
a-graver.  Age  26,  single.  Mora  inter¬ 
ested  in  opportunity  than  immediate 
earnings.  Will  consider  any  size  news¬ 
paper  anywhere.  Box  1202,  Editor  4k 

Publisher. _ 

BORED— WANT  ACTION— Prese  pho¬ 
tographer,  all  phases  including  color, 
Fairchild,  management.  12  years  news¬ 
man,  decade  administrative  experience, 
numerous  prizes  for  spot  news  photos, 
will  re-locate  with  newspaper  or  photo 
agency  coastal  chart  areas  3,  11,  12.  for 
^,000-310,000  and  abundance  spot  news 
action.  Box  1421,  Editor  &  Publisher. 

MAKE  ME  PROVE  ITl 
My  photos  speak  for  themselves. 

Ask  for  and  you’ll  receive  examples  of 
work  plus  detailed  account  of  experi¬ 
ence  and  work  record. 

I’M  30.  single,  own  car  and  $3,000.00 
worth  of  camera  equipment.  More  im¬ 
portant.  KNOW  how  to  iwe  it. 
PRESENTLY  head  photo  department 
of  small  metropolitan  daily,  drawing 
top  money.  Ixx>king  for  bigger  oppor¬ 
tunity  with  bigger  paper,  wire  service 
or  Magazine. 

HAVE  13  yep.rs  professional  experience, 
I’f.  with  present  employer.  Will  con¬ 
sider  any  location.  Box  1430  Editor  A 

Publisher. _ 

CREATIVE.  IMAGINATIVE. 

PHOTOGRAPHER 

Seeks  permanent  opportimity  to  news¬ 
paper  with  future.  Experienced.  20. 
single,  own  two  cameras.  Chart  Areas 
2.  6.  8.  10.  11.  Will  relocate  anywhere 
for  right  position.  David  Herman,  353 
So.  3  St.,  Brooklyn  11,  N.  Y. _ 

FORMEIR  GFIRMAN  Photographer-Re¬ 
porter,  30,  plenty  experience,  wants  a 
chance  to  get  started.  Own  equipment. 
Box  1616,  Eiditor  A  Publisher. _ 

PHOTOGRAPHEHl-PICTURE  EDI¬ 
TOR.  Scan  and  wirephoto  operator.  30 
years  experience  with  metro  back¬ 
ground.  Ronn  H.  Abbey.  157  NE  Capi- 
tal.  Battle  Creek.  Michigan. _ 


WANT  OPPORTTTNITY  to  broaden 
horizons  and  activities  after  11  years 
specialization  in  Industrial  Feature 
Plx.  Offer  background  in  Graphic  Arts. 
Advertising  and  EHectronics  in  return 
for  challenging  future  with  Trade  Pa¬ 
per.  Technical  Magazine  or  Regional 
Publisher.  Employed,  college  graduate. 
36.  family.  Prefer  small  town  Chart 
Area  3,  4,  5.  Box  1621,  Editor  A 
Publisher. 

Promotion — Public  Relation* 


READY  FOR  greater  responsibilities  1 
Presentiy  employed  "newspaperman’s 
newspaper”  plus  TV  and  publicity  ex¬ 
perience.  B.A.  Journalism.  Put  youth, 
enthusiasm  and  aggressiveness  to  work 
for  you.  Reeum4  of  background  and 
qualifications  available.  Box  1225,  E!di- 
tor  A  Publisher. _ 

WRITER.  Newspaper,  radio-television 
news,  publicity-public  relations  expe¬ 
rience.  33.  Married.  Box  1807,  Editor 
A  Publisher. 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE  .  .  . 


An  Educational  Project 

Have  you  been  trying  to  come 
up  with  some  new  approach  to 
the  problem  of  getting  trained 
personnel  for  your  staff?  An 
idea  that  rates  a  gold  star,  we 
think,  has  been  tried  and  proven 
successful  in  Gloversville,  N.  Y. 

It’s  a  Journalism  course  in  the 
Adult  Education  program  of  the 
local  schools.  The  School  Board 
provides  the  facilities,  the  local 
newspaper  supplies  the  faculty, 
and  the  students  earn  education 
credits,  without  fee. 

The  first  round  of  this  unique 
project  has  just  been  concluded, 
classes  having  run  since  Janu¬ 
ary — from  7:30  to  8:50  p.m.  each 
Tuesday  for  12  weeks.  Instruc¬ 
tion  was  given  to  25  students 
by  “Professor”  William  H. 
Evans,  managing  editor  of  the 
Gloversville  Leader-Herald. 

A  small  paper  like  Bill’s  usu¬ 
ally  has  a  hard  time  recruiting 
the  kind  of  talent  it  needs. 
There  is  little  time,  once  a  man 
is  on  the  job,  to  give  him  formal 
training.  So  Bill  Evans,  Class  of 
1937,  Syracuse  University 
School  of  Journalism,  turned  his 
own  professional  training  to  the 
task  of  finding  local  people  suf¬ 
ficiently  interested  in  newspa¬ 
per  work  to  attend  classes  for 
12  weeks. 


This  would  aid  not  only  those 
organizations  but  newspapers 
as  well  in  that  material  for  pub¬ 
lication  would  be  submitted  in 
much  more  acceptable  form 
with  fewer  omissions  of  impor¬ 
tant  facts. 

3.  Assist  undergraduate  stu¬ 
dents  who  are  working  on  vari¬ 
ous  school  publications  and/or 
those  who  plan  work  of  this  na¬ 
ture  at  the  college  level. 

4.  Develop  material  on  the 
principles  of  news  writing  so 
that  it  can  be  distributed — in 
mimeograph  form — to  rural  cor¬ 
respondents,  other  regular  con¬ 
tributors  to  the  newspaper,  and 
class  members. 

The  students  included,  for  in¬ 
stance,  the  executive  secretaries 
of  the  Chamber  of  Commerce 
and  the  Fulton  County  Heart 
and  Public  Health  Association; 
teachers  interested  in  summer 
work  on  a  newspaper;  young 
persons  interested  in  newspa¬ 
per  work  as  a  career;  two  rural 
correspondents  of  the  Leader- 
Herald;  the  wife  of  a  young  re¬ 
porter  now  employed  by  the 
Leader-Herald  (probably  so  she 
can  get  a  better  understanding 
of  her  husband's  work);  two 
high  school  students  working  on 
various  publications;  women 
who  handle  publicity  for  several 
social  or  fraternal  organizations. 
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"They  have  just  installed  pneumatic  tube  delivery." 


can  swing  with  or  against  a  con¬ 
spiracy.  The  manufacturer  and 
his  advertising  agency  may  find, 
in  some  instances,  that  a  prod¬ 
uct’s  good  name  is  identified 
with  a  private  cause  rather  than 
a  public  need. 


Ix>,  The  Poor  Horse  Player 

Pardon  the  diversion,  but  this 
question  pops  up  in  “shop  talk” 
wherever  reporters  meet:  Why 


in  ball  parks.  It  could  be,  of 
course,  that  many  thousands  of 
readers  choose  to  “unlax”  with 
the  spectacle  of  a  beautifully 
run  horse  race  over  6  furlongs, 
rather  than  cheer  a  bundle  of 
human  muscle  loping  around  360 
feet  of  ball  diamond. 

At  least  don’t  insult  the  racing 
fans.  They’re  not  all  subscribers 
to  Jack’s  green  sheet.  Some  are 
only  like  the  fellow  behind  the 
bars  who  called  out  instructions 
to  a  motorist  on  changing  a  tire. 


Photography  and  Reporting 

One  class  was  given  over  to 
news  photography  and  City  Edi¬ 
tor  Edward  F.  Lapos  teamed 
with  Chief  Photographer  Robert 
D.  Luey  as  the  instructors  that 
night.  Another  class  night  was 
devoted  to  a  plant  tour,  the  stu¬ 
dents  getting  to  see  for  them¬ 
selves  how  news  is  processed  at 
the  Leader-Herald. 

On  next  to  the  last  class  night 
the  assignment  was  for  all  to 
cover  a  meeting  of  the  Com¬ 
mon  Council.  You  can  guess 


and  the  general  manager  of  the 
Leader-Herald,  William  M. 
Kessler,  who  has  had  no  formal 
training  in  news  writing. 

*  *  « 

The  Power  of  Boycott 

Boycott  is  an  ugly  word,  but 
in  these  times  that  beg  for  edi¬ 
torial  guidance  with  courage  we 
seem  to  hear  it  more  frequently 
than  in  the  past.  People  who 
don’t  like  to  read  about  the  re¬ 
cession  are  “boycotting”  their 
favorite  newspaper.  And  other 


do  the  sports  writers  single  out 
racetrack  customers  to  picture 
them  as  boobs,  suckers,  tinhorn 
gamblers,  a  breed  apart  from 
those  who  patronize  baseball, 
basketball,  boxing  or  quoits? 

“Jamaica  Opens  Today  —  the 
Gold  Rush  Is  On!”  we  read  in 
headlines,  or  “Only  219  Days  to 
Get  Even!”  Maybe  the  sports 
scribes  are  alienating  the  affec¬ 
tions  of  a  lot  of  newspaper  read¬ 
ers.  The  figures  are  clear  that 
many  more  people  go  through 
the  racetrack  turnstiles  than  sit 


“Say,”  said  the  thankful  do-it- 
yourself  man,  “you’re  smart 
Why  are  you  in  there?”  “Hell," 
came  the  reply,  “I’m  in  here  be¬ 
cause  I’m  crazy,  not  because  I’m 
stupid.” 

*  *  * 

Post-script  to  Shop  Talk  of 
March  22:  “Holding  to  the  prop¬ 
osition  that  the  recession  was 
downplayed  by  much  of  the  U.  S. 
press  Time,  nonetheless,  concedes 
that  some  of  its  documentation 
was  off  the  beam  of  sound  re¬ 
porting.  Time  erred.” 


what  happened  next — on  the 
final  night  of  the  course:  A 
critique  of  the  stories  turned  in. 

4  Benefits  in  Mind 

Purpose  of  starting  the 
course.  Bill  Evans  says,  was 
four-fold: 

1.  Interest  young  people  of 
community  in  newspaper  work 
as  a  career,  particularly  those 
who  have  had  no  opportunity  to 
go  to  college.  'The  Leader-Her¬ 
ald  hopes  to  hire  at  least  two 
class  members  as  summer  help 
and  perhaps  add  them  to  per¬ 
manent  staff  when  vacancies  oc¬ 
cur. 

2.  Provide  instruction  for  sec¬ 
retaries  and  public  relations  of¬ 
ficers  of  various  organizations. 


people  who  resent  the  changing 
mode  of  life  are  withdrawing 
their  support  from  newspapers 
that  give  their  attention  to  this 
social  problem — one  side  or  the 
other. 

It’s  everyone’s  right,  of  course, 
to  exercise  a  boycott.  It’s  when 
there  is  organiz^  conspiracy  to 
ruin  a  property  that  courts  have 
stepped  in — and  in  some  notable 
newspaper  advertising  cases. 
What  should  concern  the  top 
level  of  business  in  some  current 
boycott  attempts  is  the  power 
that  has  been  given  to  local  deal¬ 
ers  to  determine  how  a  manufac¬ 
turer  will  seek  markets  for  his 
goods.  By  the  manipulation  of 
co-operative  advertising  funds 
the  local  distributor  or  merchant 
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^  THE  NEWLY  ENGINEERED  MODEL  31  LINOTYPE 
TAKES  THE  KINKS  OUT  OF  PRODUCTION!  It  cruises  at  ten  lines 

a  minute  under  manual  or  tape  operation  with  neiu  smoothness.  Four  magazine 
capacity  gives  you  a  variety  of  types,  in  sizes  up  to  condensed  30  point,  from  the 
keyboard.  If  you  need  multi-magazine  versatility,  plus  smooth  speed— you  need 
the  Model  31 .  Ask  your  Linotype  Production  Engineer  about  the  newly  engineered 
Model  31 ,  or  write  Mergenthaler  Linotype  Company, 

29  Rverson  Street,  Brooklvn  5,  New  York. 


It  adds  up  so  profitably... 


180,226  circulation  at  a  NEW  low  rate 
of  Abi  in  a  rich  market! 


The  growth  of  51  diversified  major  industries  in  East  Tennessee, 
plus  several  hundred  smaller  plants,  has  helped  make  Knoxville 
one  of  the  nation’s  most  important  industrial  areas.  In  1956  this 
area  produced  over  1  billion  dollars  in  spendable  income— and 
today’s  figures  are  even  higher.  '* 

The  News-Sentinel  and  the  Journal  cover  this  rich  42-county 
market  for  you  .  .  .  offering  exceptionally  high  coverage  in  the 
City  Zone  and  Metropolitan  Area  .  .  .  PLUS  over  40%  in  16 
counties,  over  20%  in  25  counties. 

The  value  of  using  BOTH  papers  in  Knoxville  has  been  proved 
—96%  of  all  retail  advertising  linage  in  Knoxville  newspapers  in 
1956*  was  placed  by  merchants  who  regularly  use  both  The  News- 
Sentinel  and  The  Journal.  Write  us  or  our  representatives  now, 
for  your  copy  of  a  brochure  on  this  profitable  new  2-paper  buy. 

*L<ut  full  year  of  individual  paper  epace  telling. 


Knoxville’s  new 
2-paper  buy 

plus 

a  new  lower  rate 

plus 

a  big  42-county 
trade  area  of  almost 
IV2  million  people 

plus 

over  V/2  billion  dollars 
in  spendable  income 


equals 

a  great  newspaper  buy: 


The  Knoxville  News-Sentinel 


Evening  and  Sunday 


^lunctrille  lontml 


Morning  except  Sunday 


Represented  nationally  by  the  General  Advertis¬ 
ing  Department  of  Scripps-Howard  Newspapers 
.  .  .  AND  Scolaro,  Meeker  &  Scott  —  offices  in 
New  York,  Chicago,  Detroit  and  Philadelphia. 
West  Coast  representative,  Doyle  &  Hawley, 
Los  Angeles  and  San  Francisco. 


SCRIPPS-HOWARD  NEWSPAPERS 


NIW  YORK.  WorMr./.grontSTfi«  Sun  COLUMBUS . CMum 

ClfVHAND . Pr.i,  CINCINNATI . Potl 

PITTSBUROH . Prett  KENTUCKY . Port 

SAN  FRANOSCO . News  Covington  edition,  Cincinnati  Pott 

INDIANAPOLIS . Timet  KNOXVILLE  ....  Newt-Sentinel 


DENVER  .  .  .  Kocky  Mountain  Newt  EVANSVILLE . f '*n 

BIRMINGHAM  ....  Pott-Herold  HOUSTON . P  eu 

MEMPHIS . Prett-Scimitar  FORT  WORTH . P-tn 

MEMPHIS  .  .  .  Commercial  Appeal  ALBUQUERQUE . TriL  no 

WASHINGTON . ‘  Newt  H  PASO . HerM  f^d 


Oanaral  Advartislng  Dapartmant,  330  Park  Avanua,  Naw  Yarfc  City 


Chicaga  San  Francixa  Oatralt  Cincinnati  PhilaSalpliia  Dr  ao 


